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Successful  on  Kansas  City  Star 

)er^s  Individuality  and  Employes^  Security  Preserved — Mortgage  Down 
to  $2)800,000  or  Less;  Reserves  Sufficient  to  Meet  Remaining  Debt 


DORITD'Y'  C  lUIANN  cost  of  approximately  $30,000  a  year. 

By  ROBERT  S.  MANN  As  for  the  news  and  editorial  con- 

(Copyrigbt,  1936,  by  Editob  &  Publishe*)  tent,  that  seems  to  preserve  remark- 

Revenue  came  easily  at  first — easily,  the  William  Rockhill  Nelson  Trust  to  ably  well  the  flavor  of  Col.  Nelson’s 
that  is,  when  compared  with  present  $3,062,908.82.  StM,  in  the  opinion  of  the  present 

conditions — and  at  times  the  amovmt  Diuing  the  year  1935,  according  to  writer,  who  was  brought  up  on  a 

of  advertising  was  limited  only  by  the  the  trustees’  report  just  made  public,  twee-a-day  diet  of  the  Star  and 

space  available.  Other  newspapers  of  the  Star  reduced  the  mortgage  by  Times.  Some  outside  newspapermen 

course  foimd  similar  conditions  pre-  $987,365.04,  paying  also  $173,073.11  of  question  whether  the  Star  is  as  hard 

vailing  then.  interest.  Toted  payments  during  the  a  filter  as  it  once  was.  Star  directors 

The  revenue  was  needed,  too.  The  year  were  thus  $1,160,438.15.  These  themselves  caU  it  fairer  than  in  the 

old  days.  The  formidable  list  of  huge 
libel  suits  accumulated  by  the  Star  in 
pursuit  of  its  editorial  policy  offers 
evidence  that  it  has  not  avoided 
danger.  And  the  circulation  figures, 
all  well  above  those  of  ten  years  ago, 
would  indicate  that  the  Star  has  been 
increasingly  successful  in  meeting  the 
reading  interests  of  its  readers. 
“Personally,  I  think  the  Star 


[Company  is  completing  a  decade  of 
jperation— a  decade  including  the 
preatest  boom  and  the  greatest  depres- 
Bon  tto  generation  has  known.  The 
ftm  have  seen  the  death  of  Irwin 
R.  Kirkwood,  the  only  man  who  ever 
held  a  majority  of  the  stock,  and  of 
2ir««  other  leaders  in  the  company. 

[hey  have  seen  a  broadening  of  the 
jwTwrship  until  there  are  now  109 
itodcholders  instead  of  the  original  87, 
rilh  no  individual  now  holding  as 
sudi  as  12  per  cent  of  the  stock. 

What  have  been  the  resvdts  of  this 
ien-year  test? 

Fi^  as  to  newspaper  and  its  com- 
Eunity:  When  William  RockhUl  Nel- 
»n  died,  the  wiseacres  predicted  the  :  yT 
tnd  of  the  Kansas  City  Star  as  it  then 
ixisted.  Newspaper  experience,  they  ^ 

carted,  proved  that  a  man  could  JB 
uild  a  great  newspaper,  but  could  not  H 
Kipetoate  it  The  croakings  were  re- 
lewed  when,  after  a  period  of  trustee-  9 
Up  during  the  life  of  Col.  Nelson’s 
hughter,  the  newspaper  was  piur-  ^ 

1^  a  corporation  made  up  of 
lecutives  and  workers  on  the  Star  ^ 
tself.  An  opportxinity  for  staff  dissen-  9 
ion,  and  for  interference  by  men  with- 
ut  business  training,  they  argued. 

’  Well,  the  Star  has  done  pretty  well  _ 

a  a  material  way.  For  instance,  it 

•  ame  through  the  great  depression  new  .  ,  ....  - , - „ 

rithout  gutting  a  «lary  or  discharg-  $11,000,000  for  its  purchase,  and  still  news  story  in  the  Star,  “from  earn 
og  a  man  to  save  money  except  as  owed  $8,500,000  of  that  amount.  In-  and  from  a  reserve  accumulated 
»•  overed  by  union  contracts.  A  few  terest  alone  called  for  payment  of  the  ten  years  since  the  purchase, 
ic  mployes  were  discharged  for  cause,  nearly  $425,000  annually.  Individusd  For  the  year  1934  the  correspon 
>  warnings,  and  the  staff  was  al-  stockholders  had  put  in  the  bulk  of  figures  were  $893,958.78  on  the  p 
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, .  IS  more 

enterprising  both  in  news-gathering 
and  editorially,”  says  George  B.  Lon- 
gan,  president  and  general  manager, 
“than  it  ever  has  been  in  the  36  years 
during  which  I  have  been  connected 
with  it.  The  Star  has  won  two  Pul¬ 
itzer  prizes:  one  in  1933  for  the  excel¬ 
lence  of  its  editorials  and  the  other  for 
the  signal  work  of  one  of  its  reporters, 
A.  B.  Macdonald.  It  has  won  the  joiir- 
nalistic  medal  of  the  Missouri  School 
of  Journalism.  In  order  to  keep  our 
editorial  comment  as  authoritative  as 
possible,  oiu-  editor,  H.  J.  Haskell, 
spiends  much  time  every  year  in  Wash¬ 
ington  and  New  York  investigating 
economic  and  business  problems  and 
cimditions.  We  recognize,  too,  the 
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i_n.  T^r  ®  ^  laittiiges  on  the 

Doar^it  should  be  noted  that  in  each 
«*  tte  new  director  was  not  an  out- 
swr  but  a  num  well  known  to  the 
omers,  who  had  proved  himself  by 
yfars  of  work  on  the  Star.  Under 
^aeent  conditions,  there  is  no  phnn<^ 
o“t*der  to  buy  a  share  of  Star 
a*®“>  either  in  settlement  of  an  estate 
«  ^  any  other  means.  Each  stock- 
Imlder  dgns  a  stock  trust  in^nture, 
by  whidi  he  gives  an  option  to  the 
other  stockholders  or  to  the  corpora- 
^  Itself  to  buy  his  stodc  in  case  of 
his  death  or  severance  from  the  news¬ 
paper.  The  price  is  the  book  value 
as  determined  by  independent  audi¬ 
tors,  now  about  1^40  a  share.  Only  20 
par  aaut  need  be  paid  in  cash,  accord- 
mg  to  the  option,  the  rest  being  spread 
over  five  years. 

If  the  odier  stockholders  and  the 
corporation  refuse  to  buy,  the  stock 
could  be  sold  to  anyone,  but  no  such 
case  has  arisen.  To  assure  that  cash 


:tor  was  not  an  out-  participate  howev^*”k  Mr.  Longan  was  asked  to  nnniir..  ®  great  harm 

well  known  to  the  meani^  for  the  ueriietoi!?*  de^te  the  effects  of  the  staff-ownership]^  Principal  executives  used  t« 
proved  himself  by  ®  perpetuation  of  the  “From  the  read^’  gathering  at  the  n« 

»  the  Star.  Under  - -  wpomt,  he  per  office  every  Saturday  night 

v!!!f? .?  “'*>!!'“  NPWO  AX.,»  _ _ _ _ ..  Sf  !»l»'  «“  beto, 
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M-  W-.  L  *~*«'*^  was  oeing  ns 
K^kwood  was  always  there,* 
When  there  came  a  lull  after  the  m 
WM  well  in  hand,  he  would  say,  1 
let  s  go  out  to  the  house.’  And  od 
ms  house  we  would  sit  and  talk  i 
no^  discussing  our  problem^  i 
g>^g  our  differences.  Those  Satun 
mght  sessions  played  a  big  part  ini 
hamionious  operation  we  were  abk 
develop.” 

It  is  perhaps  significant  of  the  ii 
mg  among  the  Star  staff,  that  thal 
no  chapter  of  the  Newspaper^ 
there.  Employes  in  both  editorials 
busmess  offices  work  on  a  4(Mji 
generally  spread  over  six  4 
but  m  some  cases  five  days.  sA 
schedules,  according  to  Mr.  LonS 
compare  “not  unfavorably”  witfaiVb 
cities,  and  iiutances  cited  ib«>fr  thinl 
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bonus  boom  seen  by  dailies,  stores 
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O  Billion  Payment  to  Veterans  Next  Month  Expected  to  Prove  Powerful  Stimulus  to 
Merchandising  and  Put  Brakes  on  Customary  Summer  Slump 


lave 

tioai.  j  u  aSED  on  past  experience,  retail  and  Brigadier  General  Frank  T.  Hines,  and  correcting  errors  is  completed. 

'cd  that  15  trade  is  expected  to  attract  the  Administrator  of  Veterans’  Affairs,  survey  was  made  by  Representative 


ceive  the  majority  of  the  money  spent, 

_  _  .  _  .  although  automotive  and  real  estate 

that*3^"  of  approximately  $2,000,000,000  with  national  leaders  of  veterans’  or-  Patm^,  in  cooperation  with  veteran  ^lesmen  have  been  mentioned  as  be- 

;anizi|2iit^h  will  be  distributed  next  month  ganizations  and  officials  of  the  Trea-  groups,  to  determine  how  many  veter-  ing  ready  for  a  boom  summer. 

wouU  uT  thg  form  of  adjusted  service  certifi-  sury  Department.  ans  holding  certificates  reside  in  each  Although  the  bonus  payment  is  not 

*  payments  to  3,500,000  World  War  Payment  on  adjusted  service  bonds,  state,  and  what  the  aggregate  payment  expected  greatly  to  offset  the  usual 

Mlt;  I  Uieterans.  in  $50  denominations,  which  are  im- 

said  tU  This  powerful  stimulus  to  merchan-  mediately  convertible  into  cash,  be- 
»  accortMisng  and  advertising  will  extend  to  comes  effective  by  the  terms  of  the 
ts.  ijvery  community  in  the  United  States, 


in  each  state  will  be.  These  are  shown 
in  the  box  on  this  page. 

Increased  newspaper  revenues  from 


landpoiniiiccording  to  a  survey  made  this  week 
spingk^  Editor  &  PimusHER.  Parents, 
{anizitia  lUrting  June  15,  will  serve  to  jack  up 
1  iie  usual  seasonal  business  slump, 
the  Pm  oisbuisement  of  the  huge  fund  will 
•  ofeiH  be  concentrated  over  a  period  of  not 
ivere  ki  core  than  one  week,  except  in  iso- 
Md  oet  (  bled  instances  where  difficulty  is  en¬ 
countered  in  tracing  records  or  locat- 
viewpoi  certificate  holders.  The  result  of 
I  that  ^  presets  Representative  Wright 
eater  loj  Pitman  of  Texas,  sponsor  of  the  bonus 
mom  bill  will  be  to  promote  a  general  buy- 
moD|  d  ^  boom  of  large  proportions. 
loyi%  I  From  the  major  cities  of  the  nation 
licatioHi  bive  come  reports  that  retailers  arc 
[  think  1  looking  forward  to  a  buying  boom  of 
the  oh  brge  proportions.  New  Yorkers  ex- 
uiicipiii  |tct  general  increased  buying;  Phila- 
ielphians  await  a  gala  sununer  with 
enaeofi  te  bonus  payment  and  the  Demo- 
dwayik  latic  national  convention;  Detroit’s 
ned  bf  i  lutomobile  manufacturers  anticipate 
any  oi  ecreased  sales  throughout  the  coun¬ 
ting  of  ii  ly;  SL  Louis  retailers  have  agreed 
I,  or  whi  wt  to  direct  advertising  at  the  bonus 
pproaciii  noney;  Los  Angeles  and  San  Fran- 
partiy  di  isco  have  indications  of  a  5  per  cent 
execatii  ncrease  in  buying  with  a  correspond- 
is  DO  a  ng  rise  in  advertising, 
lelf  to  All  reports  point  to  the  best  sum- 
di  timt  I  oer  in  many  years  in  spite  of  the  fact 
I  who  «i  hat  it  is  a  Presidential  year, 
i  this  pc  The  forecast  that  retail  trade  will 
7  to  ba  K  the  chief  beneficiary  is  based  upon 
we  had  I  survey  covering  expenditures  made 
I  newspij  fj  the  veterans  when  they  were  per- 
ng  mod  oitted,  in  1931,  to  borrow  50  per  cent 
ise  we  m  the  face  value  of  their  certificates. 

we  col  lhat  study  shows  about  80  per  cent 
mper.  Ithe  money  went  into  new  piurchases. 
mt  to  d  ad  only  20  per  cent  into  business  ex- 
worid  h  enses  (including  repayment  of  loans) , 
lit  to  Ire  od  investments.  Ilie  Deparmtent  of 
of  CoL  S  lonimerce  and  the  U.  S.  Veterans  Ad- 
erative  |i  snistration  joined  in  compiling  the 
ns  have  i  ets  and  figures, 
ch  man.  I  It  was  found  that  65  per  cent  of  the 
le  enterpi  ilion  dollars  spent  in  1931  went  for 
ten  in  a  1  personal  and  family  necessities.”  This 
Instead,  assification  includes:  Clothing,  food, 
oeri  so  4  imiture,  payment  of  overdue  bills 
stoA.  fctinguished  from  cash  loans),  hos¬ 
ier  way.l  ital  and  doctors’  fees.  The  percent- 
as  majm  ges  of  the  whole  amount  spent  for 
ration  ofl  lose  items  in  the  several  sections  of 
as  I  K  country  were  foimd  to  be:  East- 
hannoM  m,  71.6;  Central,  62.9;  Southern,  66.1; 
ised  to  k  Festem,  60.3. 

the  ne^  Purchase  of  automobiles  (intended 
ni^t  w  m  not  determined),  took  nine  per 
being  n*  tnt.  Expenditiu-es  which  the  investi- 
rs  there,  ^tors  considered  resulted  in  no  prac- 


HOW  STATES  WILL  SHARE  BONUS  MONEY 

No.  of 


No.  of 

State  Veterans 
Alabama  ....  .>0,867 

Arizona .  10,870 

Arkansati  ....  43,849 

California  . . .  200,424 
Colorado  ....  34,259 

Connecticut  .  t4,043 

Delaware  . . .  4.884 

District  of 
Columbia  .  28,281 

Florida  .  39,535 

Georgia .  58,583 

Idaho  .  13,575 

Illinois  .  253,343 

Indiana .  95,587 

Iowa  .  79,814 

Kansas  .  57,114 

Kentucky  . . .  63,696 
Louisiana  . . .  5338^ 

Maine  .  21,412 

Maryland  . . .  48,424 
Massachusetts  137,113 


Michigan 
Minnesota  . 
Mississippi 
Missouri  . . 
Montana  . , 
Nebraska  . 


134,009 

85,532 

36,802 

111,706 

18,106 

40,233 


Amount 

$26388,528.74 

6,668,187.11 

21,993338.27 

122333,011.86 

19,362,059.24 

25,914,018.40 

3,527,070.50 

16378.716.59 
21,921,858.79 

32362.946.70 
7,411,798.86 

141,472389.16 

50,730,62438 

41,019,480.37 

31,436,036.43 

34361.787.60 
27  349,762.05 

12.121.627.12 
27.931348.31 
83,147,94737 

77.476.794.12 
52,789320.36 
19.308,411.76 

60.820.922.70 
10381,687.92 
21.802.190.95 


State 


Veterans 


Nevada  .  3,066 

New  Hamp* 

shire  .  12,370 

New  Jersey..  116,440 
New  Mexico.  10,101 
New  York...  377,182 
North  Caro¬ 
lina  .  63,926 

\oiin  Dakota  lb,174 

)hio  .  182,692 

)klahoma  . .  67,181 

'-eeon  .  35.376 

Pennsylvania.  259,931 
Rhode  Island  20,789 
South  Caro¬ 
lina  .  35,747 

South  Dakota  22,713 
Tennessee  . .  59,009 

Texas  .  148,771 

Utah  .  14,387 

Vermont  ....  8343 

Virginia  ....  63,132 

Washington  .  56,335 

West  Virginia  43394 
Wisconsin  . . .  88,036 

Wyoming  . . .  11,177 


Amount 

$1,771,846.11 

7398,113.14 

69379,64539 

5310,422.87 

221373,427.96 

34,622,16230 

8,762,475.18 

106,061,344.03 

35302,766.82 

20.679,034.90 

155394,45935 

12.356.383.60 

19,316,831.04 

11,757,600.97 

32,49733632 

83,69632135 

8,035,096.92 

5,042,465.50 

36,811,79130 

34,079,306.15 

23,345,392.42 

47.177.680.61 
6,329,95537 


law,  June  15,  on  and  after  which  date 
they  will  be  received  at  the  45,000 
post  offices  of  the  first,  second,  third 
and  fourth  classes  tlu-oughout  the 
nation. 

The  amount  due  each  certificate 
holder  was  determined  by  the  Veter¬ 
ans  Administration,  the  bonds  were 
prepared  by  the  Treasury  Department, 
and  their  distribution  will  be  by  the 
Post  Office  Department,  bringing  into 
play  three  large  departments  of  the 
government. 

The  conference  was  informed  that 
it  will  be  possible  to  make  payment 
to  practically  all  of  the  beneficiaries 
within  one  week  from  June  15,  the 
first  date  of  payment.  The  bonds  will 
be  sent  to  the  veterans  by  registered 
mail. 

In  the  post  offices  of  the  250  largest 
conununities,  and  in  others  located  at 
central  points  in  the  sparsely  settled 
sections  of  the  country,  the  veterans 
will  be  permitted  to  present  the  bonds, 
identify  themselves,  and  receive  a 
government  check  for  the  whole,  or 
any  part,  of  their  holdings.  In  the 
smaller  communities  the  bonds  will 
be  forwarded  immediately  to  a  desig¬ 
nated  central  post  office  within  the 


sale  of  advertising  space  is  one  of  the 
benefits  which  Representative  Patman 
expects  will  accrue  from  payment  of 
the  bonus.  He  told  Editor  &  Pub¬ 
lisher: 

“Distribution  of  the  bonus  checks 
will  mean  widespread  business  and 
merchandising  increases,  with  result¬ 
ing  higher  revenues  for  newspapers 
in  advertising  and  sales. 

“On  a  per  capita  basis,  payment  of 
the  bonus  adds  $18  to  the  pockets  of 
every  person  in  the  country.  This 
money  will  be  placed  in  the  hands  of 
people  who  will  spend  and  spend  as 
soon  as  they  get  the  money,  both  for 
necessaries  and  general  merchandise. 

“If  this  money  was  given  to  the 
Mellons  or  the  Morgans  the  same 
widespread  increases  in  merchandis¬ 
ing  would  not  be  brought  about.” 


benefits,  accounted  for  seven  per  state  for  payment  by  mail. 


Veterans  have  their  choice  of  con¬ 
verting  the  bonds  into  cash  or  holding 
them  as  government  obligations  draw¬ 
ing  interest.  Leaders  of  veterans’  or¬ 
ganizations  and  Congressmen  who  fig¬ 
ured  largely  in  passage  of  the  bonus 
bill  over  a  Presidential  veto,  predict 


!ter  the  _ _ _ _ 

Id  say,  ^  at  Business  expenses  took  nine  per 
’  And  ^  mt.  these  including  investment  in 
and  ta»l  usiness  enterprise,  purchase  of  seed, 
roUenk  |  utilizer,  farm  implements  and  live - 
ose  Satuii  lock. 

ig  pnrt  ^  The  average  expenditure  for  in- 

were  8**  sstnient  was  11  per  cent.  _ _ _ 

i  u-  fc  certificates  average  about  few  will  adopt  the  latter  course, 

t  of  t^  WO  in  face  value,  but  it  is  estimated  The  task  of  computing  the  amount 
of  the  3,500,000  holders  due  each  veteran  required  the  services 
8P®P“  ^  securities  have  exercised  their  of  hundreds  of  extra  clerks  and  statis- 
I  borrow  ticians  in  the  Veterans  Administra- 

^  cent.  tion  and  the  Teasury  Department. 

»ver  six  •  Hans  for  expeditious  handling  of  The  $2,000,000,000  figure  is  generaUy 
days.  »  ^ents  were  made  at  a  conference  agreed  to  be  reasonably  accurate  al- 
^  Washington  attended  by  though  no  official  total  can  be  struck 
y"  ^  u- 1  General  James  A.  Farley  imtil  the  work  of  sending  out  bonds 

bear  uuK  ° 


NEW  YORK  HOPES  HIGH 

New  York,  May  28 — With  more  than 
$221,000,000  expected  to  be  paid  to 
veterans  in  New  York  state,  the  major 
part  of  which  will  probably  be  spent 
in  the  metropolitan  area.  New  York 
retail  merchants  and  advertising  men 
are  looking  forward  to  a  wave  of 
spending  during  the  latter  part  of 
June. 

Newspaper  advertising  managers  are 
anticipating  the  best  summer  in  many 
years.  The  payment  of  the  bonus  is 
expected  to  draw  increased  advertising 
linage  from  both  local  and  national 
fields.  Some  newspapers  are  making  a 
definite  play  for  advertising  copy 
which  will  be  centered  about  the 
spending  of  the  bonus  money.  Others 
are  not  making  any  effort  to  solicit 
such  advertising  but  expect  that  the 
increased  linage  will  be  spontaneous 
with  the  influx  of  the  money. 

It  is  generally  believed  that  the 
cash  will  find  its  way  into  normal  re¬ 
tail  channels.  Only  a  few  advertising 
men  expect  special  commodities  to  re- 


seasonal  summer  slump  in  business 
and  especially  in  advertising  it  is  ex¬ 
pected  that  the  additional  buying  will 
make  a  good  summer  out  of  what 
might  be  a  bad  one. 

According  to  E.  S.  Friendly,  busi¬ 
ness  manager  of  the  New  York  Sun, 
"This  is  a  great  opportunity  for  the 
local  stores  to  get  a  large  amoimt  of 
the  money  if  they  will  take  advantage 
of  the  offer  and  advertise.” 

Neither  Mr.  Friendly  nor  Paul  Hol¬ 
lister,  advertising  manager  of  Macy’s, 
believe  that  the  money  will  be  spent 
in  any  special  field.  Mr.  Hollister  said, 
“There  will  be  a  normal  proportionate 
expenditure  of  the  bonus  money.  It 
will  go  into  retail  channels  in  propor- 
ticxi  to  the  amounts  usually  spent  in 
those  channels.” 

Don  Bridge,  advertising  manager. 
New  York  Times,  said  that  “although 
there  has  been  no  effort  by  the  Times 
to  get  such  advertising  and  stimulate 
this  tsrpe  of  consumer  buying  there 
has  b^n  a  definite  uptiurn  in  automo¬ 
bile  advertising,  both  new  and  used 
cars,  which  will  probably  continue  and 
increase.  Whether  they  know  it  or 
not  the  real  estate  operators  are  also 
in  for  a  good  time.  Because  of  the 
tax  exemption  on  land  bought  with 
bonus  money  there  will  be  something 
of  a  land  boom. 

“There  should  be  an  upturn  in  lin¬ 
age,  local  and  national,  and  also  should 
be  sustained  linage  throughout  the 

summer.”  _ 

BONUS  PLUS  CONVENTION 
Philadelphia,  May  28. — $70,000,000 
shot  in  the  arm  is  expected  by  the 
most  optimistic  advertising  managers 
here  to  arouse  retail  trade  from  its 
usual  “summer  sleep”  in  the  Philadel¬ 
phia  area  shortly  after  the  bonus  pay¬ 
ments  are  made  June  15. 

Coupled  with  the  extra  business 
from  the  Democratic  national  conven¬ 
tion,  which  will  meet  here  starting 
Jime  21,  retail  trade  is  expected  to  go 
places  and  do  extraordinary  things  in 
July  and  August.  One  newspaper 
advertising  manager  enthusiastically 
predicted  “There  ,  will  be  .no  slunip 
this  summer.” 

There  are  a  few  skeptics,  however, 
who  feel  that  most  of  the  huge  sum 
going  to  veterans  in  this  section  hai 
already  been  spent. 

Several  local  concerns,  including  a 
large  jewelry  house  and  an  automo¬ 
bile  dealer,  already  have  directed 
newspaper  copy  to  the  veterans  in  a 
bid  for  a  slice  of  the  bonus  money. 
Retail  stores  are  reported  planning 
some  additional  copy  about  the  middle 
of  June  but  most  of  these  plans  are 
in  a  nebulous  state. 

Automotive  advertising  is  generally 
expected  to  show  one  of  the  greatest 
increases.  Substantiating  this,  William 
Berian,  secretary,  Philadelphia  Auto 
Trade  Association,  cited  a  survey  on 
the  previous  flood  of  bonus  money  in 
the  form  of  loans.  A  total  of  9.21  per 
cent  was  spent  for  the  purchase  of 
cars,  1.28  per  cent  for  trucks  and  6.36 
for  tires  and  other  accessories. 

George  R.  Conover,  managing  direc¬ 
tor,  Electrical  Association  of  Philadel¬ 
phia,  believes  that  “next  to  autos,  elec¬ 
trical  appliances  will  get  the  most  of 
the  bonus  money.” 

W.  W.  Fisher,  of  Sears,  Roebuck  & 
(Continued  bn  page  42) 


6 


Editor  &  Publisher  for  May  30,  1936 


POST-DISPATCH  ADOPTS  NEW  RATES 
TO  END  DIFFERENTIAL  PROBLEMS 

Sliding  Scale  for  National,  with  Local  15%  Below — Burbach 
Hopes  Other  Dailies  Will  Follow —  Benson, 

AAAA  Chief,  Approves 

New  advertising  rates  announced  questions  about  whether  copy  adver- 
by  the  St.  Louis  Post-Dispatch,  to  tises  refrigerators,  or  automobiles,  or 
take  effect  June  1,  will  abolish  all  rate  a  security  issue,  or  whatnot,  ^^y 
differentials  between  retail  and  gen-  should  we  say  to  a  refrigerator  dealer, 
eral  advertising  except  the  amoimt  of  ‘You  must  pay  more  for  your  space 
the  advertising  agency  oonimission,  than  the  store  selling  hats  next 
and  will  enable  agencies,  in  the  Ian-  door’? 

guage  of  the  Post-Dispatf^  announce-  “We  have  been  studying  this  mat- 
ment,  “to  buy  display  advertising,  ter  for  years,  and  feel  that  our  new 
whether  general,  automotive,  or  finan-  plan  is  a  constructive  step  which  will 
<^,  in  the  Post-Di^tch  on  the  same  meet  with  popular  approval, 
net  basis  as  retail  advertisers.”  “Since  ovir  first  announcement  to 

Hie  rate  changes  involve  an  increase  advertising  agencies,  favorable  com- 
at  one  cent  a  line  on  all  local  adver-  ments  have  been  pouring  in — tele- 
tising  in  the  weekday  issues,  and  re-  phone  calls,  telegrams,  and  personal 
ductions  ranging  as  high  as  6%  cents  visitors.  Many  inquiries  have  come 
on  national  advertising,  v^ere  a  slid-  from  newspapers.  National  advertis¬ 
ing  scale  replaces  the  old  flat  rate,  ers  are  of  course  pleased.  Local  ad- 
For  national  advertising  of  less  than  vertisers,  to  whom  the  new  plan  is 
5,000  lines  a  year  there  is  an  increase  being  explained  individually  by  our 
of  one  to  two  cents  a  line,  but  the  c^n  staff  members,  may  shake  their  heads 
rate  is  less  than  7  per  cent  above  the  a  little,  but  I  think  they  will  recognize 
open  rate  for  lo^  advertising — a  the  fairness  of  the  arrangement  The 
much  narrower  margin  than  the  15  new  rates  should  increase  our  Simday 
per  cent  maintained  throughout  the  volume. 

rest  of  the  rate  card.  “We  know  we  will  have  a  definite 

In  addition,  Sunday  rates  are  low-  loss  of  revenue  under  the  new  rates 
ered  materially  ior  both  local  and  na-  unless  we  get  a  lot  more  business.  I 
Htmal  advertisers,  being  made  the  hope  and  in  a  sense  believe  that  we 
same  as  weekday  rates  all  along  the  will  get  support  from  national  adver- 
line.  For  local  advertisers  the  Sun-  Users  in  the  form  of  increased  linage, 
day  reducUons  will  be  1  to  3  cents  a  “At  this  time,  when  there  is  a  defi- 
line  on  contracts,  5  cents  on  the  c^n  nite  improvement  in  newspaper  ad- 
rate.  For  national  advertisers  the  new  vertising  and  a  definite  swing  to  news- 
sliding  scale  represents  cuts  of  5  to  papers,  it  seems  a  good  time  to  make 
13%  cents  a  line.  this  adjustment.  If  a  number  of  out- 

Under  the  old  rates,  the  weekday  standing  newspapers  take  action  to  re¬ 
differentials  ranged  fnm  4.6  per  cent  duce  the  differentials,  it  won’t  be  long 
of  the  national  rate  on  qpen  orders  to  before  most  newspapers  follow  suit. 
18.6  per  cent  of  the  national  for  5,000  Then  there  will  be  evident  a  greater 
lines,  to  25.5  per  cent  for  25,000  lines,  desire  to  use  newspapers  than  ever 
and  to  30.7  per  cent  for  100,000  lines,  before.  Newspapers  are  the  preferred 
Sunday  differentials  ranged  from  6  mediiun — the  medium  that  brings  the 
per  cent  of  the  national  rate  on  c^n  best  response.  If  we  can  make  the 
orders  to  22  per  cent  of  the  national  conditions  of  using  newspaper  space 
for  5,000  lines,  to  28  per  cent  for  25,000  more  attractive,  it  is  logical  to  expect 
lines,  and  to  36  per  cent  for  100,000  substantial  gains.” 

.  Existing  contracts  will  reduce  the 
If  the  differentials  were  stated  in  Post- Dispatch’s  revenue  for  the  next 
percentages  of  the  local,  mstead  of  year,  since  advertisers  on  contract  will 
national  rates,  as  is  frequently  done,  get  the  benefit  of  reductions,  but  pay 
these  figures  would  all  be  hi^ier.  no  increases.  Local  advertisers  may 
George  M.  Burbach,  advertising  renew  contracts  up  to  May  31.  Na- 
manager  of  the  Post-Dispatdi,  told  tional  advertisers  who  have  iised  space 
Editob  &  PuBUSBER  that  the  move  was  this  year  on  open  orders  have  thirty 
made  with  a  hope  that  other  news-  days  to  file  contracts  for  specific  linage 
papers  generally  will  follow  suiL  Not  so  they  may  obtain  the  benefits  of  the 
all  of  them,  he  conceded,  are  in  a  new  sliding  scale, 
position  to  do  away  with  differentials.  The  new  rates  follow: 
but  reduced  differentials,  he  said, 
would  constitute  a  constructive  step 
likely  to  increase  the  volume  of  na¬ 
tional  newspaper  advertising.  Na¬ 
tional  linage,  he  pointed  out,  has  not 
been  keeping  pace  with  some  of  the 
other  media,  or  with  retail  or  classi¬ 
fied  advertising  in  newspapers.  He 
credited  advertisers’  deep-seated  ob¬ 
jections  to  the  differentials  with  an 
important  part  in  this.  Satisfactory 
solution  of  this  problem,  in  his  opin¬ 
ion,  would  be  followed  by  an  increase 
in  national  newspaper  linage. 

While  hoping  for  increased  linage, 
however,  lib.  Burbach  said  the  Post- 
Dispatch’s  new  plan  represented  pri¬ 
marily  an  attempt  to  establish  “a  sound 
basis  for  selling  advertising.” 

“We  are  making  no  apology  for 
past  ratecards.  We  felt  that  rate  dif¬ 
ferentials  previously  in  force  could  be 
justified  good  arguments.  Under 
present  conditions,  however,  w6  feel 
that  there  is  no  more  reason  to  charge 
the  national  advertiser  one  rate  and 
the  local  advertiser  another  rate,  than 
there  would  be  to  sell  apples  from 
one  side  of  a  cart  at  one  price  and 
from  the  other  side  to  other  buyers 
at  a  different  price. 

“Our  new  plan  will  eliminate  all 
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John  Francis  Neylan,  distingnished 
San  Francisco  attorney  and  general 
counsel  for  the  Hearst  newspapers, 
shown  kneeling  at  right,  as  he  received 
from  Dr.  Thomwell  Jacobs,  president 
of  Oglethorpe  University  (left)  the 
honorary  degree  of  Doctor  of  Laws.  In 
left,  center,  is  Dean  Charles  Little  of 
Peabody  College,  Nashville,  Tenn.,  who 
received  the  degree  of  Doctor  of  Let¬ 
ters;  and  right,  center,  is  M.  D.  Collins, 
(Borgia  state  superintendent  of  schools, 
who  received  the  gold  alumni  medal. 


cents  weekday,  and  50  cents  Sunday. 
’Ihe  national  rates  cited  above  are  sub¬ 
ject  to  agency  commission  of  15  per 
cent,  but  the  cash  discotmt  has  been 
dropped. 

John  Benson,  president  of  the 
American  Association  of  Advertising 
Agencies,  expressed  the  agencies’ 
filing  in  the  matter  by  sending  the 
following  telegram  to  Mr.  Burbach: 

“I  HEARTILY  COMMEND  YOUR  MOVE 
TO  BRING  RETAIL  AND  GENERAL 
RATES  MORE  CLOSELY  TOGETHER 
WITHIN  OUR  SUGGESTED  NON-DISCRI- 
MINATORY  RANGE  OF  12  TO  16  PER 
CENT.  IT  IS  A  BIG  STEP  IN  THE 
RIGHT  DIRECTION.  IT  IS  MUCH  AP- 
PRECIATED  BY  ALL  MEMBERS  OF  OUR 
NEWSPAPER  COMMITTEE  AND  I  BE¬ 
LIEVE  WILL  BE  BY  MANY  AGENCIES 
AND  ADVERTISERS.” 

“I  feel  sure  that  a  great  many  ad¬ 
vertisers  and  agencies  will  welcome 
this  move  by  the  Post-Dispatch,  be¬ 
cause  it  actually  does  something  to 


lessen  the  differential  and  establishes 
a  trend  in  that  direction,”  Mr.  Benson 
told  EIditor  &  Publisher. 

“Undoubtedly,  the  lead  taken  by 
this  important  newspaper  will  be  fol¬ 
lowed  by  a  number  of  others  which 
are  anxious  to  find  a  way  of  being 
fair  to  national  advertisers.  In  doing 
so,  we  hope  that  the  cash  discoimt  in 
the  general  field  will  be  retained  in 
every  instance,  because  it  is  an  in¬ 
dispensable  safeguard  of  agency 
cr^t,  the  discount  being  passed  on  to 
clients  for  prompt  payment  of  month¬ 
ly  bills.  Without  this  cash  discoimt, 
agencies  would  not  know  whether  a 
slow-pay  advertiser  could  not  pay 
promptly  or  was  merely  unwilling  to 
do  so.  ’The  cash  discount  is  always  a 
danger  signal. 

“It  is  also  to  be  hoped  that  all  pub¬ 
lishers  who  parallel  discounts  in  the 
retail  and  general  field  within  a  rea¬ 
sonable  differential,  will  reduce  it  to 
a  maximum  of  20  per  cent,  and, 
preferably,  not  more  than  12  per  cent 
to  16  per  cent,  in  order  to  give  the 
national  advertiser  a  fair  break. 

“It  is  also  hoped  that  steep  quantity 
discounts  in  either  the  retail  or  gen¬ 
eral  field  will  be  avoided  by  all  such 
papers,  as  they  cause  most  of  the  in¬ 
equality  between  advertisers.  (July 
the  very  large  national  advertiser  is 
in  a  position  to  use  the  volume  of  ad¬ 
vertising  necessary  to  approximate 
retail  discounts  on  a  quantity  basis. 

“The  less  steep  the  gradation  is  be¬ 
tween  discounts,  the  better.” 

APRIL  ROTO  UP  159,647  LINES 

April  rotogravure  linage,  according 
to  a  bulletin  released  this  week  by 
Kimberly-Clark  Corporation,  Chi¬ 
cago,  showed  921,784  lines  as  com¬ 
pared  with  762437  or  an  increase  of 
159,647  or  20.95  per  cent  over  April 
last  year.  In  the  breakdown,  local, 
ran  343355  as  compared  with  288,290 
in  1935  or  an  increase  of  1937  per 
cent  National,  totaled  577,929  l^es 
as  compared  with  473,847  or  an  in¬ 
crease  of  22  per  cent. 

READING  ACCOUNT  TO  FOLEY 

The  accoimt  of  the  Reading  Rail¬ 
way  System,  with  headquarters  in 
Philadelphia,  is  being  handled  by  the 
Richard  A.  Foley  Advertising  Agency. 


EMERGENCY  CHARGE 
ON  PAPER  FOUGHT 

Extra  Rail  Charge  on  Newark  | 
Diverting  Big  Tonnage  to 
Water  Route*,  ICC  U 
Warned  by  ANPA 

By  James  J.  Butler  | 
(Editok  &  PuBLiSHEK  CorrespoH^nl)  - 
Washington,  D.  C.,  May  25— Raji.; 
roads  and  the  Interstate  Commero 
Commission  were  warned  Saturdav 
May  23,  that  unless  rail  "emerges 
charges”  as  applied  to  shipment!  c 
newsprint  paper  are  canceled  tb 
traffic  will  be  transferred  to  witr 
carriers  and  other  competing  fonni  d 
transportation. 

This  assertion  was  made  by  Parke 
McCollester,  attorney  for  America 
Newspaper  Publishers’  Association,  i; 
oral  argument  before  the  ICC. 

Elmergency  charges  were  authorirri 
several  months  ago  as  a  meant  fc 
bolstering  railroad  revenues.  'Ih 
commission  permitted  the  roads  t 
increase  their  rates  on  newsprint  pape 
seven  per  cent  subject  to  a  maximic 
increase  of  three  cents  per  100  pouni 
Mr.  McCoUester’s  appearance  wa 
for  the  following  purposes,  he  a- 
plained:  First,  to  show  the  continue 
depressed  condition  of  the  newspri:. 
producing  industry  in  the  Unitd 
States;  second,  to  ^ow  actual  resul: 
under  the  commission’s  decision  an 
to  indicate  to  the  commissicm  tha 
the  prophesies  originally  made  hav; 
been  borne  out  and  that  as  applied  t; 
the  newsprint  traffic  the  increase 
have  not  and  in  the  future  are  no 
likely  to  produce  increased  revena 
for  the  railroads  but  rather  to  stunulat! 
diversion  to  other  forms  of  transports 
tion;  third,  to  urge  the  prejudin  ard 
the  burden  on  small  newspapers  a: 
interior  points  which  exist  as  ; 
result,  of  the  continuance  of  thi 
emergency  charge  from  eastern  a.n 
Canadian  newsprint  mills,  particular!) 
interior  mills,  and  finally,  to  oppos 
the  application  of  the  railroak  t 
continue  the  emergency  charge  a 
applied  to  newsprint  paper  beyond  it 
present  expiration  date  and  to  maki 
it  permanent. 

“From  the  standpoint  of  the  rail 
roads,  in  view  of  the  ample  sources  o 
production  of  newsprint  paper  whid 
can  ship  by  water,  it  would  sees 
apparent  that  for  them  to  exact  th 
last  pound  of  flesh  from  the  land 
locked  mills  and  impair  their  abilir 
to  compete  with  the  mills  situated  o 
navigable  waters  would  tend  rapidl] 
to  dry  them  up  entirely,”  McCotete 
argu^. 

Members  of  ANPA  were  describe 
as  users  of  80  per  cent  of  all  the  news 
print  paper  produced  in  and  importe 
into  the  United  States. 

The  ANPA  attorney  pointed  out  thi 
192  newspapers,  including  the  larges 
and  most  important  papers  in  tk 
country  and  consuming  more  d>a 
one-half  the  production  and  importi 
tion  of  newsprint,  are  located  on  c 
adjacent  to  navigable  waters,  and  ca 
be  supplied  by  mills  also  so  locate* 
The  Hearst  newspapers  were  cite 
:  as  an  instance  of  how  the  emergenc 
'  charges  have  affected  modes  of  trace 
portation.  The  following  argumei 
•  was  made:  “In  1934,  before  the  sur 
E  charge  became  effective,  these  papc! 
I  received  some  176,000  tons  of  nets 
,  print  paper  by  water.  In  1935,  afte 
I  the  imposition  of  the  surcharge,  the 
:  water  movement  was  increased  b 
i  over  52,000  tons.  In  1933,  20  per  ce 
■  of  the  total  consumption  of  these  pa 
pers  moved  by  water;  in  1934,  30  [* 
cent;  and  in  1935  the  water  shipof  ' 
^  had  increased  to  38.5  per  cent  Pr®e! 
-  indications  are  that  during  1930,  t 
1  per  cent  of  the  newsprint  tonnage  a* 
i  by  these  papers  will  move  by  *•* 
.  or  truck.” 
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ANPA  EXPERTS  REVIEW  COLOR  ADVANCE 

Further  Steps  Toward  Standardization  Taken  at  Best  Attended  Mechanical  Conference  in 


History  of  Group — Six  Hundred  Present  in  Chicago 


By  BICE  CLEMOW 


W.  EL  Wines,  second  from  left,  has  the  attention  of  several  ANPA  Mechanical 
Conference  delegates.  Left  to  right:  Frank  F.  Shaw,  Providence  Journal;  Mr. 
Wines;  John  P.  Keenan,  Providence  Journal;  W.  G.  Dodge,  New  York  Daily 
Newt,  and  John  Horton,  Jersey  City  (N.  J.)  Jersey  Journal. 


{By  hlenrapk  to  Editob  &  Publishes) 

('CHICAGO,  May  27 — While  not  the 
y  biggest  piece  of  news  emanating 
from  the  ten^  annual  ANPA  Mechan¬ 
ical  Conference,  the  attendance  of  600 
newspaper  and  trade  delegates  in 
Chicago  this  week  caused  most  hall¬ 
way  comment.  It  was  acknowledged 
as  reflective  of  the  accomplishment  of 
real  strides  in  production  betterment 
as  well  as  of  letter  times. 

This  year’s  conference,  which  closed 
at  noon  today  in  the  Palmer  House, 
made  the  first  concrete  move  toward 
standardization  of  colors  for  use  on 
newsprint.  Representatives  of  adver¬ 
tising  agents  who  attended  the  meet¬ 
ings,  warned  the  mechanical  men  that 
if  they  did  not  adopt  some  standards 
for  agency  men  to  work  by,  the  agen¬ 
cies  would  have  to  set  up  standards 
to  which  newspapers  would  have  to 
conform. 

Lack  of  standardization  was  pointed 
out  as  the  greatest  hindrance  to  the 
even  more  rapid  growth  of  comic, 
gravure,  and  jmn-of-paper  color  ad¬ 
vertising,  a  thing  which  in  the  words 
of  S.  H.  Kauffraann,  assistant  business 
manager  of  the  Washington  Star  and 
chairman  of  the  ANPA  Mechanical 
Committee,  who  presided  this  week, 
“is  here  to  stay  and  is  going  to  grow 
whether  we  like  it  or  not.” 

As  the  result  of  the  Monday  morn¬ 
ing  session,  when  the  color  situation 
was  up  for  action,  Mr.  Kauffmann  ap¬ 
pointed  the  following  committee  to  set 
up  color  standards: 

A.  H.  Bums,  New  York  Herald 
Tribune;  L.  S.  Pinover,  New  York 
Daily  News;  Eklward  G.  Abeam, 
Hearst  Newspapers,  New  York;  John 
B.  Enright,  Waterbury  (Conn.)  Re¬ 
publican  &  American;  W.  Edmimds, 
Spokane  Spokesman-Review;  and 
liwight  L.  Monaco,  AAAA,  New  York 
City. 

Ihese  men  held  a  preliminary  meet¬ 
ing  Monday  night  and  reported  to  the 
conference  heads  that  they  had  de¬ 
cided  upon  a  procedure  for  arriving 
at  certain  standards  to  be  submitted 
to  the  joint  standardization  conunittee 
of  the  AAAA  and  the  ANPA  for  quick 
decision. 

The  selection  of  these  men  arose 
from  the  assurances  of  the  agency  men 
present  that  the  color  standards  set 
up  by  the  Metropolitan  Simday  News¬ 
papers,  the  American  Weekly-Puck, 
and  a  West  Coast  group  of  news¬ 
papers  were  already  acceptable  to 
agencies  and  that  they  varieid  little  in 
specifications. 

The  majority  of  mechanical  superin¬ 
tendents  present  seemed  to  favor  some 
standardization  on  one  black,  two 
blues,  two  reds  and  two  yellows,  al¬ 
though  there  were  others  who  felt  with 
A  L.  L«ngel,  Oakland  Tribune,  that 
ofiier  widely-used  colors,  obtabiable 
by  mixture,  should  be  standardized, 
■^e  agency  men  seemed  to  think  that 
if  the  primaries  can  be  standardized, 
the  variations  resulting  from  mixtures 
of  inks  can  be  eliminated. 

John  W.  Park,  Chicago  Tribune, 
pointed  out  in  reply  to  a  question  from 
the  floor  that  if  the  ANPA  members 
can  agree  on  color  standardization, 
agmcies  will  make  plates  of  correct 
wei^t  to  achieve  any  specific  colors 
which  might  be  specified  by  agencies 
as  trade-marks  for  advertisers.  Dele- 
Kates  were  urged  not  to  please  one 
Mvertiser  at  the  loss  of  all  standard¬ 
isation. 

The  newsprint  color  situation  was 
launched  in  a  talk  by  Fred  Shafer, 


manager  ef  the  copy  and  art  depart¬ 
ment  on  the  Chicago  Tribune,  which 
outlined  the  requirements  the  Tribime 
makes  in  the  way  of  advance  copy, 
early  return  of  proofs,  and  other  pro- 
ductional  steps. 

“We  long  ago  gave  up  attempting 
to  achieve  magazine  printing  on  our 
newspaper  presses,”  he  said,  “but  this 
does  not  mean  that  beautiful  effects 
and  realistic  reproductions  cannot  be 
achieved.” 

Illustrating  his  remarks  with  several 
pages  which  emphasized  the  value  of 
color  in  showing  realism  in  the  prod¬ 
ucts  advertised,  Mr.  Shafer  cautioned 
against  making  the  problem  of  run-of- 
paper  color  a  complex  one  by  attempt¬ 
ing  complicated  over-lays  and  other 
methods  where  the  element  of  mixtiire 
and  register  become  all-important. 

Amplifying  the  standards  set  up  by 
the  Tribune,  Mr.  Shafer  explained  that 
type  should  be  in  the  darkest  color, 
otherwise  it  “would  be  weak  and  hard 
to  read.  We  have  found  that  best  re¬ 
sults  are  obtained  by  using  a  fairly 
strong  line  or  halftone  keyplate  in  one 
color,  relying  on  halftones  or  Ben 
Days  for  tints  in  any  or  all  of  the 
three  colors.  Artwork  should  be 
simple  as  possible  and  all  in  one  \mit. 
\l^ere  there  is  a  lot  of  stripping  and 


extra  negatives,  costs  run  high  and  the 
plates  take  greater  time.  Small  illus¬ 
trations  and  fine  detail,  such  as  lips, 
eyebrows,  should  be  one  color  only.” 

Mr.  Lengel  asked  Mr.  Shafer  if  he 
used  the  same  ink  on  proofs  as  he 
does  on  the  press.  To  which  Mr. 
Shafer  replied  that  it  was  a  combina¬ 
tion  of  commercial  and  newsprint  ink 
which  he  used  on  the  proofs.  He  ex¬ 
plained  that  the  Tribune  sometimes 
has  as  high  as  four  trial  runs  on  an  ad 
before  it  is  put  on  the  press  for  the 
regular  rim,  in  order  that  color  and 
register  can  be  checked. 

Alex  Kramer’s  discussion  of  how  the 
run-of-paper  color  situation  has  been 
handled  on  the  Syracuse  (N.  Y.)  Post- 
Standard  where  the  use  of  these  pages 
has  greatly  increased,  brought  up  the 
question  of  press  equipment  for  color, 
but  this  tack  was  not  long  followed. 

Mr.  Kramer  said  he  had  made  a  mis¬ 
take  in  ordering  undershot  color  foim- 
tains  as  they  caused  a  flooding  of  the 
plates  when  the  press  was  stopped. 
Although  W.  L.  Knighton  of  the 
Birmingham  News  said  the  drip  foun¬ 
tain  had  solved  his  problem  and  sev¬ 
eral  others  had  covered  the  merits  of 
the  overshot  fountain,  it  appeared  from 
the  discussion  that  most  thought  the 
imdershot  still  most  satisfactory  be¬ 


cause  of  the  simplicity  of  washup. 

Then  Mr.  Bums  got  into  the  stand¬ 
ardization  question  by  saying  that  he 
had  learned  from  the  agency  men  that 
the  progress  toward  color  standardiza¬ 
tion  had  been  unsatisfactory.  The 
agency  men  were  there  to  back  him 
up,  including  George  W.  Speyer,  I. 
Walter  Thompson,  Chicago;  Marks, 
J.  Sterling  Getchell,  Inc.,  New  York; 
Thomas  J.  Camese,  Benton  &  Bowles, 
New  York;  and  Han^r  Goldberg,  Ruth- 
raufl  &  Ryan,  New  York  City. 

Mr.  Camese  implored  the  mechan¬ 
ical  men  to  “tell  us  what  to  do!  Tell 
us  how  to  make  our  engravings  so  we 
have  a  right  to  expect  good  results. 
We  realize  you  cannot  do  as  well  as 
shown  in  our  progressive  proofs.” 

He  defended  his  agency’s  practice 
of  marking  progressive  color  proofs 
with  the  number  and  manufacturer  of 
inks  on  the  ground  this  was  imperative 
for  approximately  uniform  results. 
Other  agency  men,  including  Mr. 
Monaco,  supported  Mr.  Camese  in  his 
plea  for  standardization,  and  when 
Mr.  Kauffmann  called  for  a  vote  on 
the  resolution  to  form  a  committee 
whose  findings  would  be  accepted,  or 
whose  acceptance  would  be  promoted 
at  the  “home  oflSce”  by  the  delegates, 
the  ballot  was  unanimous. 

Col.  Frank  Knox,  publisher  of  the 
Chicago  Daily  News,  made  the  wel¬ 
come  address  to  the  conference  Mon¬ 
day  morning  in  the  absence  of  S.  E. 
Thomason,  publisher  of  the  Chicago 
Times.  Col.  Knox  listed  mechanical 
perfection  of  newspapers  along  with 
clear-cut  impartial  news  presentation 
and  stiff-backboned  editorial  policy  as 
requisites  to  greater  influence  of  the 
press. 

The  afternoon  session  opened  with 
concluding  discussion  on  the  color 
situation  and  then  went  into  the  news 
photography  and  engraving  situations. 

Donald  P.  Miller,  associate  editor  of 
the  Allentown  (Pa.)  Call,  spoke  chiefly 
of  the  trend  towards  small  type  cam¬ 
eras  for  quick,  spot-news  action,  in 
any  light  or  natural  environment  that 
might  frame  the  scene.  He  spoke  in 
highest  praise  of  the  new  miniature 
machines  whose  enlargments  seem  so 
perfect,  after  a  proper  shot  is  made, 
and  of  other  types  t^t  are  practically 
“fool-proof,”  for  ordinary  reporters. 

He  described  the  many  steps  from 
photographer’s  “snap”  to  the  reader’s 
easy-chair  view  of  some  mine  dis¬ 
aster,  mile-high  scene,  or  river  flood 
tragedy,  as  being  a  cause  of  con¬ 
stant  controversy  over  workmanship, 
whether  it  was  the  stereotypers’  un¬ 
derlaying,  rolling,  backing  out,  scorch¬ 
ing  and  casting,  or  the  pressman’s 
problems  of  ink  feed,  impression,  etc. 

He  showed  almost  all  types  of  cam¬ 
eras  now  commonly  in  use,  and  the 
rapid  developments  in  special  films 
which  add  to  the  surety  of  snapshots. 
“The  standard  press  equipment,”  he 
said,  “is  the  Speed  Graphic  with  a 
synchronized  flash  gun.  In  the  hands 
of  experienced  men,  it  gives  sharp 
black  and  white  copy  of  unquestioned 
quality.  Reporters,  for  spot-news  pic¬ 
tures  use  smaller,  cheaper  equipment, 
with  ordinary  films,  but  these  are  for 
emergency  use  only.  High-speed 
miniature  cameras  that  make  snap¬ 
shots  indoors,  imder  artificial  light,  are 
the  last  word  in  photographic  equip¬ 
ment,  are  excellent  for  trick  ‘candid’ 
shots,  banquet  series,  and  news  cover¬ 
age  requiring  flexibility.” 

Arthur  H.  Gaebel,  J.  David  Stem 
newspapers,  discussed  at  length  the 


Salesmen  mingled  with  their  prospects  in  profusion  in  Chicago  this  week. 
Here’s  a  typical  group  at  the  ANPA  Mechanical  conference:  J.  P.  Dowden, 
Toronto  Daily  Star,  left;  W.  B.  Eckerle,  Rapid  Electrotype  Co.,  Cincinnati,  O.; 
Frank  Parker,  Jamaica  (L.  I.)  Press;  George  Kent,  New  London  (Conn.)  Day; 
Charles  N.  Risler,  National  Lead  Co.,  Chicago;  John  J.  Nickels,  EL  W.  Blatchford 
Company  eastern  manager. 
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subject.  Since  a  show  of  hands  indi¬ 
cated  that  no  representative  in  the 
convention  hall  was  using  this  method 
of  molding,  there  was  no  prolonged 
debate  on  the  respective  merits,  al¬ 
though  Mr.  Wines  did  remind  his  lis 


One  machine  showed  a  cc)nsiderablt 
decrease  in  stretch,  while  on  another 
machine  exactly  the  same  in  construe- 
tion,  there  was  no  change. 

Illness  prevented  Charles  H.  Ruth, 
superintendent  of  the  Washington  Stw 


teners  that  tests  have  shown  rolling  of  from  talking  on  co-ordination  of 
mats  resulted  in  a  variation  in  the  position  room  activities,  but  his  papir 


thickness  of  mat  in  different  places 
after  rolling. 

Several  stereotyping  experts  re¬ 
ported  on  the  experimentation  with 
making  the  top  roller  a  free-floating 
one  by  removing  the  gear  pin.  It  was 


on  "hotise-cleaning’'  in  the  Stv 
composing  room  was  read  by  Leon  A. 
Link,  Des  Moines  Register  &  Tribuxs 
Mr.  Ruth’s  paper  described  how  hh 
organization  had  made  an  analysis  of 
the  type  used  in  a  week  totaling  420 


the  consensus  that  this  practice  had  pages  and  by  weeding  out  scores  of 


Left  to  right,  front  row:  William  H.  Locker,  Indianapolis  News;  F.  E.  Campbell, 
C^mbus  tO.)  DispaUh;  John  L.  Davis,  Mergenthaler  Linotype  Co„  New 
Orleans;  Charles  E  Morgan,  Si.  Petersburg  (Fla.)  Times.  Tom  Love,  Cin¬ 
cinnati  Post,  is  in  the  back  row.  The  others  posed  but  left  no  names. 


delicate  art  of  photo-engraving,  stat¬ 
ing  that  65-line  was  his  favorite  screen 
for  nin-of-paper  cuts,  after  making 
exhaustive  tests  of  all  screens  between 
55  and  85  lines;  and  urging  every  news 
plant  to  install  its  own  photo-engrav¬ 
ing  crew  whenever  possible,  as  it 
would  save  money  and  please  more 
readers. 

He  urged  the  importance  of  art  work 
done  on  copy  to  bring  out  the  best 
values  of  many  photos.  He  described 
the  huge  savings  in  cost  and  time  by 
the  use  of  “masks,”  and  dubbed  it  "the 
most  important  factor  for  saving  time 
and  money  in  modem  photo-engrav¬ 
ing.”  He  described  the  difficulties 
which  every  newspaper  meets  from 
exacting  advertisers,  and  last  minute 
copy  demands.  He  promised  great  im¬ 
provements  from  a  new  type  of  photo¬ 
stat  camera  which  would  get  sharp 
negatives  with  new  values  long  de¬ 
sired.  His  new  device  wei^is  1,000 
lbs.,  stands  12  feet  long,  8  feet  hi^ 
and  6  feet  wide,  and  will  give  a  nega¬ 
tive  from  which  an  etching  can  be  cut 
direct. 

He  explained  the  difficulties  of 
'ihoto-engraving  without  adequate  fa¬ 
cilities,  and  urged  standardization  by 
three  classes:  A  being  full-page  equip¬ 
ments,  costing  from  $10,000  up;  B  class 
handling  half-page  size  cuts,  costing 
$5,000  to  $6,000;  and  C  class  handling 
10  x  12  cuts,  costing  $1,000  to  $2,000. 
He  recommended  a  planning  depart¬ 
ment  to  obtain  the  best  results  on  all 
illustrations. 

He  spoke  of  film  advances  but  de¬ 
fended  the  use  of  wet  plates  as  the 
surest  and  safest  medium  in  photog¬ 
raphy,  more  nearly  fool-proof  than 
films  could  ever  be.  His  shops  use 
only  wet  plates. 

Horace  H.  Parker,  general  press 
foreman  at  the  Richmond  (Ind.)  Pal¬ 
ladium-Item,  declared  the  electric 
etching  method  was  a  great  time- 
saver,  and  compared  general  run 
photos  with  the  best  done  under  acid¬ 
etching  systems.  He  described  the 
elimination  of  acid  fumes  from  edi¬ 
torial  rooms,  saving  in  metal  cost, 
greater  speed,  and  greater  permanence 
of  the  Jem  metal,  when  mats  were 
taken  off  in  large  quantities.  John 
W.  Park,  production  manager  of  the 
Chicago  Tribime,  stated  that  the  Trib- 
one  had  used  Jem  metal  on  their 
comics,  where  the  ordinary  cut  would 
be  worn  down  too  much  to  use  them¬ 
selves,  after  a  mat  run.  And  that 
they  avoided  shrinkage  troubles  there¬ 
by,  also. 

He  stated  that  5  minutes  was  aver¬ 
age  etching  time;  50c.  would  cover 
monthly  cost  of  current;  and  that  on 
328  cuts  made  monthly,  the  cost  for 
metal  was  1.86c.  per  square  inch  com¬ 
pared  to  1.52c.  for  zinc. 

The  stereotyping  session  Tuesday 
morning  was  built  around  the  address 
of  Lester  Yeager,  pressroom  foreman, 
Marion  (O.)  Star.  Mr.  Yeager  has 
done  considerable  experimentation 


and  study  in  the  use  of  small  quan¬ 
tities  of  arsenic  in  stereotype  metal. 

He  explained  how  his  paper  had 
been  able  to  achieve  good  detail  on 
plates  cast  with  metal  containing  from 
6/100  to  12/100  of  one  per  cent  ar¬ 
senic.  On  several  occasions  the  Star 
has  run  133-screen  halftones  origi¬ 
nally  made  for  use  on  coated  stock. 
One  time  a  full-page  ad  was  secured 
when  the  paper  guaranteed  good  re¬ 
production  of  a  133- line  screen  on 
newsprint. 


little  used  machine  magazines  hod 
been  able  to  simplify  production. 

“It  would  pay  many  of  the  larger 
newspaper  offices  to  make  a  type  anal- 


with  225  on  the  Des  Moines  Register 
&  Tribime.” 

Mr.  Ruth’s  address  also  explained  in 
detail  how  the  number  of  borders 


Mr.  Yeager  told  the  conference  he 
attributed  this  to  increased  fluidity  re¬ 
sulting  from  the  presence  of  arsenic  in 
his  stereotype  metal.  This  brought  an 
almost  opposite  viewpoint  from  several 
metal  company  representatives.  Some 
held  that  the  arsenic,  almost  always 
present  in  minute  quantities  in  print¬ 
ing  metal,  increases  viscosity  in  metal, 
that  is,  it  produces  more  inner  friction. 

Few  men  at  the  conference  had  ex¬ 
perimented  with  arsenic  in  their  metal. 
Mr.  Yeager  emphasized  that  the  affin¬ 
ity  of  arsenic  for  iron  made  its  use  in 
metal  for  type-casting  impossible,  but 
that  practical  usage  in  his  own  plant 
convinced  him  of  the  desirability  of 
arsenic  up  to  11/100  of  one  per  cent. 
He  keeps  his  metal  at  590  degrees,  and 
he  said  that  he  is  able  to  carry  a 
smaller  percentage  of  tin  in  his  metal — 
a  saving  in  expense — through  the  addi¬ 
tion  of  arsenic. 

He  warned  delegates  that  it  would 
be  suicidal  to  experiment  in  the  use 
of  arsenic  without  the  help  of  a  com¬ 
mercial  concern,  since,  as  one  trade 
representative  pointed  out,  the  com¬ 
binations  of  non-metallic  substances 
sometimes  resulting  from  the  use  of 
arsenic  in  metal  containing  small 
quantities  of  copper  are  detrimental 
to  the  metal  and  are  hard  to  remove. 

From  that  point  the  discussion 
turned  to  the  general  problem  of  roll¬ 
ing.  Henry  Wrasse,  superintendent  of 
stereotyping  on  the  Milwaukee  Jour¬ 
nal,  was  to  have  discussed  direct  pres¬ 
sure,  but  in  his  absence  Mr.  Wines 
made  some  general  remarks  on  the 


little  to  do  with  eliminating  stretch, 
but  did  improve  the  quality  of  the 
rolled  mat. 

Representing  the  Scripps-Howard 
interests,  George  H.  Fuller,  stereotype  ysis  as  many  of  them  have  from  400 
superintendent  of  the  Cleveland  Press,  to  500  type  faces  listed  in  their  sped' 
told  the  convention  he  was  buying  new  men  book.  One  paper  in  Chicago  has 
chases  which  will  be  type  high,  saying  more  than  600  faces  listed  compared 
he  hoped  to  eliminate  the  usual  diffi-  ’  ~ 

culty  with  unsatisfactory  impression 
of  the  type  nearest  the  chase. 

Otto  Kurrle  of  the  Moline  (Ill.) 

Dispatch  explained  in  detail  how  he  available  for  advertisers  had  been  re- 
had  pulled  the  key  on  the  top  roller  duced  from  130  to  72,  greatest  elimina- 
gear,  making  it  a  free  acting  gear  with  tion  being  in  line-casting  madiine 
a  clutch.  He  said  that  by  t^ing  up  borders  which  cannot  be  cast  in  lengths 
pressure  on  this  clutch  he  can  abso-  over  30  ems. 

lutely  control  the  stretch  on  the  rolled  It  was  explained  how  close  checking 
mat,  and  that  now  the  rolled  mat  is  had  proven  that  keyboard  machine  op- 
exactly  the  same  size  as  the  form  and  eration  on  many  short  lines,  sudi  as 
clings  to  the  form  like  the  old  wet  “Coats — $7.50,”  is  not  economical;  the 

cutting  down  of  “office  jobs”;  the 
stereotype  casting  of  specially  marked 
and  sawed  high  and  low  base  wdiidi 
is  not  to  be  destroyed;  the  codification 
of  types  for  quick  usage  by  the  maik- 
up  man;  the  control  of  copy  flow,  ma¬ 
chine  composition  and  assembly  by  re¬ 
vision  of  starting  hours  of  certain  men. 
This  latter  is  made  possible  by  use  of 
a  copy  flow  chart  which  Mr.  Ruth 
worked  out.  (A  complete  presentation 
of  Mr.  Ruth’s  address  will  be  made  in 
the  June  Equipment  Review  or  Edikm 
&  PUBLISHEK.) 

Several  other  mechanical  men 
told  of  “house  cleaning”  within  their 
plants.  G.  F.  Roberts  of  the  Topeka 
Daily  Capital  said  that  he  had  dis¬ 
carded  all  duplicate  faces  and  then 
codified  the  remaining  faces.  This  de¬ 
velopment  he  feels  is  vital. 

Mr.  Link  said  his  policy  had  been  to 
try  and  discard  something  every  time 
he  added  something  else,  simply  to 
keep  his  equipment  from  growing  to 
unwieldy  proportions.  He  spoke  of 
space  being  at  a  premium,  and  said 
that  most  plants  could  effect  a  house- 
cleaning  of  their  type  and  borden 
without  decreased  service. 

Ray  G.  Leach,  Omaha  (Neb.)  World- 
Herald,  made  some  of  his  colleagues 
draw  their  breath  when  he  told  them 
his  plant  had  standardized  on  one  head 
type — Bookman — and  that  all  editorial 
departments  could  use  any  combina¬ 
tions  and  sizes  in  this  face,  but  could 
use  no  other.  He  explained  that  this 
has  enabled  them  to  set  all  heads  oo 
one  machine.  A  checking  system  has 


Three  Cincinnati  Times-Star  colleagues  leaving  a  Mechanical  Conference  session, 
left  to  right:  George  Geist,  Elarl  Bnrwell  and  J.  R.  Donohue. 


mats.  He  uses  a  U.  S.  Rubber  creep¬ 
er,  cork  and  molding  sheet. 

Edward  Aheam  of  the  Hearst  News¬ 
papers  told  how  he  had  first  made  the 
top  gear  one  tooth  less  than  the  bot¬ 
tom  gear  and  then  had  made  the  top 
roller  a  free  riding  roller,  but  he  ad¬ 
mitted  that  there  was  no  noticeable 
control  of  stretching,  although  he  did 
later  say  better  mats  resulted.  In 
Washington,  D.  C.,  he  has  re-installed 
the  gear  on  the  top  roller.  Mr.  Fuller 
said  he  also  had  pulled  the  key  in  the 
top  gear,  and  R.  C.  Seymour  of  the 
Kansas  City  Journal-Post  said  he  had 
two  machines  and  had  pulled  the  key 
on  the  top  gear  on  both  machines. 


John  E  Martin.  New  York  Sun  production  manager,  pauses  in  the  Exhibitw* 
hall  with  Tom  H.  McDonald,  Detroit  Times,  and  A.  C.  Fritz,  Ft.  fPayne  Nta- 

Sentinel. 
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Valter  W.  Morey,  inventor  of  the  Teletypesetter  (left)  tell*  aome  of  hie  friends 
how  it’s  done.  They  are.  left  to  right:  Mr.  Morey,  Granville  Hutchinson,  Troy 
(N.  Y.)  Record  Newspapers;  J.  O.  Carr,  Teletypesetter  Company;  B.  F.  Garrity, 
Hartford  Times,  and  John  D.  Macintosh,  Neu’bur/ih  (N.  Y.)  News. 


made  it  possible  for  the  World-Herald 
to  keep  up  its  stock  of  Monotype  fonts 
with  only  one  shift  daily  on  the  Mono¬ 
type  caster. 

Harold  Winn,  San  Bernardino  (Cal.) 
Sun,  attributed  much  saving  in  cost 
through  the  application  of  the  Copyfit 
system,  which  he  said  eliminates  vir¬ 
tually  all  of  the  guesswork  from  mark¬ 
up. 

C.  W.  Govier,  Boston  Herald- 
Traveler,  explained  in  detail  how  his 
plant  began  the  photoprinting  of  diffi¬ 
cult  ads  containing  scrolls,  morticed 
angle  boxes,  etc.  There  was  p'eat  in¬ 
terest  in  the  fact  that  much  of  the 
Herald-Traveler  display  advertising  is 
now  made  by  casting  a  flat  cast  of  any 
mats  to  be  used  in  an  ad,  proofing 
these  flat  casts,  pasting  upon  this  proof 
the  proofs  of  type-set  matter  and  the 
photostating  of  the  whole  paste-up 
layout.  When  this  has  been  O.  K.’d 
by  the  advertiser  an  engraving  of  the 
whole  ad  is  made  from  a  photostatic 
copy. 

Mr.  Govier  showed  an  interesting 
exhibit  of  the  work  done  in  his  photo¬ 
print  department,  with  a  score  of  ads, 
eadi  of  which  started  with  the  crude 
copy  of  the  advertiser,  roughly  pencil- 
sketched,  and  without  layout,  and  fol¬ 
lowed  by  the  combination  of  art  work 
and  type  which  made  the  final  as¬ 
sembly.  The  audience  was  clearly 
amazed  at  the  rapidity  with  which 
rough  drawings  and  the  crudest  copy 
could  be  developed  and  perfected  into 
finished  drawings  and  a  perfect  layout. 

One  interrogator  asked,  apropos  of 
some  rough  copy,  “Don’t  they  have 
capital  punishment  in  Boston?”  A 
publisher  said;  “In  our  shop  we 
would  have  to  turn  down  such  busi¬ 
ness,  or  else  charge  exorbitantly  for 
many  remakes  of  cuts,  which  you  save 
in  this  system.”  A  composing  room 
foreman  said:  “Doesn’t  your  system 
tend  to  spoil  yo>u:  advertisers,  and  en¬ 
courage  them  in  submitting  bad  copy?” 

To  this  Mr.  Govier  replied:  “Per¬ 
haps  it  does,  but  it  also  encourages 
much  new  advertising,  and  has  built 
a  tremendous  increase  in  our  business, 
vdiich  was  387  pages  larger  in  the  first 
19  weeks  of  this  year  than  the  same 
period  last  year,  with  exactly  the  same 
labor  costs  involved.  Also  printers 
have  always  had  bad  copy  submitted. 
You  can  see  it  in  every  shop.  Tough 
copy  existed  before  this  system  was 
h^d  of.” 

Many  rose  with  other  questions  as 
to  various  details  of  the  work.  Some 
explained  how  their  own  justification 
was  worked  with  copy  set  on  glass 
panes  laid  over  cuts,  or  by  shell  cast¬ 
ings  for  mortise  copy,  etc.  There  was 
some  discussion  as  to  how  many  proofs 
should  properly  go  to  the  advertiser. 
L.  C.  Michaels  stated  that  the  Cleve¬ 
land  Plain  Dealer  was  required  to  sub¬ 
mit  2S  copies  of  first,  second  and  third 
proofs.  Mr.  Govier  stated  six  was  his 
average.  All  agreed  that  advertisers 
need  education.  Mr.  Govier  defended 
his  ad  clients,  stating:  “Some  sound 
unreasonable  at  times,  but  90  per  cent 
arc  really  good  fellows  willing  to  co¬ 
operate  in  every  reasonable  way,  and 


we  find  the  new  system  irons  out  most 
of  the  troubles  that  occur.” 

The  conference  took  definite  action 
Wednesday  morning  on  the  proposals 
of  the  Definitions  Committee  sub¬ 
mitted  by  J.  W.  Addison,  Hartford 
(Conn.)  Times.  While  there  was  con¬ 
siderable  division  of  opinion,  the  fol¬ 
lowing  clarifications  of  offset,  show- 
through  and  strike-through  on  press 
work  were  adopted; 

1 —  Show-through  shall  be  used  to 
refer  to  that  condition  wherein  print¬ 
ing  on  the  opposite  side  of  the  paper 
is  visible  through  the  paper. 

2 —  Strike-through  shall  be  used  to 
refer  to  a  condition  wherein  excessive 
penetration  has  made  itself  evident. 

3 —  Offset  shall  refer  to  a  transfer¬ 
ence  (to  the  first  impression  page)  of 
the  ink  that  has  accumulated  upon 
the  second  impression  cylinder 
blanket. 

4 —  Smut  (a  newly  coined  word  for 
official  ANPA  usage)  shall  be  under¬ 


stood  to  be  offset  that  takes  place 
beyond  the  printing  cylinders. 

This  latter  classification,  which  was 
added  from  the  floor  and  brought  out 
distinctly  different  viewpoints,  includes 
all  smudging  resulting  from  the 
mechanical  operations  in  producing  the 
paper  after  the  impressions  have  been 
made  and  covers  every  step  in  the 
handling  of  the  printed  product 

Col.  R.  R.  McCormick,  publisher  of 
the  Chicago  Tribune,  sketched  the 
variable  cost  and  production  factors 
in  the  making  of  newsprint  basing 
his  talk  on  research  just  completed  by 
his  paper  in  anticipation  of  building  of 
a  new  plant.  He  made  no  reference 
to  the  possibility  of  price  increase  in 
the  newsprint  field  in  outlining  the 
reasons  for  the  new  Chicago  Tribune 
mill.  He  said  that  the  old  mill,  24 
years  in  operation,  would  soon  be  im- 
economical  to  operate,  and  secondly 
that  the  Tribune  signed  a  contract  a 
great  number  of  years  ago  for  the 
building  of  a  mill  and  “it’s  about  time 
we  lived  up  to  our  contract.” 

Col.  McCormick  said  spruce  wood 
still  has  no  effective  substitute  in  the 
manufacture  of  chemical  pulp,  and 
that  any  other  wood  added  must  be 
considered  an  adulterant.  Spruce 
wood  from  the  eastern  half  of  the 
continent  is  better  than  that  of  the 
west  for  making  paper,  he  claimed, 
admitting  he  knew  his  statement 
would  be  challenged. 

Tracing  the  steps  in  manufacturing 
and  listing  the  variable  cost  factors. 
Col.  McCormick  said  no  one  can  say 
what  it  will  cost  to  produce  a  ton  of 
paper  in  every  mill.  He  said  the 
Tribune  mill  is  spending  $10  a  cord 
for  wood,  roughly,  and  that  a  cord 


Getting  ready  for  the  Tuesday  afternoon  meeting:  Arthur  Schonltheis,  Toledo 
News-Bee,  Walter  Ogden  and  G.  H.  Fuller  of  Cleveland  Press  and  A.  C.  Smith 
of  the  New  York  Daily  News. 

MECHANICAL  MEN  BARE  THEIR  WOES 
AT  INFORMAL  NIGHT  DISCUSSIONS 


Four  Departmental  Meetings  Held  in  Chicago  with  Many 
Beneficial  Results — Standardization  in  Editing  Practices 
Is  Hope  of  Many  Composing  Room  Chiefs 


(By  telegraph  to  Eoiroa  &  Publishek) 

Chicago,  May  27 — in  the  privacy 
of  their  own  departmental  meet¬ 
ings  held  in  connection  with  the  ANPA 
Mechanical  Conference  here  this  week, 
composing  room,  stereotyping,  press¬ 
room  and  engraving  men  got  down  to 
their  shirt-sleeves,  frankly  admitting 
their  own  inabilities,  discussing  ways 
to  improve  production,  and  airing  their 
views  on  their  colleagues  in  other  de¬ 
partments  of  their  papers. 

Four  evening  meetings  were  held, 
covering  in  technical  detail  the  vari¬ 
ous  newspaper  production  problems. 
They  were  even  better  attended  than 
last  year  and  extended  far  into  Mon¬ 
day  and  Tuesday  nights  as  trade  rep¬ 
resentatives  and  newspapermen  ex¬ 
changed  views,  sometimes  heatedly 
but  mainly  constructively. 

Monday  night  George  H.  Fuller, 
Cleveland  Press,  presided  over  a  ster¬ 
eotypers’  meeting  which  concentrated 
on  a  problem  they  did  not  have  dur¬ 
ing  the  depression — except  occasion¬ 


ally — the  printing  of  double-truck  ad¬ 
vertisements.  Two  schools  argued  the 
merits  of  double  page  plates  versus 
matched  single  plate  for  a  two-page 
spread. 

Several  stereotype  men  gave  their 
versions  of  what  seemed  to  be  the 
crux  of  the  problem — the  elimination 
of  the  bolster  or  smudge  effect  on  the 
final  product.  Although  many  hints, 
such  as  casting  a  solid  plate  for  the 
pressman  to  rim  previous  to  putting 
on  the  double-spread  plates,  laying  a 
strip  of  zinc  or  lead  in  the  bolster  on 
the  chase,  etc.,  were  brought  forth, 
the  stereotypers  finally  concluded  that 
this  was  essentially  a  problem  for  the 
pressman  and  that  their  job  was 
merely  to  produce  a  plate  perfectly 
cast. 

The  advantages  of  flat-casting,  in 
use  by  the  great  majority  of  men  in 
the  room  Monday  night,  were  extolled. 
It  seemed  the  general  view  that  greater 
speed  was  obtainable,  although  several 
(Continued  on  page  22) 


S.  H.  Kanffmann,  agsistant  bosineM 
manager,  Washington  Star,  takes  a  few 
minutes  from  his  chairmanship  duties  to 
chat  with  F.  C.  Palmer,  Jersey  City 
Jersey  Journal. 

makes  a  ton  of  paper.  For  power  in 
mixing,  grinding,  screening,  etc.,  he 
listed  the  price  as  about  $4.80  a  ton 
of  paper.  Heat  for  cooking  runs  $1.50 
per  ton  of  paper  using  coal. 

In  response  to  questions,  as  well  as 
in  his  address.  Col.  McCormick  listed 
these  factors  as  instrumental  in  the 
results  the  Tribune  mill  has  achieved 
in  bettering  newsprint  and  the  Trib¬ 
une  has  achieved  in  printing  upon  this 
newsprint: 

1 —  Complete  removal  of  all  bark 
from  the  wood.  By  the  use  of  a 
machine  instead  of  several  men  on  the 
conveyor  loading  platforms,  the  Trib¬ 
une  plant  can  utilize  these  men  in 
removing  all  stray  bark  and  all  loiots 
after  the  wood  leaves  the  bark-removal 
drums. 

2 —  The  running  of  the  dampest  wood 
through  the  ground  pulp  mill  and  the 
driest  wood  through  the  sulphite  mill 

3 —  Care  and  control  throughout  the 
entire  manufacturing  process,  with 
especial  attention  to  getting  all  pos¬ 
sible  moisture  out  of  the  sheet  of  news¬ 
print  before  it  goes  into  the  driers. 
The  Tribune  newsprint  now  runs  from 
7  to  8  per  cent  moisture,  the  quantity 
they  find  gives  best  results. 

4 —  Extreme  care  in  handling  news¬ 
print  within  the  plant,  guarding 
against  rough  handling,  checking 
moisture,  and  other  factors. 

W.  G.  Dodge,  chemist  for  the  New 
York  Daily  News,  followed  Col.  Mc¬ 
Cormick  with  a  discussion  of  the 
newsprint  and  ink  control  methods 
used  by  his  paper.  He  listed  as  the 
most  vital  control  measures  the  con¬ 
stant  checking  of  penetration  and 
smoothness  in  paper,  and  said  that 
maximum  weight,  maximum  opacity 
and  maximum  brilliance  of  newsprint 
should  be  constant  aims.  He  renewed 
the  suggestion  made  from  the  floor 
Monday  that  the  members  of  the 
ANPA  authorize  the  inauguration  of 
a  newspaper  production  experimental 
laboratory  to  make  for  progress  in  the 
fundamental  chemical  and  physical 
processes  which  cannot  be  achieved 
under  the  conditions  of  daily  opera¬ 
tion.  The  session  closed  with  an 
assurance  from  Mr.  Wines  of  the 
accuracy  of  the  newsprint  waste  re¬ 
ports  sent  out  periodically  from  his 
department.  Mr.  Kaufmann  said  they 
are  excellent  checks  within  the  plant 
and  have  definite  competitive  value 
in  the  elimination  of  waste.  He  said 
the  mechanical  men  should  not  be 
content  with  an  improvement  of  waste 
conditions  in  their  plant  if  they  are 
still  high  compared  with  papers 
operated  similarly. 
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KNX  LIBEL  AWARD  IS 
REVERSED  ON  APPEAL 

Los  Aacoles  Times  Wins  in  Higher 

Coart,  Which  Roles  Editorial 
May  Be  Hostile  Without 
Defaming  Corporation 

Taking  an  opposite  view  from  the 
trial  court  which  ruled  that  a  Los 
Angeles  Times  editorial  was  libelous 
per  se,  the  California  district  court  of 
appeals  has  reversed  the  judgment 
whereby  the  Western  Broadcast  Com¬ 
pany,  owner  of  radio  station  KNX, 
was  awarded  $2500  actual  and  $1 
punitive  damages  by  a  jury.  The  smt 
was  based  on  the  Times  editorial,  A 
Plain  Statement,”  published  to  explain 
the  newspaper’s  stand  in  omitting 
KNX  from  the  radio  log  when  the 
station  refused  to  come  into  the  Press- 
Radio  agreement 

“Since  a  corporation  has  no  char¬ 
acter  to  be  affected  by  libel  and  no 
feelings  to  be  injured,  an  article  to  be 
libelous  of  the  corporation  must  have 
a  tendency  to  directly  affect  the  credit 
or  property  of  the  corporation  or  oc¬ 
casion  it  pecuniary  injury,”  the  ap¬ 
pellate  opinion  states.  “The  mere  fact 
that  an  article  is  unpleasant  or  hos¬ 
tile  does  not  make  it  defamatory.” 

To  the  plaintiff’s  assertion  that  the 
title,  “A  Plain  Statement,”  “would 
logically  infer  that  what  the  writer 
said  were  statements  of  fact,”  the 
appellate  court  observed,  “on  the  con¬ 
trary,  the  entire  article  shows  it  is  an 
argument  in  rebuttal  justifying  the 
defendant’s  refusal  to  print  the  logs 
of  KNX.” 

Editorial  references  to  a  Gary,  Ind., 
broadcast  of  a  fake  prison  break  and 
false  reports  broadcast  after  the  Long 
Beach,  CaL,  earthquake,  wkidi  KNX 
cited  as  being  particularly  damaging 
to  the  local  station,  did  not  constitute 
diarges  against  KI^  but  were  made 
merely  as  examples  of  the  need  for 
a  cooperative  press-radio  agreement, 
the  opinion  said. 

The  question  of  whether  the  article 
was  libelous,  per  se,  was  raised  by 
the  Times  at  the  start  of  the  jury  trial 
last  December  and  at  that  time  Judge 
J.  T.  B.  Wame  ruled  that  it  was  and 
ordered  the  trial  to  proceed. 

SAYS  PRESS  SAVED  UBERTY 

Col.  McCormick  Calls  Courts  Only 
Otkar  Bulwark 

(.By  UUgrapk  to  Editos  &  Pcbliibes) 

State  College,  Pa.,  May  26. — Only 
two  factors — the  courts  and  the  press 
— have  served  to  preserve  the  liberty 
of  the  American  people,  CoL  Robert 
R.  McCormick,  publi^er  of  the  Chi¬ 
cago  Tribune,  told  publishers  and 
other  newspaper  men  at  the  second 
annual  Pennsylvania  press  conference 
at  die  Pennsylvania  State  College  to- 
ni{^t 

The  press  in  the  last  few  years  has 
vigorously  fou^t  to  preserve  its  ri^t 
to  free  expression  and  has  succeeded 
in  defeating  administration  measures 
which  would  have  resulted  in  virtual 
licensing  of  the  press.  Col.  McCormick 
continued.  Refusal  of  the  press  to 
submit  to  these  “licensing  measures” 
also  protected  less  powerhil  groups 
that  for  a  time  were  compelled  to 
submit  to  such  control,  he  stated. 

“You  are  all  familiar  with  a  re¬ 
cent  attempt  to  infringe  upon  the 
freedom  of  the  press  in  your  own 
state,”  Col.  McCormick  continued,  “in 
which  the  courts  returned  a  decision 
for  the  publishers  of  the  Philadelphia 
Inquirer  in  a  libel  suit  brought  by 
high  state  officials.” 

CHANGES  CORPORATE  NAME 

The  corporate  name  of  the  com¬ 
pany  publishing  the  St.  Louis  Star- 
Times  has  been  changed  from  Star- 
Chronicle  Publishing  Co.  to  Star- 
Times  Publishing  Co. 


HOUSE  PASSES  PATMAN  BILL 

(By  telegraph  to  Editok  &  Publisbei) 

Washington,  D.  C.,  May  28. — The 
House  today  passed  the  Robinson- 
Patman  price  discrimination  prohibi¬ 
tion  bill  with  numerous  changes  in 
the  measure  as  it  came  from  the 
Senate,  and  sent  it  to  conference 
where  numerous  differences  are  con¬ 
sidered  likely  to  doom  it  for  this 
session. 

R.  R.  CHIEFS  REFUSE 
TO  CHANGE  AD  PLAN 

Approve  Agency’s  Proposal  to  Use 

MagaBines — Western  Reads  De¬ 
cide  to  Use  Newspaper 
Space  Regionally 

(By  telegraph  to  Editos  &  Publishes) 

Chicago,  May  27. — ^The  Association 
of  American  Railroads,  representing 
every  road  in  the  country,  approved 
without  vote  in  their  semi-annual 
convention  here  today,  the  $900,000 
magazine  campaign  prepared  by 
Arthur  H.  Kudner  agency  for  the 
association’s  national  institutional 
campaign  which  starts  in  two  weeks. 

Newspapers  will  receive  none  of 
this  national  campaign,  nor  will  radio. 
Today’s  convention  met  merely  to 
hear  what  the  Kudner  plan  contem¬ 
plated.  and  althou^  the  smooth  set¬ 
up  could  have  been  upset  by  the  mem¬ 
bership  and  newspapers  given  a  share 
of  the  campaign,  the  action  of  the 
board,  whatever  it  decided,  had  long 
ago  been  authorized  by  the  members. 

Today’s  session  was  without  heated 
argument  but  not  without  consider¬ 
able  debate.  There  was  dissastisfac- 
tion  on  the  part  of  many  presidents, 
particularly  those  of  ffie  Western 
roads,  with  the  Kudner  plan  and  J. 
J.  Pelley,  president  of  the  association, 
said  after  the  meeting  that  there  was 
a  unanimous  feeling  that  newspapers 
should  be  more  defbiitely  represented 
in  the  national  plan. 

This  attitude  brou^t  forth  action 
on  the  part  of  the  Western  roads 
which  is  calculated  to  greatly  increase 
newspaper  space  and  which  was  in¬ 
terpret^  as  a  victory  for  William  A. 
Thomson,  director  of  the  ANPA  Bu¬ 
reau  of  Advertising,  who  was  on  hand. 

The  Western  roads  definitely  com¬ 
mitted  themselves  to  a  repemion  of 
last  year’s  institutional  cooperative 
campaign.  This  year’s  campaign  will 
be  as  large,  if  not  slightly  larger,  in 
dollar  expenditures  than  last  year’s 
but  will  go  entirely  to  newspapers  in 
the  Western  area.  The  Southern  and 
Elastem  groups  are  considering  simi¬ 
lar  plans. 

A  brief  prepared  by  the  ANPA  bu¬ 
reau  of  advertising  was  distributed 
to  the  railroad  presidents  and  largely 
stimulated  the  activity  which  finally 
led  to  action  calculated  to  placate 
newspaper  interests. 

Outside  the  meeting  room,  several 
presidents  said  that  they  had  been 
deluged  by  telegrams  from  individual 
newspapers  in  their  areas  following 
Mr.  Kudner’s  annoimcement  that  the 
sum  set  aside  by  the  association  for 
the  National  Institutional  Campaign 
was  too  small  to  do  an  adequate  news  ¬ 
paper  job.  This  fiood  of  telegrams 
and  other  newspaper  representations 
brought  fruit  in  the  action  of  the 
Western  roads  in  deciding  to  spend  in 
newspapers  a  sum  exceeding  their 
contribution  to  the  national  campaign. 

The  magazine  campaign  will  begin 
in  June  magazines,  indicating  that  the 
details  had  long  since  been  approved 
and  thus  today’s  talk  was  merely  ex¬ 
planatory  and  perfunctory.  Copy  is 
designed  to  sell  the  railroads  as  an 
institution,  emphasizing  speed,  com¬ 
fort,  dependability  and  safety.  It  will 
appear  in  full  page  space,  black  and 
white. 

Although  Mr.  Pelley  denied  that  a 


meeting  had  been  set  for  Chicago  to 
discuss  the  publicity  phases  of  the 
national  drive,  it  was  acknowledged 
that  a  sum  up  to  $300,000  would  be 
used  for  direct  mail,  public  relations 
administration  and  other  “back- 
groimd”  work.  There  will  be  no 
canned  newspaper  publicity,  Mr.  Pel- 
ley  said.  He  stron^y  urged  the  view¬ 
point  that  he  felt  the  action  of  the 
railroads  will  mean  a  “collective  net 
increase  to  newspapers.” 

“We  took  the  advice  of  our  public 
relations  counsel  (Mr.  Kudner)  in  the 
matter  of  getting  our  message  over 
to  the  public  in  a  better  way  than 
we  are  now  doing,”  Mr.  Pelley  said. 

The  expenditure  on  the  national 
campaign  will  be  paid  for  on  a  mile¬ 
age  and  earnings  basis. 

PROGRAM  ADS  SWELL 
CONVENTION  FUNDS 

Both  Parties  Beat  Bushes  for  Big 

Appropriations — G.O.P.  to  Defray 
Cleveland  Cost,  Democrats 
For  Campaign  Use 

(Special  to  Editos  &  Publishes) 

Washington,  D.  C.,  May  27. — With 
complete  indifference  to  the  political 
and  economic  variances  involved  re¬ 
specting  prospective  clients.  Demo¬ 
cratic  National  Committee  agents  are 
soliciting  fat  advertising  contracts  from 
nationally  known  concerns  to  be  used 
in  the  souvenir  book  for  the  Phila¬ 
delphia  convention. 

']%e  same  is  being  done  by  the 
Republicans  on  a  smaller  scale,  with 
the  major  difference,  it  is  imderstood, 
that  proceeds  from  the  sale  of  the 
Republican  book  will  be  used  for  con¬ 
vention  expenses  and  not  added  to  the 
regular  campaign  fimd,  as  the  Demo¬ 
crats  are  doing. 

A  feature  of  the  Democratic  book 
will  be  the  prominent  display  of  ad¬ 
vertising  from  the  liquor  interests. 
It  is  imderstood  reliably  that  Schen- 
ley  Products  has  contracted  for  $7,500 
worth  of  space;  Calvert  Distillers, 
$2,500;  Seagram  Distillers,  $2,500;  Na¬ 
tional  Distillers,  $2,500;  Anheuser- 
Busch,  $6,000;  and  Schlitz  Brewing 
Company,  $2,500. 

The  Philadelphia  book  has  an  ad¬ 
vertising  charge  of  $2,5(X)  for  an  ordi¬ 
nary  page;  full  color  page,  $3J25; 
back  cover,  color,  $12,000;  inside  back 
cover,  color,  $5,000;  inside  front  cover, 
color,  $6,000.  The  Republican  book 
is  imderstood  to  be  $1,200  a  page  for 
black  and  white;  $1,400  for  2  colors; 
$1,600  for  4  colors. 

In  addition  to  the  liquor  advertising, 
other  prominent  industrial  concerns 
have  contracted  for  advertising  in  the 
Democratic  book,  including  such  or¬ 
ganizations  as  Chrysler  Motors,  Amer¬ 
ican  Radiator,  Ethyl  Gasoline,  United 
Mine  Workers,  United  States  Steel, 
Penn  Mutual  Life,  Union  Carbide, 
Portland  Cement,  Remington-Rand, 
Sinclair  Oil,  Standard  Oil  of  New  Jer¬ 
sey,  and  others  in  this  field. 

SCRIPPS-HOWARD  PROMOTIONS 

Saunders  Heads  Kentucky  Post, 
Weaver  to  Fort  Worth  Press 

Appointment  of  Carl  A.  Saunders, 
business  editor  of  the  Cincinnati  Post, 
as  editor  of  the  Kentucky  Post,  of 
Covington,  Ky.,  was  announced  May 
28  by  Carl  D.  Groat,  editor  of  the 
Cincinnati  Post.  Saunders  succeeds 
D.  E.  Weaver,  editor  for  five  years, 
who  has  been  promoted  to  editorship 
of  the  Fort  Worth  Press,  another 
Scripps-Howard  newspaper. 

COLUMBIA  PROMOTES  TWO 

Dr.  George  W.  Gallup  and  Dr. 
Douglas  S.  Freeman,  editor  of  the 
Richmond  (Va.)  News-Leader,  were 
this  week  advanced  to  the  rank  of  full 
professor  on  the  faculty  of  the  School 
of  Journalism,  Columbia  University 


SPLIT  ENFORCEMENT  IN 
NEW  DRUG  BILL 


House  Committee  Report  PIscs* 
Advertising  Under  Trade  Com- 
mission  —  Other  Violations 
Under  Agriculture  Dept. 


R 


Mi 


Washington,  D.  C.,  May  27.— Legj,. 
lative  and  advertising  opinions  alike 
were  divided  on  the  merits  of  the 
Federal  Food,  Drug  and  Cosmetici 
Act,  reported  last  week  by  the  Houie 
Committee  on  Interstate  and  Foreisn 
Commerce.  Of  the  many  changn 
made  by  the  committee  in  the  Senate 
Bill  referred  to  it  almost  a  year  ago, 
principal  is  the  new  provision  giving 
the  Federal  Trade  Commission  juris- 
diction  over  newspaper  and  periodical 
advertising,  which,  under  the  old  bill 
had  been  transferred  to  the  Food  and 
Drug  Administration  of  the  Depart¬ 
ment  of  Agriculture.  The  latter,  undw 
the  reported  bill,  would  retain  juris¬ 
diction  over  all  other  violation. 
Early  action  on  the  bill  is  likely. 

Several  members  of  the  committee, 
in  a  supplementary  report,  expressed 
doubt  of  the  wisdom  of  the  rhangf 
stating  that  the  cease-and-desist  pro- 
cedure  of  the  Federal  Trade  Com¬ 
mission  was  too  cumbersome  and 
slow  to  afford  public  protection 
against  fraudulent  advertising,  and 
that  the  proposed  change  would  re¬ 
quire  the  Commission  to  reorient  its 
viewpoint  from  that  of  the  commw- 
cial  umpire  to  that  of  the  guardian 
consumer  welfare. 

False  advertisement  is  defined  in 
the  report  as  follows: 

Section  601  (a) — An  advertismnent 
of  a  food,  drug,  device  or  cosmetic 
shall  be  deemed  to  be  false  if  it  is 
false  or  misleading  in  any  particular 
regarding  such  fo^  drug,  device,  or 
cosmetic.  Any  representation  con¬ 
cerning  any  effect  of  a  drug  or  device 
shall  be  deemed  to  be  false  under  this 
paragraph  if  such  representation  is 
not  supported  by  scientific  facts  and 
relfeble  medical  or  scientific  opinion. 

“(b) — The  advertisement  of  a  drug 
or  device  representing  it  to  have  any 
therapeutic  effect  in  the  treatment  d 
Britt’s  disease,  cancer,  tuberculosis, 
poliomyelitis  (infantile  paralysis), 
venereal  disease,  heart  or  vascular 
diseases  shall  be  deemed  to  be  false: 
Provided,  That  the  Secretary  shall 
Mtablish  exemptions  from  the  provi¬ 
sions  of  this  sub-section  in  the  case 
of  drugs  and  devices  with  respect  to 
which  such  a  representation  as  to 
therapeutic  effect  would  not,  in  his 
opinion,  be  a  violation  of  sub-section 
(a). 

“(c) — Notwithstanding  any  provi¬ 
sion  of  this  section,  no  advertisement 
of  a  drug  shall  be  deemed  to  be  false 
or  misleading  imder  the  section  if  it 
is  disseminated  only  to  members  of 
the  medical  profession  and/or  appears 
only  in  the  scientific  periodicals  of 
that  profession.” 

The  proposed  division  of  enforce¬ 
ment,  Miith  the  Federal  Trade  Com¬ 
mission  enforcing  provisions  against 
fraudulent  advertising,  and  the  Sec- 
reta^  of  Agriculture  violations  af- 
f^ting  packages  and  labels,  adultera¬ 
tion,  contamination,  etc.,  has  met  with 
little  approval  from  interested  groups. 
It  is  predicted  also  that  it  will  not  be 
approved  by  the  Administration. 

IDAHO  MEETING  JUNE  13 

Annual  summer  meeting  of  the 
Idaho  Editorial  Association  will  be 
held  June  13  at  Lewiston,  with  Presi¬ 
dent  W.  T.  Marineau,  managing  editor 
of  the  Moscow  Daily  News-Review, 
presiding. 
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The  Mergenthaler  Linotype  Com¬ 
pany  will  open  New  York  sales 
agency  offices  and  new  display  rooms 
at  500  Fifth  avenue  June  15. 
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rate  increase  shared  by  carriers 

Majority  of  Dailies  Raising  Prices  to  Subscribers  Have  Added  to  Boys’  Profits,  Insuring 
Loyalty  and  Greater  Efforts  to  Maintain  Their  Routes 


uD  ^  means  give  your  carrier 
'  IJ  boy  part  of  the  increased  reve¬ 
nue  receiv^  from  an  increased  cir¬ 
culation  rate.” 

•Ihis  was  the  majority  sentiment 
voiced  by  the  43  newspapers  in  the 
United  States  and  Canada  that  suc¬ 
cessfully  raised  their  circulation  rates 
during  the  depression  years  and  who 
were  recently  canvassed  by  Editor  & 
PCBUSBER. 

Many  of  these  newspapers  attributed 
their  success  in  the  rate  changes  partly 
to  the  treatment  of  their  carrier  boys. 
Only  one  or  two  advocated  against 
giving  the  boys  any  part  of  the  raise, 
laying  that  &e  carrier  boys’  profits 
diould  be  shortened  as  this  would 
foice  a  more  business-like  attitude 
iqion  them  and  make  them  tend 
itrictly  to  their  routes. 

However,  most  circulation  managers 
tpiipved  that  the  more  liberal  attitude 
of  giving  the  carrier  boys  part  of  the 
increased  revenue  brou^t  larger  re¬ 
turns  by  insuring  the  loyalty  of  the 
boys. 

At  various  times  since  1931,  these  43 
newspapers  demonstrated  that  higher 
rates  could  be  obtained  without  the 
sacrifice  of  prestige,  or  an  overwhelm¬ 
ing  loss  of  readers.  In  fact  the  in- 
oMsed  revenue  more  than  offset  the 
loa  sustained  from  subscription  can¬ 
cellations. 

Reasons  for  the  success  of  the  rate 
changes  were  given  as  added  features, 
adva^  promotion,  increased  local 
news,  a  more  conservative  newspaper, 
and  improved  delivery  service.  One 
reason  that  was  offered  which  should 
observed  by  all  newspapers  con¬ 
templating  an  increase,  was,  “Hie 
people  realize  more  every  day  that 
the  newspaper  is  worth  the  price  they 
pay  for  it”  Many  circulation  mana¬ 
gers  advocated  a  profit-sharing  plan 
with  the  carrier  boys  as  a  means  to 
(uecess. 

This  article  is  the  third  and  last  on 
the  subject  of  circulation  rate  in¬ 
creases.  The  first  dealt  with  the  suc¬ 
cesses  of  newspapers  that  chanced  the 
raise.  The  second  outlined  the  various 
nethods  of  operation  employed  in  the 
rate  change.  This  will  be  devoted  to 
quoting  circulation  managers  on  their 
nqieriences  in  regard  to  the  treatment 
d  carrier  boys. 

'XMrculation  rates  were  increased 
0 1/3  per  cent  in  every  branch,”  one 
oanager  wrote.  “Hiis  was  done  early 
h  1933.  Carrier  price  to  subscribers 
was  raised  from  10c  to  15c.  News¬ 
dealers  and  street  vendors  from  2c  to 
k.  Mail  rates  were  increased  from 
tZ  to  $4  a  year. 

Price  to  carriers  was  raised  from 
H  per  hundred  or  6c  per  week  to 
per  hundred  or  11c  per  week. 
Had  part  of  the  price  raise  gone  to 
“Criers,  the  circulation  loss  would 
Mve  been  very  small.  By  all  means 
Pre  the  carrier  part  of  the  raise. 

Revenue  increased  more  them  one- 
®ird  immediately  and  has  continued 
to  gain. 

We  received  a  subscriber  loss  im- 
®*diately  of  about  10  per  cent,  and 
continued  to  lose  for  five  months, 
“jolmg  about  15  per  cent. 

Cumulation  was  regained  in  about 
w  months  and  has  constantly  in- 
since  that  time,  now  being 
V  far  the  largest  we  have  ever  at- 
'*®ed  in  the  field.” 


this  increase.  Carriers  were  instructed 
to  hold  the  stops  by  personalizing  the 
subscription,  selling  fiieir  service,  the 
features,  the  less  than  3-cent  per  day 
cost.  Carriers  were  told  to  keep  their 
chin  up  no  matter  what  happened. 
We  pointed  out  the  additional  profit 
per  subscriber  would  offset  any  loss 
from  fewer  customers. 

“We  do  not  accept  mail  subs  in 
towns  or  territory  where  carrier  ser¬ 
vice  is  maintained.  Several  people 
in  the  various  towns  attempted  to 
switch  to  mail  at  the  lower  mail  rate. 
We  watched  this  closely.  We  asked 
the  agent  to  notify  us  if  any  of  his 
customers  started  by  mail.  We  have 
stopped  several  who  actually  got  on 
the  mail  list.  While  some  papers  may 
accept  subscriptions  by  mail  in  agency 
towns,  I  do  not  think  it  is  wise.  We 
know  from  experience  a  carrier  will 
secure  and  hold  more  subscribers  than 
you  can  get  by  mail.  You  will  also 
net  more  per  subscriber.  A  carrier 
will  pay  you  13  cents  wholesale  per 
week  or  $6.76  while  a  solicitor  at  50 
per  cent  commission  will  pay  only 
$2.50.  Many  people  cannot  pay  a 
year  in  advance  even  at  $5  but  will 
pay  $10.40  per  year  at  20  cents  weekly. 
Unless  you  give  your  agent  protection 
you  cannot,  it  seems  to  me,  maintain 
an  active,  hard  working  boy.” 


“It  was  in  June,  1934,  that  we  in¬ 
creased  our  street  sales  price  from 
two  to  three  cents,  and  the  resale  price 
to  the  boy  from  1  to  1%  cents. 

“At  the  time  the  increase  was  made 
we  were  selling  about  6,000  papers  on 
the  street  daily  and  our  loss  was  ap¬ 
proximately  2,000  copies.  We  have  not 
regained  this  loss,  but  we  did  imme¬ 
diately  have  an  increase  of  approxi¬ 
mately  1,500  on  our  home  delivery, 
which  we  attribute  to  the  price  in¬ 
crease. 

“It  is,  therefore,  evident  that  we 
are  mudi  better  off  from  a  financial 
standpoint  since,  instead  of  receiving 
$60  from  the  sale  of  6,000  papers  we 
receive  $70  from  the  sale  of  4,000  pa¬ 
pers,  and  are  selling  an  additional 
1,500  papers  in  a  higher  classification — 
home  delivery. 

“If  anyone  be  contemplating  an  in¬ 
crease  in  price  I  would  recommend 
that  the  increase  be  divided  equally 
with  the  sales  boys  and  the  organiza¬ 
tion.” 


At  the  time  of  the  price  increase,  we 
were  running  only  slightly  more  than 
9,000  city  carrier  and  while  I  can’t  give 
the  price  increase  credit  for  our  in¬ 
crease  to  over  13,000,  I  can  say  that 
we  certainly  suffered  no  ill-effect  from 
it  and  at  the  same  time  benefited  our¬ 
selves  to  a  marked  degree  in  circula¬ 
tion  revenues.” 


“To  meet  a  competitive  situation 
wherein  outside  papers  were  offering 
boys  6  cents  a  week  profit  per  de¬ 
livered  paper,  we  raised  our  customer 
delivered  price  2  cents  to  14,  giving 
the  boys  the  increase  and  bringing 
them  to  6  cents  weekly. 

“We  gained  rather  than  lost,  be¬ 
ginning  immediately,  and  the  increase 
seemed  to  have  had  no  bad  effect, 
even  though  at  the  time  we  had  a 
newsboy  strike  led  by  an  agitator  who 
wanted  each  boy  to  give  him  a  weekly 
share  as  an  organizer. 

“The  strike  ended;  our  circulation 
continued  to  gain,  and  the  boys’  ‘take’ 
still  exceeds  that  of  our  dealers,  even 
though  customers  can  still  buy  for  12 
cents  a  week  by  getting  their  own 
paper  from  the  dealer.” 


“The  increase  in  the  city  subscrip¬ 
tion  rate  from  15c  a  week  to  20c  a 
week  was  made  effective  April  1, 1935, 
and  at  that  time  our  city  circulation 
had  reached  an  all-time  high  peak  of 
4,543,  which  is  very  good  for  a  city 
of  16,000  population.  We  did  not  use 
any  preliminary  campaign  relative  to 
this  change  but  simply  made  our  an¬ 
nouncement  the  previous  Saturday, 
March  30.  Of  course  we  were  flooded 
with  stop  orders  and  we  had  in  two 
weeks  a  loss  of  1,230.  However,  it 
began  to  bxtild  immediately  after  that 
and  we  have  had  a  steady  gain  ever 
since.  Oxir  city  net  now  is  4,018.  Ex¬ 
cept  for  the  one  week  when  our  city 
subscription  hit  its  lowest  point,  the 
revenue  from  the  increased  rate,  even 
with  smaller  number  of  subscribers, 
was  more  than  our  revenue  at  the  old 
rate  with  the  large  number  of  city 
subscribers. 

“We  used  carrier  contests  through¬ 
out  the  past  nine  months  and  these 
together  with  the  installation  of  our 
new  engraving  plant,  which  has 
enabled  us  to  use  a  great  many  local 
pictures,  are  responsible  for  the  steady 
return  of  our  former  subscribers.” 


experience  is  that  a  great  deal  depends 
on  the  tey  and  his  ability  to  sell  the 
proposition.  Some  of  our  carriers  did 
not  lose  a  single  customer,  which  bore 
out  the  fact  that  these  carriers  were 
of  the  friendly,  pleasant,  industrious 
type,  whereas  some  of  the  other  ones 
who  lost  more  customers  did  not  reach 
up  to  these  standards. 

“The  week  previous  to  our  putting 
the  raise  into  effect,  we  instructed  all 
of  our  carriers  to  notify  their  cus¬ 
tomers  by  word  of  mouth  at  the  time 
of  collection,  and  the  fViday  preceding 
the  last  collection  date  at  the  12-cent 
rate,  each  of  our  carriers  were  given 
sufficient  circulars  to  deliver  to  all  o! 
their  customers  in  Friday  nidi’s 
paper.  This  method  had  the  effect 
of  uniformly  telling  each  subscriber 
what  we  were  doing,  so  that  there 
woitid  be  no  mistaking  the  effort  of 
an  increase  as  the  boy’s  idea. 

So  far  as  the  carrier  boys  were 
concerned,  at  the  old  12-cent  rate  our 
carriers  outside  of  town  netted  5  cents 
per  week  prcffit,  which  was  %  cent 
more  than  our  carriers  received  in 
town;  therefore,  in  talking  the  raise 
in  rates  to  our  outside  carriers  we 
stressed  the  point  that  they  were  re¬ 
ceiving  %  cent  more  than  our  city 
carriers  were,  and  we  were  not  going 
to  disturb  that  extra  %  cent  profit, 
but  would  increase  our  wholesale  rate 
to  them  from  $1.16  2/3  per  100  to 
$1.M  2/J  per  100.  Hiere  was  no  ma¬ 
terial  reaction  from  our  carriers. 
Naturally,  there  were  a  few  growls 
and  grumbles,  but  these  soon  died 
down.” 


^ther  circulation  manager  said: 

.  The  carriers  were  given  one  cent 
N  the  five  cents  increase.  We  told 
I®*  subscribers  that  the  carrier  got 


“On  Jan.  1,  1932,  we  raised  our 
wholesale  rate  to  city  carriers  from 
8c  to  9c  per  week  or  from  $1.12  2/7 
to  $1.28  4/7  per  100  copies.  These 
prices  include  both  the  daily  and  Sim- 
day  issues  which  retail  at  15c  per 
week  to  carrier  subscribers.  This 
means  that  the  boys  had  their  profit 
cut  from  7c  to  6c  per  week  per  cus¬ 
tomer  and  gives  us  an  additional  Ic 
per  week  revenue  which  with  our 
present  city  carrier  circulation  in  ex¬ 
cess  of  13,000  daily  and  Sunday, 
represents  an  increase  of  more  than 
$130  per  week  in  revenue. 

“The  effect  of  this  increase  was, 
first,  a  general  tightening  up  of  routes, 
but  this  was  to  be  desired,  as  shorten¬ 
ing  the  carriers’  profits  resulted  in  a 
much  more  business-like  attitude  on 
their  part  towards  their  routes.  It 
made  them  watch  their  collections 
more  closely  and  endeavor  to  build  a 
friendly  relationship  with  their  sub¬ 
scribers.  It  cut  down  credit  losses 
and  the  boys  paid  closer  attention  to 
collections,  and  it  really  resulted  in 
harder  work  all  around  on  their  part. 


PROMOTIONS  IN  SCRANTON 


“For  a  period  of  about  25  years  prior 
to  September,  1933,  when  we  increased 
from  2c  to  3c,  we  had  a  non-returnable 
policy  and  our  peak  circulation  was 
reached  in  1930 — 157,000.  On  January 
15,  1934,  about  four  months  after  the 
3-cent  rate  went  into  effect,  all  news¬ 
dealers  were  granted  full  returns,  and 
the  reader  paid  circulation  dropped  to 
133,000.  For  the  year  1934  we  averaged 
close  to  134,000  and  in  1935  about 
135,000. 

“Since  January  2  of  1936  our  reader 
paid  daily  average  has  been  running 
144,000.  Considering  full  returns  and 
144,000  circulation,  we  feel  that  the 
actual  reader  paid  circulation  during 
this  three-month  period  is  equal  to  or 
slightly  better  than  any  similar  period 
at  2  cents. 

“When  the  increase  was  made  our 
wholesale  rate  to  newsdealers  ad¬ 
vanced  from  Ic  a  copy  to  2c  a  copy.  In 
other  words,  the  de^er’s  profit  of  Ic 
on  each  copy  remained  the  same  as 
before  the  increase.” 


“One  thing  that  stands  out  in  my 


^****g*®  Named  General  Manager, 
H.  Bradley,  Advertising  Manager 

E.  J.  Lynett,  editor  and  publisher  of 
the  Scranton  (Pa.)  Times,  this  week 
announced  the  promotion  of  James  W. 
Flanagan,  advertising  manager,  to  the 
post  of  general  manager  to  fill  the  va¬ 
cancy  caused  by  the  recent  death  of 
John  E.  Bradley.  Mr.  Flanagan  has 
been  advertising  manager  of  the  Times 
for  20  years  and  has  been  in  the  em¬ 
ploy  of  newspaper  for  40  years, 
starting  in  as  a  route  boy. 

Hie  position  of  advertising  manager 
has  been  given  to  Humphrey  Bradley, 
son  of  the  late  Hmes  manager,  who 
had  been  assistant  to  Mr.  nanagan. 
Hie  post  of  assistant  advertising  man- 
ager  is  not  to  be  filled  for  the  tim^ 
being. 

Following  the  appointment  of  Mr. 
Flanagan  as  general  manager,  it  was 
also  announced  that  he  intended  to 
resign  as  president  of  the  Scranton 
School  Board.  He  has  been  a  mem¬ 
ber  of  the  board  for  more  than  ten 
years. 

He  said  he  intended  to  resign  before 
July  1,  explaining  that  he  has  accom¬ 
plished  the  things  he  had  set  out  to  do 
in  the  school  board’s  management 

PIKE  NAMED  AD  CHIEF 

Allen  G.  Pike,  advertising  manager 
of  the  Houston  Post,  has  been  pro¬ 
moted  to  advertising  director  and  Jeff 
Barnette,  manager  of  the  magazine, 
Houston,  Chamber  of  Commerce  pub¬ 
lication,  has  been  named  local  di^lay 
advertising  manager,  effective  May  25, 
C.  C.  Maes,  gmeral  manager,  an¬ 
nounced  May  23,  Mr.  Pike  joined  the 
advertising  staff  of  the  Post  nine  years 
ago  as  an  advertising  solicitor.  He 
has  been,  successively,  merchandising 
manager,  national  advertising  man¬ 
ager,  advertising  manager. 
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NRLB  ASKS  COURT  ORDER  FORCING  AP 
TO  REINSTATE  MORRIS  WATSON 


Action  Taken  in  N.  Y.  When  Pres*  Service  Refuses  to  Comply 
with  Washington  Decision  in  Guild  Case — Hearing 
Expected  the  Week  of  June  15 


The  National  Labor  Relations  Board 
filed  an  appeal  in  New  York  May 
26  with  the  U.  S.  Circuit  Court  of 
Appeals  to  require  the  Associated 
Pr^  to  comply  with  the  board’s  order, 
handed  down  in  Washington,  May  22, 
to  reinstate  Morris  Watson,  a  former 
AP  editorial  employe,  allegedly  dis¬ 
charged  because  of  his  activities  on 
behalf  of  the  American  Newspaper 
Guild. 

■Hie  filing  of  the  petition  was  an¬ 
nounced  by  Mrs.  Elinore  M.  Herrick, 
regional  director  for  the  NLRB.  Tlie 
action  was  taken  by  the  board  after 
the  Associated  Press  had  formally  re¬ 
fused  to  comply  with  the  reinstate¬ 
ment  order. 

The  AP  on  May  22  had  been  ordered 
by  the  national  board  to  reinstate 
Morris  Watson  as  a  member  of  the 
New  York  staff  and  to  reimburse  him 
for  any  loss  of  salary  suffered  during 
the  period  of  his  discharge. 

The  NLRB  decision  also  ordered  the 
Associated  Press  to  cease  and  desist 
(a)  from  discouraging  membership  in 
the  American  Newspaper  Guild  or  in 
any  other  labor  organization  of  its 
employes;  (b)  from  discriminating 
against  any  of  its  employes  for  joining 
the  Guild  or  any  labor  organization; 
(c)  from  interfering  with  the  em¬ 
ployes’  rights  to  self-organization  for 
collective  bargaining. 

The  AP  was  ordered  to  take  the 
afiErmative  action  of  offering  to  re¬ 
instate  Morris  Watson;  to  make  good 
on  any  loss  of  pay  he  might  have 
suffered  during  the  period  of  his  dis¬ 
charge;  and  post  a  notice  for  30  days 
to  employes  in  the  New  York  office 
that  the  AP  will  cease  and  desist  in 
the  manner  ordered. 

Tliis  order  was  signed  by  J.  Warren 
Madden,  chairman,  John  M.  Carmody 
and  Edwin  S.  Smith,  members  of  the 
NLRB. 

Associated  Press  executives  had  no 
comment  to  make.  Tlie  offices  of  John 
W.  Davis,  counsel  for  the  AP,  merely 
pointed  out  that,  instead  of  waiting 
30  days  to  notify  the  regional  office  as 
to  whether  they  would  or  would  not 
comply,  die  AP  had  acted  promptly. 
The  case  is  expected  to  be  heard  in 
die  week  of  June  15. 

Hie  lengthy  memorandum  opinion 
in  the  Watson  case  repeats  much  of 
the  findings  of  fact  upon  which  was 
based  last  week’s  order  that  an  elec¬ 
tion  be  conducted  by  the  regional 
labor  board  to  determine  whether  a 
majority  of  the  New  York  City  em¬ 
ployes  of  AP  desire  to  designate  the 
American  Newi^per  Guild  as  its  rep¬ 
resentative  for  purposes  of  collective 
bargaining.  The  election  is  being  held 
this  week  but  results  were  not  avail¬ 
able  at  press  time.  Passing  over  the 
Watson  case  at  that  time,  the  labor 
relations  board  nevertheless  directed 
that  Watson  be  permitted  to  vote  at 
the  election,  his  ballot  to  be  counted 
only  in  the  event  that  his  claim  of 
right  to  continued  employment  by  AP 
was  upheld. 

To  reach  the  conclusion  that  Asso¬ 
ciated  Press  had  violated  the  federal 
statute  by  interfering  with  the  organi¬ 
zation  of  its  employes,  the  board  was 
required  first  to  dispose  of  two  pre¬ 
liminary  questions  of  fundamental 
importance:  Do  the  operations  of  the 
press  association  constitute  interstate 
commerce?  Can  the  board  assume 
jurisdiction  without  infringing  the 
constitutional  guarantee  of  a  free 
press? 


Adopting  the  findings  of  Trial  Ex¬ 
aminer  Charles  E.  Clark,  the  board 
answered  both  questions  in  the  affir¬ 
mative. 

The  opinion  disclosed  that  the  trial 
examiner  filed  an  intermediate  report 
April  23,  recommending  that  Watson 
be  reinstated  with  back  pay,  and  that 
a  copy  of  this  report  was  served  on 
the  press  association,  but  no  response 
was  had. 

Repeating  the  points  made  in  the 
opinion  which  directed  that  an  elec¬ 
tion  be  conducted  to  determine  the 
choice  of  the  editorial  employes  for 
a  collective  bargaining  agency,  the 
board  pointed  out  that  the  widespread 
operations  of  Associated  Press  in  send¬ 
ing  and  receiving  news  stories  over 
state  lines,  makes  it  an  agency  in 
interstate  commerce. 

Hie  board  also  repeated  its  narra¬ 
tion  of  the  events  which  preceded 
Watson’s  discharge.  It  described  at 
length  his  activity  in  organizing  the 
Guild,  his  leadership  in  the  movement 
for  a  five-day  week,  his  sponsorship 
of  an  NRA  code  for  press  association 
workers,  and  his  activity  in  bargaining 
on  behalf  of  Brooklyn  Eagle  editorial 
employes.  It  declar^  these  activities 
had  provoked  the  displeasure  of  his 
superiors  and  resulted  in  his  “pimish- 
ment”  by  being  transferred  from  re- 
portorial  work  to  a  desk  job  on  the 
midnight  to  8  a.  m.  shift.  Great  sig¬ 
nificance  was  attached  to  this  change, 
the  board  citing  that  Watson  had  won 
the  commendation  of  his  chiefs  on 
many  occasions  and  that  he  had 
covered  important  court  and  political 
stories. 

“As  a  reporter,”  runs  the  opinion, 
“he  scored  a  number  of  ‘beats’ — i.  e., 
he  got  stories  to  the  newspapers  before 
anyone  else.” 

At  another  point  the  board,  by  way 
of  emphasizing  Watson’s  skill  when 
placed  on  a  desk  job,  related  that  he 
was  assigned  as  head  of  a  special  desk 
with  one  assistant  to  handle  the  copy 
from  five  special  wires  from  Fleming- 
ton,  N.  J.,  during  the  Hauptmann  trial. 
He  had  full  charge  on  the  day  shift 
of  supervising  the  sending  out  of  news 
of  that  trial,  “which  was  the  most 
important  news  event  of  the  period.” 
Following  this  ordeal  Watson  was 
said  to  have  had  a  breakdown  re¬ 
quiring  him  to  take  a  two-week  leave 
in  addition  to  his  regular  vacation. 

Several  pages  of  the  opinion  were 
given  over  to  discussion  of  instances 
in  which  Watson  identified  himself 
with  Guild  activity,  and  the  “pimish- 
ments”  which  resulted.  His  discharge 
came  Oct.  18,  1935,  with  the  explana¬ 
tion  from  his  news  editor:  “Because 
we  are  dissastisfied  with  your  work, 
you  are  dissatisfied  with  iis,  and  I  am 
convinced  that  you  will  be  happier 
elsewhere.” 


NEWSPAPER  WOMEN  ELECT 

(.Special  to  Eoitok  &  Publishes) 
Washington,  D.  C.,  May  25. — Mar¬ 
garet  Hart,  of  the  Washington  Star, 
was  unanimously  elected  president 
of  the  Newspaper  Women’s  Club  of 
Washington  here  today.  Hope  Ridings 
Miller,  Washington  Post,  was  named 
first  vice-president;  Grace  McGerr 
Nebraska  Journal,  second  vice-presi¬ 
dent;  Ned  Brunson  Harris,  Minneap¬ 
olis  Journal,  corresponding  secretary; 
Katherin  McKeiver,  NCWC  News  Ser¬ 
vice,  recording  secretary;  Margaret 
Germond,  Washington  Star,  treasiu^r, 
and  Mary  Buford,  Nashville  Banner, 
historian. 


EDITOR  &  PUBLISHER 
CALENDAR 

June  2-3 — Inland  Daily  Press 
Assn.,  spring  meeting.  Hotel  Sher¬ 
man,  Chicago. 

June  5-7 — California  Newspaper 
Advertising  Managers’  Assn.,  an¬ 
nual  meeting,  Santa  Monica,  Cal. 

June  8-9 — Iowa  Composing 
Room  Executives  Assn.,  conven¬ 
tion,  Waterloo. 

June  8-11 — National  Classified 
Advertising  Managers’  Assn., 
meeting.  Asheville,  N.  C. 

June  8-12 — Newspaper  Credit 
Managers,  meeting,  Richmond. 
Va. 

June  10-12 — Georgia  Press  Ae- 
sociaiion,  annual  meeting,  Mill- 
edgeville. 

June  10-12  -South  Carolina 

Press  Assn.,  annual  convention. 
.\nderson,  S.  C. 

June  11-12 — Texas  Press  Assn., 
meeting,  Tyler. 

June  11-13 — Mississippi  Press 
Assn.,  annual  meeting,  Gulfport. 

June  11-13  -Kentucky  Press 

Assn.,  67th  annual  meeting,  Gilch- 
er  Hotel,  Danville. 

June  12-13 — Arkansas  Press 

Assn.,  annual  meeting.  Hoi 
Springs  National  Park. 

June  14-15 — Texas  Circulation 
Managers’  Assn.,  meeting,  Dallas 

June  14 — Alabama  Press  Assn., 
annual  convention  during  l-ilay 
Cuban  tour. 

June  16-18  International  Cir¬ 
culation  Managers’  .4ssn.,  annual 
iiieeling,  Dallas. 

June  16-19 — Newspaper  Group 
Special  Libraries  Assn.,  annual 
nieftyig,  Montreal. 

June  19- -Maine  Press  Assn, 
meeting,  Poland  Springs  House. 
Poland  Springs.  Me. 

June  19-20 — Kansas  State  Edi¬ 
torial  Assn.,  annual  convention 
Topeka. 

June  19-20 — Oregon  Slate  Eldi- 
torial  Assn.,  annual  meeting. 
Grants  Pass. 

June  21-28 — National  Elditorial 
Assn..  Poland  Springs  House.  Po¬ 
land  Springs,  Me. 

June  25-27 — Michigan  Press 
Assn.,  annual  meeting.  Hotel 
Whitcomb,  St.  Joseph,  Mich. 

June  28-Jnly  2 — Advertising 
Federation  of  America,  conven¬ 
tion,  Staller  Hotel,  Boston.  Also 
following  departmental  sessions: 
National  Newspaper  Promotion 
Assn.;  Newspaper  Advertising 
Executives  Assn.;  Public  Utilities 
Advertising  Assn.;  Outdoor  Ad¬ 
vertising  Assn.;  Premium  Adver¬ 
tising  Assn,  of  America,  Inc.; 
Magazine  Group;  National  Retail 
Dry  Goods  Assn.,  Sales  Promotion 
Division;  Industrial  Advertising 
Conference;  Direct  Mail  Adver¬ 
tising  Assn.;  International  Assn, 
of  Sales  Executives. 


N.  J.  DAILY  WINS  FIGHT 

Declaring  that  a  newspaper  is  a 
private  enterprise  and  not  a  public 
utility.  Vice  Chancellor  James  R. 
Fielder  of  New  Jersey  lifted  the  tem¬ 
porary  injunction  restraining  the 
Bayonne  Times  from  interfering  with 
the  business  of  Abraham  Chemiavsky, 
a  newsdealer  of  Bayonne.  Chemiavsky 
had  alleged  that  the  newspaper  com¬ 
pany  was  trying  to  put  him  out  of  busi¬ 
ness  because  he  would  not  sell  his 
route  or  turn  over  a  list  of  customers 
to  the  Times.  He  said  the  price  of 
his  papers  was  raised  and  his  deliveries 
were  delayed. 

NEW  DAILY  IN  CEDAR  FALLS 

The  Cedar  Falls  (la.)  News,  a  new 
daily  published  evenings  recently 
made  its  appearance.  Harry  Shaw  ^ 
publisher  and  Harry  Johnson,  busi¬ 
ness  manager,  Leslie  Dix,  circulation 
manager  and  Fred  W.  Miller  national 
advertising  manager.  It  is  represented 
nationally  by  Thomas  F.  Clark  Co. 


THREE  ARE  PROMOTED  f 
BY  SOUTHERN  GROUP  \ 

Keeney,  Buchanan  Jr.,  and  Mwit. 

Head  Dailies  in  Spartanburg, 
Columbia,  S.  C.,  and  i 
Augusta,  Ga.  ^ 

(Special  to  Editob  &  Piblishei) 

Spartanburg,  S.  C.,  May  25.— 
tion  of  presidents  of  the  Spartankma  . 
Herald,  morning,  Spartanburg  * 
nal,  evening,  the  Columbia  (a  Oi  ^ 
Record  and  the  Augusta  (Ga.)  (TImw.  i 
icle  to  succeed  John  Dana  Wise, 

lisher,  resigned,  has  been  - - \ 

here.  r 

A.  G.  Keeney,  news  director  of  tbt  : 
Herald  and  Journal  since  NoveadMr  ® 
IMl,  has  been  named  presid^  . 
director  of  the  Spartanburg  Herdf. 
Journal  Company.  Max  Brid^  ^ 
continue  as  secretary  and  treaiair 
of  the  company,  with  T.  A.  SmilhM 
city  editor  of  the  Journal  and  Ghnu 
Ligon  as  city  editor  of  the  Herald. 

Mr.  Keeney  formerly  was  with  it 
Columbia  Record  and  the  Ashetti 
(N.  C.)  Citizen,  but  began  his  nm. 
paper  career  with  the  Spartaahfc 
papers.  '“* 

George  A.  Buchanan,  Jr.,  hat  bm 
named  president  of  the  Record  Pub¬ 
lishing  Company,  publishing  the  n^ 
ord.  He  has  been  editor  of  the  Re^ 
for  five  years.  N.  E.  Brown,  adwr- 
tising  manager  of  the  record,  wu 
named  vice-president  to  succeed  Ifr 
Buchanan. 

William  S.  Morris,  for  several  ynn 
general  manager  of  the  Chronide^  Im 
been  named  president  of  the  c(»qMny 
James  L.  Robertson,  advertising  nan- 
ager  of  the  Chronicle,  was  elected  vice- 
president. 

The  resignation  of  Mr.  Wise,  ufao 
has  been  named  president  and  pub¬ 
lisher  of  the  Richmond  (Va.)  Ttnci- 
Dispatch,  is  effective  June  L  He 
succeeds  Mark  Ethridge,  who  re(M 
as  publisher  to  become  general  man¬ 
ager  of  the  Louisville  (Ky.)  Timai  and 
Courier-Journal.  Mr.  Wise  formarij 
was  advertising  manager  of  the  foot 
dailies.  He  was  made  general  manage 
of  the  Columbia  Record  in  November, 
1930,  and  publisher  three  months  late 
Six  months  thereafter  he  was  ni«t» 
publisher  of  the  other  three  newspi- 
pers.  He  has  made  his  home  it 
Spartanburg  for  about  a  year. 

MUST  SERVE  JAIL  SENTENU 


U.  S.  Supreme  Court  Refusae  t» 
Review  Contempt  Decision 

(Special  to  Editob  &  Publishes) 

Washington,  D.  C.,  May  26— David 
Lee,  Washington  Herald  reporter,  bis 
been  denied  a  Supreme  Court  reviev 
of  the  Maryland  coimty  court  dedskc 
sentencing  him  to  serve  90  days  in  jal 
for  contempt. 

Lee  was  found  guilty  of  publishing 
what  purported  to  be  a  decision  of  tbt 
court  sentencing  John  M.  Boland  to 
prison  for  conspiring  to  murder,  tbej 
publication  in  the  Herald  coming  itj 
advance  of  the  court’s  announcement- 1 
Pat  Frank,  also  charged  with  contemp!.  j 
was  freed  upon  appeal  in  Maryland. 

The  court’s  decision  bore  out  th(| 
Herald’s  story.  Since  sentence  wisj 
imposed  upon  Boland,  Mrs.  .Anne  4-i 
danne,  also  charged  as  a  conspirste 
in  a  plot  which  allegedly  marked  he 
husband  as  the  victim,  was  acquitted 
last  week.  Prosecuting  officials  an¬ 
nounced  they  will  ask  Governor  Nw 
to  pardon  Boland. 

With  the  principals  in  the  ca» 
freed,  the  reporter  must  now  go  * 
jail. 


FIVE  STAR  WEEKLY  MOVES 
Five  Star  Weekly  offices  in  Se 
Francisco  were  moved  to  620  Fola» 
Street  this  week.  Formerly  office 
were  at  220  Bush  Street. 
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This  mans  dreams  drive  a  million  factory  wheels 


He  is  never  completely  contented — this  man 
with  an  individual  home.  Never  quite  does 
that  home  seem  the  castle  of  his  dreams.  At 
any  given  moment  he  can  list  a  half-dozen 
improvements  which  he  would  like  to  make. 

No  matter  that  these  conveniences  were 
recent  luxuries  of  royalty.  He  will  plan  for 
them,  work  for  them,  save  for  them — until  his 
dreams  are  driving  a  million  factorj'  wheels. 

He  wanted  automatic  heat  —  and  several 
hundred  factories  started  humming  to  fill  his 
need. 

He  wanted  automatic  refrigeration  —  and 
twentj’-nine  manufacturers  leaped  into  action 
at  his  bidding. 

He  wanted  a  more  efficient  kitchen,  a  mod- 
frn  bathroom,  improved  roofing,  a  living  room 


in  the  basement,  more  and  better  electrical 
appliances,  a  finer  car  for  less  money,  and  a 
thousand  other  things  .  .  .  and  his  insistence 
.secured  them  all. 

He  is  the  largest  purchaser  on  earth — this 
man  with  an  individual  home  .  .  .  and  there 
are  more  like  him  in  Philadelphia  than  in  any 
other  city  in  America.  Ninety-one  per  cent, 
of  all  dwellings  in  Philadelphia  are  single¬ 
family  homes;  more  than  New  York  City  and 
Buffalo  combined ;  more  than  Chicago  and  St. 
Louis  added  together. 

And — logically  enough — in  this  great  City 
of  Homes  there  is  a  great  home  newspaper  to 
carry  your  advertising. 

The  Evening  Bulletin  has  grown  with  Phila¬ 
delphia  through  the  last  forty  years.  Its  circu¬ 


lation —  built  upon,  reading  interest,  without  ‘ 
premium  or.  contest  —  is  two  and  one-half  ^ 
times  that  of  any  other  Philadelphia  evening  • 
newspaper,  and  more  than  the  morning  news¬ 
papers  combined. 

19.f5  average  net  paid  daily  —  519,694.  ' 
Rate — sixty-five  cents  a  line;  one  of  the  low¬ 
est  costs  per  reader  in  America. 

Have  you  a  home  product  to  sell?  Bring  ' 
it  to  Philadelphia,  the  greatest  of  all  home 
centers,  and  tell  about' it  in  The  Bulletin,  the  • 
newspaper  nearly  everybody  reads.  Consult 
your  Advertising  Agency  about  this  opportu¬ 
nity  for  profitable  sales. 

Copyright  1936,  Bulletin  Company,  Philadelphia. 
Robert  McLean,  President.  IV m.  L.  McLean,  Jr.,  . 
I'ice-Pres.  and  Treas.  Sales  Offices:  New  York, 
Chicago,  Detroit,  San  Francisco. 


CMO^Al/oi/e^pAuL, .... 

nearly  reeu^ 
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ANNIE  LAURIE,  NOTED  COAST  WRITER, 
DIES  AFTER  BRILLIANT  CAREER 

Had  Covered  Greatest  Stories  of  the  Decades  in  Her  45 
Years*  Service  on  San  Francisco  Examiner  and  Other 
j  Hearst  Papers  Scored  Many  Famous  Beats 


Annie  Laurie  managed  to  get  aboard 
at  Sacramento,  the  state  capital,  and 


{Special  to  Edito«  &  Publimom) 

AN  FRANCISCO,  May  28.— Annie 
Laurie  is  dead. 

To  some  she  was  Winifred  Black. 
To  others  she  was  Mrs.  Charles  A. 
Bonhls.  But  to  most  members  of  the 
fourth  estate  she  was  Annie  Laurie 
of  the  San  Francisco  Examiner,  the 
pen-name  she  chose  in  the  early  days 
when  she  joined  the  force  William 
Randolph  Hearst  had  collected  to  help 
shape  ^e  Ebcaminer  into  die  newspa¬ 
per  that  became  the  keystone  of  the 
Hearst  Newspapers. 

Mrs.  Bonfili^  72,  died  Monday  eve¬ 
ning  at  5  p.  m.,  very  close  to  press-time 
for  her  beloved  Examiner.  Death 
ended  an  illness  of  several  months, 
which  halted  her  hand  for  the  first 
time  since  joining  the  Examiner  in 
1890. 

Until  after  her  72nd  birthday  Annie 
Laurie  wrote  a  daily  story  for  the 
Ebcaminer.  In  more  than  45  years  of 
reporting  she  had  covered  the  great 
stories  of  the  decades.  Her  beats  made 
newspaper  history  as  she  covered  the 
Galveston  Rood,  was  the  first  to  inter¬ 
view  the  first  Resident  to  visit  Cali¬ 
fornia,  fainted  in  the  streets  of  San 
Francisco  to  expose  early  hospital  con¬ 
ditions,  fovmd  a  missing  Kentucky 
governor,  and  gained  entrance  to  a 
prison  cell  to  interview  a  woman  ac¬ 
cused  of  a  slaying. 

I  During  the  years  she  interviewed 
the  mighty,  and  the  wretdied,  covered 
the  great  news  events  of  the  day  in 
turn  and  successfully  filled  virtually 
every  editorial  position.  She  was  so¬ 
ciety  editor,  drama  editor,  city  edi¬ 
tor,  foreign  correspondent,  syndicate 
writer.  But  first,  last  and  always  she 
was  a  reporter. 

Annie  Laurie  entered  die  employ  of 
W.  R.  Hearst  as  a  reporter  for  the 
San  Francisco  Examiner  three  years 
after  Mr.  Hearst  had  become  pub¬ 
lisher.  Her  maiden  name  was  Wini¬ 
fred  Sweet,  whidi  became  Mrs.  Orlow 
Black  when  she  married  the  writer  by 
that  name.  While  Mrs.  Black  she 
started  syndicate  writing  for  the 
Hearst  Newspapers,  and  became  known 
nationally  as  Winifred  Black.  Later' 
she  became  Mrs.  Bonfils. 

Annie  Laurie  was  an  executive  as 
well  as  a  writer.  She  once  admitted 
having  served  in  managerial  positions 
on  many  newspapers  for  Mr.  Hearst, 
but  hastened  to  add  that  it  was  not 
her  desire  to  mention  that  because  it 
occasion  hard  feelings.  While 
^e  regarded  a  woman — if  capable — as 
a  better  reporter  than  a  man,  she  also 
knew  how  stinging  to  a  man  is  the 
thou^t  that  he  has  a  ‘Svoman  boss." 

Her  enthusiasm  for  life  remained 
amidst  grievious  personal  troubles  and 
ill-health.  In  her  last  days  her  si^t 
was  virtually  gone.  The  great  vitality 
’  which  had  been  with  her  during  the 
most  arduous  of  duties  on  assignments 
was  ebbing.  But  she  never  lost 
faith. 

^ery  comfort  was  assured  in  her 
last  d^s.  Every  care  was  provided, 
and  dm  provision  would  have  con¬ 
tinued  had  she  lived  for  years  more. 
Mr.  Hearst  gave  orders  for  the  grant¬ 
ing  of  every  necessity,  yes,  even  every 
luxury,  Annie  Laurie  desired. 

Annie  Laurie,  dau^ter  of  CoL  B.  J. 
Sweet  of  the  U.  S.  Army,  turned  from 
the  stage  to  newspaper  work  when  she 
went  to  California  with  her  sister  to 
huht  for  a  missing  brother.  Obtaining 
a  job  <Hi  the  Examiner,  she  imme¬ 
diately  set  to  work  making  good. 


One  of  her  most  prominent  early 
day  adventures  was  to  pretend  a  faint¬ 
ing  spell  in  the  streets  of  San  Fran¬ 
cisco.  Her  objective  was  to  prove  or 
disprove  charges  that  women  taken  ill 
on  the  streets  were  subjected  to  cruelty 


Mrs.  Charles  A.  Bonfils 


and  neglect.  Her  expose  of  conditions 
resulted  in  a  clean-up  campaign,  and 
a  beat  for  the  early-day  Bbcaminer. 

How  she  chose  her  pen-name  was 
described  for  Editor  &  Publisher  just 
a  few  years  ago  (Oct  18,  1930).  Her 
words  were: 

“My  mother  was  Scotch  and  often 
sang  ‘Annie  Laurie’  for  us.  One  day 
I  was  writing  a  story  which  the 
managing  editor  thought  should  have 
a  by-line.  Reporters  didn’t  use  their 
own  names  then  as  they  do  now,  so 
I  had  to  think  up  a  name  quickly. 

‘“Nellie  Bly’  was  a  success  in  the 
Blast  at  that  time  and  I  cast  about  in 
my  mind  for  the  name  of  another  song 
heroine. 

“  ‘Annie  Laurie,’  I  thought,  and  I’ve 
been  writing  for  the  Examiner  imder 
the  name  of  ‘Annie  Laurie’  ever  since.’’ 

Among  early  California  experiences 
was  her  interview  with  Benjamin  Har¬ 
rison,  the  first  President  to  visit  Cali¬ 
fornia.  President  Harrison  had  ruled 
that  but  (Hie  press  representative  would 
be  allowed. on  the  train.  By  a  ruse 


Men’s  Wear . 

Largest  gain  in  town 
in  advertising  of 
men’s  clothing  stores, 
first  four  months  of 
1936. 

NEW  YORE. 

HetaUi^tibunc 


ride  to  San  Francisco.  On  the  trip  she 
obtained  a  beat  interview  with  the 
Chief  Executive. 

Annie  Laurie  was  sent  to  Molokai, 
famous  leper  settlement,  where  she 
obtained  a  story  of  world-wide  in¬ 
terest.  She  wrote  stories  about  live 
pigeon  sh(X)ts  at  Del  Monte,  Cal.,  with 
such  effectiveness  that  the  sport  was 
banned.  Among  her  writings  on  the 
early  Examiner  were  stories  of  in¬ 
terviews  with  ministers  and  dancers, 
and  promotion  articles  for  various 
early  Hearst  (diarities,  including  the 
“Little  Jim”  campaign  for  a  (diildren’s 
hospital. 

V^en  Mr.  Hearst  purchased  the  New 
York  Journal  in  1895,  Annie  Laurie 
was  among  those  called  from  San 
Francisco  to  form  the  first  staff  under 
Hearst  management. 

Annie  Laurie’s  resourcefulness  was 
shown  again  when  she  foimd  the  “lost 
Governor  of  Kentuidsy.”  TTie  gover¬ 
nor  was  in  hiding,  guarded  by  troops, 
but  the  red-hair^  writer  from  Cali¬ 
fornia  managed  to  find  him  and  obtain 
an  interview.  Her  story  broke  while 
other  papers  were  declaring  him  a 
suicide. 

Disguised  as  a  boy,  Annie  Laurie 
succeeded  in  breaking  through  troop 
lines  guarding  Galveston  to  get  the 
story  of  the  tidal  wave.  Wearing  a 
linen  duster  and  carrying  a  pick  axe, 
she  made  her  way  into  the  city  with 
laborers  pressed  into  service. 


Covering  the  Galveston  story  was  i  P 
horrible  experienix,  she  recalled  is  f 
later  days.  The  air  was  filled  with  th«  f 
odor  of  burning  bodies,  the  streeti 
were  filled  with  terrible  sights.  After  i 
obtaining  her  story,  declared  the  first  F 
by  any  reporter  in  the  nation,  she  had  | 
almost  as  much  trouble  filing  it  as  sht  f 
had  had  in  getting  into  the  city.  After  - 
wiring  her  story  from  a  nearby  dty  [ 
plans  for  sleep  were  upset  by  wins 
from  the  San  Francisco  Examiaar  1 
Los  Angeles  Examiner,  New  York 
American  and  Chicago  Examiner  tell¬ 
ing  that  relief  trains  were  en  route. 
She  had  a  hospital  ready  and  alse  I 
directed  the  four  trains  of  relief  weak-  ^ 
ers  to  their  posts.  In  addition,  Ur.  I 
Hearst  wired  her  $60,000  for  her  par-  ■ 
sonal  aixount  to  be  spent  in  relief. 

One  of  her  hardest  assignment  | 
from  a  personal  viewpoint,  was  that  of  | 
covering  the  earthquake  and  fire  at 
San  Francisco  in  1906.  Of  her  many 
laurels,  Annie  Laurie  was  perhaps 
proudest  of  the  praise  given  by  Mr. 
Hearst  on  the  story  she  wrote  on  the 
death  of  his  mother,  Mrs.  Phoebe  Ap- 
person  Hearst. 

In  the  space  of  40  minutes  befon 
an  edition,  Annie  Laurie  turned  in 
3,500  wonls  on  Mrs.  Hearst’s  death 
Later  she  wrote  the  life  of  Mrs.  Hearst, 
turning  out  54,000  words  in  12  days. 

Her  interviews  were  multitudfeow, 
starting  in  the  early  days  with  Stan¬ 
ley  the  explorer,  Henry  Irving,  and 
Sarah  Bernhardt.  She  covered  the 
(Continued  on  page  16) 


Worcester,  Messachusetts 

OF  MTEREST 
TO  ODVERTISEIIS 

Is  the  Worcester  Market’s  exceptional  ease  of  culti¬ 
vation.  Here  every  appropriation — ^large  or  small — 
can  be  depended  upon  to  produce  maximum  returns. 
Through  one  medium  alone — ^the  Telegram-Gtizette— 
advertisers  secure  adequate  coverage  of  the  entire  Wor¬ 
cester  Market,  city  and  suburban,  masses  and  classes. 
No  extra,  supplementary  mediums  are  necessary. 

The  surest  way  to  enlist  the  enthusiasm  of  Wor¬ 
cester  Market  dealers  is  to  support  them  with 
an  adequate  campaign  in  the  Telegram-Gazette. 
Then  they  know  you  mean  business! 

Few  newspapers  in  competitive  Helds  in  America  enjoy 
the  blanket  coverage  which  the  Telegram-Gazette  maintains 
among  readers  of  every  class  and  section  of  its  rich  and 
densely  populated  market.  In  Worcester  and  the  average 
18-mile  retail  trading  zone  (population  433,000)  Telegram- 
Gazette  advertising  covers  more  than  85  per  cent  of  all 
homes  which  everyday  take  a  Worcester  daily  newspaper. 
The  Telegram-Gazette  ALONE  can  put  your  product  across 
in  Worcester. 

Average  Net  Paid  Daily  Circulation 

MORE  4  fill  nnn 

THAN  I  UUf  UUU  8  YEARS 

THE  TELEGRAM-eAZETTE 

Worcester,  Massachusetts 

George  F.  Booth,  Publisher 

Paul  Block  and  Associates,  National  Representatives 

N«w  York,  Ckicaso,  Dotroit,  Bortoa,  PUUdcl^kU,  Su  Frucisco,  Lot  AifoUt, 
Cif  i— fi 
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An  Important  Announcement  to 

Advertising  Agencies 


Commencing  June  1,  1936,  the  ST.  LOUIS 
POST-DISPATCH  will  abolish  all  Rate  Differ¬ 
entials  between  Retail  and  General  Advertising 
which  will  enable  Advertising  Agencies  to  buy 
display  advertising,  whether  General,  Automo¬ 
tive  or  Financial,  in  the  Post-Dispatch  on  the 
same  net  basis  as  Retail  advertisers. 


ST.  LOUIS  POST-DISPATCH 


First  in  St.  Louis 


First  in  Circulation 


CHICAGO — ^Tribune  Tower 
P.  L.  Henriquez,  Manager 
Phone :  Superior  7161  or  7162 


First  in  Advertising 


NEW  YORK— S21  Fifth  Avenue 
R.  A.  Fletcher,  Manager 
Phone:  MOhawk  4-5237—4-5238 
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COAST  AD  MANAGERS, 
MEETING  JUNE  5-7 


C«lifonuaM  Compl*t«  Progrun  for 
Santa  Monica  Conrention — To 
Chr#  Cup  for  Best  Selling 
Idea 


(.By  UUgraph  to  Editoe  &  Publisheb) 

Santa  Monica,  Cal.,  May  27. — The 
Northern  and  southern  divisions  of 
the  California  Newspaper  Advertising 
Managers’  Association  will  unite  in 
their  annual  convention  June  5,  6  and 
7  at  the  Del  Mar  Club,  Santa  Monica. 
L.  A.  Copeland,  president,  southern 
division,  of  the  Riverside  Daily  Press, 
and  EJlis  Newsome,  northern  division 
president,  of  the  Petaluma  Argus- 
Courier,  will  alternate  in  directing 
business  sessions. 

After  registration  and  a  stag  dinner 
Friday,  the  convention  is  scheduled  to 
get  into  intensive  activity  Saturday. 
At  the  morning  session,  the  northern 
division  will  present  a  program  with 
the  following  speakers:  Eugene  C. 
Bishop,  Palo  Alto  Times,  “Personal¬ 
ities  in  Selling  Local  Advertising,” 
Kenneth  C.  Stacy,  San  Jose  News, 
“Why  Newspaper  Advertising  Is  the 
Best  Medium  for  Local  Advertising;” 
George  McQueen,  Redwood  City  Trib¬ 
une,  “Why  Newspaper  Advertising  Is 
the  Best  National  Advertising  Me¬ 
dium;”  and  Mr.  Newsome,  “Greater 
Display  Linage  Through  Development 
of  the  Classified  Page.” 

The  southern  division  speakers  and 
their  subjects  scheduled  for  the  after¬ 
noon  session  are:  R.  J.  Corrigan,  Pasa¬ 
dena  Star-News  and  Post.  “Modem 
Trends  in  Linage;”  Sam  Porter,  Rtuer- 
*idc  Press  Enterprise,  “Composing 
Room  Problems  and  How  Advertising 
Departments  Can  Solve  Them;”  L.  A. 
Copeland,  “Tiuming  the  X-Ray  on 
Ourselves;”  Howard  Graham,  San 
Bernardino  Sun-Telegram,  “Color 
Printing  and  Its  Function  in  Newspa¬ 
per  Advertising;”  Hugh  Baumberger, 
secretary.  Culver  City  Chamber  of 
Commerce  and  formerly  of  the  Culver 
City  Star-News,  “Increasing  Linage 
Through  the  Ch^ber  of  Commerce;” 
Pete  Richta,  Alhambra  Post-Advocate, 
“A  Dramatic  Presentation  on  News¬ 
paper  Advertising;”  E.  B.  Brown,  San 
Pedro  News-Pilot,  “Effective  Layout 
Instruction  for  Staff  Salesmen;”  and 
James  Metcalfe,  Riverside  Press-En¬ 
terprise,  “What  Modem  Admen  Should 
Read.” 

Heads  of  Los  Angeles  advertising 
agencies  will  be  invited  to  attend  an 
agency  luncheon  Saturday.  Hosts  will 
bs  Ae  Fenger-Hall  Co.;  West-Holli- 
d*iy-Mogensen  Co.  and  Williams,  Law- 
nnce  ft  Cresmer  Co. 

Award  of  Ae  Fenger-Hall  cup  for 
Ae  best  advertising  idea  of  Ae  year 
asd  of  Ae  Metro  Mat  Service  cup  for 
Ae  best  single  or  series  of  printed 
merAandising  layouts  of  Ae  year  will 
be  made  at  the  Itmcheon. 


ANNIE  LAURIE  DIES,  NOTED 
HEARST  WRITER 


(Continued  from  page  14  ) 


Harry  K.  Thaw  trial  in  New  York 
and  Ae  Durand  case  in  California. 
When  Mrs.  Nack  was  held  m  a  New 
York  prison  charged  wiA  murder,  a 
prize  of  $1,000  was  offered  for  Ae  first 
interview.  Disguised,  Aruiie  Laurie 
had  entered  Ae  cell  and  obtained  a 
story  when  Mrs.  Nack’s  lawyer  dis¬ 
covered  Ae  ruse  and  called  in  all  Ae 
reporters  to  share  Ae  interview. 

On  Oct.  14,  1933,  when  70  years  old, 
she  wrote  inspiringly  of  her  years. 

“Seventy  years  old  today — and  glad 
of  it,”  was  Ae  lead  sentence  on  her 
story.  After  50,  age  is  fun,  she  de¬ 
clared. 

“It’s  all  over,  Ae  storm  and  stress 
of  ambition,  Ae  bitterness  of  defeated 
hope,  yes,  even  Ae  heaviness  of  a 
sorrowful  heart.  .  .  .  And  after  50  we 
know  it  isn’t  so  very  important,  now 
after  all — mere  happiness,  or  mere 
success. 


Ae  rotunda  of  Ae  City  Hall.  The 
funeral  was  Wednesday  aitemoon  wiA 
Ae  city’s  great — publishers,  city  offi¬ 
cials,  bankers  and  oAer  leaders — as 
honorary  pallbearers.  Requiem  mass 
in  St.  Mary’s  CaAedral  was  conducted 
Thursday. 

She  is  siu-vived  by  a  daughter,  Mrs. 
Winifred  Barker,  who  was  with  her 
when  she  died. 

On  an  occasion  when  she  compared 
today  and  yesterday,  she  praised  Ae 
old-fashioned  scoop-getting  days  of 
yore,  hit  Ae  egoism  of  modem  col¬ 
umnists  and  urged  a  harder  fight  for 
improvement  and  support  of  newspa¬ 
pers. 

One  of  her  most  dierished  posses¬ 
sions  was  a  picture  of  Mr,  Hearst 
taken  in  Ae  early  days  on  Ae  Ex¬ 
aminer. 

It  was  inscribed. 

“To  my  dear  friend  and  associate, 
Winifred  Black  Bonfils,  from  her 
sincere  admirer,  William  Randolph 
Hearst.”  Concemmg  Mr.  Hearst,  she 
once  said:  “He  is  my  friend.  He  gave 
me  my  chance.” 


“Life,  Aat’s  Ae  Amg,  broad, 
splenAd,  joyous,  glorious  life,  wiA 
just  enou^  bitter  m  Ae  cup  to  give 
it  a  tang.” 

That  was  Ae  message  from  a  woman 
who  had  lost  two  sons. 

At  72  she  was  still  writing,  but  for 
Aree  years  now  her  si^t  had  been 
fading  fast.  Her  work  was  done 
through  a  secretary  who  lived  wiA 
her  in  her  home  atop  Telegraph 
Hill. 

“Rambles  nirough  My  Memories,” 
her  reminiscences  m  four  chapters, 
started  m  Good  Housekeeping  wiA 
Ae  February  number.  'The  series 
ended  wiA  Ae  May  issue,  and  Annie 
Laurie  languished. 

Thousands  paid  tribute  m  person 
Tuesday  as  Ae  body  lay  m  state  in 


SERVICES  FOR  SUN  DEAD 


Memorial  services  for  21  employes 
of  Ae  New  York  Sun  who  died  m  Ae 
past  year  were  held  in  Ae  Sun  Club 
rooms  May  29,  attended  by  executives 
and  employes  from  all  departments. 
James  E.  Craig,  editorial  writer,  de¬ 
livered  Ae  eulogy.  Eklwin  S.  Friendly, 
business  manager,  read  Ae  names  of 
Ae  dead,  Aeir  department,  lengA  of 
service,  age  and  date  of  deaA.  Wil¬ 
lard  Nevins,  who  conducts  Ae  Choir 
Loft,  played  several  hymns  on  Ae 
organ,  and  two  buglers  of  Ae  245A 
Coast  Artillery  sounded  “Taps.” 
James  C.  Hickey,  president  of  Ae  Sun 
Club,  presided.  Elinar  O.  Peterson, 
local  advertising  manager,  was  chair¬ 
man  of  Ae  program  committee. 


Qh 

NaHonal’  Advertisers' 


Social  events  will  include  a  dinner 
dance  Sattirday  night  and  sports 
events  Sunday.  Harry  Boehle,  Santa 
Monica  Outlook,  is  convention  chair¬ 
man. 


TOLEDO  WAGE  AGREEMENT- 

The  Toledo  Typographical  Union 
last  week  accepted  a  new  contract  wiA 
Ae  Toledo  Blade  which  grants  mem¬ 
bers  an  mcreased  hourly  rate  and  a 
Aorter  working  day.  The  new  rate 
for  days  will  be  $1.17  an  hour  and 
for  ni^ts  $1.24  an  hour,  as  against 
Ae  old  scale  of  $1.11  for  day  work 
and  $1.18  for  nights.  Under  Ae  new 
contract  Blade  printers  and  composi¬ 
tors  will  work  seven  and  a  half  hours 
a  day  instead  of  seven  and  three- 
quarters.  The  contract  runs  from 
May  20,  1936,  to  October  1,  1937,  wiA 
Ae  option  of  reopenmg  negotiations 
oa  wages  only  next  May  1. 


Thin  cbart  Hbowt  tbe 
a.moant  of  ezclusiTe  ad- 
TertiiliiB  each  Houston 
newspaper  secnred  of 
tbe  total  exclaalTe  na¬ 
tional  lineace  pnblliibed 
in  Bonaton. 


These  flitures  are  for 
tbe  tint  quarter  of 
lesa. 


73.5% 


of  the  exclusive  national  adver¬ 


tising  appeared  in  The  Chronicle 


Durinq  the  first  quarter  of  this  year,  520  national  adver¬ 
tisers  used  space  in  Houston  newspapers.  297  or  57.1% 
confined  their  advertising  to  only  one  newspaper. 


Of  this  number  210  or  71%  used  The  Chronicle  exclu¬ 
sively.  65  or  2 1 .5%  used  The  Post  exclusively,  and  22  or 
7.5%  used  The  Preu  exclusively. 


The  lineage  used  by  the  accounts  appearing  exclusively 
in  The  Chronicle  amounted  to  192,023  or  73.5%  of  all 
the  exclusive  national  advertising  in  Houston  news¬ 
papers. 


THE  HOUSTON  CHRONICLE 


LARGEST  DAILY  IN  TEXAS — LOWEST  MILLINE  RATE 
LEADS  THE  STATE  IN  NATIONAL  ADVERTISING 


R.  w.  McCarthy 

Mawapar  JVoitaaai  AdaarlMaa 


THE  BRANHAM  COMPANY 

Netlaaal  Maprmmm  latlaaa 


L 


frazler  hunt 
rodney  dutchtr 
john  t.  flynn 
willis  thomton 


bruce  cation 
herblock 
george  dark 
newspicturos 


With  the  Republicans 
at  G 1  e  V  e  1  a  n  d  .  .  . 
Democrats  at  Phila¬ 
delphia  .  .  .  NEA 
will,  as  always,  pro¬ 
vide  its  clients  the 
best  in  full  feature 
and  picture  coverage. 


NEA  Service,  Inc. 

a6I  — 8lS  Ave.  ilOOW.JraSl. 

NEW  YORK,  CLEVELAND 

8lb  Mission  St. 


SAN  FRANCISCO 
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INTERTYPE  AUTOMATIC  QUADDINS  AND  CENTERINS 

AUTOMATIC  COMPOSITION  OF  WNITE  SPACE 


Inc. 

Era  St 

.AND 


•  Note  all  the  white  space  at  the  ends  of  lines 
in  above  clippings.  Ordinarily  such  white  space 
is  obtained  by  keyboard  manipulation  and 
hand  operations  (five  hand  operations,  usually, 
for  each  centered  line).  The  new  way,  white 
space  can  be  obtained  automatically  by  means 
of  the  Intertype  Autospacer. 

•  Heretofore,  every  line  of  composition,  in¬ 
cluding  quadded  lines,  required  the  assembling 
of  a  full  line  of  matrices  Now,  with  the  Inter¬ 
type  Autospacer,  the  operator  sets  only  words, 


figures,  etc.  The  Autospacer  “sets”  the  quadded 
parts  of  the  lines— the  white  space— automati¬ 
cally  and  with  remarkable  savings  of  time. 

•  Look  through  your  newspaper  right  now  and 
note  the  large  number  of  quadded  and  centered 
lines  on  every  page.  Then  think  what  it  would 
mean  to  you  to  have  all  tfiat  white  space  set 
automatically.  Wouldn’t  you  like  to  have  our 
booklet  on  this  important  development?  Please 
address  Intertype  Corporation,  360  Furman 
Street,  Brooklyn,  N.  Y.,  or  the  nearest  Branch. 


STEP  AHEAD  WITH  INTERTYPE 


VO«UE  lOLD,  vO«UE  lOLD  CONDENSED  AND  lOOKEACi 


tncB  tie  geU  Uwre.  h*  rmOi  tli»  rMV^MMas  aad  ueoBUji  doMB*ttC&t 
9ir  whUe  the  wiu  carry  on.” 

Jack  U  a  man  who  lorea  hla  sleep,  bat  he  stays  up  late  sad  c«ts  up 
at  •  every  morning  because  be  is  too  nervous  to  Ue  abed.  80  he  naps 
nfit  and  there.  *  •  * 

His  Card  Game. 

YOU  can  always  wake  him  up.  though,"  Ace  went  on,  "with  the  drop 
of  a  casino  deck.  That's  the  only  card  game  he  plays,  but  he's 
crssy  about  It.  He  s  very  good,  too. 

’'Sometimes  the  stases  get  high  and  Jack  gets  friends  into  debts  he 

toVol® •  \  MBTBtioate  \ 
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12-PAGE  ‘GREEN  PASTURES’  SECTION 
BROKE  RECORDS  IN  SEATTLE 


Post-Intelligencer  Classified  Section  Printed  on  Green  Paper 
with  Red  Banner  Line — Barnhart  Promoting 
Classified  for  Pennsylvania  Publishers 

By  L.  PARKER  LIKELY 


A  FEW  Sundays  ago,  the  Seattle 
Post- Intelligencer  established  an 
all-time  Seattle  Sunday  ad  count 
record,  according  to  R.  W.  Young, 
classified  manager.  The  12-page  want 
ad  section  for  that  day  was  published 
on  green  newsprint  and  the  front  page 
of  the  section  was  embellished  by  a 
page-wide  heading  in  red  ink. 

A  box  in  the  top  center  was  headed 
“Green  Pastures,”  and  reference  to 
green  was  made  in  several  of  the 
eight-column  streamers  on  other 
pages.  Some  of  these  were: 

“Once  in  a  Blue  Moon  You  Find 
These  Green  Values  in  Real  Estate.” 

‘‘A  Tree  Is  Full  of  Green  Leaves — 
the  Green  Is  As  Full  of  Good  Rentals.” 

“Looking  For  Work?  These  Green 
Columns  Are  Filled  With  Good  Jobs.” 

“Green  Four  -  Leaf  -  Clovers  Are 
Lucky — So  Are  Green  Section  Shop¬ 
pers.” 

“Here’s  The  Green!  Read  It  and  Be 
Well  Read  In  Auto  Values!” 

“Green  Woods  and  Fields  Are  Yours 
This  Summer  If  You  Buy  A  Car  Now!” 

A  four-page  folder  for  the  sales 
people  to  carry,  a  few  front  page  boxes 
during  the  week  preceding,  and  some 
promotion  the  same  day  the  green 
section  appeared  were  employed. 

•  •  * 

SEATTLE  P.  I.  is  one  of  the  few 
papers  in  the  U.  S.  which  carries 
“The  Agony  Column”  in  its  want  ad 
section.  Here,  it  is  more  or  less  a 
catch-all,  but,  like  the  Pilgrims,  came 
to  America  from  England. 

In  London,  this  colmnn  is  still  the 
most  engrossing,  and  has  not  been 
side-tracked  for  more  scientific  desig¬ 
nations. 

•  *  • 

'Way  Back  When — 

SPEAKING  of  ancient  classified  ad¬ 
vertising,  another  copyrighted  pro¬ 
motion  ad  prepared  by  A.  N.  C.  A.  M. 
for  use  during  the  recent  National 
Want  Ad  Week  stated  that  Julius 
Caesar  published  his  declination  of 
the  crown  offered  by  Anthony  in 
“Acta  Publica”  so  that  all  could  read 
and  know  of  the  great  emperor’s 
decision. 

Wise  Romans,  sensing  the  intense 
interest  created  by  the  news  in  “Acta 
Publica,”  profited  by  their  great 
leader’s  procedure,  and  thus,  when 
fiiey  wanted  the  populace  to  know  of 
dieir  wants  or  offerings,  ordered  that 
fiiey  too  be  published  therein  for  all 
to  read  and  act  upon. 


One  Roman,  Maius  by  name,  placed 
this  ad: 

“For  Rent — In  the  Arrio  Pollian 
Block  belonging  to  Allieus  Nigidus 
Maius,  shops  with  rooms  above,  second 
story  apartments,  fit  for  King  and 
house.  Apply  to  Primas,  slave  of 
Maius.” 

A  thousand  years  ago  in  England, 
town  criers  did  local  advertising,  while 
at  the  end  of  the  15th  century  public 
posters  were  used.  In  1631,  more 
than  300  years  ago,  a  Frenchman  by 
the  name  of  Theophraste  Renaudot 
conceived  the  idea  of  publishing  a 
newspaper  in  Paris,  and  his  was  among 
the  first  of  the  modem  newspapers 
in  which  want  ads  were  carried. 

Among  the  first  newspapers  adver¬ 
tisements  appearing  in  the  17th  cen¬ 
tury  was  the  following,  published  in 
London  in  December,  1695: 

“A  Commander  of  a  very  good  mer¬ 
chant  ship  wants  an  apprentice  that 
ha'Ji  his  Pen  well,  and  understands 
Arithmetick,  to  assist  him  in  the  keep 
of  Books  and  doing  of  Business,  and 
hath  Friends  who  will  be  bound  for 
his  true  and  faithful  Service  during 
his  Apprenticeship.” 

*  •  • 

A  Forward  Step 

The  Pennsylvania  Newspaper  Pub¬ 
lishers  Association  has  just  created 
a  new  classified  advertising  division 
in  the  organization  and  D.  B.  Barnhart, 
classified  manager  of  the  McKeesport 
Daily  News,  has  been  appointed  chair¬ 
man  by  the  president. 

It  appears  that  PNPA  is  the  first  and 


only  association  of  publishers  that 
has  taken  so  definite  a  step  officially 
to  credit  classified  advertising  with 
the  importance  it  deserves  in  the  con¬ 
sideration  of  every  newspaper  owner. 

Mr.  Barnhart’s  association  work  will 
consist  of  answering  questions  of  pub¬ 
lishers  and  their  classified  advertising 
managers  either  by  letter  or  in  in¬ 
dividual  meetings.  He  will  attend  as 
many  meetings  as  possible  throughout 
Pennsylvania. 

In  assuming  the  chairmanship,  Mr. 
Barnhart  stated: 

“We  shall  try  to  make  the  publish¬ 
ers  of  Pennsylvania  realize  how  im¬ 
portant  their  classified  departments  are 
to  their  newspapers.  Instead  of  the 
classified  department  being  a  step¬ 
child  in  the  newspaper  family,  it  can 
be  made  a  very  productive  revenue 
department.  Eventually,  all  publisher 
associations  will  have  a  classified  divi¬ 
sion,  which,  in  turn,  will  mean  the 
progress  of  want  ads  in  every  member 
paper  in  the  United  States. 

“I  hope  to  devise  a  plan  whereby 
groups  of  publishers  or  their  classified 
managers  will  meet  in  want  ad 
‘clinics.’  Small  groups  within  a  con¬ 
venient  radius  will  gather  for  evening 
sessions.” 

Mr.  Barnhart,  36,  embarked  in  classi¬ 
fied  on  the  Los  Angeles  Herald  in 
1921.  He  has  served  as  classified 
manager  on  several  papers  and  has 
owned  and  published  weekly  papers. 
He  joined  the  News  in  1935. 

*  •  * 

Average  Box  Replies 

WALTER  LEHMAN,  classified 
W  manager  of  the  Son  Antonio 
Express  and  Evening  News,  used  some 
box  number  reply  statistics  in  a  re¬ 
cent  promotion  ad. 

The  average  number  of  replies  to 
Express-News  want  ads  having  box 
numbers  during  the  first  quarter  of 
1936,  was  13;  same  period  average 
1935,  10;  1934,  8. 


CLASSIFIED  MEET  JUNE  8-11 

Floor  Discussions  on  General  Topics 
to  Be  Featured  at  Asheville 

Annual  convention  of  the  Associa- 
tion  of  Newspaper  Classified  Adver¬ 
tising  Managers  at  Asheville,  N.  C. 
June  8  to  11,  will  be  devoted  to 
“Answering  the  question  of  the  hour 
in  classified.”  Floor  discussions  will 
prevail. 

Only  two  speakers  are  scheduled  to 
address  the  group,  these  at  luncheons. 

Subjects  to  be  discussed  are:  Classi¬ 
fied  in  retrospect  and  prospect;  Mak¬ 
ing  classified  please  the  reader;  Making 
classified  please  the  advertiser;  Making 
classified  pay  the  publisher;  Telei^one 
selling;  Street  selling;  Classified  pro¬ 
motion;  Stimulating  the  sales  staff- 
and  Business  building  ideas. 

Officers  of  the  association  are:  W. 
H.  Pickett,  Cincinnati  Enquirer,  presi¬ 
dent;  H.  W.  Connell,  Beaumont  Enter- 
prise,  first  vice-president;  A.  T.  Pow- 
derly,  Rochester  Democrat  &  Chron- 
icle,  second  vice-president;  C.  T. 
Hardin,  Columbus  Dispatch,  treasurer; 
J.  B.  Finger,  Cleveland  News,  secre¬ 
tary. 

OKLAHOMA  PRESS  MEETS 

In  resolutions  adopted  at  the  close 
of  its  recent  annual  convention  May 
16  at  Muskogee,  the  Oklahoma  Press 
Association  extended  congratulations 
to  George  B.  Parker,  former  Okla¬ 
homan  now  editor  in  chief  of  the 
Scripps-Howard  Newspapers,  for  the 
award  of  the  Pulitzer  prize  for  excel¬ 
lence  in  editorial  writing,  and  also 
favored  the  placing  of  a  statue  of 
Will  Rogers  in  Statuary  Hall.  P.  B. 
Vandament,  editor,  Yukon  Sun,  was 
elected  president  to  succeed  G.  W. 
Archibald,  editor,  Durant  Democrat. 
Others  named  were:  Harrington  Wim¬ 
berly,  editor,  Altus  Times- Democrat, 
vice-president,  and  Fred  E.  Tarman, 
Norman  Transcript,  treasurer.  Vernon 
T.  Sanford  continues  as  secretary. 


X  o  w 


Average  Net  Paid 


S  nms.  ending  March  3i,  1936 
(Publisher's  Statement) 

ANOTHER  GAIN 

— and  the  great¬ 
est  c  I  r  c  u  1  a  tion 
ever  attained  by 
a  Baltimore  news¬ 
paper. 

BALTIMORE 


Sunday  American  circulation 
is  up,  too  — to  233.317  — the 
grenatest  in  all  the  South. 


Pennsylvania's  THIRD  Greatest  Market— 

Wilkes-Barre 

and  Environs— 

f 

Leads  all  Pennsylvania  Markets  Except 
Philadelphia  and  Pittsburgh  In: 


Population 
Industrial  Payrolls 
Wealth 


Number  of  Employees 
Value  of  Products 
Bank  Clearings 
Income  Tax  Returns 


Bank  Resources 
Invested  Capital 
Motor  Registrations 


400,000  people  live  within  a  12^^  mile  radius  around  Wilkes-Barre.  The  production 
of  anthracite  coal  and  the  manufacture  of  lace,  silk,  rayon,  metal,  food,  cigars  and 
tobacco  products  provide  payrolls  in  which  every  national  advertiser  should  be 
interested.  Sell  this  market  by  advertising  in  its  two  leading  newspapers; 


Wilkes-Barre 

RECORD 


Wilkes-Barre 


TIMES  -  LEADER 


In  Wilkes-Barre,  the  Wilkes-Barre  Record  (morning)  and  the  Times-Leader 
(evening)  are  members  of  the  Audit  Bureau  of  Circulations,  Associated  Press, 
American  Newspaper  Publishers  Association,  Bureau  of  Advertising,  Pennsylvania 
Newspaper  Publishers  Association  and  the  American  Society  of  Newspaper  Editors. 
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VULCAN 

PRESS  BLANKETS 


CHICAGO,  May  26*  —  Vulcan 
Press  Blankets  are  a  favorite  topic 
of  conversation  around  the  Palmer 
House  this  week,  particularly  in 
those  off-the-record  discussions 
which  are  a  most  important  part  of 
every  Mechanical  Conference*  It  is 
conceded  that  Vulcan’s  new  leader¬ 
ship  in  the  press  blanket  field  has 
been  due  primarily  to  the  substantial 
economies  effected  by  the  various 
types  of  Vulcan  cylinder  packings* 
However,  cost-savings  alone  could 
not  have  given  Vulcan  Blankets 
their  present  wide  recognition  among 
leading  newspapers*  Their  success 
has  been  due  largely  to  the  fact  that 
they  have  contributed  definitely  to 
better  newspaper  printing — and 
nearly  thirteen  hundred  news¬ 
papers  will  vouch  for  this  fact* 
Vulcan  achievements  are  a  striking 
tribute  to  modern  scientific  methods 


of  developing  new  and  improved 
products  and  manufacturing  them 
under  constant  laboratory  control* 
•  You  can  prove  the  claims  made 
for  Vulcan  Press  Blankets  to  your 
own  satisfaction — without  any  extra 
investment — by  installing  a  trial 
dress  of  Vulcan  Felt  or  Non-Felt 
Blankets,  E*  D*  Blankets,  or  Draw 
Sheets,  preferably  with  a  Vulcan 
Underpacking*  Which  type  to  use 
depends  upon  your  particular  con¬ 
ditions  and  your  pressroom  super¬ 
intendent’s  preferences* 

OTHER  VULCAN  PRODUCTS 

In  addition  to  a  complete  line  of  cylinder  packings, 
Vulcan  products  for  newspapers  include  an  ex¬ 
cellent  rubber  inking  roller  and  a  new  synthetic 
(entirely  non-rubber)  roller.  The  latter  roller  has 
now  been  in  service  for  more  than  a  year  and  is 
proving  to  be  another  important  money-saver  for 
newspapers.  Finally,  for  the  Stereotyping  De¬ 
partment,  Vulcan  Buckle-Proof  Molding  Blankets 
and  Cork  Molding  Blankets,  as  well  as  Rubber 
Creeper  Sheets,  are  now  preferred  by  many  Stere¬ 
otypers  and  are  worth  investigating.  Write  for 
printed  matter. 


VULCAN  PROOnNG  COMPANY 

FIFTY-EIGHTH  STREET  AND  FIRST  AV  E^N  UE,  BROOKLYN,  N.  Y. 

608  SOUTH  DEARBORN  STREET,  CHICAGO 
PACIFIC  COAST:  RALPH  LEBER  CO.,  426  POLSON  BUILDING,  SEATTLE,  WASHINGTON 
SOUTHERN  REPRESENTATIVE:  HI-SPEED  ROLLER  COMPANY,  NEW  ORLEANS,  LOUISIANA 
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AFA  PROGRAM  ON  AIR 
EMPHASIZES  TRUTH 

S«Mtor  C*pp«r  Md  Otbwr  NotablM 
Speak  oa  Raspoaaibility  «f 
AdTartiMrt  to  Protect 
Public 

The  25th  anniversary  of  the  Truth- 
In-Advertising  Movement  was  cel¬ 
ebrated  May  24  by  the  Advertising 
Federation  of  America  in  a  one-ho\ir 
broadcast  from  New  York. 

Senator  Arthur  Capper,  Kansas  pub¬ 
lisher,  and  other  speakers  from  Boston 
and  New  York  stressed  the  responsi¬ 
bility  of  advertisers  to  protect  the 
buying  public  from  fraudulent  and 
mi^ading  statements,  and  the  profit¬ 
able  results  of  truth  in  advertising. 

“It  is  a  matter  of  pride  to  me,”  Sena¬ 
tor  Capper  said,  “that  the  agricultural 
press  was  one  of  the  first  to  recognize 
the  importance  of  truth  in  our  adver¬ 
tising  columns.  It  was  my  privilege 
to  be  one  of  the  signers  of  &e  original 
truth  declaration  drawn  up  at  the  con¬ 
vention  of  the  Associated  Advertising 
Clubs  (now  the  Advertising  Federa¬ 
tion  of  America)  at  the  famous  Balti¬ 
more  convention.” 

Gilbert  C.  Hodges,  member  of  the 
executive  board  of  the  New  York  Sun, 
said  that  “the  rejection  of  fraudulent 
advertising  attracts  honest  and  truth¬ 
ful  advertising  in  much  larger  voltime 
and  means  greater  profits  to  the  pub¬ 
lisher,  and  so  the  better  type  of  news¬ 
papers  have  established  strict  rules  of 
censorship  and  enforce  them. 

“As  a  result,”  he  said,  “millions 
of  lines  of  advertising  are  revised  or 
refused  each  year,  that  the  public 
may  buy  with  confidence  from  the 
published  announcements  of  business.” 

This  policy  was  endorsed  by  Roy  C. 
Witmer,  vice-president  of  the  National 
Broadcasting  Company;  Edgar  Kobak, 
vice-president  of  Lord  &  Thomas;  H. 
J.  Kenner,  general  manager  of  the 
Better  Business  Bureau  of  New  York; 
Chester  H.  Lang,  president  of  the 
Advertising  Federation  of  America; 
Frank  Baucher,  vice-president  of  the 
Crowell  Publishing  Company;  B4ason 
Britton,  vice-president,  McGraw-Hill. 

Samuel  C.  Dobbs,  Atlanta  banker, 
former  president  of  the  Associated 
Advertising  Clubs,  credited  as  one  of 
the  prime  movers  for  truth  in  ad¬ 
vertising,  sent  a  message  telling  of 
the  extent  to  which  the  advertising 
field  was  pre-empted  50  years  ago 
by  frauds  and  swindlers. 

All  advertising,  he  said,  was  then 
looked  on  with  suspicion,  and  when 
3,000  advertising  men  pledged  them¬ 
selves  to  the  first  organized  reform 
at  the  1911  Boston  advertising  con¬ 
vention,  whidi  is  commemorate  this 
year,  die  public  was  frankly  skeptical. 

Working  steadily  to  sweep  out  mis¬ 
representation,  however,  the  adver¬ 
tising  clubs  two  years  later  at  Balti¬ 
more,  imder  the  leadership  of  George 
W.  Coleman,  edio  sent  a  message  this 
week,  adopted  the  slogan  of  “Truth 
in  Advertising.” 


GALVINS  BUY  IN  VAN  WERT 
Announcement  has  been  made  of  the 
purdiase  and  consolidation  of  die  two 
Van  Wert  (O.)  daily  newspapers,  the 
Bulletin  and  the  Daily  Times,  by  the 
Galvin  brodiers,  John  and  Roy,  pub¬ 
lishers  of  newqiapers  in  lima  and 
Wilmingtcm,  O.  The  newspapers  will 
be  published  as  the  Van  Wert  Bulletin- 
Times.  The  Bulletin  had  been  pub- 
lUied  by  J.  H.  Foster’s  Sons,  with 
Caples  Foster  as  editor  and  publisher 
and  J.  H.  Foster,  business  manager. 
The  Times  was  founded  in  1904  by  the 
late  Emery  Lattanner  and  William  G. 
Hoffer,  now  postmaster  of  Willdiire,  O. 
Ford  G.  Owens,  general  manager.  Van 
W«1  Times,  continues  in  that  ca¬ 
pacity.  Fay  H.  Foster,  business  man¬ 
ager,  Bulletin,  will  retire. 


TALKING  GENERAL  STRIKE  N.  Y.  MIRROR  EXPANDS  STAFF  POPE  ADDRESSES  JOURNALISTS 


One-Day  Walkout  SuKgested  in  Mil¬ 
waukee — Guild  Man  Fined 

(Special  to  Editoi  &  Publiskh) 

Milwaukee,  May  27. — As  an  after¬ 
math  of  the  demonstration  by  mem¬ 
bers  of  the  Milwaukee  Newspaper 
Guild  and  sympathizers  at  a  mass 
demonstration  April  17  at  the  Wiscon¬ 
sin  News  building  where  a  strike  of 
editorial  workers  has  been  in  progress 
since  Feb.  17,  Gunnar  Michelwn,  first 
vice-president  of  the  Milwaukee  guild 
unit  and  employed  for  a  number  of 
years  as  a  reporter  on  the  Milwaukee 
Journal,  was  fined  $5  and  costs  by 
Judge  Cleorge  E.  Page  in  district  cotu't 
Tuesday,  May  26,  on  a  charge  of  fail¬ 
ure  to  otey  the  lawful  order  of  a  traf¬ 
fic  officer.  The  costs  of  the  action 
amounting  to  $65.55  were  assessed 
against  the  defendant,  who  had  been 
on  liberty  on  a  surety  bond. 

A  general  strike  to  mass  organized 
labor  of  Milwaukee  behind  the  Wis¬ 
consin  News  workers  and  at  an  indus¬ 
trial  plant  was  proposed  at  a  meeting 
of  delegates  of  trade  imions.  A  reso¬ 
lution  was  adopted  urging  that  the 
question  of  calling  a  general  strike  be 
brought  before  every  imion  in  the  city, 
and  throu^  these  unions  before  the 
Federated  Trades  Council.  It  was  pro¬ 
posed  to  limit  the  strike  to  a  half  or  a 
full  working  day  to  force  recognition 
of  the  guild.  A  committee  was  named 
to  examine  existing  contracts  of 
unions  as  to  clauses  affecting  general 
strikes. 

Daily  picketing  is  being  continued 
in  front  of  the  Wisconsin  News 
plant 


HILLMAN  HONORED 

Universal  Service  Chief  President  of 
Correspondents'  Association 

William  Hillman,  chief  of  the  Uni¬ 
versal  Service  foreign  staff,  on  May 
26  was  elected  president  of  the  Amer¬ 
ican  Correspondents’  Association  in 
London. 

He  succeeds  Frank  King  of  the  As¬ 
sociated  Press. 

Other  ofiicers  are:  John  Gimther, 
Chicago  Daily  News,  vice-president, 
and  Ferdinand  Kuhn,  New  York  Times, 
secretary. 

One  of  the  first  important  functions 
at  which  Hillman  will  preside  will  be 
a  limcheon  for  Captain  Anthony 
Eden,  British  foreign  secretary. 

Hillman  has  been  chief  of  the  Uni¬ 
versal  Service  foreign  staff  since  1932. 
Prior  to  that  he  worked  in  the  Lon¬ 
don,  Paris  and  Berlin  bureaus.  At 
present  he  has  a  roving  assignment  to 
follow  the  big  news  wherever  it  is 
breaking  in  Europe,  and  to  direct  staff 
coverage. 

He  began  working  for  Univer¬ 
sal  Service  as  a  member  of  the  New 
York  staff. 


In  1928 

Science  made  great  news 
stories: 

Radio  achieved  sight  .  .  . 
Movies  added  sound  .  .  . 
Pacific  spanned  by  air  . . . 
Ultraviolet  irradiated  food 
produced . . .  Royal  burials 
at  Ur. 

SQENCE  SERVICE,  seven 
years  old  in  1928,  continues  to 
report  all  developments  in  all 
fields  of  science  with  utmost 
accuracy  and  readability. 

SCIENCE  SERVICE 

2101  ComatitmtUtm  Avm. 
WmahingtoHy  D.  C. 


Saven  Added  to  Sales  and  Promotion 
Force  by  W.  R.  Hearst  Tabloid 

The  New  York  Mirror  has  an- 
noimced  several  additions  to  its  local 
advertising  staff. 

They  are:  William  F.  Luddy,  for¬ 
merly  with  the  New  York  World- 
Telegram  and  Washington  Times;  Jo¬ 
seph  M.  Connaughton,  for  eight  years 
a  member  of  the  advertising  staff  of 
the  New  York  Times;  Albert  A.  Bell, 
for  12  years  in  sales  work  for  the 
Brooklyn  Eagle,  the  New  York  Ameri¬ 
can  and  the  New  York  Journal;  Cliff 
Shlegel,  formerly  editor  of  the  Hearst 
Advertising  Almanac  and  until  re¬ 
cently  in  the  advertising  department 
of  the  New  York  Journal. 

Two  additions  to  the  promotion  staff 
are:  Henry  Nyland,  previously  with 
Amos  Parrish,  New  York;  the  Fair, 
Chicago;  Block’s,  Indianapolis  and 
Schuster’s,  Milwaukee;  and  Edward 
Freeman,  formerly  branch  store  ad¬ 
vertising  manager  for  the  Fair.  Ray¬ 
mond  Campbell  has  been  appoint^ 
as  representative  of  the  Mirror  in 
Detroit  He  was  formerly  with  Calkins 
£md  Holden,  New  York;  N.  W.  Ayer 
and  Son  in  New  York  and  Chicago; 
the  New  York  Times  as  manager  of 
the  Simday  magazine  section;  the 
Crowell  Publishing  Co.  and  the  White 
Lowell  Company  Advertising  Agency, 
where  he  was  vice-president  and  ac- 
coimt  executive. 


Says  “Press  Rules  the  World**  Ig 
Pre-Birthday  Interview 

In  an  address  to  about  120  joimul- 
ists  May  26  in  the  Vatican  City,  Pop^ 
Pius  said,  “It  is  no  exaggeration  to  say 
the  press  rules  the  world,  because 
thou^t  governs  the  world  and  the 
press  is  the  transmitter  and  register  of 
thought.” 

Foreign  correspondents  of  17  coun. 
tries  and  five  religions  called  upon  the 
Pope  to  express  their  good  wishes  in 
advance  of  his  79th  bii^day.  May  3L 

By  special  arrangement  non-Ciafii. 
olics  were  not  required  to  kneel  in  the 
presence  of  the  Pope  or  to  kiss  hit 
ring,  but  none  took  advantage  of  fiiis 
concession. 

The  Pontiff  said  newspapermen  were 
“intelligent  loud-speakers.”  He  told 
the  correspondents  all  were  welcome 
in  the  Vatican,  whether  “believers,  un¬ 
redeemed,  or  non-believers,”  because 
the  city  is  “the  house  of  the  Common 
Father.” 


GOSLEE  SUCCEEDS  RIGGS 
Succeeding  E.  Marion  Riggs,  who  re¬ 
cently  resigned,  Charles  Goslee  has 
been  named  general  manager  of  the 
Hot  Springs  (Ark.)  New  Era  and 
Sentinel- Record  by  Southern  News¬ 
papers,  Inc.  Goslee  was  recently  made 
assistant  general  manager  after  17 
years  with  the  New  Era  as  reporter, 
citv  editor  and  manaping  editor. 


i 

1 

announces 

j  the  appointment  of 

I  O’MARA  &  ORMSBEE 

'  Incorporated 

New  York,  Chicago,  Detroit,  Boston,  Los  Angeles, 
San  Francisco.  Atlanta 

as  its 

National  Representatives 


Effective  June  1,  1936 
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35%  WIDER  FACES  will  run  72-cliannel 

layout  in  the  Super-Display  Linotypes,  Blue 
Streak  Models  27  and  28.  This  means  that 
you  can  go  one  or  two  sizes  larger  in  type 
size  range  and  set  just  that  much  more  of 
your  composition  keyboard ...  quickly  and 
economically.  The  wide  auxiliaries  on  the 
Model  28  give  still  wider  range.  Check  the 
faces  you  use  in  the  table  at  the  left.  See  how 
much  you  could  save  with  a  Super-Display 
Blue  Streak  Linotype. 

if  Have  you  seen  the  ISew  Blue  Streak  Linotypes?  Now  on  display  at  the 

nearest  Linotype  Agency  •  SET  IN  LINOTYK  BODONI  BOLD.  BODONI  ANO  EKBAlt  SOLO  OONOCNMD 


MERGENTHALER  LINOTYPE  COMPANY,  BROOKLYN,  N.  Y. 

San  Francisco,  Chicago,  New  Orleans.  Canadian  Linotype,  Limited,  Toronto.  Representatives  in  the  Principal  Cities  of  the  World 


MECHANICAL  MEN  BARE 
THEIR  WOES 

_ (Continued  from  page  9) _ 

using  flat  casts  said  they  felt  that  a 
more  perfect  mat  could  be  made  from 
type-hi^  casts.  It  was  claimed  that 
shell  casting  on  the  Chicago  Times, 
for  example,  saves  the  work  of  two 
men  in  the  stereotyping  job  depart¬ 
ment.  To  the  objection  that  shell 
casts  sometimes  resulting  in  dishing 
on  the  rolled  mat,  several  men  main¬ 
tained  that  the  trouble  in  dishing  is 
from  the  mat  condition  and  not  from 
the  cast,  that  the  pressure  of  the  metal 
is  the  same,  regardless  of  whether  it 
is  on  solid  or  underlay  base. 

When  the  objection  was  brou^t  up 
that  the  shell  cast  means  more  time  in 
die  stereotyping  room  where  care  must 
be  taken  in  the  placement  of  the  casts 
before  rolling,  many  of  the  men  ex¬ 
plained  the  use  of  a  small  amoimt  of 
glue.  The  general  objection  to  glue 
seemed  to  be  that  the  glue  is  put  on 
before  the  composing  room  doorman 
rolls  his  proof,  that  the  casts  are  not 
strai^tened  up  after  he  rolls  the 
proofs  and  that  the  glue  then  dries 
with  the  casts  out  of  line.  Hus  means 
stereotypers  must  pry  up  and  re-glue 
the  misplaced  casts. 

Interest  was  displayed  in  the  sug¬ 
gestion  made  by  L.  T.  Caldwell,  Cedar 
Rapids  (Iowa)  Gazette,  that  plants 
adopt  the  system  he  is  using  of  having 
the  ad  men  spot  each  cast  by  sur¬ 
rounding  it  with  an  ordinary  six  point 
border  cut  down  somewhat  less  than 
type-high  but  still  hi^er  than  the 
base,  so  that  the  casts  cannot  be  moved 
out  of  place.  He  also  dwelt  on  the 
fact  that  if  ad  men  must  wait  for  type- 
hi^  casts,  in  this  day  of  so  many  an¬ 
gular  mortices,  delay  will  be  caused 
by  the  necessity  of  angling  in  these 
type-high  casts.  In  the  shell-cast  sys¬ 
tem  the  underlay  is  in  place  and  the 
cast  needs  merely  be  laid  on,  with 
any  minor  adjustments  for  perfect  fit. 

Mr.  Fuller  could  rouse  no  debate  on 
vacuum  casting  boxes,  their  use  be¬ 
ing  restricted  at  present,  judging  from 
the  fact  no  one  in  the  room  had  in¬ 
formation  on  them.  He  said  that  he 
had  watched  the  vacuum  operation 
and  that  it  has  been  proven  a  heavier, 
and  consequently  finer  grain  plate 
is  obtained,  making  for  longer  wear. 

Delegates  kept  Edward  Rehm,  Wood 
Newspaper  Machinery  Corporation,  on 
the  speakers’  stand  over  an  hour  and 
fifteen  minutes  answering  their  ques¬ 
tions.  A  hi^  spot  of  his  detailed 
analysis  of  operation  of  his  company's 
equipment  which  seemed  to  attract 
especial  attention  was  his  insistence 
that  the  lower  the  temperature  of 
stereotype  metal,  the  more  satisfactory 
the  cast  He  said  570  degrees  was  fine 
if  it  did  not  bring  too  much  porosity. 
He  explained  that  sufficient  volume  of 
water  is  all  that  is  necessary  in  cool¬ 
ing,  not  pressure.  Only  enough  pres¬ 
sure  to  force  the  water  to  the  casting 
side  of  the  cylinder  is  necessary. 

What  the  composing  room  thinks  of 
editors  in  general  and  “their  per¬ 
sonal  peculiarities  in  the  use  of  good 
EInglish  language”  was  revealed  so 
fully  and  frankly  by  about  200  com¬ 
posing  room  delegates  that  Eknroa  & 
Publisher  hesitates  to  report  the  spicy 
dialogue  and  diatribes  of  this  Monday 
evening  conference  verbatim. 

'Die  general  opinion,  was  that  “there 
are  too  many  different  styles”  to  gov¬ 
ern  copy;  “as  many  different  styles  as 
there  are  newspapers;”  and  that  “the 
worst  problem  in  many  composing 
rooms  is  the  trouble  that  arises  over 
proof  reading.” 

A  resolution  to  standardize  the  use 
of  newspaper  English  in  conformity 
with  the  public  school  teachings  and 
good  grammar  and  punctuation,  was 
offered  but  not  voted  upon,  as  older 
heads  considered  the  folly  of  offering 
advice  to  editorial  sanctums. 


Editor  &  P  ublisher  for  May  30,  1936 

Many  other  “problems”  were  also  that  admitted  last  minute  ads  deplored  growth  of  regular  color  advertutng. 
taken  up  and  thoroughly  debated  dur-  the  last  minute  rush  of  news  copy.  Wide  differences  of  opinion 
ing  the  two  and  one-half  hour  session,  and  the  great  publishing  costs  in-  featured  many  discussions  of  photo- 


which  held  the  whole-hearted  atten-  volved.  engraving  problems  in  the  TuMday 

tion  and  interest  of  the  delegates  from  A  noisy  meeting  of  pressmen  Tues-  evening  session,  presided  over  by  D.  D 
start  to  finish.  But  in  nearly  every  day  ni^t  had  difficulty  in  making  Curriden,  Minneapolis  Star,  supoln. 
issue  there  were  “two  sides”  presented,  much  progress  on  the  topic  slated  for  tendent  of  engraving, 
and  even  where  almost  universal  discussion,  gaining  most  headway  on  The  relative  merits  of  strip  glm 
agreement  was  voted,  some  dissenter  the  salient  angles  of  cutting  down  cameras  versus  wet  plate  cameru 


could  be  found  to  take  the  opposite  waste  in  the  pressroom.  brought  out  many  interesting  cost  fig. 

view  and  stro-  gly  back  it  up  with  evi-  \  question  on  the  keeping  of  ink  ures  and  time  records,  strip  films  be. 
dence.  consumption'  records  was  raised  by  ing  boosted  by  R.  G.  Leach  of  Omolia 

About  three  times  more  delegates  F.  C.  Blattert,  Canton  (O.)  Repository,  (Neb.)  Wwld-Herald  and  wet  plate 
were  using  thin  shell  casts  than  there  who  said  that  his  experience  showed  virtues  being  stoutly  defended  by  At- 
were  using  type-high  casts,  and  while  an  imaccountable  disproportion  of  ink  thur  H.  Gaebel,  engraver  for  the  J.  D. 
a  few  experienced  trouble  with  mis-  consumption  in  comparison  with  paper  Stem  newspapers, 
placements,  most  speakers  minimized  consumption  between  the  li^t  months  The  Douthitt  system  of  controlling 


the  troubles.  of  the  year  and  the  fa 

Carl  Chandler  of  Kansas  City  (Kan.)  months  when  linage  is 
Kansan  stated:  “During  10  years  at  ventured  a  solution. 


consumption  between  the  li^t  months  The  Douthitt  system  of  controlling 
of  the  year  and  the  fall  and  winter  negatives  was  also  attacked  and  stoutly 
months  when  linage  is  heavier.  No  defended.  Representatives  of  both 
one  ventured  a  solution.  Cleveland  Plain  Dealer  and  Cleveland 


Topeka  and  16  years  at  K.  C.  I  never 
experienced  any  trouble  such  as  the 
boys  describe.  I  cast  as  much  with  4 
men  as  I  could  with  20  on  the  type  ■ 


G.  A.  Disher,  Southern  Newspapers,  Press,  who  have  used  the  system  since 
Montreal,  said  records  in  their  plants  its  beginning,  showed  it  had  paid  for 
showed  a  variation  in  consumption  per  its  installation  the  first  year,  and  saved 
1,000  eight-page  papers  from  1.47  per  many  errors  ever  since. 


hi^  job.  We  use  glue  to  stick  the  shells  2.12  per  cent.  This  1^  to  the 


chief  interest  of  the  evening  cen¬ 
tered  in  ways  and  means  of  getting 


on  the  base.  It’s  easy  cleaned  too.  thought  that  comparisons  of  ink  con-  tered  m  ways  and  means  of  getting 
And  there  is  no  comparison  in  the  sumption  with  outside  plants  are  un-  cold  top  enamel  perfected  for  ^t  effi- 
costs.”  One  delegate  stated  he  had  a  because  of  varying  conditions  of  ciency,  and  m  means  to  stop  the  curl- 

simnle  oractice  of  lettinv  his  ad-oor-  newsprint,  moisture  and  other  factors,  ing  of  strip  film  on  glass.  Variatiooi 
rector  outline  with  chalk  thi  ^tio.-i  S.  H.  Kauffmann,  ANPA  mechanical  in  the  U.  S.  Government  formula  for 
on  the  hasg  and  no  trouble  ever  re-  committee  chairman,  suggested,  how-  alcoholic  denaturants  were  shown  to 


on  the  base,  and  no  trouble  ever  re-  committee  chairman,  suggested,  how-  alcoholic  denaturants  were  shown  to 
suited,  in  placing.  About  one-half  ®ver,  that  the  records  of  ink  consump-  be  the  cause  of  most  enamel  head- 
those  present  used  some  form  of  glue.  invaluable  within  the  office  aches,  and  the  Alcohol  formulae  rf 


Others  used  shellac.  itself. 

One  of  the  hottest  discussions  cen-  ^^arj 
terwd  about  the  use  of  black  and  white  S'  ^ 

mats,  when  some  delegates  stated  they  >  1 

“were  in  the  market”  or  ‘‘were  on  the  Stor.  were  the  mam  par^ 


itself.  Nos.  5, 13a  and  23a  were  stated  to  have 

Carl  C.  McFarland,  Columbus  (O.)  given  the  most  uniformly  satisfactory 
Dispatch;  C.  B.  Beimett,  Port  Haven  service,  since  pre-Volstead  days.  A 
(Md.)  Times  Herald;  and  C.  J.  Trotter,  resolution  was  passed  urging  ANPA 
Minneapolis  Star,  were  the  main  par-  officials  to  cooperate  with  officials  of 


TO  ADD  MORNING  EDITION 

The  Tupelo  (Miss.)  Daily  News  will 


f ”  7  “ ^  r  in  ^  discussion.  L.  J.  the  Photo-Engravers  Union,  in  obtain- 

Chase,  St.  Louis  Star-Times,  opened  ing  government  privileges  in  use  of 
service  for  ite  c^t.^But  neaHy  ^ll  question  of  non-returnable  indmtrial  alcohols  suitable  for  the 

who  used  such  mats  agreed  that  they  unanimity  of  trade.  _ _ _ 

made  accimate,  sp^y  work  much  ®*Sy®L.‘°Lengel,  production  manager,  TO  ADD  MORNING  EDITION 

eye-stram  and  correc-  Q^kiand  Tribune,  urged  the  pressmen  The  Tupelo  (Miss.)  Daily  News  will 
■  to  work  for  restriction  of  run-of-paper  soon  launch  a  morning  e^tion,  J. 

Tabloid  newspapers  were  more  ex—  color  to  light  days — say  Monday,  Fred  Price,  editor  and  publisher,  has 
pensive  than  standard  papers  to  cut  Wednesday  and  Hiursday — -to  make  it  announced.  The  afternoon  daily  will 
and  trim,  because  they  had  no  fat,  profitable  to  run  and  thus  promote  the  be  continued, 
as  one  delegate  said,  iind  because  con¬ 
stant  making  over,  in  small  space,  re-  - - -  _ - 1 

quired  constant  cutting.  ^  \ 

Frank  E.  Cunningham  of  the  Chi-  _ — \ 

cago  Times  compared  their  change-  - - - — ^  "  \ 

over  from  regular  to  tab  size,  and  JLf\  \ 

said:  “Tabloids  have  no  market  news,  LO  \ 

no  fat,  and  unless  the  ad  rate  is  very  ■  /I  \ 

high  to  get  quality  copy,  the  cost  is  ■  ^  \ 

very  high,  because  you  have  to  make-  ■  \ 

over  and  re-hash  all  the  time.  We  M  J 

figured  $2.50  to  $3  per  full  page,  M 
and  its  the  same  for  the  half-page  ■ 

■  ^ 

Spirited  argument  broke  out  on  the 
question  of  how  the  flow  of  news  copy 
could  be  regulated.  All  present  hoped 

for  some  genius  to  solve  this  vexing  Mr.  Publisher,  you  cannot  afford  to  keep  your 

problem.  A  few  had  kept  schedules  .  .  r  l  t 

by  which  they  informed  editors  on  circulation  manager  away  from  the  Inter- 

X^"7„„d1uo“r’'ASf„  Circulation  Managers'  meeting  a. 

more  ideal  shops  where  all  depart-  Dallas,  Texas,  on  June  16th,  17th  and  18th. 

ments  had  space  allotment  definitely  ...  ...  , 

fixed,  and  where  overset  was  kept  I  He  will  meet  and  discuss  circulation  prob- 

down  to  a  minimum.  But  every  shop  l»ms  with  the  mnst  hrilliant  circulation  minds 


Tti*  Autopatter  tavat  prasi 
time  and  promotat  uniform 
printing.  It  pravantt  wab 
breaks  and  saves  newsprint. 
Tha  Autopastar  it  to  the 
pressroom  what  tha  Autoplata 
it  to  the  foundry. 


Wood  Newspaper  Machinery 
Corporation 

Plainfield,  New  Jersey 


Mr.  Publisher,  you  cannot  afford  to  keep  your 
circulation  manager  away  from  the  Inter¬ 
national  Circulation  Managers’  meeting  at 
Dallas,  Texas,  on  June  16th,  17th  and  18th. 

He  will  meet  and  discuss  circulation  prob¬ 
lems  with  the  most  brilliant  circulation  minds 
in  the  country.  Unless  you  have  a  perfect 
working  organization  and  no  problems  to 
solve,  your  circulation  manager  should  be  at 
this  meeting. 

Convention 

INTERNATIONAL  CIRCULATION 

MANAGERS’  ASSOCIATION 

Dallas 

- June  16,  17,  18 - 
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Associated  Press  Photo 


The  Associated  Press  again  this  year  has  assigned  the  largest  staff 
assembled  for  any  one  event  to  cover  the  major  political  conventions 
for  Associated  Press  member  papers — in  words  and  pictures. 

Wires  carrying  news  stories  will  go  directly  from  the  convention  halls 
to  member  newspaper  offices. 


ifite  m 


wires  carrying  news  pictures  will  go  directly  from  the  convention  halls 
into  member  newspaper  offices. 

Reporters,  photographers,  wires — each  plays  a  part  in  the  big  job  of 
supplying  reliable  information  to  the  millions  of  American  newspaper 
readers  who  rely  on  The  Associated  Press  for  the  facts. 


THE  ASSOCIATED  PRESS 


(MATS  OF  THIS  AD  OR  ORIGINAL  PRINTS  ARE  AVAILABLE  FROM  THE  A.P.  FOR  PUBUCATION  IN  ASSOCIATED  PRESS  MEMBER  NEWSPAPERS) 


Th, 


l6rG  are  fewer  UNKNOWNS  in  newspaper  advertising  .  .  .  The  audience  is  a  known 
quantity.  You  know  its  size,  its  kind,  where  it  lives  and  buys.  It  remains  constant  day  after  day  .  .  .  The 
INTEREST  of  the  audience  is  established.  The  attraction  is  fixed  and  unvarying,  a  God-given  and  man-made 
program  of  news,  fresh  born  each  day,  inimitable  and  incomparable.  The  same  people  read  the  same 
paper  and  pay  to  read  iti  . . .  The  COMPETITION  is  less.  No  other  advertiser  can  blank  your  advertisement 
or  monopolize  your  audience  . .  .The  RESPONSE  is  certain,  proven.  The  department  stores  must  have  volume 
every  business  day — and  depend  upon  newspapersi  .  .  .  The  EFFECT  is  more  predictable,  more  quickly 
checked.  The  newspaper  advertiser  doesn't  need  thirteen  weeks  to  discover  the  merit  of  his  advertising 
•  .  .  The  COPY  is  far  less  difficult  to  produce,  less  expensive  .  .  .  The  COST  is  ascertainable  in  advance; 
and  for  definite  value— low!  .  .  .  And  the  SUCCESS  record  of  consistent  newspaper  advertisers  is  long  and 
impressive!  You  gamble  less  and  get  more — when  you  spend  your  money  in  newspapersi 

THIS  ADVERTISEMENT  IS  sponsored  by  these  leading  newspapers: 

Altoona  Mirror  •  Boston  Globe  •  Chicago  Tribune  •  Cincinnati  Enquirer  •  Cleveland  Plain  Dealer  •  Columbus  Dispatch  •  Fall  River  Herald  News 
Gannett  Newspapers  •  Hartford  Courant  •  Honolulu  Star-Bulletin  •  Johnstown  Democrat  •  Johnstown  Tribune  •  Louisville  Times 
Louisville  Courier-Journal  •  New  York  Daily  News  •  New  York  World -Telegram  •  New  York  Sun  •  Providence  Journal 
Providence  Bulletin  •  St.  Paul  Dispatch  •  St.  Paul  Daily  News  •  St.  Paul  Pioneer  Press  •  Westchester  Newspapers 
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E  D  I 

PURE  FOOD  AND  DRUG  ACT 

OT  much  attention  has  been  attracted  by  a 
significant  phase  of  the  food  and  drug  legis¬ 
lation,  which  is  again  approaching  the 
conference  stage  in  Washington.  Hiat  is  the  sec¬ 
tion  in  both  the  House  and  Senate  bills  which 
“authorizes”  the  Secretary  of  Agriculture  to  act 
against  violators  of  the  law.  Another  section  per¬ 
mits  the  Secretary  to  exercise  discretion  as  to 
whether  offenses  are  **minor  violations,  best 
handled  by  written  notice  or  warning,  rather  than 
libel  or  injunction  proceedings. 

Admirable  as  the  act  is  from  many  standpoints, 
its  strength  as  a  pubUc  protection  against  un¬ 
scrupulous  manipulation  of  food  and  medicine  is 
vitiated  by  these  discretionary  provisions.  In 
practice,  administration  will  not  rest  with  the 
Secretary  of  Agriculture,  but  usually  with  a 
political  appointee,  possibly  nominated  as  “friendly” 
by  interests  which  have  to  pass  his  inspection. 
Discretion,  which  might  be  safely  vested  in  a 
Cabinet  officer  personally  responsible  to  the  Presi¬ 
dent,  is  a  handy  tool  for  blackmail,  persecution, 
and  corruption  in  the  hands  of  obscure  bureaucrats 
wielding  tremendous  delegated  authority.  This 
bill,  like  many  odiers  which  have  slid  through 
Congress  in  recent  years,  can  be  considered  as 
badly  drafted.  Tlie  alternative  is  that  the  medical 
and  food  lobbies  wanted  and  got  a  bill  which 
relieved  them  from  the  mandatory  prosecution 
for  violations  of  the  30-year-old  Wiley  Act. 

We  do  not  befieve  that  reputable  manufacturers 
of  food  and  drugs  favor  any  such  hypocritical 
legislation.  Certainly  the  consiuning  masses  would 
not  favor  it,  if  they  imderstood  the  implications 
of  these  “joker”  clauses.  The  public  and  the 
reputable  manufacturer  alike  need  legal  protection 
against  the  profiteer  who  puts  poisonous  foods 
and  adulterated  drugs  and  cosmetics  on  the  market 
in  competition  with  articles  that  meet  all  require¬ 
ments  of  the  law. 

The  country  is  going  to  get  a  piu«  food  and 
drug  act,  either  by  a  new  bill,  or  by  amend¬ 
ment  of  the  old  law  to  cover  original  omissions  and 
the  practices  changed  by  time.  The  bill  as  it 
stands  may  be  enacted,  but  the  critics  of  adver¬ 
tised  goods  will  not  accept  it  and  they  wUl,  in 
their  abimdantly  vocal  way,  put  the  blame  for  the 
hocus-pocus  directly  upon  the  advertising  phar¬ 
maceutical  and  food  manufacturers.  To  our  mind, 
the  definitions  in  the  bill  would  not  remove  from 
commerce  1  per  cent  of  the  wares  now  within 
their  scope,  and  it  is  bad  statesmanship  for  the 
wealthy  and  influential  industry  to  stand  behind, 
even  passively,  a  law  which  substitutes  “may”  for 
“shall”  in  its  enforcement  clauses. 


Bonus  payment,  starting  June  15,  giving 
veterans  approximtaely  $2,000,000,000  to  spend, 
proposes  a  sharp  retail  boom,  in  which  adver¬ 
tising  will  play  a  lively  part. 

POST-DISPATCH  STEPS  OUT 

CTION  of  the  St.  Louis  Post-Dispatch  in 
setting  up  new  rate  schedules  designed  to 
end  the  controversy  over  local-national 
differentials,  emphasizes  anew  the  serious  difficul¬ 
ties  confronting  newspapers  in  the  national  adver¬ 
tising  field.  National  newspaper  linage,  if  one 
omits  the  “velvet”  in  liquor  advertising,  has  failed 
to  keep  up  with  other  national  advertising,  or 
with  local  and  classified  newspaper  space;  and 
George  M.  Burbach,  Post-Dispatch  advertising 
manager,  sees  a  sore  spot  in  resentment  at  and 
evasion  of  the  national  rates.  If  this  could  be 
cleared  up,  he  thinks,  national  newspaper  adver¬ 
tising  might  be  expected  to  move  forward. 

Many  newspapers  are  in  no  position  to  follow 
the  Post-Dispatdi’s  move,  even  if  they  would 
accept  its  logic.  But  the  only  alternatives  thus  far 
advanced  by  newspapermen  have  dealt  with 
stricter  definition  of  general  advertising  and 
stricter  enforcement  of  general  rates.  It  is  in  one 
of  these  directions  or  the  other  that  newspapers 
must  move.  It  takes  no  argument  to  prove  that 
grave  trouble  lies  in  any  arrangement  which  per¬ 
mits  wholesale  evasion  of  rates  and  uneven  treat¬ 
ment  of  competing  advertisers. 


Wisdom  crieth  without;  she  utteretfa  her 
voice  in  the  streets.  Proverbs*  1;  20. 


A  NOBLE  LIFE 

RS.  WINIFRED  SWEET  BONFILS,  known 
to  millions  of  readers  of  Hearst  newspa¬ 
pers  as  Winifred  Black,  but  long  loved  in 
her  home  city  of  San  Francisco  as  Annie  Laurie, 
was  one  of  the  pioneer  geniuses  of  the  Hearst  or¬ 
ganization  and  wrote  almost  continuously  for  37 
years,  in  the  terms  of  the  good  reporter.  Long  ago 
she  accepted  the  discipline  of  the  city  room,  cov¬ 
ered  her  assigiunents  with  scrupulous  fidelity,  met 
every  deadline  with  stuff  done  to  the  best  of  her 
abihty,  and  yet  never  for  an  instant  sacrificed  her 
femininity.  Her  heart  could  always  qviicken  to 
the  needs  of  struggling  humanity,  her  sensitive 
mind  was  ever  alert  to  protect  the  defenseless.  Her 
whole  career  in  journalism  was  a  triumph  of  the 
mother  spirit  through  the  processes  of  printers’ 
ink.  It  demonstrated  how  beneficently  and  widely 
a  good  woman  can  serve  a  city  and  a  nation 
through  the  printed  word.  The  touching  demon¬ 
stration  of  grief  among  the  people  of  San  Fran¬ 
cisco  this  week  was  an  appropriate  memorial  to 
one  who  through  service  had  well  won  the  faith 
and  affections  of  the  multitude. 


Every  convention  of  mechanical  experts  has 
demanded  color  standardization,  but  at  Chi¬ 
cago  there  was  real  action,  and  the  field  should 
give  solid  support  to  the  able  committee  ap¬ 
pointed  to  effect  the  reform. 

AUTOMOBILE  “PROSPERITY” 

ITH  automobile  sales  likely  to  establish 
new  records  in  l;^3t>,  the  Man  from  Mars 
might  expect  that  the  top-prosperity 
group  in  every  city  would  mclude  a  large  number 
ot  automobile  disu-ibutors.  And,  as  usual  in  his 
analysis  oi  our  economic  phenomena,  he  would 
be  wrong. 

It  is  asserted  by  the  National  Automobile 
Dealers’  Association  that  in  1935  dealers  averaged 
only  1  per  cent  profit  on  a  turnover  of  $5,000,000,000. 
It  is  said  that  they  actually  lost  an  average  of 
$8.59  on  each  new  car  sold,  due  to  excessive  trade- 
in  allowances,  and  that  their  meagre  profit  came 
from  sales  of  parts,  accessories,  and  service. 
Several  large  dealers  have  informed  EoiTOR  & 
Publisher  that  the  situation  is  no  better  so  far 
m  1930. 

While  the  manufacturers  are  not  directly  af- 
feciect,  and  in  several  instances,  rolled  up  hand¬ 
some  net  profits  in  1935  and  the  first  quarter  of 
1930,  the  retail  situation  is  decidedly  unhealthy 
for  the  whole  industry.  The  problem  calls  for 
persistent  and  intelligent  education  of  the  public. 
Experience  has  proved  that  it  cannot  be  controlled 
by  rigid  agreements  on  maximum  trade-in  allow¬ 
ances;  even  during  the  most  vigorous  enforcement 
of  the  NRA  code  by  the  industry,  the  wise  boys 
were  quick  to  discover  channels  of  evasion.  So 
long  as  competitive  retailers  outdo  each  other  in 
greed  for  volume,  whatever  the  cost,  the  entire 
distributing  mechanism  will  be  unstable,  and  the 
public  will  gain  an  immediate,  if  unreal,  advantage. 

The  story  to  be  driven  home  to  the  buying 
public  is  that  ruinous  trade-in  competition  is  a 
major  factor  in  the  price  of  new  automobiles, 
nullifying  a  big  part  of  the  economic  advantage 
that  engineering  skill  has  produced  in  finer 
vehicles  at  prices  luiimaginable  five  years  ago. 
An  advertising  campaign,  created  after  careful 
study  of  all  elements,  might  convince  buyers  that 
they  gained  nothing  in  the  long  run  by  sharp 
trade-in  bargains,  and  sellers  that  sales  without 
profits  lead  eventually  to  the  bankruptcy  court 
It  is  a  job  for  advertising. 


I  A  L 

A  TEN-YEAR  TRIUMPH 

HEIRE  are  few  stories  in  which  Americ«i 
newspapermen  of  all  departments  may  takt 
a  rightful  pride  equalling  that  of  the  ten. 
year  success  of  Kansas  City  Star  under  the  nun- 
agement  and  ownership  of  its  staff  of  editon, 
writers,  managers  and  workers.  We  are  pleaad 
this  week  to  unfold  in  other  columns  the  prindptl 
details. 

Men  said  it  couldn’t  be  done.  Hie  cooperative 
staff  would  be  unwieldy,  perhaps  unmanageable. 
The  editors  would  lack  courage.  There  would  be 
no  inspirational  foimtain-head,  no  decisive  voice, 
no  shrewd  operator  to  get  the  best  out  of  workea 
and  pile  up  profits.  Oh,  there  were  many  sudi 
speculations.  Well,  read  Mr.  Mann’s  story  of  what 
has  happened  and  see  how  wrong  the  pessimiiii 
were  in  their  predictions! 

Hie  brilliant  fact  is  that  the  Star  has  gone 
through  a  period  of  national  prosperity  and  of 
devastating  depression  and  has  paid  off  the 
$11,000,000  purchase  price,  or  has  piled  up  reserm 
capable  of  meeting  the  balance.  More  than  that, 
it  has  gone  through  the  depression  without  salary 
cuts,  and  without  dropping  salaried  employes  to 
save  money.  It  has  buUt  up  the  plant  with  wcmder. 
ful  new  equipment.  But,  most  of  all,  it  has  n- 
tained  the  good  Star  flavor,  fought  the  people’i 
good  fight  on  all  fronts,  the  editors  Moving 
admirable  courage  in  the  face  of  occasional  vidout 
thrusts  to  stifle  free  expression,  and  if  Col.  Nelson 
were  alive  and  in  his  prime  we  doubt  if  he 
could,  with  all  his  genius,  have  bettered  the  per¬ 
formance. 

The  Star  staff  ownership  and  control  arrange¬ 
ment  is  quite  simple  and  workable.  Nothing  just 
like  it  has  ever  before  been  tried,  so  far  as  ve 
know.  It  ought  to  be  studied  by  all  ambitioiit 
yoimg  newspapermen,  and  by  publishers  witiwut 
capable  heirs,  for  here  is  a  method  by  whidi  die 
cardinal  policies  of  a  great  newspaper  may  be 
preserved  after  the  demise  of  the  builder  and 
owner.  Indeed,  the  Star  staff  plan  bears  significantly 
upon  the  whole  great  question  of  profit-sharing 
which  no  doubt  will  be  increasingly  discussed  as 
time  goes  on. 

In  the  meantime  we  congratulate  the  Star  staff, 
from  President  George  B.  Longan,  to  the  latest 
recruit,  not  only  upon  the  handsome  ten-yeai 
record,  but  the  bright  future. 


Ohio  suggests  a  law  prohibiting  the  use  of 
the  pictures  of  women  in  liquor  advertising, 
on  the  ground  that  such  copy  is  demoralizing, 
but  we  think  the  whole  booze  ballyhoo  needs 
a  pruning  knife. 


AGAIN,  THE  SWEEP 

DISPATCH  from  Dublin  says  the  Irii 
Hospitals  Sweepstakes,  which  have  col¬ 
lected  $250,000,000,  are  not  to  be  discon¬ 
tinued.  Hie  hospitals  have  plenty  of  money,  but 
now  the  cash  that  the  promoters  do  not  get  may 
go  to  build  up  Irish  roads,  clear  Irish  slums  oi 
defray  the  cost  of  other  charitable  enterprisai 
Why  forfeit  a  good  thing?  A  large  share  of  tte 
money  is  being  collected  in  America.  Hie  curront 
Derby  sweep  collected  $10,317,780.  Out  of 
sum  $6,266375  went  for  prizes  and  $4,051,905  wai 
“withheld  for  hospitals.  Government  tax,  expeniB 
and  the  promoters.”  In  all  fairness,  there  should 
be  a  breakdown  of  the  $4,051,905  item. 

Hiis  foreign  lottery  continues  to  be  validated  in 
the  United  States  on  the  first  pages  of  the  metro¬ 
politan  newspapers.  It  is  unquestionably  “newi” 
that  there  has  been  a  drawing  and  that  ei^t  pa- 
sons  of  New  York  have  won  $150,000  each,  widi 
scattering  prizes  elsewhere.  No  newspaper  c*n 
suppress  such  news.  But  nevertheless  it  is  an  evil 
and  covert  business,  violating  state  law  and  drain¬ 
ing  the  nation  of  money  sorely  needed  by  Amer¬ 
ican  charities.  Hie  odds  are  preposterous,  vas 
numbers  of  poor  and  deluded  persons  pouring 
their  dollars  into  a  dark  and  mysterious  gambling 
pit  controlled  by  clever  promoters,  with  numer¬ 
ous  well-paid  retainers  and  commissioners,  includ¬ 
ing  press  agents.  'Hie  whole  business  depends  tev 
much  on  easy  newspaper  cooperation  to  suit  i» 
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r-vR  JOHN  H.  FINLEY,  associate 
U  editor,  New  York  Times,  will  give 
the  valedictory  address  at  the  111th 
commencement  of  Jefferson  Medical 
College,  June  5,  in  the  Academy  of 
Music,  Philadelphia. 

F  E.  Murphy,  publisher,  Minneapolis 
Tribune,  purchased  a  prize  Holstein 
knll  at  a  recent  sale  at  Lauxmont 
Farms,  Wrightsville,  Pa.,  for  $3,500. 

H.  J.  Haskell,  editor,  Kansas  City 
Star  has  purchased  a  home  of  formal 
Georgian  architecture  from  the  J.  C. 
Nichols  Companies.  Mr.  Haskell’s 
is  across  the  street  from  the 
home  of  George  B.  Longan,  president 
of  the  Kansas  City  Star. 

W.  Laurence  Dickey,  editor,  Kan¬ 
sas  City  Journal-Post,  is  in  Texas  on 
a  vacation. 

Oliver  J.  Keller,  editor,  Pittsburgh 
Post  Gazette;  W.  J.  Jacoby,  general 
manager,  Sun  Telegraph  and  Edwin 
T.  Leach,  editor.  Press,  have  been  ap¬ 
pointed  to  the  Pittsburgh  Better  Traffic 
Committee  by  Mayor  McNair. 

E.  C.  Amos,  publisher,  Sidney  (O.) 
Doily  News,  was  recently  elected 
delegate  from  the  Fourth  Ohio  District 
to  the  National  Democratic  conven¬ 
tion,  in  Philadelphia.  H.  A.  Amos, 
associated  with  E.  C.  Amos  in  pub¬ 
lication  of  the  News,  was  last  week  re¬ 
elected  to  the  Ohio  Democratic  State 
Executive  Conunittee. 

John  E.  Cooke,  editor  and  publisher, 
Rockdale  (Tex.)  Reporter  for  25  years, 
has  been  named  postmaster  at  Rock¬ 
dale  and  has  been  succeeded  on  the 
newspaper  by  his  son,  W.  H.  Cooke. 

Theodore  Bodenwein,  publisher. 
New  London  (Conn.)  Day,  and  Mrs. 


GRESHAM  OUTLOOK,  OREGON  PAPER,! 
PUBLISHED  BY  FOUR  ST.  CLAIRS 

The  Gresham  (Ore.)  Outlook  has  caused  St.  Clair  to  move  to  Gresham  j 
started  its  26th  ye&r  of  continuous  and  launch  a  newspaper  of  his  own. 
publication  under  the  ownership  and  The  Outlook  began  its  career  in 


H.  L.  St.  Claib 


Lena  C.  St.  Cukia 


Cbasx  St.  Claib 


Leslie  St.  Claib 


management  of  the  St.  Clair  family. 
Hundreds  of  subscribers  and  friends 
called  at  the  Outlook’s  silver  anni¬ 
versary  party  held  March  6  in  the 
newspaper  plant.  A  special  16-page 
anniversary  edition  featuring  the  early 
history  and  development  of  the  com- 
mimity  was  publi^ed  on  the  same 
date. 

H.  L.  St.  Clair,  who  began  his  ap¬ 
prenticeship  as  a  printer  on  the  St. 
Paul  (Minn.)  Pioneer-Press,  founded 
the  Outlook  in  1911.  He  has  been  the 
editor  and  publisher  ever  since,  and 
Mrs.  St.  Clair  and  two  sons  are  now 
actively  engaged  in  publishing  the 
weekly. 

One  of  Mr.  St.  Clair’s  first  jobs  after 
arriving  in  Oregon  fresh  from  com¬ 
mencement  exercises  at  a  university  in 
the  Middle  West  was  that  of  keeping 
alive  a  nearly  exhausted  newspaper 
until  someone  could  be  found  to  put  it 
on  its  feet.  One  employer  followed 
another  imtil  vmpromising  conditions 


small  upstairs  rooms  with  the  most 
meagre  equipment.  It  was  a  semi¬ 
weekly  for  22  years,  then  changing 
conditions  made  it  advisable  to  pub¬ 
lish  weekly.  The  8  x  12  platen  press 
is  the  only  piece  of  equipment  left  of 
the  initial  equipment.  The  cylinder 
p.ess  installed  in  an  upstairs  room 
nearly  wrecked  the  frame  building 
and  it  was  soon  necessary  to  move  to  i 
the  ground  floor. 

The  Outlook  Publishing  company 
was  incorporated  a  few  years  after  the 
newspaper  was  founded,  with  H.  L. 
St.  Clair,  Lena  C.  St.  Clair  and  their 
son.  Chase,  as  stockholders.  A  second 
son,  Leslie,  Ccime  into  the  company 
later. 

Mrs.  St.  Clair  is  secretary  and  office 
manager  of  the  Outlook;  Leslie  is  ad¬ 
vertising  manager,  and  Chase  is  shop 
foreman  and  manager  of  the  job  de- 
pcirtment.  The  weekly  employs  five 
other  persons  in  addition  to  the  four 
St.  Clairs. 
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John  F.  Sweeney,  assistant  general 
manager  of  the  Winnipeg  (Ont.)  Free 
Press,  who  recently  became  business 
manager  of  the  Ragina  (Sask.) 
Leader-Post,  was  honored  by  a  ban¬ 
quet  by  former  associates. 

George  B.  Moffett,  circulation  man¬ 
ager,  Milwaukee  (Wis.)  Sentinel,  suf¬ 
fered  the  loss  of  a  platinum  bracelet 
and  brooch,  and  a  white  gold  watch, 
when  sneak  thieves  ransacked  his 
apartment  recently. 

Max  Goodkin  has  b?en  appointed 
merchandising  and  advertising  pro¬ 
motion  manager  of  the  Philadelphia 
Evening  Ledger.  In  his  new  position 
he  retains  his  duties  as  advertising 
promotion  manager,  a  post  he  has  held 
for  some  time. 

(Continued  on  next  page) 
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Stor,  will  be  the  recipient  of  an  hon¬ 
orary  degree  of  Doctor  of  Laws,  at 
the  annual  convocation  of  the  Mount 
Allison  University  of  Sackville,  N.  B. 

A.  L.  Miller,  editor.  Battle  Creek 
(Mkh.)  Enquirer  -  News;  Emmett 
Richards,  editor,  Alpena  News,  and 
Louis  A.  Weil,  editor.  Port  Huron 
Times-Herald  are  included  in  the 
suggested  new  directorate  for  the 
$1,300,000  fimd  for  crippled  children 
left  by  the  late  George  H.  Cummings, 
of  Detroit. 

Maj.  Eklward  J.  Gallagher,  publisher, 

Laconia  (N.  H.)  Evening  Citizen,  has 
been  elected  a  director  of  the  Fed¬ 
eral  Savings  and  Loan  Association  of 
Laconia.  He  is  also  a  director  of  the 
Laconia  National  Bank. 

Frank  Rospaw,  publisher,  Placentia 
(CaL)  Courier  and  president  of  the 
California  Newspaper  Publishers’  As¬ 
sociation,  has  announced  the  purchase 
of  a  half  interest  in  the  Seal  Beach 
(CaL)  Post  from  Vernon  Armstrong. 

Robert  Deu  Pree,  son  of  E.  B.  Deu 
Free,  owner  of  the  other  half  interest, 

*ill  be  editor. 

Haynes  Trebor,  editor.  North  Shore 


ALICE  LO^GWORTH 
FRANK  KENT 

(of  the  Baltimore  Sun) 

A  Convention  Team  That  Can’t  Be  Beaten! 

These  two  will  cover  both  national  conventions 
with  daily  comment  and  analysis. 

Their  ability  to  get  “inside  stuff”  needs  no 
emphasis. 

It’s  not  too  late  to  order! 

The  McNaughI  Syadlcale,  lac. 

V.  y.  MbXIu  TIMES  BUILDING  gharlbs  v.  Usajsau 

OhBinaBB  NEW  YORK  President 


Odenwein,  were  guests  at  a  sur- 
rise  dinner  May  24  at  the  Pease 
louse,  Saybrook  Point,  Conn.,  mark- 
ig  their  25th  wedding  anniversary, 
lore  than  100  persons  attended. 

Guy  A.  Matlock,  editor  of  the 
llabama  Herald,  Brimingham  weekly, 
fill  attend  the  Philadelphia  conven- 
ion  of  the  Democratic  party  as  a 
elegate. 

Charles  B.  Welch,  editor  and  gen- 
ral  manager,  Tacoma  (Wash.)  News 
'ribune,  was  one  of  a  group  of  40 
lonbers  of  the  Tacoma  Ambassadors 
rho  recently  made  a  three-day  rail 
nd  auto  tour  of  Washington  and  Ore- 
visting  the  Bonneville  and  Coulee 
lam  projects.  On  tour,  he  supplied 
lis  paper  with  dispatches  telling  of 
he  tour. 

Alt _ A  T3  h/Tnrttn>nl 


Daily  Journal,  Flushing,  N.  Y.,  is  the 
author  of  the  play  “The  Dead  Won’t 
Harm  You,”  presented  at  tne  Flush¬ 
ing  Summer  Theatre  last  week.  Tne 
play  will  be  presented  on  Broadway  in 
the  fall.  Mr.  Trebor  has  written  sev¬ 
eral  successful  plays,  and  books. 

Henry  J.  Allen,  editor,  Topeka 
(Kan.)  State  Journal,  addressed  the 
Central  Farm  Real  Estate  Association 
at  its  annual  meeting  in  Excelsior 
Springs,  Mo.,  May  23,  on  “Is  There 
a  Lesson  for  Us  in  British  Recovery?” 

IN  THE  BUSINESS  OFFICE 

FE.  CO’TTRELL,  vice-president 
*  and  treasurer,  Toledo  Blade,  has 
been  re-elected  commander  in  chief 
of  the  Toledo  Consistory  of  the  An¬ 
cient  Accepted  Scottish  Rite  of  Free¬ 
masonry. 


Announcing  a 
new  daily  strip 
that  is  as  true 
to  life  as  it  is 
dramatic! 


THE  STORY 
OF  ONE  MAN 
AGAINST 
THE  WORLD 

WITHIN  the  last  21  months 
we  have  launched  only 
one  daily  strip — “Li’l  Ahner.” 
It  has  captivated  the  nation. 

With  equal  confidence  we  now 
offer  JIM  HARDY. 

Jim  Hardy  is  a  young  man.  But 
his  story  is  everyone’s.  It 
dramatizes  all  mankind’s  fight 
for  survival  in  today’s  complex, 
mechanized  world.  Its  appeal  is 
as  powerful  as  its  theme. 

JIM  HARDY  is  off  to  a  fine 
start.  First  release  is  Monday, 
June  1.  Territory  is  closing  fast. 
Wire  for  samples  and  terms. 

United  Feature 
Syndicate 

MONTE  BOURJAILY, 
General  Manager 
220  East  42nd  Street,  New  York 
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G.  L.  Ferris,  formerly  with  the  Des 
Moines  Register  and  Tribune  adver¬ 
tising  department,  has  joined  the  To¬ 
peka  Daily  Capital  advertising  staff. 

H.  R.  Corwin,  associate  manager, 
Pennsylvania  Newspaper  Publishers’ 
Association,  discussed  the  employment 
problem  facing  college  graduates  in 
a  talk  before  the  Joiumalism  Depart¬ 
ment  of  Temple  University  in  Phila¬ 
delphia  recently. 

Mrs.  Helen  M.  Leavitt,  assistant  ad¬ 
vertising  manager.  New  York  Herald 
Tribune,  was  a  passenger  aboard  the 
Zeppelin  Hindenburg  on  its  second 
flight  from  the  United  States  to 
Europe.  Mrs.  Leavitt  will  pass  a 
month  touring  the  continent. 
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Alfred  M.  Evans,  formerly  with  the 
New  York  World,  Mirror,  and  the 
Post,  for  the  past  two  years  account 
executive  with  the  Redfield-John- 
stone,  Inc.,  advertising  agency,  has 
joined  the  automotive  and  financial 
department  of  the  Bronx  Home  News. 

Louis  Barker,  formerly  with  the 
American  Weekly,  New  York  Herald 
Tribune  and  New  York  Mirror,  has 
joined  the  food  and  transportation  de¬ 
partment  of  the  Bronx  Home  News. 

Jack  Kenney,  circulation  manager, 
Boston  Evening  American  and  Sunday 
Advertiser,  was  guest  of  honor  May 
21  at  a  testimonial  banquet  given  by 
associates  in  Boston.  He  has  been 
circulation  manager  for  Hearst  Boston 
newspapers  for  the  past  30  years. 

Wm.  P.  Etchison,  advertising  man¬ 
ager,  Columbia  (S.  C.)  State,  com¬ 
pleted  30  years  of  continuous  service 
to  the  state  this  week.  During  the 
30  years  he  has  not  missed  a  day  from 
his  desk  on  account  of  sickness. 

Russell  McComb,  for  the  past  three 
years  circulation  manager  of  the  Ful¬ 
lerton  (Cal.)  News-Tribune,  has  re¬ 
signed. 

Helen  CapozoUi  and  Chris  Shea 
have  joined  the  business  staff  of  the 
Flushing  (N.  Y.)  North  Shore  Journal. 

Patrick  J.  Carlin  of  the  New  York 
Sun’s  advertising  staff  won  first  prize 
in  the  speaking  finals  sponsored  by 
the  Federation  of  Dale  Carnegie 
Clubs,  held  in  the  Building  Trades 
Cl'ab,  New  York,  on  May  19.  The 
subject  of  his  contest  talk  was  “Hu¬ 
man  Will — the  Unseen  Force.” 

Frank  Daniels,  circulation  manager, 
Raleigh  (N.  C.)  News  &  Observer 
and  also  president  of  the  Raleigh 
Chamber  of  Commerce  presided  over 
the  ninth  annual  Farmers’  Night, 
staged  by  the  Chamber  of  Commerce. 

Howard  S.  Wilson,  credit  manager, 
Tacoma  (Wash.)  News-Tribune,  has 
been  elected  first  vice-president  of 
the  Tacoma  Association  of  Credit  Men 
and  the  Wholesalers  Association  of 
Tacoma. 


IN  THE  EDITORIAL  ROOMS 

David  PATTEIN,  managing  editor. 
Providence  (R.  I.)  Evening  Bul¬ 
letin,  is  writing  a  series  of  articles  on 
“In  Oldest  America,”  dealing  with 
Virginia  and  historic  Williamsburg. 

Cynthia  Lane,  of  the  Columbus  (O.) 
Citizen  editorial  staff,  is  the  author  of 
“Story  Without  a  Name,”  being  pub¬ 
lished  in  serial  form  by  that  news¬ 
paper.  The  Citizen  is  offering  a  prize 
of  $10  to  the  reader  whose  suggestion 
for  a  name  is  declared  best. 

James  Kennard,  magazine  editor. 
Salt  Lake  City  Deseret  News,  has 
become  a  proof  reader,  and  is  suc¬ 
ceeded  by  Henry  Smith,  who  has  been 
on  the  city  de^.  , 

Thomas  S.  Compere,  assistant  day 
city  editor.  New  York  Herald  Tribune, 
and  Mrs.  Compere,  are  parents  of  a 
daughter,  their  second,  bom  May  14 
at  the  Park  West  Hospital,  New  York. 

John  Kendellen,  of  Buffalo,  has 
joined  the  Buffalo  (N.  Y.)  Times  as 
a  reporter. 

James  Rennie  has  been  transferred 
from  the  police  beat  to  the  city  hall 
beat  for  the  Edmonton  (Alta.)  Jour¬ 
nal.  Joseph  C.  Dwyer,  noted  Canadian 
short  story  writer,  takes  over  the 
police  beat.  Homer  H.  Rampage,  for¬ 
mer  city  hall  reporter,  has  been  ap¬ 
pointed  provincial  editor. 

Frank  Lee  Carl,  city  editor,  Cum¬ 
berland  (Md.)  Evening  Times,  cel¬ 
ebrated  his  65th  birthday  anniversary 
as  well  as  the  40th  anniversary  of 
his  entry  into  newspaper  work.  Diu:- 
ing  that  time  he  served  two  terms  in 
the  Maryland  legislature. 

Ed  Cochrane,  sports  editor,  Kansas 
City  Journal-Post,  will  conduct  a 


FOLKS  WORTH  KNOWING 


Robert  B.  peck,  rewrite  veteran 
of  the  New  York  Herald  Tribune 
staff,  has  been  doing  rewrite  almn.st 
without  inter¬ 
ruption  on  the 
old  New  York 
Sun,  New  York 
Tribune  and  New 
York  Herald 
Tribune  going  on 
30  years.  He  has 
been  associated 
with  the  Tribune! 
and  Herald  Trib-j 
une  for  23  years.! 

Termed  by! 
numerous  editors! 
one  of  the  best] 
rewrite  men  in 
the  country  he  mingles  an  adroit  in¬ 
sight  with  suave  good  humor  to  turn 
out  gems  of  finished  reporting  which 
are  avidly  read  by  students  of  jour¬ 
nalism  and  readers  who  appreciate  a 
finished  literary  style. 

After  several  summers  of  newspa¬ 
per  experience  on  the  Utica  Daily \ 
Press  while  attending  Hamilton  Col¬ 
lege,  from  which  he  was  graduated  in 
1907,  Peck  was  brought  to  New  York 
to  work  on  the  Svm  by  the  late  Chester 
S.  Lord,  then  managing  editor.  There 
Peck  worked  with  Frank  Ward 
O’Malley,  Edwin  C.  Hill,  Thoreau 
Cronyn,  Roy  Durstine  and  a  host  of 
others  who  have  become  famous  in 
newspaper  circles. 

In  1914  Peck  went  to  the  Tribune. 
There  one  busy  day,  working  a  double 
shift,  he  wrote  127  stories,  ranging 
from  paragraphs  to  full  columns,  with 
71  of  them  niaking  all  the  editions. 

Mr.  Peck  was  bom  Feb.  4,  1885,  at 
Fulton,  N.  Y.,  the  son  of  a  famous 
physician  of  the  day.  He  is  married 
and  has  two  sons,  Tom  and  Bob;  a 
farm  in  Ulster  Covmty,  N.  Y.,  to  which 
he  goes  every  week  all  year  aroimd, 
and  an  extensive  library  of  colonial 
history.  Fresh  water  filing,  tennis, 
skiing  and  snowshoe  hiking,  and  a 
keen  interest  in  early  Americana  arc 
his  hobbies. 


party  to  Europe  and  the  Olympic 
games  in  June. 

Andrew  J.  Clarke,  formerly  with 
the  Boston  and  New  York  offices  of 
the  Associated  Press  as  a  staff  re¬ 
porter,  joined  the  news  staff  of  the 
Providence  (R.  I.)  Journal  May  25. 

James  C.  Coleman,  son  of  D.  C. 
Coleman,  senior  vice-president  of  the 
Canadian  Pacific  Railways,  has  been 
appointed  city  editor  of  the  Edmonton 
(Alta.)  Bulletin.  He  succeeds  Regi¬ 
nald  Hammond,  who  was  transferreni 
to  the  night  desk. 

Ben  Robinson  has  been  placed  in 
charge  of  the  real  estate  news  for  the 
Miami  Daily  News.  | 

Roy  Morris,  real  estate  editor,  Kan¬ 
sas  City  Journal-Post,  is  critically  ill 
in  St.  Joseph  hospital,  Kansas  City. 

John  L.  Sullivan,  formerly  with  the 
Des  Moines  (la.)  Register  and  Trib¬ 
une,  has  returned  to  the  Omaha  Bee- 
News,  where  he  began  newspaper 
work,  as  a  re-write  man. 

Fred  Carey,  veteran  newspaperman, 
political  and  city  hall  commentator 
for  the  Omaha  Bee-News,  has  re¬ 
signed  to  take  over  his  new  duties 
as  secretary  to  the  newly  elected 
mayor  of  Omaha,  Dan  B.  Butler. 

Dave  Walsh,  Bost^  Herald,  led  the 
largest  field  in  the '  Newspaper  Men’s 
Golf  Association  tournament  at  the 
Belmont  Country  club  last  week,  with 
a  card  of  96-79.  Charles  A.  Halpen, 
Boston  Herald,  was  second  with  90-80. 
J.  P.  McDermott,  Boston  Herald,  cap¬ 
tured  Class  B  honors  with  111-100, 
giving  Herald  golfers  a  clean  sweep 
of  the  prizes. 


Putting 

OUR  FOOT 
DOWN 

(INCH  BY  INCH) 


SMILIH’1 
JACK  i 

has  been  expanded 

into  a  J: 


DAILY  COMIC 


New  York  j 
DAILY  NEWS  J 


SMILIN’  JACK,  tbe  ace  air  1 
comic  that  won  ita  wingi  ai  a 
S  n.lay-only  feature  has  been  ex.  — i 
panded  into  a  daily  atrip,  makai  ' 
its  debut  in  the  New  York  Daily 
Newi  on  June  16th — and  is  of-  — 
fered  (or  simultaneous  publication.  J 


CHARACTERS:  Smilin’  Jack 

himself,  happy-go-lucky  bos*  of  a  -i 
jinxed  airport — Dixie,  sir  hoatees 
with  a  delicious  drawl  and  Kiifaa,  — . 
superstitious  hill-billy  mechanic,  J 
make  this  one  of  the  fastest-moving 
comics  ever  published.  — ] 


PACKED  to  the  cockpit  with 

edventnre  and  thrills,  light  laughs  _ _ 

and  grim  ones,  gaga  and  romance 
— Smilin'  Jack  is  just  what  the  t 
circulation  manager  ordered.  Time-  — i 
ly,  authentic,  of  wide  appeal  and  J 
a  natural  for  all  sorts  of  promo-  )0:! 
tion  angles.  Write  or  wire  today  — ^ 
for  proofs  and  prices. 
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SUMMER  COMFORT  AND  SUMMER  FUN 
LEADING  TOPICS  IN  RETAIL  COPY 

Play  Clothes,  Sportswear,  Furniture,  Emphasized  hy  Mer¬ 
chants  as  Well  as  Store  Air  Conditioning — ^Third  Week 
in  May  Brought  8  to  12%  Sales  Increases 
By  RICHARD  WEBSTER 


SUMMER  comfort  and  slimmer  fim 
are  leading  topics  in  current  re¬ 
tail  advertising. 

“Macy’s  offers  704  ways  to  have 
Pun  on  your  own  Personality!”  was 
the  head  on  a  seven-column  adver¬ 
tisement  with  a  dozen  line  drawings 
and  an  amusing  quasi-  Neno  Yorker, 
early  silly  season  summer  manner. 
“All  these  things  are  on  the  Fifth 
Floor,  in  what  we  solemnly  call  the 
Adult  Game  Department,  but  so  few 
people  act  their  age.” 

The  same  day,  same  paper,  Macy 
had  a  three-column-by-165-line  ad¬ 
vertisement  of  boat  and  airplane 
models  for  “Boys  (from  7  to  70)  ”  with 
illustrations  of  the  Lingard  and  the 
Bounty  that  were  surely  clipped  by 
some  ship-lovers  who  did  not  go  in 
and  buy  materials  for  model  building. 

The  summer  comfort  advertisements 
are  everywhere  and  of  every  sort  of 
goods  —  summer  play  clothes,  white 
summer  shoes,  spectator  sportswear, 
summer  blankets,  rattan  lounge  chairs, 
California  play  clothes,  camp  moc¬ 
casins,  sunburn  cream! 

Comfort  in  the  store  in  siunmer- 
time  is  an  advertising  copy  lure  that 
we  welcome.  Macy’s  (again)  makes 
much  of  this  as  a  topic  for  complete 
advertisements  and  as  a  catchline  in 
display  heads  —  “Five  Floors  Now 
Completely  Air-cooled.”  The  seven- 
column  piece  headed  “Now  5  (Five) 
Air-Cooled  Floors  make  Macy’s  the 
‘World’s  Greatest  Summer  Resort’  ” 
was  less  than  half  copy — more  than 
half  the  space  was  a  photograph  of 
Niagara  Falls  with  reverse  lettering  at 
the  bottom  “Cool  Cool  Macy’s.” 

New  York  stores  have  been  famous 
for  their  slowness  to  adopt  air-condi¬ 
tioning.  TTie  Bonwit  Teller  store  air- 
conditioned  the  first  floor  in  1931  and 
later  the  beauty  salon.  This  year  the 
improvement  is  to  be  installed  in  the 
second  and  third  floors,  in  the  fur  de¬ 
partment  of  the  fourth  and  in  the 
“salon  of  body  sculpture.” 

Howard  Clothes  will  air-condition 
their  30  stores  now  operating  in  the 
East  In  the  Utica  Store  (specialty 
apparel),  Des  Moines,  Iowa,  the  base¬ 
ment  and  first  floor  have  been  air- 
conditioned,  and  the  third  and  fourth 
floors  soon  will  be. 

•  *  * 

The  approach  of  summer  has  helped 
retail  business  in  spite  of  some 
unseasonable  cool  weather.  For  the 
third  week  in  May  retail  volume  did 
not  show  as  large  a  gain  over  1935  as 
in  preceding  weeks  but  the  average 
rate  of  increase  for  the  whole  country 
was  set  at  from  8  to  12%  by  Dun  & 
Bradstreet  estimates.  Orders  from 
wholesalers  show  great  promise  for 
fine  business  at  retail  in  the  early 
summer.  Some  vdiolesalers  report  the 
best  May  since  1930  in  many  lines. 

By  regions  the  gain  over  1935  in 
May’s  third  week  was:  East,  10  to  20%; 
New  England,  6  to  10%  Middle  West, 
with  warm  weather,  up  15  to  25%; 
Northwest,  stormy,  8  to  10%;  South, 
10  to  15%  better;  Southwest,  12  to  15%; 
and  Pacific  Coa^  12  to  18%. 

In  the  New  York  metropolitan  area 
department  store  sales  were  14  or  15% 
better  than  a  year  ago.  In  Chicago  the 
larger  stores  had  a  volume  25%  better 
than  for  the  same  week  in  1935.  In 
Dallas,  preparing  for  the  Centennial 
Exposition  which  opens  June  6,  some 
refers  report  s^es  double  what 
they  were  a  year  ago. 

Qtiality  goods  have  been  selling 
well  thou^  there  is  distinct  resis¬ 


tance  to  price  increases.  There  is 
much  discussion — and  no  consensus — 
on  the  question  as  to  whether  veterans’ 
bonus  buying  will  be  on  price  or 
quality.  Postoffices  in  241  cities  have 
been  designated  as  paying  centers 
for  bonus  bonds  and  for  the  checks 
for  odd  amounts  above  the  multiples 
of  $50  covered  by  the  bonds.  A  radio 
address  to  veterans  by  Postmaster 
General  Farley  on  June  13  will  de¬ 
scribe  the  distribution  method.  The 
241  cities  picked  by  the  Post  Office 
Department  will  be  concentration 
points  for  quick  buying  after  the  15th. 
There  is  every  reason  to  expect  a 
barrage  of  retail  advertising  at  that 
time,  thou^  some  retailers  seem  to 
doubt  the  value  or  the  tact  of  a  direct 
appeal  to  the  veterans  as  a  class. 

•  •  * 

Kroger  grocery  and  bak¬ 
ing  COMPANY,  in  connection 
with  its  jubilee  sale  celebrating  the 
54th  anniversary  of  the  opening  of 
the  first  store  of  the  chain,  is  holding 
an  essay  contest  in  which  the  prin¬ 
cipal  prize  is  a  supply  of  food  free 
for  a  whole  family  of  four  for  ten  years. 

At  the  other  end  of  the  premium 
gamut  is  Saks  34th  Street,  New  York. 
A  three-column  full  depth  advertise¬ 
ment  in  Sunday  newspapers  promoted 
this  store’s  sale  of  “Women’s  Luggage, 
covered  with  canvas  to  make  it  light 
.  .  .  bound  with  sharkskin  to  make 
it  tough.”  Picture  of  shark  and  the 
word  Shark!!!  (in  30  point)  at  the  top 
of  the  ad.  At  the  bottom  this  premiiun 
offer:  “In  a  moment  of  whimsy,  we 
arranged  to  have  a  real  shark’s  tooth 
presented  to  every  one  who  buys  this 
luggage.  Wear  it  on  yoiu*  charm 
bracelet  or  give  to  to  yom  husband 
for  his  watch  chain  .  .  .  it’s  supposed 
to  bring  good  luck.” 

•  •  • 

Everybody  knows  how  much  can 
be  done  with  seven  columns  — 
almost  as  good  as  a  full  page,  some¬ 
times  maybe  even  better!  But  did  you 
see  the  thrifty  Rogers  Peet  advertise¬ 
ment  in  the  New  York  Times  for  May 
20?  An  orthodox  pyramid  layout: 
full  depth  for  three  columns,  about 
13  inches  deep  for  two  more  and  about 
seven  deep  for  another  two.  On  a 
right  hand  page,  it  had  the  step  out¬ 
line  on  the  inside  of  the  page  marked 
by  a  heay  rule — but  tl^t  was  not 
needed  to  hold  the  integer  together. 

•  •  • 

An  elaborate  siunmary  of  instal¬ 
ment  selling  will  be  one  of  the 
main  features  of  the  Jime  meeting 
of  the  National  Retail  Dry  Goods  Asso¬ 
ciation  in  Chicago.  And  the  store 
management  group  of  NRDGA  is  mak¬ 
ing  a  study — the  first  since  1929  (and 
wasn’t  that  a  long  time  ago?)— of  de¬ 
partment  store  wages. 

•  •  * 

WHAT  is  probably  the  most  im¬ 
portant  news  item  of  the  year — 
so  far — ^in  retailing  has  unforttmately 
remained  unnoticed  in  these  coliutuis. 
It  is  the  appearance  of  “Retail  Adver¬ 
tising  and  Sales  Promotion”  (Prentice- 
Hall),  written  by  Charles  M.  Ed¬ 
wards,  Jr.,  of  New  York  University 
and  William  H.  Howard  of  Mont¬ 
gomery  Ward  &  Co.  retail.  The  book 
is  in  the  excellent  New  York  Uni¬ 
versity  Retailing  Series  — and  seems 
the  best  and  the  most  generally  usable 
in  the  whole  series.  A  Foreword  by 
Kenneth  Collins  of  Gimbel  Brothers 
(with  whom  Mr.  Howard  worked  both 
at  Gimbels  and  Macy’s)  calls  the 
book  “admirable — the  only  one  of  its 


kind  in  the  field.”  And  that  is  no 
exaggeration.  It  is  exhaustive,  a  solid 
760-page  volume.  In  a  way  the  book 
is  a  symbol  of  the  growth  and  maturity 
of  American  retailing.  There  have 
been  Sorter,  less  complete,  more  im¬ 
mature  books.  This  one  took  four 
years  to  write.  I  have  actually  been 
waiting  for  it  for  more  than  a  year — 
and  it  was  worth  it. 

I  can  find  one  or  two  minor  details 
to  gnunble  about.  “Sales  promotion” 
in  the  title  and  in  the  working  out 
of  the  book  seems  a  little  like  an 
afterthought.  One  of  22  chapters  is 
headed  Sales  Promotion  and  it  occu¬ 
pies  about  one- twenty-fifth  of  the 
book.  What  is  stranger — especially  in 
a  volume  and  series  so  well  planned 
and  organized — this  chapter  on  retail 
sales  promotion  is  separated  by  two 
chapters  (window  display  and  interior 
display)  from  the  immediately  related 
topic  of  advertising  research. 

In  the  chapter  on  research  the  treat¬ 
ment  is  less  detailed  and  specific  than 
in  other  topics.  Iliis  may  be  due  to 
the  fact  that  this  subject  is  nowhere 
near  so  well  developed  as  some  other 
fields — but  that  is  an  equally  good 
reason  for  extra  detail!  ’Ihere  might 
have  been  something  on  how  retail 
stores  have  been  able  to  utilize  out¬ 
side  research  organizations — for  ex¬ 
ample  something  about  the  work  of 
David  Houser  in  finding  out  what  a 
store’s  customers  expect  of  it  in  price 
range,  quality  of  goods  and  featured 
items. 

The  sections  of  the  book  on  the 
different  types  of  advertising  mediums 
will  especially  interest  newspai>ermen 
— and  may  inform  them  of  a  slant 
from  the  other  side  of  the  coimter. 
Iliere  are  especially  good  chapters 
on  direct  mail  and  supplementary 
direct  mediums,  with  a  note  that  tells 
the  good  news  that  James  Rotto  of 
Lansbin^  Bros.,  Washington,  is  writ¬ 
ing  a  book  on  “Profitable  Direct  Mail 
for  Retailers.” 

Fom-  or  five  pages  on  Shopping 
News  describe  this  supplementary 
mediiun,  and  the  authors  declare  that 
its  greatest  disadvantage  is  that  it 
comes  out  only  once  or  twice  a  week! 

Several  pages  on  outdoor  adver¬ 
tising  were  in  type  just  too  soon  to 
allude  to  the  recent  use  by  Gimbels 
of  this  medium  for  a  tieup  between 
the  store  and  national  advertisers. 

The  longest  chapter  in  the  book  is 
on  radio  advertising.  It  says  that 
radio  (like  newspapers!)  seems  to  be 
better  fitted  for  advertising  large,  cen¬ 
trally  located  stores  that  draw  trade 
from  a  wide  surrounding  territory.  | 
Radio  is  not  so  important  as  newspa¬ 
pers — but  “many  stores  tend  to  over¬ 
spend  in  newspapers.”  Nowhere  have 
I  seen  the  idea  so  well  developed  as 
in  this  chapter  that  sustaining  pro¬ 
grams  are  like  the  editorial  content 
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of  a  magazine  or  newspaper  in  that 
they  indicate  the  quality  of  the  station 
or  chain  in  estimating  its  value  ai  an 
advertising  medium. 

When  the  net  is  cast  so  wide  aa  in 
this  big  book,  it  is  siuprising  that  theic 
is  nothing  in  the  chapter  on  radio  on 
the  interesting  and  valuable  assistanoi 
given  prominent  department  stores  ba 
Woman’s  Home  Companion’s  radio 
tieups  with  retailers. 

With  the  possible  exception  of  tha 
few  and  relatively  unimportant  mat¬ 
ters  omitted,  this  £ldwar^  and  How- 
ard  book  on  retail  advertising  is  just 
about  perfection — a  book  to  read  and 
refer  to,  to  study  yomself  and  to 
recommend  heartily  to  others. 

‘PRESSURE  GROUPS’ 
MENACE  FREEDOM 


Business,  Political  and  Reli|ioai 
Organizations  Interfere  Mara 
Than  Government,  Dayton 
Editor  Declares 


Newspaper  editors  and  publiahtn 
over-emphasize  the  danger  to  freedoa 
of  the  press  from  governmental 
sowces,  while  minimizing  thieati 
against  this  freedom  from  otfair 
sources,  Walter  Locke,  editor,  Doytos 
(O.)  Daily  News,  asserted  May  24  at 
the  annual  meeting  of  the  Blue  Pencil 
Club  of  Ohio,  newspaper  desk  men'i 
organization,  at  the  Faculty  Club  on 
the  Ohio  State  University  campus. 

“In  almost  35  years  of  editorial  wnb> 
ing,  not  so  much  as  a  little  finger  bn 
been  raised  against  my  expressiem  d 
beliefs  by  any  government  —  local 
county,  state  or  national,”  Mr.  Locb 
said.  “On  the  other  hand,  hardly  i 
day  passes  but  attempts  are  made  hj 
‘pressure’  groups,  advertisers  or  othen 
to  influence  the  news  or  editmial 
expression.” 

“Pressure  groups,”  he  defined  m 
“any  self-serving  organization— reli¬ 
gious,  commercial,  political  or  fra- 
tenud — which  sends  in  delegates  in¬ 
sisting  that  you  must  print  this  ct 
must  not  print  that,  regardless  of  tht 
news  interest  of  the  topic.” 

Preparing  for  the  10th  anniversary 
meeting  next  year,  club  members  re¬ 
elected  M.  M.  Carothers,  state  editor, 
Columbus  Dispatch,  president,  ani 
retained  Norval  Neil  Luxon,  Ohk 
State  University  School  of  Journalia 
as  secretary-treasurer.  Paul  W.  Reed 
Alliance  Review,  was  named  vw 
president,  succeeding  Joseph  E.  Kueb- 
ter.  Mansfield  News-Joumal. 


Advarilsiag  Managers.  Advetllslaf 
CopTwrUers.  Advertising  Agents  ssi 
Advertisers  themselves. 


SENATOR  CAPPEB 

S  AYS : .  .**YO'*  probably  have 
given  us  the  most  constructiva 
discussion  oi  the  problems  ol  ad¬ 
vertising  that  I  have  ever  seen." 


Tent  beekseller,  er  by  mail  $!•(* 
Business  Bourse,  80  W.  40lh  St.  N.Y.C 


IMPROVING  YOUR  NEWSPAPER 

The  Objective  of  Every  True  Publisher 


9  A  newspaper  cannot  “stand  still.”  Either 
it  grows,  thrives  and  expands  its  sphere  of 
influence  or  it  passes  the  zenith  of  its 
success. 

9  It  is  in  the  ranks  of  those  newspapers  that 
are  satisfied  with  nothing  short  of  perfec¬ 
tion  in  pressroom  results  that  you  invariably 
find  “New  England”  supplies  aiding  to¬ 
ward  that  goal — A  Better  Printed  News¬ 
paper. 

9  Add  to  the  market  quality  found  only  in 
“New  England”  the  economies  these  sup¬ 
plies  provide  and  you  have  summarized 
the  reasons  why  they  have  earned  the  great¬ 
est  acceptance  and  approval  in  their  history. 


Make  a  Note  Now-Specify  NEW  ENGLAND 

ON  YOUR  NEXT  ORDER  OF 

Press  Blankets  of  All  Kinds — Moulding  Blankets 
Cork  Blankets — Wool  Blankets — Rubber  Blankets 
Moulding  Boards — Space  Packing  Felt,  Plain  and  Gummed 
Cutting  Rubber  St  Press  Tapes,  Etc, 

WE  ARE  ORIGINAL  MANUFACTURERS  OF  PATENTED  PRESS 
PACKINGS  OF  ALL  KINDS 


New  England  Newspaper  Supply  Ce 

WORCESTER,  MASS. 
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IOWA  DAILY  GETS  GOOD  FAST  WORK 
FROM  ONE-MAN  ENGRAVING  PLANT 

Photographer  Also  Makes  Cuts  for  Muscatine  Journal,  at 
9  Cents  Per  Inch — Complete  Set 'Up  Cost  $1500, 

Says  Publisher 
By  JACK  PRICE 

WE  ARE  indebted  to  C.  R.  Rabe-  success  of  cuts.  Our  entire  plant  and 
deaux,  publisher  of  the  Afus-  equipment,  which  includes  the  build- 
cattne  (la.)  Journal  for  his  informa-  ing  of  the  rooms  and  all  paraphernalia 
tive  letter  covering  his  photographic  necessary  for  the  development  of  the 
and  photo-engraving  problems.  This  photography  and  making  of  cuts,  will 
letter  will  serve  as  a  guide  for  many  nm  approximately  $1,500. 
publishers  of  small  newspapers,  who  “So  the  matter  of  the  speed  element 
are  perplexed  with  their  picture  and  may  be  cleared  up  in  the  minds  of 
engraving  situations.  We  are  espe-  some  publishers,  we  recently  had  an 
oillly  grateful  to  Mr.  Rabedeaux  for  occasion  to  take  a  picUire  and  have  It 
presenting  in  detail  the  operation  and  in  the  forms  ready  for  the  press  to 
cost  the  system  which  his  paper  is  nm  in  50  minutes.  1  think  under  or- 


now  employing  so  successfully. 


dinary  circiunstances  we  could  take 


“1  read  with  a  great  deal  of  interest  the  pictiue  and  have  the  cut  ready  for 
your  article  in  the  May  2  issue  of  the  composing  room  within  an  hour 
Editor  &  Publisher,  in  regard  to  one-  easily,  and  that’s  certainly  fast  enough 


man  engraving  plants. 


for  ordinary  newspaper  work.  1  sin- 


“It  so  happens  that  the  Muscatine  cerely  hope  more  newspapers  all  over 
Journal,  located  in  a  city  of  16,000  pop-  the  covmtry  will  get  into  the  engrav- 
ulation  and  with  a  circulation  of  7,527,  ing  work,  as  they  will  find  it  both 
installed  a  one-man  engraving  plant  profitable  and  interesting. 


last  October.  Since  that  time  we  have  •  •  * 

gone  throu^  an  interesting  period  of  WOULD  appreciate  hearing 

experimental  work  and,  incidentally,  VV  from  publishers  who  have  suc- 
expense.  The  enclosed  pages  of  the  ceeded  in  solving  their  photo  and  en- 


Muscatine  Journal  will  tell  their  own  graving  problems.  We  have  received 
story  as  to  the  type  of  work  which  is  many  inquiries  from  the  smaller  pa- 
now  being  accomplished  by  our  one-  pers  about  this  situation;  hence,  any 
man  plant  information  regarding  the  subject  will 

“When  I  say  one-man  plant,  I  mean  be  of  great  interest  to  the  publishers 
just  that  Our  man  takes  the  photo-  and  owners  who  are  contemplating  the 
graphs  and  makes  the  cuts.  In  the  be-  installation  of  such  departments. 

ginning  of  our  experimental  work  I  - 

hired  a  ^otographer  who  had  had  iqWA  MECHANICAL  MEETING 
considerable  exi^rien^  but  ^ter  let  Composing  Room  Execu- 

him  go  and  established  fives’  Association  celebrates  its  10th 

Dawenport  I  wm  anniversary  with  a  meeting  at  Water- 

omize  and  beheved  I  ^o  “  wiA-  Russell- 

^t  lessening  the  Lamson  Hotel.  Hon.  A.  E.  Giegengack, 

This  proved  to  be  true  “d  at  Ae  s^e  ^  g  G^j^g^nment  Printing 

time  made  a  decided  Mvmg  m  principal  ad- 

expense.  ^e  young  m  ,  .  .  dress,  and  reveal  the  results  of  recent 

handling  the  ^partme  t,  ^  ^  experimental  research  in  composing 

had  only  a  few  days  ei^nen^  m  Ae  ^oom  methods.  Earl  Boiler,  Waterlog 
engravmgplantof  fiieHanntbal  (Mo  )  Courier,  and  L.  T.  Caldwell,  Cedar 
Couner-Post,  mention^  ^®P*d8  Gazette,  are  in  charge  of  ar¬ 

ticle.  Oi^  photographic  equipment  ^angements. 

consists  of  a  4x5  Speed  Graphic  with _ 

a  6-inch  Carl  Zeiss  lens  in  compur 

shutter,  equipped  with  range-finder,  BANK  ADVERTISING  PLAN 
film  pack  adapter  and  Kalart  jimior  The  Ohio  Bankers’  Association  in 
synchronizer.  We  can  do  all  types  of  cooperation  with  the  Ohio  Newspaper 
work  with  this  camera,  and  as  far  as  Association  have  devised  a  uniform 
the  cuts  are  concerned,  you  can  see  bank  advertising  plan  according  to 


LIQUOR  ADVERTISING  CONTROL 

In  the  state  liquor  store  proposal 
on  Midiich  Oklahoma  will  vote  July  28, 
radio  and  billboard  advertising  of 
liquor  would  be  prohibited  and  news¬ 
paper  and  magazine  advertising  would 
be  subject  to  approval  of  a  three- 
member  commission.  Revenue  from 
operation  of  the  proposed  system  of 
liquor  stores  would  be  credited  to  an 
old-age  pension  fund  after  $400,000  was 
established  for  use  of  the  commission 
in  operating  state  stores. 

WEST  TEXANS“aSKING 
$1,000,000  AD  FUND 

Annual  State  Appropriation  for  Ten 
Years  Urged  at  Midland  Con* 
▼ention — Shuffler  New 
President 

iSfecial  to  Kditoi  &  Publishes) 
Midland,  Tex.,  May  25. — ITie  heaviest 
attendance  and  the  best  program  in 
several  years  featured  the  tenth  an¬ 
nual  West  Texas  Press  Association 
convention  here  May  22  and  23.  News¬ 
papermen  and  women  from  35  towns 
and  cities  attended. 

R.  Henderson  Shuffler,  news  editor, 
Odessa  News  Times,  was  elevated  from 
vice-president  to  president,  and  J.  C. 
Smyth,  co-publisher  Scurry  County 
Times,  Snyder,  was  reelected  secre¬ 
tary-treasurer.  Other  officers  elected 
are:  first  vice-president,  Mrs.  Mary 
Dunbar,  publisher,  Palo  Pinto  Star; 
second  vice-president,  Douglas  Meador, 
publisher.  Matador  Tribune;  directors, 
Fred  Landers,  Monahan  News,  and 
Sam  A.  Roberts,  Haskell  Free  Press. 
Holdover  directors  are  Mrs.  Dunbar, 
Mr.  Meador  and  T.  Paul  Barron,  Mid¬ 
land  Reporter  Star -Telegram,  chief 
host  to  the  convention.  Sweetwater 
was  selected  as  the  1937  convention 
city. 

Awarding  of  a  15-inch  gold  loving 


cup  for  the  best  weekly  newspaper  in 
the  territory  was  postponed  because 
one  of  the  entries  was  misplaced.  The 
judges  will  give  their  decision  earl* 
in  June.  ’The  cup  was  won  last  year 
by  the  Scurry  Coimty  Times. 

Speakers  during  the  session  included 
Lowry  Martin,  publisher,  Corsicans 
Sun,  originator  of  the  Texas  Centen¬ 
nial  Celebration;  Ray  Baumgardner 
Dallas,  International  News  Service 
chief;  Houston  Harte,  publisher,  Sn 
Angelo  Standard-Times  and  Associ¬ 
ated  Press  vice-president;  D.  A. 
Bandeen,  Stamford,  manager.  West 
Texas  Chamber  of  Commerce;  Cecil 
Home,  head  of  the  journalism  depart¬ 
ment,  Texas  Technological  College, 
LubtKXik  and  Mrs.  Dunbar. 

In  its  major  resolutions,  the  asso¬ 
ciation  committed  itself  advocacy  of 
a  million  dollar  state  appropriation 
per  year  for  10  years,  for  advertising 
the  progress,  resources  and  future  pos¬ 
sibilities  of  Texas.  ’The  resolution  de¬ 
clared  that  the  constitutional  amend¬ 
ment  provided  by  the  voters  for  cel¬ 
ebration  of  a  century  of  progress  in 
Texas,  had  been  twisted  by  the  legis¬ 
lative  enactment  in  which  too  mudi 
emphasis  has  been  placed  on  history 
and  romance  and  too  little  on  actual 
progress.  Acknowledgment  was  made 
to  private  initiative,  responsible  for 
Ft.  Worth’s  Frontier  celebration  at 
which  West  Texas  will  exhibit  its 
resources.  Another  resolution  paid 
tribute  to  Lowry  Martin,  Corsicana, 
and  Walter  D.  Cline,  Wichita  Falls, 
for  their  work  in  promoting  the  cen¬ 
tennial  celebrations,  and  suggested  that 
WTPA,  at  the  Texas  press  association 
meeting  at  Tyler  next  month,  present 
Martin  and  Cline  with  plaques. 

INDIANAPOLIS  GUILD.  FOR  AFl 

The  Indianapolis  chapter  of  the 
American  Newspaper  Guild  has  voted 
50  to  3  in  favor  of  A.  F.  of  L.  affiliation. 


for  yourself  what  we  are  accomplish 


Eldward  N.  Martin,  executive  secre¬ 
tary  of  the  latter  group,  with  head- 


“I  have  spent  a  great  deal  of  time  in  quarters  in  Columbus.  By  the  plan 
«*>ig  department  since  we  installed  it,  the  Ohio  Bankers’  Association  employs 
for  two  reasons.  I  wanted  to  prove  to  advertising  men  to  prepare  special 
some  of  the  more  skeptical  publishers  bank  copy  for  membera  with  the  sug- 
that  a  one-man  plant  could  be  made  a  gestion  that  it  be  used  in  its  advertis- 
success  and  I  wanted  to  orgai^  it  on  ing.  The  copy  is  also  sent  to  Ohio 
the  most  efficient  and  economical  basis  newspapers,  through  the  Ohio  News- 
possible.  Last  month  the  Journal  ran  paper  Association. 

2.026  souare  inches  of  cuts  at  the  cost 
^  9c  ^r  square  inch.  This  cost  in- 

eluded  every  item  of  expense  pertain-  -  — _ 

ing  to  photography  and  engraving,  HFIlSpiipFR 

salary  and  transportation.  ■ 

-Many  of  our  cuts  are  of  pictures  |ippDIIIV|l|  6 

oken  in  surrounding  towns  within  j 

our  circulation  area.  think  ffie  | ,  *  a  sroap  ol  apacuilau  U 

installation  of  this  department  is  one  | ,  sTslUblt  to  pvbUalion  and  thoM 
of  the  finest  things  we  have  ever  done  iX  dooirons  of  McorUinins  tho  fair 
lo  buUd  good  will  and  maintain  cir-  3  ntw.pap.r  pro^ 

dilation  for  the  Journal  and  would  * 

never  again  go  back  to  the  old  method  »  »2**5^!?**f 

of  securing  cuts.  We  are  beginning  to  t*****- 

get  quite  a  little  commercial  work  and  ;!;  •  Svalaatioiia  will  eabraM 

I  am  happy  to  say  everyone  through-  ;|; 

out  our  entire  organization  IS  ever  on  >***«• 

the  alert  for  pictures  and  ideas  to  Confidential  Inaniritt  Invited 

make  our  paper  more  interesting. 

“I  am  writing  this  long  harangue  to  ji;  NEWSPAPER  APPRAISAL  ; 
let  you  know  the  small  newspapers  1;  CORPORATION 

can  successfully  install  and  run  their  : ;  p»rker  Ukdr.  Pre*. 

own  plants  despite  the  arguments  you  Tim..  Bid. 

might  hear  to  the  contrary  from  en-  ;;;  J"®*  : 

gravers  and  those  who  think  you  must  York  N.  Y. 

have  expensive  equipment  to  make  a 


BUILD  LINAGE 

WITH  PHOTO  print/ 

(jive  your  advertisers  facilities  for  making  more  striking  lay¬ 
outs  and  unique  compositions.  Easy  to  do  with  Photo  Print. 
And  it  helps  you  build  linage. 

Photo  Print  simplifies  production.  Ends  ctimposing  room 
bugaboos  of  crowded  “fancy”  copy — permits  you  to  show  ad¬ 
vertisers  advance  proofs  without  making  cuts. 

The  Rectigraph  machine  is  a  vital  factor  in  the  Photo  Print 
process.  See  it  in  operation.  Call  the  Haloid  office  nearest  you 
for  a  demonstration  at  your  convenience — or  for  information 
on  Photo  Print. 


•  A  sroap  oX  .pMUlin.  U 
.Tidlmbl.  to  pabllabm  uid  thoM 
dootroa.  of  Mcortoinlng  tbo  fair 
TUn*  of  UI7  nowipapor  pro- 
porty. 

•  OortUod  .pprUMls  will  bo 
msdo  on  »  por  dlom  too  but*. 

•  SvUnotiona  will  oabrMo 
tons!  Mo  Mid  IntMiglblo  mooU, 
Inelndlng  (oodwlU. 

Confidential  Inaniriet  Invited 

NEWSPAPER  APPRAISAL 
CORPORATION 

L  Pu-kcr  Likdr,  Pres. 

1707  TimM  Bldg. 

N.W  York  N.  Y. 


The  Haloid  Company  / 

ROCHESTER,  N.  Y. 

Bostoa  OSoe:  141  Milk  Street 
Chicafo  Office;  608  So.  Dearborn  Street 
Detroit  Office:  149  Lafayette  Blvd. 

New  York  Office:  330  Weat  42iid  Street 
l*hiladeiphia  Office;  1015  Chestnut  Street 
Texas  and  Oklahoina  Distributor.  Jno.  J. 
Johnson,  1912  St.  Psul  St.,  DsUss,  Texss 
lios  Anoeles  Agent.  A.  H.  Muhl,  643  S. 
Olive  Street 

San  Frandtoo  Agent.  A.  H.  MubI,  222 
Kearny  Street 

Canadian  Diatributors,  Instruments,  Ltd., 
Ottawa. 


FOR  FINE  IMIOTO  COPIES 


IDEAL  ROLLER  &*MFG.  CO. 

CHICAGO  •  NEW  YORK 

Sales  representatives  are  located  in  all  principal  cities 


Modern  Seven-League  Boots! 


IDEAL  DX  Rollers  have  been  "going  places”  in 
the  newspaper  held.  The  fast  pace  set  in  this 
age  of  speed  calls  for  the  adoption  of  the  myth¬ 
ical  seven-league  boots  to  enable  newspapers  to 
progress  with  long,  fast,  sure  strides  in  every 
phase  of  production. 

Speedier  communication  and  transportation  and 
more  efficient  machinery  contribute  their  share. 
Ideal  DX  Synthetic  Newspaper  Rollers  daily  dem¬ 
onstrate  their  ability  to  improve  the  quality  of 
newspaper  presswork  and  speed  up  production. 


Day  after  day  the  list  of  enthusiastic  users  of  DX 
Rollers  is  growing  larger. 

Fall  in  step  with  the  many  progressive  plants 
now  securing  sharper,  cleaner  prints  with  Ideal 
DX  Newspaper  Rollers.  No  breaking-in  period 
is  required.  Every  page  is  full  strength  of  color; 
there  are  no  gray  or  anemic  impressions. 

You  owe  it  to  the  progressive  spirit  of  your  plant 
to  try  Ideal  DX  Synthetic  Newspaper  Rollers — 


'  / 


/ 


I 


AD  TIPS 


Park  Avenue  •  49th  to  50th  St«. 
New  York 


POSITIONS 

FILLED- 

•  We  are  able  to  prompt¬ 
ly  recommend  capable  men 
and  women  to  fill  nearly 
erery  newspaper  post- 
executive  or  stakff. 

•  Also  applicants  for  po- 
aidons  with  magazines  and 
trade  publications. 


NO  CHABCB  TO  aMPLOTn 


E  1  P  PERSONNEL  SERVIU 

“iTMTImmSMs.  TIm*  s«wa  N.V.a  ' 


Because  of  Its  brilliant  iacillUes 
ior  presenting  New  York's 
gayer,  pleasanter  mood.  The 
Waldorf  gives  glamour  to  even 
casual  visits.  And  the  large  and 
charmingly  decorated  Waldorf 
rooms  add  greatly  to  one’s 
comfort  and  enjoyment. 

Single  rooms  are  $5,  $6,  $7 
Double,  $8,  $9,  $10. 


B.  B.  B.  ELECTS  OFFICERS 

R.  P.  Cleyberger  Named  President 
of  National  Better  Business  Bureau 

R.  P.  Clayberger,  secretary  and  trea¬ 
surer  of  Calkins  &  Holden,  New  York, 
was  elected  president  of  the  National 
Better  Bvisiness  Bureau,  Inc.,  recently 
at  the  first  meeting  of  its  newly-elected 
board  of  directors.  Other  officers 
named  were:  Maj.  I.  E.  Lambert,  at¬ 
torney,  vice-president;  John  L.  An¬ 
derson,  secretary  and  treasurer,  Mc- 
Cann-Erickson,  treasurer,  and  Warren 
Agry,  Good  Housekeeping,  secretary. 

ITie  executive  committee  named 
were:  R.  P.  Clayberger;  John  L.  An¬ 
derson;  Warren  Agry;  Chester  H. 
Lang,  General  Electric  Co.;  George  F. 
Benkhart,  General  Motors  Acceptance 
Corp.;  Frank  A.  Black,  Boston;  George 
F.  Gouge,  Batten,  Barton,  Durstine  & 
Osborn;  Fowler  Maiming;  Standard 
Air-Conditioning  Co.,  and  Charles  H. 
Watts,  Beneficial  Management  Cor¬ 
poration. 

Hie  finance  committee  also  named 
at  the  meeting  comprises:  Robert  L. 
Johnson,  Time,  Inc.;  Maj.  I.  E.  Lam¬ 
bert,  attorney;  Raymond  Rubicam, 
Young  &  Rubicam,  Inc.,  New  York; 
Harry  Dwight  Smith,  United  States 
Tobacco  Co.,  and  Mark  Woods  of  NBC, 
with  R.  P.  Clayberger  as  ex-officio. 

HAS  U.  S.  RADIATOR 

Brooke,  Smith  &  French,  Inc.,  De¬ 
troit  and  New  York  agency,  has  been 
appointed  advertising  and  merchandis- 
dising  counsel  for  the  United  States 
Radiator  Corp.  and  its  subsidiaries, 
it  was  announced  May  22  by  R.  P. 
Henderson,  vice-president  of  the  cor¬ 
poration.  Plans  are  being  formulated 
for  the  advertising  and  merchandising 
of  the  corporation’s  Capitol  heating 
equipment  and  also  for  Pacific  boilers, 
manufactured  by  the  Pacific  Boiler 
Division  of  the  corporation. 

BELLACK  REJOINS  AGENCY 

R.  F.  Bellack,  advertising  manager 
of  Whiti^-Plover  Paper  Co.  at  Ste¬ 
vens  Point,  Wis.,  for  the  past  five 
years,  has  rejoined  his  former  adver¬ 
tising  connection  at  Wausau,  Wis.  The 
agency  is  now  known  as  Daniel  H. 
Storey  &  R.  F.  Bellack  Affiliated. 
The  Whiting-Plover  advertising  ac¬ 
count  hiu  been  transferred  to  this 
agency. 

STUTZ  HAS  LARGER  QUARTERS 

Frederick  G.  Stutz,  who  recently 
opened  an  agency  in  the  Bush  Ter¬ 
minal  Sales  Building,  New  York,  has 
leased  larger  space  on  the  11th  floor 
of  that  building.  Hie  enlarged  quar¬ 
ters  provide  space  for  a  complete  art 
department  and  for  die  installation  of 
die  new  department  for  industrial 
design. 


PROMOTIONAL  MARKET  BOOK 

A  12  page  promotional  market  book 
has  just  been  released  by  the  Berkeley 
(Cal.)  Gazette.  Hiis  presentation  of 
the  ^n  Francisco  Bay  region’s  third 
largest  city  was  printed  in  three  colors 
by  the  commercial  department  of  the 
Gazette  and  was  compiled  by  the  re¬ 
search  department  of  the  Fenger-Hall 
Co.  Ltd.,  national  newspaper  repre¬ 
sentatives.  Hie  data  contained  in  the 
book  brings  out  the  importance  of 
Berkeley  as  an  outstanding  manufac- 
utring  city  on  the  Pacific  Coast  as  well 
as  a  high  type  of  residential  commu¬ 
nity. 

B  A  L  TO  STUDY  ADVERTISING 

An  expression  of  sentiment  regard¬ 
ing  newspaper  advertising  as  a  means 
of  promoting  the  building  and  loan 
movement  will  be  asked  delegates  at¬ 
tending  the  28th  annual  convention  of 
the  New  Jersey  Building  and  Loan 
League,  May  28-29  at  Atlantic  City, 
N.  J.  Emil  A.  Gallman,  secretary,  has 
announced  that  many  associations 
have  instituted  advertising  programs. 

HAS  BREWERY  ACCOUNT 

John  F.  Betz  &  Son,  Philadelphia 
brewing  firm  of  pre-prohibition  dasrs 
which  was  reorganize  recently,  has 
placed  its  account  with  the  Clements 
Company,  Philadelphia  agency.  News¬ 
paper  space  featuring  a  historical 
series  on  the  Betz  family,  is  being  used 
once  a  week  and  runs  up  to  1,000  lines 
weekly. 

“SPECIAL”  CHANGES  NAME 

James  J.  Devine,  president  of 
Devine-Tenney  Corporation,  newspa¬ 
per  representatives,  announced  a 
change  in  the  corporate  name,  effective 
May  18,  to  J.  J.  Devine  &  Associates, 
Inc.  (jther  officers  are  James  F. 
Devine,  vice-president  and  F.  M. 
Devine,  secretarv. 

FIDELIO  TO  STREET  A  FINNEY 

Fidelio  Brewery,  Inc.,  has  an¬ 
nounced  the  appointment  of  Street 
&  Finney,  Inc.,  New  York,  to  handle 
the  advertising  of  Fidelio  beer  and 
ale  and  McSorley’s  beer  and  ale.  J.  T. 
Kelly,  Jr.,  is  the  account  executive. 

DOREMUS  AGENCY  NAMED 

Hie  New  England  Telephone  & 
Telegraph  Company  has  named  Dore- 
mus  and  Co.,  New  York,  to  handle  its 
advertising  accoimt  for  1936  through 
its  Boston  office. 


T.  ROBB  SUCCEEDS  SPAETH 

Thomas  Robb,  sales  promotion  man¬ 
ager,  Adam  Meldrum  &  Anderson, 
Buffalo,  will  join  the  staff  of  the  Na¬ 
tional  Retail  Dry  Goods  Association, 
June  6,  as  manager  of  the  Sales  Pro¬ 
motion  Division.  He  succeeds  Frank 
W.  Spaeth,  who  will  become  vice- 
president  of  W.  L.  Stensgaard  &  As¬ 
sociation,  Chicago. 

HAS  DOG  FOOD  ACCOUNT 

Ifie  Gaines  Food  Company,  of  Sher¬ 
burne,  N.  Y.,  manufacturer  of  Gaines 
Meat  and  Milk  Meal  Dog  Food,  sold 
in  both  the  granular  form  and  in 
Krunchon  Pellets,  has  placed  its  ad¬ 
vertising  account  with  the  Barlow 
Advertising  Agency  of  Syracuse,  N.  Y. 
N.  Y. 

PLACING  CHATKA  CRAB  MEAT 

Charles  W.  Hoyt  Company,  Inc.,  New 
York,  is  sending  out  orders  for  a  sum¬ 
mer  campaign  on  Chatka  Crab  Meat — 
a  product  of  the  Soviet  Union,  which 
fact  will  be  featured.  Seven  Metro¬ 
politan  dailies,  including  three  in  New 
York,  will  be  used.  Car  cards  will 
also  be  used. 

HAS  MUSIC  SHOP  ACCOUNT 

The  Liberty  Music  Shops,  New  York, 
have  appointed  Mackay-Spaulding, 
New  York,  to  direct  their  advertising. 
Magazines  and  newspapers  will  be 
used.  Mr.  F.  A.  Kolmetz  is  advertising 
manager  and  E.  W.  Spaulding,  account 
executive. 

DAIRY  PRODUCTS  ACCOUNT 

Hie  Wisconsin  Department  of  Agri¬ 
culture  and  Markets,  Madison,  has  ap¬ 
pointed  Scott-Telander,  Inc.,  Mil¬ 
waukee,  to  handle  its  1936  campaign 
for  the  promotion,  use  and  sales  of 
Wisconsin  dairy  products. 

OPENS  CIGAR  CAMPAIGN 

Pacific  Coast  newspapers  and  a  spot 
radio  campaign  featuring  Natividad 
5-cent  cigars  is  being  placed  for  the 
Petri  Cigar  Co.,  San  Francisco,  by 
Elmil  Brisacher  and  Staff. 


Dow  a  Petorion,  lae.,  04  Charek  itrttt 
Bnrlington,  Vt.  Placing  ordcra  witk 
papers  in  various  sections  on  Vermont  IW 
partnient  of  Conservation  and  Developmeat 
State  House,  Montpelier,  Vt.  ^ 

Flrastoue  Advertlainf  Serslce,  lae  2U 
West  41st  street.  New  York  Citv.  AgnU 
placing  orders  with  newspapers  in  vartou 
sections  on  Madeira  Wine  Association.  lu- 
York  City.  " 

Fraak,  Albert-Chienther  Ijaw,  lae.,  m 
Cedar  street.  New  York  City.  Placing  esay 
with  some  New  York  City  newspaperses 
Black  Prince  Distilleries,  Inc.,  Black  P^^ 
Distilled  Dry  Oin,  Nntl^,  N.  J. 

Gotham  Advertlatng  Company,  2S0  Park 
avenue.  New  York  City.  Will  shortly  plate 
copy  with  newspapers  generally  on  Cki. 
cester  Chemical  Company,  Proprietary  Rtw. 
edy,  Philadelphia.  Pa. 

Grace  A  Bement,  Inc.,  New  Center  Bniid. 
ing,  Detroit,  Mich.  Has  obtained  aeeeeat 
of  the  Mullins  Manufacturing  Comnaav 
Salem.  Ohio. 

Heart,  Hurst  A  McDonald,  lac.,  6M 
North  Michigan  avenue,  Chicago.  Has  ob¬ 
tained  account  of  the  Amity  Leather  Prod¬ 
ucts  Company,  West  Bend.  Wis. 

Arthur  Kudner,  Inc.,  6S0  Fifth  svsaia 
New  York  City.  Has  obtained  the  aeceeu 
of  O.  Ceribelli  A  Co.,  Brioschi  StoaaA 
Remedy,  New  York  City. 

Lord  A  Thomas,  247  Park  avenue.  No* 
York  City.  Resuming  advertising  in  Pma 
sylvania  newspapers  on  Schenley  Prodasb 
Company,  Whiskies,  New  York  City. 

J.  M.  Mathes,  lae.,  122  East  42nd  stiest, 
New  York  City.  Has  obtained  the  seeemi 
of  Tamper,  Inc.,  Drug  Specialties,  Ilta 
York  City. 

Peck  Adyertialaf  Agen^,  444  Uadiam 
avenue.  New  York  City.  Has  obtained  thi 
account  of  Joseph  P.  Day,  Inc.,  Real  Eslsla 
New  York  City.  Placing  copy  with  saw 
New  Jersey  newspapers  on  Beverwidk 
Brewery,  Beer,  Albany,  N.  Y. 

Edwin  M.  PbUUps  A  Oo.,  420  LeziagAk 
avenue.  New  York  City.  Obtained  the  se 
count  of  and  placing  orders  with  newni^ 
ers  in  various  sections  on  I.  l<ewis  Om 
Manufacturing  Company,  “John  Radf*' 
and  “Melba“  Cigars,  Newark,  N.  J. 

Redmond  Company,  38  Newbury  itiesh 
Boston,  Mass.  Has  obtained  the  aecemt 
of  Kelsey  Highland  Nurseries,  E.  Borfml 
Mass. 

Street  A  Flnnei^  Inc.,  330  West  4M 
street.  New  York  City.  Again  making  s» 
tracts  with  newspapers  in  varioue  seetkM 
on  Foster- Milbnm  Company,  Doan's  PUh, 
Buffalo,  N.  Y.  Also  obtained  the  scssmi 
of  Fidelio  Brewery,  Inc.,  Beer,  Alea,  Me* 
York  City. 

Wales  Advertlalng  Company,  2S0  Pah 
avenue.  New  York  City.  Placing  ordan 
with  some  New  York  City  newspapeit  « 
llarvey-Whipple,  Inc.,  Master  Kiikh  Ot 
Burner,  Springfield.  Masa. 


Atlantic  Advertising  Agency,  Sackville, 
Canada.  Placing  orders  with  a  selected  list 
of  newspapers  on  New  Brunswick  Tourist 
Bureau,  FYedericton,  N.  B.,  Canada.  Also 
placing  orders  with  newspapers  in  various 
sections  on  Prince  Edward  Island  Travel 
Bureau,  Charlottetown,  P.  E.  I.,  Canada. 

Caples  Company,  230  Park  avenue.  New 
York  City.  Again  placing  copy  with  newa- 

tapers  in  various  sections  on  Delaware, 
ackawanna  A  Western  Railroad  Company, 
New  York  City. 
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Twenty-four  mammoth  new  Hoe  units  roar 
and  rumble  as  they  pour  out  the  thick 
editions  of  the  N.  Y.  S\m.  Every  roller  is 
a  Goodrich  Printers’  Roller,  specified  by 
the  Sun  because  of  long  and  satisfaaory 
experience  with  Goodrich  Rollers  on 
ibtmer  equipment. 

In  the  intensely  competitive  New  York 
City  field,  clear-cut  printing  and  speed  in 
getting  an  edition  on  the  street  are  vitally 
imponant.  Goodrich  Rollers  help  in  both. 
These  Rollers  are  not  afifeaed  in  the  least 
hy  changes  in  temperature  and  so  assure 


clear  impressions  throughout  the  run, 
with  no  stops  for  resetting  or  washups. 

After  years  of  use,  Goodrich  Rollers  can 
then  be  reground  in  your  plant,  and  are  as 
good  as  new. 

The  fact  that  more  Goodrich  Printers’ 
Rollers  are  to  be  found  in  the  pressrooms 
of  this  country  than  all  other  makes  com¬ 
bined  should  furnish  a  lead  to  any  publisher 
or  mechanical  superintendent  who  is  inter¬ 
ested  in  better,  faster  printing  at  lower  cost. 

For  the  complete  story,  including  names 
of  prominent  users,  write  to— 


Two  views  of  the  24  new  Hoe  Super-Production  units,  100% 
equipped  with  Goodrich  Rollers,  at  the  N.  Y.  Sun.  Every 
roller  in  the  32  units  of  both  the  Sun  plants  is  a  Goodrich. 


Ml.r.S  cSc  NKl.SON,  INC.,  KXCl.USIVr.  DIS  I'KIIUI  rOKS 

7?  \\  «-sl  N«\\  ^oik  •  IlM)  Wist  M.iili-.<iii  Ill 
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SALESMANSHIP  ACROSS  THE  NATION 
IN  FINE  FETTLE,  “SURVEY”  SHOWS 

If  Consumer  Doesn't  Buy,  It  Is  Not  for  Lack  of  Business 
Strategy,  an  Explorer  Discovers — ^With  Notes  on 
Bank  Nights,  Hamburgers,  and  Parking  Meters 


By  ROBERT 

THERE’S  no  shortage  of  salesman* 
diip  as  one  goes  across  this 
country,  we  hasten  to  report  follow¬ 
ing  a  survey — ^might  as  well  call  it 
that — that  extendi  from  New  York 
2,000  miles  to  the  Texas  Gulf  coast 
and  back  again. 

And  among  the  hardest-working 
salesmen  of  it  seems  to  us,  are 
those  institutions  so  much  criticized 
as  behind  the  times — the  railroads.  In 
fact,  the  roads  that  have  had  most 
trouble  seem  to  be  keenest  on  the 
capture  and  domestication  of  the  pas¬ 
senger.  Take  the  M.-K.-T.  Railroad, 
for  instance — not  long  out  of  receiver¬ 
ship.  On  a  Katy  diner  in  Texas  one 
can’t  pause  between  bites  before  the 
tuxedoed  steward  appears  with  a 
flourish,  offering  cork-tipped  ciga¬ 
rettes  labeled  with  the  railroad’s  in- 
itials — and  matches  advertising  the 
Texas  Centennial  celebrations  this 
year.  No,  he  explains,  the  road  does 
not  sell  its  initialed  cigarettes  by  the 
package,  despite  occasional  requests; 
no  conflict  with  the  big  cigarette  com¬ 
panies  is  wanted. 

Earlier  in  the  afternoon  a  Katy 
waiter  had  appeared  in  the  Pullmans 
with  frosty  glasses  of  lemondate,  ex¬ 
plaining,  “It’s  complimentary,  suh.” 
Two  weeks  later,  on  a  Pennsylvania 
train  through  New  Jersey,  a  waiter 
offered  glasses  of  orangeade,  a  trifle 
too  sweet,  but  his  sales  talk  was 
simply:  “TVenty  cents  please.’’  Per¬ 
haps  the  customer  becomes  rif^ter  as 
one  goes  Southwest. 

“Hot  dog,  it’s  air-cooled,”  was  the 
spontaneous  cry  of  a  blonde  who 
dimbed  aboard  at  Waco.  Her  re¬ 
mark  signalized  perhaps  the  biggest 
new  selling  point  the  railroads  have 
achieved.  Even  the  day  coach,  we 
discover,  has  been  renovized  in  many 
cases. 

And  for  a  real  demonstration  of 
selling,  just  let  it  be  known  that  you 
are  interested  in  arranging  a  conven¬ 
tion  somevdiere — preferably  in  a  city 
served  by  more  than  one  route. 

•  «  * 

Add  Texas 

IT’S  a  “Texas  Centennial  sale”  that 
Sears  Roebuck  has  been  holding 
in  Dallas — to  mention  only  one  of 
many  store  events  decorated  with  that 
name.  “Getting  Dallas  homes  ready 
for  visitors,”  is  the  tie-up  line.  .  .  . 
The  Centennial  theme  runs  through 
Texas  merdiandising  and  advertising 


S.  MANN 

of  all  kinds;  you  And  the  six  flags  of 
Texas  history  on  neckties,  on  polo 
shirts,  on  your  hotel  stationery,  in 
department  store  windows,  on  samples 
of  breakfast  food.  ...  If  anyone  hasn’t 
heard  of  the  Centennial,  he  must  be 
unable  to  read.  .  .  .  But  lackers  of  the 
recent  Texas  Press  special  train  to 
the  east  coast  still  regret  one  muffed 
opportunity;  with  a  nation-wide  radio 
hook-up  they  were  all  set*  to  tell  the 
world  about  Texas  for  45  minutes. 

. . .  Then  in  walked  two  widely  known 
personalities,  each  with  a  manuscript, 
who  discoursed  on  politics  instead  of 
Texas  for  35  of  the  minutes. 

•  •  • 

Without  Matinee 

Example  of  “knocking”  adver¬ 
tising  copy,  taken  from  the  menu 
of  a  Columbia,  Mo.,  restaimant  much 
patronized  by  university  students: 
"We  do  not  eat,  sell,  or  offer  for  sale 
the  5-cent  type  of  hamburger.”  Under 
strict  interpretation  of  some  proposals 
we  have  heard  from  advertising  men, 
that  would  bring  an  advertising  cen¬ 
sor  on  the  run  .  .  .  but  we  like  the 
statement,  anyway. 

And  as  for  premiums:  You  don’t 
even  have  to  go  to  a  show  to  get  in 
on  "bank  ni^t.”  In  Fort  Worth  we 
found  that  one  could  buy  a  15-cent 
matinee  ticket  and  get  a  chance  on  a 
$1,300  pot.  The  next  step  would  be  to 
keep  on  selling  tickets  but  abolish 
the  matinee.  .  .  . 

•  •  • 

Hotel  Directory 

Hotel  rooms  now  have  so  many 
announcements  on  dresser,  writ¬ 
ing  desk  and  elsewhere,  telling  where 
you  can  find  a  drug  store  and  where 
to  rent  a  riding  horse,  that  a  dutiful 
reader  of  adveiHsing  is  apt  to  grow 
dizzy  before  he  learns  what  time  in 
the  morning  is  the  deadline  for 
laimdry.  We  shudder  to  think  of  it, 
but  fully  expect  by  next  year  to  find 
a  loud-speaker  in  the  me^cine  cabi¬ 
net,  reading  these  annoimcements  to 
us  every  time  the  bathroom  lig^t  is 
turned  on. 

*  •  • 

City  BusinoM 

But  just  wait  until  the  cities  really 
get  into  business,  via  flie  parking 
meters  we  found  in  Dallas  and  else¬ 
where.  Watch  the  “No  ParkiJ^’ 
signs  change  into  “Shady  parking 
here,  5  cents  an  hour,”  or  “Nearest 
parUng  place  to  the  movies.”  But  it 


will  take  a  super-supar-sales  execu¬ 
tive,  we  fear,  to  teach  the  traffic  cops 
that  the  customer  is  always  ri^t 

PINAUD  COAST  CAMPAIGN 

Starting  in  June  and  continuing 
through  the  year,  the  House  of  Pinaud 
is  releasing  a  series  of  twice-weekly 
ads  in  the  five  metropolitan  cities  oi 
the  Pacific  coast.  Hie  Los  Angeles 
office  of  Lord  &  Thomas  is  placing  the 
copy,  which  is  devoted  to  Pinaud’s 
Lilac  Vegetal  shaving  lotion,  Eau  de 
Quinine  hair  tonic,  and  Six-Twelve 
Mascara,  in  newspapers  in  Los  An¬ 
geles,  San  Francisco,  Oakland,  Port¬ 
land  and  Seattle.  Copy  ranges  from 
one-column  four  to  one-column  seven 
inches,  with  an  extensive  promotion 
plann^  for  the  Christmas  season. 

MALTEX  CO.  NAMES  MATHES 

Frederick  W.  Shepardson,  vice-pres¬ 
ident  and  treasurer  of  the  S^tex 
Company,  Inc.,  has  annoimced  ap¬ 
pointment  of  J.  M.  Mathes,  Inc.,  New 
York,  to  direct  the  company’s  ^ver- 
tising,  effective  June  1.  TTie  Maltex 
Company’s  products  include  Maltex 
cereal  and  Maypl  cereal.  Plans  for 
the  fall  and  winter  campaign  for 
these  products  will  be  annoimced 


292,041 

wu  the  averages  net  paid  daily 
circulation  of  The  Baltimore  Son 
(Morning  and  Evening  issues) 
for  the  month  of 

April,  1936 

This  represents  a  gain  of  8,377 
over  A^,  1935  .  .  .  The  Sun¬ 
day  Sun  circulation  averaged 
201.297  per  Sunday  for  April, 
1936  —  a  gain  of  5,398  over 
April,  1935. 


Emurythbta  Im  Baltimmrm 


THE  dHBR  SUN 

Momiag  Evsnieg  Sunday 


BURTON-DlXlE  APPOINTS 

Burton-Dixie  Corporation,  Chicago, 
manufacturer  of  sleep  equipment,  has 
announced  appointment  of  Frank 
Presbrey  Company,  Chicago  office. 
Plans  call  for  the  use  of  general  maga¬ 
zines.  Leroy  A.  Kling  is  account  exec¬ 
utive. 


AMONG  ADVERTISING  FOLK 

Edward  Evans  has  joined  the  copy 
staff  of  Elrwin,  Wasey  &  Company,  In- 
New  York.  He  was  formerly  with 
McCann-Erickson,  Inc.,  Gulf  Refin^ 
Company  and  the  American 
of  Food  Distribution,  Inc. 

Helen  Grant,  well-known  copy, 
writer,  formerly  with  B.  Altman,  j 
Walter  'Thomp^n,  and  United  Adver¬ 
tising  Agency,  in  New  York,  has  joined 
the  Franklin  Bruck  Advertising  Cor¬ 
poration,  New  York,  as  copywriter. 

J.  P.  White  has  resigned  as  vice- 
president  of  the  Loomis  Advertiaini 
Company  at  Kansas  City.  Physidiau 
have  ordered  Mr.  White  to  rest  for  a 
three-month  period  after  which  he  in- 
tends  to  return  to  the  advertising 

Joseph  A.  Schutta  has  joined  du 
production  department  of  J.  ff, 
Mathes,  Inc.,  New  York.  Mr.  S<^utt> 
was  formerly  with  R.  H.  Macy  L  Co. 

Alice  Sheldon  Turnbull  has  joined 
the  copy  department  of  J.  M. 

Inc.,  New  York.  Mr.  Turnbull  was 
formerly  advertising  copy  superviaar 
of  the  Wieboldt  Stores,  Chicago. 

John  Mi^an,  prize  student  at  tha 
Philadelphia  School  of  Industrial  Att, 
recently  joined  the  art  department  of 
the  Clements  Company,  Philade^ihia 
agency. 


POPULATION 

833,399 

With  an  ABC  city  and 
suburban  population  total¬ 
ing  833,399  Providence  is 
entitled  to  rank  among  the 
first  20  of  America’s  major 
retail  markets. 

PROVIDENCE 

Journal-Bulletin 


BREWERY  TO  RICKERD 
Newly  organized  for  $1,000,000  and 
geared  to  produce  250,000  ban^  of 
beer  and  ale  annually,  the  Voigt- 
“Pros’t”  Brewing  Company  has  placed 
its  advertising  with  C.  K  Rickeid  Ad¬ 
vertising  Agency,  Detroit 


PLACING  HOTEL  ACCOUNTS 

The  Hicks  Advertising  Agency, 
New  York,  is  placing  advertising  for 
the  Ocean  View  Hotel,  Block  Island, 
R.  I.,  and  for  the  Montowese  Hotel, 
Indian  Neck-Branford,  Conn. 

260.000 

NET  PAID  CIRCULATION 


12III  LARGEST 

evening  newspaper 
cirenlation  in 
AMERICA 

30c 

FLAT  RATE 
81.50  MUlinet 
Second  lowest 
milline  rate  ia 
evening  field 


NEW  YORK  POST 


•80Mi  A  MC08YITT  CO„ 

UnyivsiwtstWf ^ 


Old  John  Pnbik 

sldms  the  markets  fiift 

'^'OT  a  heavy  speculator,  b( 
likes  to  keep  his  eye  on  i 
dozen  issues,  perhaps,  vdiidi 
fure  his  barometers  of  financial 
conditions. 

But  if  the  figures  are  blurred 
or  smudgy  or  faint,  he  sonx- 
times  “cusses”  and  buys  an¬ 
other  paper.  Probably  he  doa 
not  know  what  stereotypfof 
means,  but  he  recognizes  the 
result,  when  this  step  in  > 
balanced  program  of  produc¬ 
tion  helps  him  to  find  and  read 
the  figures  he  is  after. 

For  dependable  stereotypief, 
rely  on  Certified  Mats,  mods  tn 
the  U.  S.  A. 

CERTIFIED  DRY  MAT 
CORPORATION 

340  Blsdlson  Ave.,  Nsv  York,  N.  T. 
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Employing  Nearly  2,000,000  Workers, 
Report  Output  Gains  Averaging  5% 

Over  a  Year  Ago. 

Increases  in  many  cases  run  over  50  |  <the  trade-capitals  for  a  prosperous  cross- 
per  cent,  as  in  the  durable  goods  lines,  v.  section  of  Pennsylvania  comprising  over 
Similar  marked  advances  feature  almost  one-fourth  of  its  people, 
all  other  fields  of  Commonwealth  busi- 

ness  as  Spring  turns  into  Summer.  Pres-  *  The  newspapers  of  the  Keystone  State 
enf  retail  distribution  is  10  per  cent  *  present  the  most  successful  means  to  ob- 
above  the  same  period  in  1935.  May  tain  recognition  for  national  brands  sold 
Electric  power  indices  are  running  to  in  this  Market, 
constant  new  “highs,”  the  last  being  more 

than  12  per  cent  higher  than  last  May.  Linage  in  these  papers  is  the  standard 

.  “summer  procedure”  employed  for  both 
The  22  important  cities  named,  are  ,  .  new  and  established  products,  because 

NEWSPAPERS  Unlock  BUYING  POWER 
in  the  KEYSTONE  STATE 


tt  Altoona  Mirror . 

. . .  (E) 

Circu¬ 

lation 

27,912 

2,500  10,000 
lines  lines 
.09  .09 

ttBeaver  Falls  News  Tribune . 

. . .  (E) 

9,002 

.04 

.04 

**Chamborsbur(  Public  Opinion . . 

...(E) 

6,912 

.045 

.045 

**Choatar  Times . 

. . .  (E) 

23,096 

.09 

.08 

ttClaarSald  Progress . 

...(E) 

6,326 

.045 

.045 

**ConnalUvilla  Courier . 

...(E) 

6,723 

.05 

.05 

ttOattSTsbuTK  Timas . 

...(E) 

5,367 

.04 

.04 

ttCrsonsburg  Review-Tribune .  .  . . 

.(ME) 

12,604 

.06 

.06 

ttHaalaton  Plain  Speaker . 

;  }(E) 
...(E) 

22,475 

.08 

.07 

ttHaaleton  Standard-Sentinel . 

ttindiana  GaMtte . 

9,214 

.06 

.06 

ttCebanon  News-Times . 

...(E) 

12,077 

.05 

.05 

**McKeesport  DaUy  News . 

...(E) 

20,069 

.075 

.075 

**Maadvilla  Tribune-Republican . , 

.(ME) 

8,618 

.05 

.05 

X  Norristown  Timas-Herald . 

....(E) 

14,006 

.09 

.07 

Circu-  2,500  10,000 
lation  lines  lines 

*Scranton  Times . (E)  51,080  .15  .14 

tTowanda  DaUy  Review . (M)  5,550  .045  .04 

tfWarren  Timas . (E)  7,990  .05  .05 

**Washin(ton  Ot>sarver  and  Reporter 

(ME)  17,681  .07  .07 

SWilkes-Barre  Timas  Leader . (E)  29,427  .08  .08 

ttWilliamsport  Sun-Gasette  and  Bul¬ 
letin . (ME)  26,148  .10  .10 

tt York  Dispatch . (E)  21,916  .07  .07 

*A.  B.  C.  Publishers’  Statement,  Oct.  1,  1935. 

**A.  B.  C.  Publishers’  Statement,  April  1,  1936. 
fPublishars’  Affidavit,  Oct.  1,  1935. 
ttPublishers’  Affidavit,  April  1,  1936. 

{A.  B.  C.  Publishers’  State.  3  months,  April  1,  1936. 

X  A.  B.  C.  Twelve  Month  Audit,  April  1,  1936 
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TRAVELS  13,000  MILES  Australia  regardless  of  the  distance  or 

location. 

In  regard  to  newspaper  promotion 
schemes,  Mr.  Whyte  made  the  Amer¬ 
ican  contests  look  small  compared  to 
the  amount  of  money  handled  by  the 
Australian  papers.  He  told  of  one  foot¬ 
ball  score  pr^icting  contest  in  which 
the  paper  gave  weekly  prizes  of  more 
than  $^,000  besides  contributing  about 
king  to  the  International  Circulation  $10,000  to  charity  every  week.  The 
Managers  Association  convention  at  scheme  developed  and  became  so  big 

that  it  was  necessary  to  employ  about 
150  girls  all  the  time  to  work  on  the 
figures. 

Mr.  Whyte  displayed  a  sheaf  of 
letters  from  circulation  managers 
throughout  the  United  States  whom  he 
has  been  in  contact  with  since  he 
joined  the  ICMA.  He  marveled  at  the 
length  of  the  letters  written  to  him  in 
answer  to  his  requests  for  promotional 
information. 

“I  would  see  something  in  Editor  & 
Publisher  that  would  interest  me  so  I 
would  write  to  that  person  and  ask 
for  more  detailed  information  on  it,” 
he  said.  "If  these  fellows  wrote  letters 
to  everyone  such  as  they  wrote  to  me 
their  circulation  must  have  gone  on  by 
itself. 

“I  certainly  want  to  thank  them  all 
for  their  trouble  when  I  see  them  this 
summer,”  he  added. 

Mr.  Whyte  began  his  successful 
newspaper  career  as  a  copy  boy  at  the 
age  of  13  on  a  small  provincial  paper. 
He  subsequently  became  a  reporter 
and  then  a  correspondent  for  the  Syd- 


A.  S.  Whyte 


TO  ATTEND  ICMA 

A.  S.  Whyte  of  Melbourne  (Aui> 
tralie)  Herald  Here  for  Dallas 
Convention — No  Price-Cut¬ 
ting  “Down  Under” 

The  gold  medal  for  distance  trek- 


ney  Morning  Herald  in  the  Federal 
Parliament,  “which  is  comparable  to 
your  Washington  correspondents.” 

Besides  the  evening  Herald  there  is 
the  morning  paper,  a  weekly  news¬ 
paper,  radio  weekly,  social  weekly, 
two  separate  sports  weeklies  and  a 
monthly  home  beautiful  magazine 
published  in  the  same  plant.  Mr. 
Whyte  has  been  with  the  Melbourne 
Herald  about  ten  years  and  has  been 
largely  responsible  for  its  circulation 
of  215,000. 

BOY  WELFARE  PROMOTION 

A  series  of  five  newspaperboy  wel¬ 
fare  promotion  ads  is  being  offered 
circulation  managers  by  the  News- 
paperboy  Welfare  Committee  of  the 
International  Circulation  Managers 
Association.  Each  brings  out  the  fact 
that  newspaperboys  are  receiving  the 
benefit  of  splendid  training  outside  of 
their  school  hours.  A  charge  of  $1  is 
made  for  the  entire  series  to  cover 
mailing  and  production  costs.  John 
H.  Kuntz,  vice-chairman,  ICMA, 
Newspaperboy  Welfare  Committee, 
Lancaster  Newspapers,  Lancaster,  Pa., 
is  handling  the  mats. 

VENEREAL  DISEASE  SERIES 

Hie  Buffalo  (N.  Y.)  Evening  News 
set  a  precedent  for  the  city  last  week 
when  it  ran  a  four-day  series  on 
syphilis,  its  evils,  prevention  and  care. 
The  series,  run  under  the  general 
title,  "The  Hush-Hush  Plague,”  sup¬ 
plied  by  Science  Service,  Washington. 


DIX  DRAMA  PASSES  1000  MARK 

The  1,000th  consecutive  dramatiza- 
tion  of  the  Dorothy  Dix  column,  set¬ 
ting  what  is  believed  to  be  a  world’s 
record  for  daily,  complete  radio  drama 
based  on  the  column  by  the  circula¬ 
tion  promotion  department  of  the 
Philadelphia  Evening  Ledger,  was  pre¬ 
sented  May  25  over  WHAT,  the  daily’s 
station,  under  the  direction  of  Ralph 
Minton,  promotion  manager.  Started 
by  J.  R.  Wescott,  now  circulation  di¬ 
rector  of  the  Evening  Ledger,  the  play¬ 
let  has  been  based  on  the  advice 
column  every  day  since  March  11 
1933. 


FEATURED  SWEEPS  LOSERS 

While  most  newspapers  featured  the 
winners  of  cash  prizes  in  the  18th  Irish 
Hospital  sweepstakes  this  week,  the 
Philadelphia  Record  placed  unusual 
emphasis  on  the  losers.  Under  a  four- 
column  layout  captioned  “Lady  LuA 
Handed  Tfiem  the  Bronx  Cheer,”  the 
daily  said  “all  these  guys  got  was  a 
headache  and  a  slightly  used  swe^ 
stakes  ticket.”  All  were  in  doleful 
poses  and  it  was  pointed  out  that  only 
a  few  of  the  3,000  participants  in 
Philadelphia  won. 

GEORGIA  PRESS^EETS  JUNE  U 

Georgia  editors  hold  their  conven¬ 
tion  in  Milledgeville  June  11  in  the 
building  where  the  State  Press  Asso¬ 
ciation  was  organized  50  years  ago. 
Kirk  Sutlive,  editor,  Blackshear  Times, 
is  president. 


Dallas,  Texas,  in  June  will  probably 
go  to  Archibald  S.  Whyte,  circulation 
manager  of  the  Melbourne  (Aus¬ 
tralia)  Herald,  who  is  in  New  York 
this  week  with  Mrs.  Whyte. 

Mr.  Whyte  estimates  that  he  will 
have  covered  approximately  13,0(X) 
miles  by  the  time  he  gets  to  Dallas. 

In  explaining  the  presence  of  his 
wife,  he  revealed  that  no  man  can 
leave  Australia  without  a  signed  re¬ 
lease  by  his  wife.  And,  with  a  spark 
of  his  endless  good  humor  and  wit, 
he  added  that  it  was  easier  to  bring 
her  with  him  than  attempt  to  get  her 
signature  on  a  release. 

Between  spells  of  crawling  on  the 
floor  in  the  Hotel  Lexington  exhibit¬ 
ing  samples  of  his  paper  to  his  in¬ 
terviewer,  Mr.  Whyte  said  that  cir¬ 
culation  practices  in  Australia  are 
somewhat  different  than  they  are  in 
some  U.  S.  cities. 

“There  is  no  such  thing  as  price 
cutting,  or  a  price  war,  in  Australia,” 
he  said.  “With  the  exception  of  a 
few  mail  subscriptions,  the  big  papers 
of  Australia  have  no  direct  contact 
with  their  subscribers. 

“The  papers  are  sold  to  agents  who 
operate  under  strict  zoning  laws  and 
who  control  the  carrier  boys.  They 
pay  so  much  for  the  papers  and  are 
not  allowed  to  sell  them  for  any  but 
the  set  price. 

“Tlie  boys  who  distribute  the  papers 
are  employed  by  the  agents  and  are 
not  attached  to  the  ofiice  in  any  way. 
The  newspaper  business  office  doesn’t 
even  have  a  list  of  subscribers  on 
hand.” 

On  the  morning  paper,  the  Sun, 
which  is  mostly  home  delivered  in 
Melbourne,  Mr.  Whyte  said,  the  boys 
were  paid  by  the  week  instead  of  so 
much  per  paper,  ranging  from  5  shill¬ 
ings  ($1.25)  to  7  shillings  6  pence 
(about  $1.90).  Payments  for  the  eve¬ 
ning  paper,  the  bulk  of  which  is  sold 
(Ml  the  street,  vary  according  to  dis¬ 
trict  ’The  agent  buys  the  paper  for 
about  24c  per  dozen,  sells  them  to 
the  boys  for  about  26c  and  they  sell 
them  for  36c,  whiidi  gives  them 
around  10c  on  a  dozen.  Subscribers 
pay  a  straight  3c  a  copy. 

Noting  that  New  York  newspapers 
are  sold  for  higher  prices  outside  of 
the  city  and  in  railroad  stations,  Mr. 
Whyte  said  that  flie  Melbourne  papers 
are  sold  for  the  same  pri(%  all  over 
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When  Promotion  !•  News 

P'  was  a  neat,  plain,  ordinary  look¬ 
ing  ad— no  illustrations,  no  fancy 
layout,  no  trick  typography.  But  it 
probably  got  more  reading,  caused 
Qjore  discussion  than  most  of  the 
beautiful  promotion  ads  that  have 
nm  recently. 

The  reason  was  that  the  ad  made 
an  important  announcement.  It  dis¬ 
tributed  an  important  item  of  news. 
It  told  advertising  agencies  that  be¬ 
ginning  June  1,  1936,  there  would  be 
no  rate  differentials  between  retail 
and  general  advertising  in  the  St. 
Louia  Post-Dispatch. 


Advertising  Agencies 


(  ummcncing  June  1. 1936,  the 
sr.  LOtiS  POST.  DISPATCH 
»iB  aboM)  sM  Rate  DiHnvnttali 
between  Retail  and  CenersI 
\dvertitin|  w  hich  W'lll  enable 
idveriiiing  agencies  to  buy 
dttpby  advertising,  whether 
(.eneral.  Automotive  or  Fmancal,'’ 
m  the  Post'Oiifiairh  on  the  tame 
net  basis  as  Retail  advertisers. 


ST.  LOUIS  POST-DISPATCH 

fim  M  St  Larntt 

fj*!  tm  OnwtihM  Ftnl  to  <4AkMutoC 


ing’’  (125,694).  Next  was  “beauty” 
(107,985). 

The  folder  does  a  forcefvd,  clean, 
selling  job,  driving  home  the  respon¬ 
siveness  of  Times  readers  as  evi¬ 
denced  by  their  own  letters.  The 
folder  is  printed  entirely  in  red  and 
green.  The  text  matter  is  all  in  red. 
*  •  • 

Medal* 

The  Des  Moines  Register  and 
Tribune  have  won  so  many  medals 
lately  that  it  ran  a  full-page  office  ad 
about  them  all. 

Title,  “Sure  we  like  medals.”  Illus¬ 
tration,  blushing  athlete  with  three 
medals.  The  three  prizes.  (1)  The 
1934  Ayer  medal  for  typographical 
excellence.  (2)  The  1934  medal  from 
Missouri  University’s  School  of  Jour¬ 
nalism  honoring  the  Register  and 
Tribime  as  “great  state  newspapers.” 
(3)  The  1935  Editor  &  Publisher  pro¬ 
motion  medal.  And  at  this  point  the 
copy  says,  “The  Register  and  Tribime 
believes  in  practicing  what  it  preaches 
— consistent  advertising  of  a  good 
product  gets  results.  Through  its  own 
columns  the  Register  and  Tribune 
tries  to  keep  lowans  informed  of  in 
teresting  features  coming  in  their 
newspaper;  to  tell  merchants  how  the 
columns  of  these  newspapers  sell 
merchandise.  The  judges  in  the 
Editor  &  Publisher  national  contest 
thought  the  Register  and  Tribune  did 
the  best  job  in  the  country  last  year.” 


It  had  the  good  sense  of  keeping 
the  text  to  a  bare  minimum,  giving 
the  news  and  not  padding  it  with  a 
lot  of  sales  arguments  and  descrip¬ 
tions.  It  had  the  good  taste  of  setting 
the  text  with  plenty  of  white  space 
around  it,  making  the  ad  look  im¬ 
portant  and  giving  it  dignity. 

Maybe  it  was  a  coincidence.  Maybe 
it  was  planned  deliberately.  But 
coining  just  after  the  ANPA  conven-, 
bon  and  just  before  the  AFA  conven¬ 
tion  makes  it  a  pretty  well  timed  ad, 
view  of  the  fact  that  there’s  al¬ 
ways  a  discussion  of  rate  differentials 
at  these  conventions. 

«  *  * 

Letters  from  Reader* 

N  recent  years  many  newspapers 
have  made  use  of  “letters  &om 
readers.”  They  have  been  used  to  ad- 
nntage  by  the  sales  staff  to  show 
where  readers  live,  what  their  inter- 
^  are,  what  their  standards  of 
living  are. 

They  haven’t,  as  a  matter  of  fact, 
been  used  enough.  There  is  more 
mununition  in  these  letters  than  in 
many  a  high-sounding  survey. 

One  of  the  papers  that  has  begun 
to  see  the  usefulness  of  these  letters 
the  Detroit  Times.  In  a  recent  pro- 
notion  folder  entitled  “The  Story  of 
16300  letters,”  it  presents  a  break- 
b*>wn  of  letters  by  districts.  The 
16,900  letters  constitute  two  weeks’ 
nail  The  yearly  total  for  the  Times 
n  1935  was  615,072. 

The  center  qpread  shows  a  large 
'nap  of  Detroit  divided  into  districts 
•  with  colors  to  designate  the  lower 
[Dcome  districts,  the  average  districts, 
w  higher  -  thim  -  average  districts, 
pom  the  first  named  group,  says  the 
I^es,  come  33J2  per  cent  of  its 
Jftters;  from  the  second  group  46.6 
par  cent;  from  the  third  202  per  cent. 
I  The  folder  gives  figures  for  each 
F^ct.  It  describes  the  various 
frhires  that  caused  all  the  letters 
py  readers.  It  shows  the  number  of 
received  by  each  feature  de- 
f®tonent.  Top  figure  went  for  “cook- 


M- _ _  _ _ _ 

- 

- 

Sm 

The  Des  Moines  Register  *  The  Des  Moines  Tribune 
The  Des  Moines  Sunday  Roister 


Concluding,  the  text  says;  “One 
award  has  been  appreciated  more  than 
any  of  the  others — continuing  gain  in 
reader  numbers.”  .  .  .  “Yes,  we  like 
medals.  When  it  would  be  easier  to 
be  lazy  they  make  us  realize  that  hard 
work  getting  out  better  newspapers 
IS  worthwhile.” 

Allen  French. 


DAVID  M.  NOYES  ADVANCED 

David  M.  Noyes,  vice-president  of 
Lord  &  Thomas  agency,  has  been 
elected  executive  vice-president  in 
charge  of  the  Chicago  office,  accord¬ 
ing  to  announcement  this  week.  All 
other  officers  were  re-elected  as  fol¬ 
lows:  Albert  D.  Lasker,  president; 
Sheldon  R.  Coons,  executive  vice- 
president  in  charge  of  New  York  office; 
Don  Francisco,  executive  vice-presi¬ 
dent  in  charge  of  Pacific  Coast  offices; 
L.  M.  Masius,  vice-president  in  charge 
of  European  offices;  Albert  W.  Sherer, 
vice-president;  M.  H.  Hackett,  vice- 
president;  Thos.  M.  Keresey,  vice- 
president;  Edgar  Kobak,  vice-presi¬ 
dent;  Wm.  R.  Sachse,  secretary  and 
treasurer. 
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“TUBULAR” 

HAS  DONE  THIS  FOR  OTHERS 

All  the  winners  in  the  N.  W.  Ayer  contest 
for  the  last  two  years  in  the  division  of  less 
than  10,000  circulation  were  printed  on 
DUPLEX  TUBULAR  PRESSES. 
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WILL  DO  THIS  FOR  YOU— 

1.  IT  WILL  GIVE  YOU  THE  MOST  UP  TO  THE 
MINUTE  PRESS  ON  THE  MARKET. 

2.  REDUCE  YOUR  OPERATING  EXPENSES  — 
ONLY  ONE  PLATE  TO  CAST  PER  PAGE. 

3.  PRINT  COLOR  ON  ANY  OR  ALL  PAGES. 

4.  MAXIMUM  PRODUCTION  AT  FULL  SPEED. 

5.  ALL  PAGE  COMBINATIONS  BY  TWOS  UP  TO 
THE  FULL  CAPACITY  OF  THE  PRESS. 

6.  FLEXIBILITY  NEVER  BEFORE  AVAILABLE. 

7.  TWO  OR  MORE  SECTIONS  IF  DESIRED. 
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THE  EXPENSE  INVOLVED  IN  “SPECIAL” 
COLOR  PRESSES. 
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(  i  J^ULiE  by  Public  Opinion;  Fourth 


Stage”  is  an  instructive  article 
in  the  June  Atlantic  by  Harwood  L. 
Childs  of  the  Princeton  Department 
of  Politics.  The  title  is  from  a  prophecy 
by  James  Bryce  of  the  “American 
Commonwealth.”  In  1893  Lord  Bryce 
imagined  a  fourth  stage  in  the  evolu¬ 
tion  of  rule  by  public  opinion  when 
the  “will  of  the  majority  of  the 
citizens  becomes  ascerhunable  at  all 
times  and  without  the  need  of  its 
passing  throu^  a  body  of  represen¬ 
tatives,  possibly  even  without  the 
need  of  voting  machinery  at  all.  .  .  . 
Public  opinion  would  not  only  reign 
but  govern.” 

Bryce  did  not  think  the  fourth  stage 
was  imminent.  Professor  Childs  at¬ 
tempts  to  estimate  how  near  it  has 
come.  He  discusses  the  press  as  an 
indication  of  public  opinion — in  gen¬ 
eral  and  in  such  specific  and  intensive 
forms  as  the  Press  Intelligence  Bul¬ 
letin  daily  prepared  for  the  use  of 
President  Roosevelt  and  department 
heads  in  Washington.  Pressure- group 
opinion  may  well  be  watched,  says 
Childs,  for  often  it  anticipates  public 
opinion  by  weeks  or  months,  for  it 
t^es  that  long  for  the  group  to  crystal¬ 
lize  and  create  the  public  opinion  it 
desires. 

The  Literary  Digest  polls,  no  matter 
how  useful,  are  so  expensive  and 
cumbersome  that  they  cannot  be  re¬ 
sorted  to  freqtiently.  Fortune’s  quar¬ 
terly  samplings  of  public  opinion  since 
July,  1935,  adapt^  and  refined  the 
methods  long  in  use  for  conunercial 
surveys.  Last  October  the  American 
Institute  of  Public  Opinion  began  its 
weekly  surveys  of  public  opinion  based 
on  answers  from  100,000  carefully  se¬ 
lected  persons,  and  these  now  appear 
in  72  newspapers.  Professor  C^ds 
gives  a  semi-technical  analysis  of  the 
checks  on  these  sampling  methods. 
The  simplest  is  the  pragmatic  test — 
commercial  surveys  against  actual 
sales,  and  polls  of  opinion  against 
Presidential  elections.  Elspecially  in¬ 
teresting  to  newspapermen  and  adver¬ 
tisers  is  what  he  has  to  say  about  the 
educational  effect  of  polls:  the  public 
will  become  wise  enough  to  doubt 
pressure  groups,  will  discuss  more 
intelligently  serious  public  questions, 
and  may  (hastened  and  elevated. 
Even  if  public  opinion  does  not  govern 
as  well  as  reign,  it  may  govern  through 
wiser  choice  of  representatives — and 
the  opinion  polls  may  speed  up  that 
wiser  <hoi<*. — ^R.  W. 


Mind’s  Desire,”  by  John  Finley,  asso¬ 
ciate  editor  of  the  New  York  Times. 
The  volume,  which  sells  for  $1,  is  the 
seventh  of  the  Kappa  Delta  Pi  Lecture 
Series.  It  is  the  slightly  revised  text 
of  an  address  given  by  the  author  in 
1935.  As  the  title  suggests,  the  book 
is  concerned  with  man’s  desire  for 
knowledge  and  his  search  for  truth. 


Evening  Telegram  staff,  Robin¬ 
son  MacLean,  Ernest  Bartlett,  and 
Eric  Acland,  are  authors  of  books  re¬ 
cently  published.  MacLean,  in  “John 
Hoy  of  Ethiopia,”  tells  his  experiences 
as  Telegram  correspondent  in  that 
country,  while  Acland,  captain  in  the 
Canadian  Machine  Gun  Corps,  and 
Bartlett,  formerly  of  the  Royal  Navy, 
are  co-authors  of  “Long  Live  the 
King!”,  which  describes  the  life  of 
the  late  king  of  Elngland,  and  of  the 
present  monarcdi. — P.  T.  C. 


Mercury.  In  the  same  iwue  John  KoUtr 
writea,  "Culbertson:  Bamum  ot  Bridga* 


<(^NE  HUNDRED  AND  ONE 
CARTOONS,”  by  Dorman  H. 


Smith.  Chicago  Herald  &  Examiner 
artist,  have  been  assembled  between 
stiff  covers  from  the  Herald  &  Exam¬ 
iner  files  of  the  past  two  years.  "Some 
sort  of  permanent  record  of  my  work” 
for  friends  to  look  at,  perhaps  think 
enough  of  to  stow  away  for  further 
perusal”  is  Mr.  Smith’s  whimsi(»l  con¬ 
ception  of  the  interesting  little  vol¬ 
ume.  It  is  published  by  M.  A.  Ring 
&  Co.,  Chicago. 


A  STAMP  GUIDE  AND  GLOS- 
/a  SARY,”  by  Haughton  Sangui- 
netti,  stamp  e(litor  of  the  Boston  Eve¬ 
ning  Transcript,  contains  useful  infor¬ 
mation  on  practically  every  phase  of 
stamp  collecting — from  how  to  begin 
a  collection  to  identifying  and  classi' 
fying  stamps.  This  little  book  retails 
at  10  cents  and  may  be  obtained  by 
mail  from  the  publishers.  Colonial 
News  Syndicate,  Melrose,  Mass.,  for 
13  cents. 


IN  THE  PERIODICALS 
4  <^NU  WHY  NOT  SUDDEN  DE.\TH?" 


by  Gordon  Carroll,  current  ytmrricai* 


Laurence  Stallings  is  represented  with  "So^ 
thing  To  Write  Home  About.” 

Vladimir  Romm,  who  was  Tats  oorre 
spondent  in  Japan  from  1930-34  and  whs  h 
now  Washington  correspondent  for 
wrote  “War  or  Peace  in  East  Asia"  Um 
Asia.  The  same  publication  includes  “Fise 
Women,”  by  Anna  Louise  Strong.  R 
about  the  women  of  the  U.  S.  S.  R. 

Hey  wood  Broun  has  started  the  first  of  i 
series  of  columns  on  radio.  Nation,  May  27 
They  will  appear  from  time  to  time. 

“14,500,000  Square  Feet  of  Office  Space,"  g 
the  title  of  an  article  about  Federal  Govera- 
ment  office  epace,  appearing  in  To-Day,  IRy 
23rd.  Julian  Mason,  one-time  managing  (4 
tor  of  the  New  Fork  Tribune  and  Ukr 
editor  of  the  New  York  Post,  wrote  it 

In  the  May  issue.  Review  of  Reviews  niai 
the  political  interpretations  of  various  eastcn 
newspapermen,  under  the  title,  “From  Nm 
York  to  Ohio.”  Those  who  have  contrihaW 
are  a  "well  known  New  York  city  editar,* 
who  prefers  to  be  known  as  "Obaerstr," 
Jerome  D.  Barnum,  Syracuse  Post-  Staniaei: 
Arthur  J.  Sinnott,  Newark  Evening  Sem; 
Fred  Fuller  Shedd,  Philadelphia  Evenm/ 
Bulletin;  Oliver  T.  Keller,  Pitt.tburgh  Pest- 
Gazette  and  Walter  Locke,  Dayton  Daily  Ntus 

“Peeveil  at  the  Press,”  by  the  Unofidil 
Observer,  in  To-Day,  May  23rd,  is  a  dis- 
cussion  of  President  Roosevelt’s  changed  atti¬ 
tude  toward  newspapers  and  newspaperao, 
The  writer  says,  among  other  things,  that 
“the  end  of  a  honeymoon  for  President  laf 
press  came  in  the  first  winter  of  the  NEA." 


The  Macmiillan  Company  has  just 
published  “Tlie  Mystery  of  the 


What  Everyone  Should 
Know  About 
Newspaper  Advertising 


“MAKING  MILLIONS 
READ  AND  BUY” 


By  WM.  A.  THOBfSON 


Director  Bureau  at  Advertising,  American 
Newspaper  Publidian'  Amociation. 
NEWSPAPERS  Md  advartWiit-their 
growth  la  the  growth  of  Amarica. 

RoacMng  millions  quMdy,  diraetly,  has 
mods,  coadnuos  to  make  millions  for  thoas 
who  know  how  to  uos  the  advMtWng  oolumns 
of  nowspopara. 

The  hew,  whoa  and  whore  of  nowapopor 
advaitWng  is  praoentod  by  an  authority. 


200  Pmem--3S  fmU  paga  ttlustrmsioHS. 


Bmmdeumety  homsed  used  prisUad,  $S. 

E  &  P  BOOK  MART 

1 1700  TlBaas  Bids-  Vow  Toric,  H.  T. 


MODERNIZE  YOUR  BUSINESS  UBRARY 


EDITOR  &  PUBLISHER  prasants  fha  following  list  of  books  fhaf  should  ba  in  ovary  wall*aquippad 
library.  We  racomtnend  a  careful  sfudy  of  fha  books  listed  below  and  suggest  a  selection  to  cover 
all  your  needs. 

The  books  advertised  below  (or  ANY  other  book,  new  or  old)  are  available  to  EDITOR  & 
PUBLISHER  readers,  by  return  mail,  at  list  price,  or  less  when  we  are  able  to  boy  direct  from 
publishers  at  bargain  prices. 

When  ordering  boob  of  unknown  price,  please  send  $5.00  and  wo  will  return  the  proper 
change.  Remit  the  stated  amount  by  clwck,  P.  O.  money  order  or  postage  ttampt. 

Joumaiism 


Newspaper  M^a-up,  by  John  E.  Allen.  Is  ersnuned 
with  fsets  which  will  help  you  solve  your  typogra¬ 
phical  problems  simply  and  inexpeoaiTely  It  is  the 
firit  inclueive  sod  definite  statement  of  the  whole 
art  of  newspaper  typography  by  one  of  the  beet- 

known  men  in  the  field . 14310 

Nawtpaper  WifUng  and  Editing,  by  W.  G.  Bleyer. 
'Thoroughly  up  to  date,  the  second  Revised  Editioa 
gives  just  the  information  and  illustrstion  material 

the  banner  needs.  493  pp.  Blue. . $2.20 

Main  CuiTtntt  la  tha  Hlatary  of  Amtrkaa  Jcumal- 
lem,  by  W.  G.  Bleyer.  To  give  the  student  of 
joumaUBn  a  background,  the  aim,  throughout  the 
book,  has  been  to  ^eet  those  hietoiical  threadi  end 
materials  that  have  a  significant  beari^  on  the 
preeeut-day  situation  in  American  joumalion. 

tUus.  474  pp,  formerly  $4.00.  Now . $3.00 

Newpaper  Management,  by  Frank  Thayer.  Tloe 
book  covers  the  whole  field  of  newspaper  manage¬ 
ment  from  the  foundation  through  equipment  aiid 
organisation  of  plant,  office,  circQation  and  adver- 
tiwng  departmente  to  the  formulation  of  an  editorial 
polw  for  service  to  the  oommunity,  which  ii  the 
Deal  of  sound  and  permanent  newspaper  sueoea. 

$43)0 

The  Writer's  Market  for  1t3$,  edited  by  Aron  M. 
Mathieu.  Here  is  one  of  the  meet  comprehensive 
guide  boob  for  writers.  It  is  simple  to  use,  and  up 

to  date  in  its  mataiil . $33)0 

The  Community  Newtpnper,  by  E.  P.  Harris  and 
H.  F,  Hordes.  A  full  and  praetioal  applieatioa  of 
the  prindplee  of  modem  joumaiism  to  the  neede  of 

the  loeil  newspaper . $2A0 

Tho  Ceuntiy  Weetdv,  by  Phil  C.  Bing.  Dieeumee 
tb  innumerable  problens  oonneeted  with  the  man¬ 
agement  (d  a  country  newspaper . $2J0 

Weekly  Newspaper  Management  by  Thomai  F. 
Berahart.  Sttesies  advertising,  dreulation  and 

office  edministration . $33)0 

Nowapapsr  Make^  and  Handlinaa,  by  Norman  J. 
Raddet.  Tb  principlet  and  practice  of  newspaper 
copy  heading  and  mike-up . $2.60 


Reprinti  of  tb  "Today  and  Tomorrow"  column 
lucidly  edited  end  arranged  by  Allan  Nevins. 

Macmillan  Company . $2.76 

Get  It  RIghtI  by  Job  B.  Opdycke.  "If  you're 
planning  to  write  a  letter,  a  piece  of  advertiaing  oopy, 
a  newi  story,  an  announcement  of  tb  enaulment  of 
your  enmement  tb  minutes  of  a  meeting,  a  letter 
to  tb  King  of  England,  i  set  of  resolutions  on  tb 
flight  of  time,  a  telegram  or  a  book — then  here  is 
tb  thing  to  tell  you  how  to  do  ik — A  B.  Bemd  in 

the  Mar^  Telepaph.” . $3J0 

Tb  Compiats  Joumaliat.  by  F.  J.  Mansfield.  Com¬ 
prehensive  statement  of  newspaper  methods  ai 
practised  on  English  newspapers . $3.76 


Sueemrful  methodi  used  ia  nearly  every  retaSs 
activity.  Can  b  used  in  tb  advartiwig  promoticn 
department  as  well  u  by  local  apace  saleBnaa  ab 

uarri  of  space.  Cloth . $3JN 

Making  Advartlsamaals.  by  K  S.  Dui^e.  Ab 
expoaitioo  of  getwral  advertinng  tachnique.  CUa 
$3M 


AdvartUng  and  to  Maehanhal  Production,  by  Old 
R.  Greer.  Provides  information  on  advertinng  lai 
printing  prooeiwa  which  ia  required  by  tb  uinr  or 
tb  student  Ulus. . $666 


Ntwagapar  AdvartWnf,  by  Jamas  M.  Mi^ooa.  A 
sales  preaentation  usmg  "Bettar  Retailing"  as  s 
“  'll  dwiite 


Just  Out 


Tha  American  Vaar  Book,  edited  by  A  B.  Hart  and 
W.  M.  Schuyier.  A  factual  reference  book  on  Amer¬ 
ican  affaire  with  interpretations  by  recognised  ex¬ 
perts  in  their  fields . StM 

AdvartWng  Paopis.  by  Robert  Tmemsn.  A  book 
about  sdvertiring  snleamen,  advertising  managers, 
advertising  copywriten.  advertising  agents  and  ad- 

vertbrs  themselves . $2.00 

Amariea’s  Yeung  Men,  Volume  II,  1936-1937  Edi¬ 
tion.  The  offioel  Who's  Wb  among  tb  young  men 
the  ontion.  In  addition  to  the  biographies  this 
Tclume  containi  n  ststirtioal  summary  ab  geogra¬ 
phical  index.  With  tb  added  feature  of  an  ooeupa- 
tional  index  this  book  proves  a  valuable  refereoee 
for  newspaper  exeoutivee,  buaioem  executives,  eduoe- 
ton  and  atudenta  of  vocational  guidaooe . $10310 


iMniisl.  Providas  a  definite  formula  to  aid  advw- 

tiling  aalasmen  to  more  sales . $lil 

How  M  QM  PuUMty.  by  Matoa  WTright.  Tb  to^ 
tb  teebniquee,  tb  whole  art  of  getting  bbUdtf 
far  your  enterprise.  Coven  every  factor  or  ho*  to 
prepare  and  handle  materiiL  and  whare  and  turn  to 
get  pufatioity,  ia  n  way  tbt  meets  tb  bunam 

man's  needs . $UI 

Knask  of  SaNIng  Mora,  by  Burton  Bigelow.  ^ 
new  three-volume  library  of  praetioal.  field-toM 
selling  idena.  It  brioga  together  276  different  ei- 
amples  of  how  tough  seUing  eituatioDS  bvt  bem 
haiidled  by  top-notb  aaleamea.  Examples  ib*- 
ing  bw  to  improve  your  seUing  every  step  of  to 
way  from  the  Pre-Approaoh  to  the  Close . $4JI 


.$tB 


Special 

Brower  Dietionafy  of  Phrase  and  FaUa  (freauentty 
referred  to  aa  tb  Editor's  Handbook)  staoaard  at 


Law  of  the  Press 

Nawspapar  Law. by  W.  W.  Loomis.  Cloth. 

Tb  Law  of  Nosmpapara,  by  Arthur  A  Ci 
Complete  exposition  of  libeL  slander,  contoaim 
aoth . tut 


$73)0  prioe,  offered  here  at  $33)0.  Half-moroceo, 
1,440  pages,  over  14,000  refereneee.  Frank  H.  Vise- 
telly,  Litt  D.,  says:  “Pull  of  meat  at  an  egg."  A 
gift-book  not  to  b  overlooked. 


Advertising 


Recent  Books 


Pmpagnnilt  and  tha  Nasrt,  or  Wfliat  Makes  You 
TMnk  So7  by  WIU  Irwin,  famous  reporter,  who  hu¬ 
manises  an  sbtruse  subjeet  WIU  long  stand  as 
suthoritstive  L  -ause  written  by  one  who  knows. 

$2.76 

Forty  Year*— Forty  Milllona:  The  Career  of  Frank 
A  Munaey.  by  George  Britt.  It  is  one  of  the  moat 
dramatic  and  avaricioua  storiea  of  aU  journalism 

history . $33)0 

Intarprslatlons  1033-1036  by  Walter  Lippmann. 


Making  MMIIona  Rand  and  Buy,  by  WUliam  A 
Thomson.  New.  Expert  aulyies  of  marketing 

through  Dswipaper  advertiang.  Cloth . $33)0 

AdvarttofaMb  Thsery  and  Praetiea.  ht  C.  H.  Sandage, 
Amoeiate  Frofemor  of  Buoneaa,  Miami  University. 
HUs  book  presents  tb  results  of  several  yeois  ex¬ 
periment  end  actual  study  of  this  important  field  in 
oonjuartion  with  busiiiMi  men  and  advertMug 
agencies.  Advertising  retearch  ia  given  s  plaoe  of 
first  importanee.  Tb  author  has  pretented  care¬ 
fully  developed  cbpteia  on  coneumer  reeeareh, 
product  analysis,  market  analysii,  research  technique 

and  consumer  groups.  636  pages  6  x  0 . $43)0 

2222  RetaHIng  Ideas,  oompUed  by  Emanud  Lyons. 


Accounting 

Nawapapm  Organlxation  and  Aeeountlb  by  A  8. 
Van  Benthuysen.  Thia  ataadard  guide  preMSti 
hundreb  of  money-aaviai  suggestioas  on  all  phasn 
of  pubUdung.  It  aUowi  you  to  compare  yam  o*i 
poheies  with  tb  sytoeme,  methodi,  forma  sod  prae- 
tieea  of  other  efficient  organisations.  544  pp.  » 
liVOM  inches . $1$M 


Circulation 

Nawspapar  Ototrict  Management  by  Uoyd  SmiU. 
A  teatbook  for  mea  in  charge  of  newspeper  cernsr 

lUui.  ^oth . SMI 

Tb  Paper  Routs,  by  Uoyd  Smith . $ia 


Photography 

Nows  Photography,  by  Jack  Price.  For  aU  who  in 
a  camera.  A  complete  and  faieinating  book  on  to 

tachnique  and  adventures  of  photogra^ . $26* 

Photo  Maifceta,  edited  by  J.  P.  L^on.  It  listo  IIN 
markets  for  photos  and  other  pertment  date . . .  .36* 


WORKING  NEWSPAPERMAN’S  SHELF 

Recommended:  History:  Main  Currents,  by  W.  G.  Bleyer.  $100.  Editorial  Tecbnkiue:  Nawspapar  ReportliM  of  Public 
Alfaira,  by  Bush,  $100.  Nawapaper  Writing  and  Editing,  by  Bleyer.  $121  RWto  and  PrivUagee  of  tho  Prom,  by  Sie^ 
$100.  Tho  Working  Prose,  by  Sorrels,  $101  The  Law  of  tb  Ntwapapara,  by  ^ur  A  Croeman,  $161  Nasmpapn  Rafar^ 
enea  MethoAt  by  Desmond,  $2.^  News  Photoyaphy,  by  Price,  U3)0.  For  inspiration;  Reference:  March’s  Tho“— “ 
DIerionary,  $101 


Quoted  prices  include  cost  of  wrapping  and  mailing.  Add  10%  to  Canadian  orders. 

Address  Book  Mart: 

EDITOR  &  PUBLISHER 

1700  Times  Building  New  York,  N.  Y. 
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house  revives  bill 

TO  STRENGTHEN  FTC 


GIRL  WINS  SPELLING  BEE 


and  NEA  Attorneys  Protest 
Wbeeler-Reyburn  Bill,  Feerint 
Interference  Even  Where  No 
Compleint  Has  Been  Made 


By  James  J.  Butler  contest  conducted  by  a  group  of 

(EsiTO*  &  Pu^sMs  ^restn^t^  metropolitan  daily  newspapers  from  ' 

Washington  D.  C.,  May  27^en- 
orsllv  believed  to  be  dead,  the  Wheel-  •  i  •  * 

fSybum  bill  to  broaden  powers  of  .  As  the  reponal  winners  of  the  va- 
1  F^eral  Trade  Commission  was  ^ous  prelimmary  spellmg  coi^ts  17 
revived  at  pub-  g*" 

B  h.«»8s.  “"i  iStil  tSe 

Sd  te’llTenaelment. 

‘^airman  Ewen  L.  Davis  of  the  The  newspapers  cooperating  in  this 
Conimission  was  the  only  witness  scholastic  event  were  the  Akron  Bea- 
wSn^ay  As  the  law  now  stands,  con  News;  the  Buffalo  Evening  News; 
h*  explained,  the  commission  cannot  the  Free  Press  of  Burlington,  Ver- 
rite^  individual  or  firm  unless  it  mont;  Dcs  Moines  Register  and  Trtb- 
^  be  shown  that  a  competitor  may  «««;  the  Detroit  News;  the  Hartford 
hTiniured  by  the  respondent’s  busi-  Times;  the  J^sey  Obse^er  of  Ho- 
Li  practices.  He  asked  that  the  boken,  N.  J.;  the  Nossou  Star-Rwieio; 

amended  to  permit  proceed-  Louisuille  Courier  Journal;  the 

r  against  “deceptive  acts  and  prac-  Louiwtlle  Times;  the  Memphis  Press- 
^^d  to  aUow  the  commission  to  Sctmitar;  the  H^ald-R^ew  of  Pas- 
Siute  investigations  upon  its  own  ^c,  N.  J ;  the  Peona  ( lU )  J^rruR- 
Sative,  without  complaint.  J*-®"*"*?*'-  (N.  J.) 

oLha  Hanson,  Washington  attor-  Couner-News,  the  Evening  Express  of 
oa  for  American  Newspaper  Pub-  Portjmd,  Marne,  Ae  Youngstown  (O.) 
52en’  Association,  and  William  L.  News-Register  of 

Daley,  representing  the  National  Edi-  Wheelmg,  W.  Va. 

tonal  Association,  placed  the  pub-  The  contest  was  under  the  direction 
liihers  on  record  as  unalterably  op-  of  Donald  McWain  of  the  Louisville 
to  the  bill  Hanson’s  objec-  Courier-Journal.  The  finals  were 
SoM  went  to  the  section  permitting  held  in  the  auditorium  of  the  National 
^  commission  to  inquire  into  the  Museum  in  Washington. 

practices  of  any  firm  even  Miss  Trowbridge  won  the  grand 
Plough  there  has  been  no  complaint  prixe  of  $500  for  her  correct  spelling 
from  a  competitor.  Under  the  pro-  of  the  word  “eczema.”  The  daughter 
bill,  investigators  could  pry  of  an  Iowa  postmaster  was  the  sole 
into  the  affairs  of  any  company,  sub-  stuwivor  of  a  contest  in  which  200,- 
poeaning  its  records  and,  in  effect,  re-  000  grammar  school  children  through- 
quiring  disclosure  of  its  customer  out  the  country  competed, 
lifts,  methods  of  doing  business  and  Second  place  and  a  $300  prize  went 
commercial  secrets.  to  Bruce  Ackerman,  14,  of  Morton,  II- 

Daley  objected  not  only  to  tlmt  sec-  ifnois.  He  was  the  only  repeater  in 
tioD  of  the  bill  but  also  to  the  pro-  the  spelling  bee,  having  placed  third 
viiion  which  permits  proceedings  jg^t  year.  A  third  prize  of  $100  went 
based  upon  a  commission,  finding  tMt  to  12-year  old  Catherine  Davis  of 


I  Ubcwl®  Co«l>«Air. 
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GREAT  LAKES  PAPER  ELECTS 


ONLY  O-l'iLECnnC  HIAT 
OFKRS  THISI  FIVE  BIO 
ADVANTAGES 

1.  Thorowoh  dependability  of 
opereHon 

2.  Better  working  condMona 

3.  Fester  production 

4.  Hiyher-ciuality  plates 

5.  Less  dross 


This  stereotype  melting  pot,  eqnipped  ivitb 
G-E  electric  beat,  aunres  “The  Saginaw 
Daily  News"  of  dependable  service  at  reason^ 
able  cost 


M^RQFIT  by  the  experi- 
■**  ence  of  The  Saginaw 
Daily  News.  Slip  some  G-E 
Calrod  cast-in  immersion 
units  into  your  present  stereotype  pots  and  enjoy  the 
five  big  advantages  of  G-E  electric  heat.  For  complete 
information  write  to  General  Electric,  Dept.  6A-201, 
Schenectady,  N.  Y. 
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BrkMiis  should  not  be  diverted  from  that  the  millions  of  dollars  of  bonus  money  lar  advertising  will  be  sufficient  to  at. 

i?Aii  e-ivwiMp  purpose.  that  will  flow  into  Detroit  and  its  trad-  tract  the  veterans  and  their  wives. 

BT  UAlUfca,  sTORbS  Jj.  estimated  by  E.  J.  Wieland,  ing  territory.  Advertising  managers  of  seven! 

(Continued  from  page  5)  regional  manager  of  the  Veterans  Ad-  A  veteran  with  any  reasonably  large  stores  were  interviewed,  ab 

_  ministration  Facility  at  Jefferson  Bar-  soimd  credit  standing  for  the  past  two  were  of  the  opinion  that  the  veterm. 

Co ’s  local  advertisinff  denartment  was  veterans  in  St  Louis  and  months  has  been  able  to  buy  automo-  generally  would  spread  their  mo^ 

c^nli^S^r^SSnSSIer  f*'  wm  receive  more  biles  radios,  humiture,  clothes,  and  ^  widely  that  no  store  would 

"We  haven’t  heard  from  headouar-  $20,000,000  m  soldiers  bonuses,  what-not  without  laymg  out  a  cent  to  any  great  extent 


confident  of  a  successful  summer. 

“We  haven’t  heard  from  headquar¬ 
ters  yet  but  in  a  week  or  two  we 
should  know  along  what  lines  to  plan 


URGES  WISE  SPENDING 


of  cash,  and  his  payments  don’t  start 
until  after  he  receives  the  bonus 


our  bonus  payment  advertising.  Elec-  Orleans,  May  2S-Loui^na  money.  Practically  all  businesses  that  may  u  evi- 

trie  refriB^ators  and  nl^hinv  and  summer  slump,  accordmg  have  gone  in  for  this  type  of  transac-  dent  that  Louisville  retail  stores  ait 

heatinff  are  sure  to  be  amonff  the  ^  Janies  M.  Thomson,  publislier,  New  tion  have  used  the  idea  in  their  adver-  going  to  enjoy  an  appreciable  gain 
^^iteSS  bSJfiJ2ng  7e  L^l  ^  Item-Tribune.  Those  tising  in  local  papers.  Henry  McClaskey,  adveSig 

haw  a  meat  sale  Th^  wiU  nossiblv  "®wsP«Pers  are  urgmg  ex-service  men  Althou^  the  special  act  of  Congress  director,  and  J.  Garrett  Noonan, 
help  to  See  up  some  of  the  us JKm-  that  fre^  the  ^nus  money  from  aU  ^lay  meager  of  tiie  Couriw. 

m»r  slack  'Tha  Wlinff  hate  ia  that  “0“^  bonus  money.  Mr.  Thomson  hens  and  attachments,  for  any  pur-  Journal  and  Loutsvtlle  Times,  repotta 

the  bonus’  will  help  retaU  business  u  a  ^  whatsoever,  might  make  such  that  b^nessron^tions  have  been » 

Quite  generally  ”  Tnere  is  some  small  evidence  lo-  notes  to  merchants  useless,  they  point  niuch  improved  that  local  retailers  an 

Rich^d  C  lluidilin  advertising  di  increased  newspaper  linage  out  that  careful  credit  investigation  not  much  worried  about  the  sunune 

rector,  Phil^lpM^cord,  is  of  the  ?•"  advertisers  m  anticipa-  and  retention  of  titie  to  the  goods  they  slump,  ^ey  feel  ffiere  won’t  be  any 

opinion  that  the  bonus  biUions  are  go-  National  adver^g  is  falling 

ing  to  act  as  an  influence  on  business  o*  which  w^  be  releas^  unscrupulous  mdividual.  m  Ime  mcely,  said  Mr.  McClaakey 

Ae  game  as  Ae  four  billions  snent  on  ^  Loiusiana,  of  which  $10,000,000  will  i^e  automobile  industry  is  looking  wi A  mcreases  m  reAil  offerings. 

1-  £  come  into  the  city  and  its  immediate  forward  to  a  considerable  increase  in  Morton  Levinstein,  advertising  nun. 


A  MESSAGE  TO  VETERANS 

LoinsvnxE,  Ky.,  May  28— It  U  wi. 


Ae  bonus  will  help  retail  business 
qmte  generally.” 

Richard  C.  lAUghlin,  advertising  A- 


“Our  national  advertising  figures  are  suburban  section.  Walker  Hancock,  car  sales,  boA  new  and  used.  ager  oi  j.«vy  oros.,  leaomg 

J  consideUwy  and  n^ason  our  national  advertising,  Charles  E.  BoyA  secretary,  DeAoit  boys’  furnistog  store,  smd: 


ager  of  Levy  Bros.,  leading  men’s  and 


why*^'^*^^AAi~*  con^e*  to*  Aow  mformation  of  in-  Retail  Merchants  Association,  said  “I  am  looking  toward  to  the  most 

gaiM  desniie  Ae  fact  Aia  is  a  nreai-  ®reased  schedAes  on  account  of  Ae  merchants  will  not  make  any  extra  successful  summer  busmess  since  132) 
Hential  vear  ”  bonus  payment,  and  L«o  Jalenak,  local  effort  to  attract  bonus  money  through  bi  fact,  I  Aould  not  be  at  all  sur- 


dential  yeau.”  bonus  payment,  ana  L«o  Jalenak,  local  effort  to  attract  bonus  money  through  fact,  I  Aould  not  be  at  all  sur- 

George  G  Steele  advertising  direc-  advertising  manager,  reports  Aat  our  any  special  advertising  promotions  m  Pi’ised  if  our  busmess  for  Ais  sununer 
r  Philodelohia  Inauirer  said  Ae  ™®’‘*diants  and  advertisers  have  Ais  daily  newspapers  since  it  is  considered  vrill  be  Ae  greatest  m  history.  Insteid 
mus  "must  mean  b^r  business  be-  .  unwise  to  play  up  Ae  bonus  cash  too  of  wmting  for  Ae  bonus  money  to 


bonus  ‘Aust  mean  better  business  be-  ..j,  .  .  -  ..  unwise  1 

cause  a  lot  of  retail  stores  are  making  rr>;u  strongly 

^  Tribune,  recently  tabloided,  has  been 

prei^tions  for  its  expenAture  next  ninning  a  series  of  letters^  veter-  EXPE 
montn.  _ _ i  _ • _ _ _  i _ a.i _ 


running  a  series  of  letters  from  veter- 


“It  denends  on  who  goes  after  it”  he  ““  telling  how  Aey 

comnln^  “All  ai^  goto^after  it  anticipate  spending  Ae  bonus  money.” 


be  disAibuted,  our  store  has  nm  a 
aeries  of  aA  m  Ae  Courier-Jounal, 
including  one  page  directed  to  the 


and  all  look  for  bigger  sales.” 

J.  C.  Marscher,  advertising  director. 


NO  L.  A.  SUMMER  SLUMP 


EXPECT  REAL  ESTATE  GAIN  mcluding  one  page  directed  to  the 
San  Francisco,  May  28— Release  of  veterans,  and  suggesting  Ae  use  of 
bonus  fimA  will  make  itself  felt  charge  accoimts.” 
throu^out  all  lines  of  business;  ad-  “We  mtend  to  mcrease  our  adver- 
vertising  will  be  stimulated  and  Ae  tising  tremendously  this  summer,”  Mr. 


PhiladelvhuL  Daily  News  Ainkn  the  •  While  opin-  mounting  consumer  demand  not^  Levinstem  saiA  “There  is  a  world  of 


SmSw  stores,  he  feels  will  ride  Angeles  Coimty,  or  ^ply  will  cisco  and  Oakland,  Cal.,  believe, 

amauer  stor^  ne  ireis,  nae  follow  as  a  normal  r^ult  of  mcreased  Estimates  are  Aat  814  000  000  will  he 
I  Ae  momentum  of  the  anticipated  ^rade  which  Ae  circulation  of  Ais  sum  reSS  A  ^^ToiTIS 


on  the  mome 
buying  wave. 


CHICAGO  EXPECTS  INCREASE 
Chicago,  May  28  —  “Enterprimi 


u  *•  u  .u  r  “  bound  to  bring,  local  advertising  $45  000  000  for  North^  CAifo^  may  rmierpr^ 

•^e  ^us  wA  be  Ae  means  A  managers  agree  Aat  Ae  next  six  vSSt  California  merchandirers  m  Ae  ^pular  line 

nuikmgJ^e  the  best  monAm  years,’’  n^o^ths  AoAd  be  exceptionally  good  SiTbonus  already  has  greatly  m-  ®  25%  to  50% 

he  saiA  National  advei^g  nmy  not  fo^  newspapers  and  merchants.  Cou-  crea^  aSSnSS  rS  Mtote  u  ®  the  b<^ 

Aow  much  A  a  gam  b^use  it  ures  pled  wi  A  Ae  best  tourist  summer  m  L  £  ro^SrSd.  ^A  l2S  bonds  distnbution,  and  pubbshm 

run^  sch^^  but  he  antimpates  fom  fa^t  is  expected  to  SimD^nt  ^d  ctothS^sA^  doubtless  experience  a  IM 

a  betterment  m  Ae  automobile  and  overcome  Ae  usual  summer  slumn  ai i  ctotl^g  safes  bene  ^  15%  mcrease  m  advertising  by 

oU  burner  fields.  wiS^seS  those  merchandisers,_ during  Ae  fin. 


wiA  present  linage  gaiM  continuing  pat*  further  gains  through  distribution 
ri^it  throu^  to  the  holidays.  of  funds  which  will  extend  throu^out 


60  days  of  Ae  payoff.”  This  wai  the 
view  expressed  m  Chicago  by  a  mei- 


CAPITOL  EXPECTS  UFT  foe  ^Jably  will  ^  ex^d  Aroughou  depressed  in  Chicago  byTmJ 

W^mNGTON,  D.  C.,  May  28-The  have  ^mS  eff^t  o^  Sv^?SnZ  but  the  ‘lommumty  throu^  Ae  payment  chant  who  refused  to  be  quoted,  b  , 
number  of  bonus  payment  to  War  Ke  fo^re^SwiS  not  SSe  Ae  debte,  enjoyment  of  luxun^  vaca-  ^esAt  A  his  experiences  during  the 
Veterans  will  be  proportionately  A  bon^  procurement  of  nere^ties  ra^-  $3,000,000  cash  pay-off  of  Chicago 

g^ter  m  Washington  than  m  any  AeT^f’HemA^SiAg  “g  from  groceries  and  cl^g  to  de-  school  teachers  (durmg  three  dayii 

oAer  concentrated  area  of  Ae  coun-  Silared  ^creSS  i^^Sld?  biy^  operations  for  members  of  veter-  two  years  ago,  and  Ae  previous  sol- 

trv.  it  is  gstimauA.  and  thus  th«  papers  aMiareo.  mcre^  m  si»na-  ans’  faimhes.  jsw  _ * 


try,  it  is  estimated,  and  Aus  the  ex-  .  increases  in  advertising  - ri  t  •  j  1  u*®*^  oonus  payment. 

pected  mcrease  m  merchandising  wiU  S^AacSs^^eA  5S«2b^£  ^mdner,  general  man-  Every  Chicago  retailer  is  antkqet. 

be  greater  here  than  elsewhere.  Examiner,  ^ys:  fog  greatly  stoulated  trade  ^ 

Maurice  Lackey,  advertising  man-  adJeiSSs^  A  «S’  S  CAbie  basis  of  a  survey  nmde  we  tions,  beginning  June  15,  as  a  mdt 

ager  of  the  Scripps-Howard  Wash-  ^  SndiST  Xre  tiS^raev  ^  5  Pf*-  c®nt  general  mcrei^  of  about  $110,000,000  that  will  k 

Vammw  4U..4  WlUl  concuuons  wnere  ilie  money  is  m  biismMS  fmm  the  Hnniis  tw^vm^nt  _ 1 


two  years  ago,  and  Ae  previous  sol- 
Aers’  bonus  payment. 

Every  Chicago  retailer  is  antidpst- 
mg  greatly  stimulated  trade  coodi- 


bemg  spent  I  don’t  look  for  Ae  usual 
speciA  campaigns  will  be  presented  *1,:. 


in  business  from  Ae  bonus  payment” 
Lewis  E.  Haas,  business  and  adver- 


to  gamer  bonus  money  by  Ae  auto- 

^tire,  furniture  and  reA  estate  Pfaffenberger,  advertising  ””sm~'i^cisco  retaU  advertisine  “8  copy  neaa^ea  lor  bonus  ve«n» 

manager  Los  Anaeles  Times  stated-  u  l  aavemsing  urgmg  Aem  to 

Ernest  Johnston,  advertising  man-  Aown  mntoued  gams  thu  year,  -bvy  Now  and  Pay  When  You  Gb 

ager  of  Ae  Washington  Herald,  said  -ofo^)  ItSulate  bSJe^^Sl  es  ex^t  the  bonus  to  as^  exten-  Your  Bonus" 

file  memters  of  his  staff  to  play  up  ^f  fog  bonus  money  wiA  auto-  r>  u  1  j  •  paper  representetive,  two  of  Ae  Urr 

qiecial  adveitismg  campaigns  to  ap-  rnotive  furniture  and  household  goods.  man-  Loop  stores,  carried  regularly  copy 

peA  to  the  veterans,  “but  we  are  not  “  ®8er,  Oakland  Tribune:  We  expect  a  wWch  read: 

gomg  to  ask  Ae  ex-solAer  to  squan-  ^J^^ST^tioLf  A^k-^^  o  “0“  veterans’  charge  account 

der  his  money.  Our  proposed  bonus  Ae^ceotion  of  autoiStive  plan  allows  responsible  veterans  who 

advertising  campaigns  wUl  not  feature  j.  .  .  , ,  ^  ,  ’  ans  releasmg  $12,000,000  approximately  are  and  have  been  steaAly  empM 

any  circus  stunts  such  as  speciA  ^  as  foUows:  New  h^es  and  repair  to  buy  merchandise  now  for  than- 

pages  of  retailers,”  he  sAA  According  to  Robert  L.  SmiA  gen  old  homes,  $1,500,000;  funuture  and  sAves  and  Aeir  families  and  pay  for  it 

Mr.  Johnston  sAd  Aat  Ae  HerAd  erA  ^gtr  luSJted  DAto  News  when  Aey  get  Aeir  bonus.” 

expected  to  cany  advertismg  of  Ae  ,  NeSJ^^tiv  merSf  clofi^g,  $840,000.  TW  e^ted  And  this  appeA  has  brought  them  a 

^  _  appeA  on  quality.  Personally  I  don’t  area^A^.  automobUe  deA^  has  carried^ 

IttTAILEKS  VETO  BONUS  /^S  NO  CONCERTED  ADVERTISING 

Sr.  Louis,  May  28  Members  of  Ae  econoonAA  t  „  Angeles  Pniintw  Cleveland,  May  28  —  Cleveland’s  down  and  Ae  rest  when  you  get  yo® 
A^ted  R.fU.r,  of  St.  Loui.  com-  glgff  Jte  ST  S  deportment  stores  wiU  mdte  bonus  money." 

prising  Ael^er  stor®s  ^v®  m-  m  toe  ^  is  concerted  advertising  campAgn  Tlie  State  Street  CouncU,  reprewt- 

formaUy  agreed  Aat  Aey  wiU  not  use  “  produce  increased  linage.  soldiers’  bonus.  mg  102  Loop  stores,  is  undoubted^ 

any  added  copy  nor  refer  to  the  bonus  _______  ,  __  AlAough  approximately  $20,000,000  Ae  best  mirror  of  retAl  merchaofr 

payments  m  any  way,  behevmg  Aat  UfcTROIT  LOOKS  TO  AUTOS  will  be  distributed  durmg  June  m  mg  outride  of  New  York.  The  C^oun- 
it  is  not  ethicA  to  do  so.  Hie  re-  Detroit,  May  28 — Smee  Aortly  Ater  Cuyahoga  county,  advertising  pro-  cil’s  view  is  Aat  Ae  veterans  *2 
tailers  feel  that  most  of  Ae  bonus  Ae  passmg  of  Ae  bonus  measure  m  grams  will  not  be  increased.  Naturally  favor  (1)  wearmg  apparel;  (2)  ho« 
money  will  be  used  to  pay  debts  A-  Washington,  Detroit  merchants  and  all  of  Ae  stores  expect  to  share  m  Ae  fittings;  (3)  automobiles  ^d  rsdi* 
ready  contracted,  and  Aat  Ae  veterans  business  men  have  been  anticipating  flow  of  money  but  Aey  say  Aeir  regu-  and  (4)  amusements. 


poured  mto  the  city. 

For  weeks  past  Ae  locA  newspapn 


summer  slump  this  year.  Hie  basis  tising  manager  San  Francisco  Chron~  l  wee^  pMi  me  locai  newspapn 
may  be  Ae  ^nus;  I  don’t  know.”  Sj  sSS: 


mg  copy  headlined  for  bonus  vetenm. 


IS  Aown  continued  gams  thu  year.  nqw  and  Pay  When  You  Gb 

e  expect  Ae  bonus  to  assure  exten-  Your  Bonus" 

m  of  this  mcrease  weU  mto  Ae  Stimulated  by  a  "bright  idea”  newi- 
EH'?®*’-  ^  ,  ,  paper  representative,  two  of  Ae  Urr 

.?•  ?®^’  Loop  stores,  carried  regularly  copr 


fall  money. 

RETAILERS  VETO  BONUS  ADS 

Sr.  Louis,  May  28 — Members  of  Ae 
Associated  Retailers  of  St  Louis  com- 


Recently  however,  as  Ae  booui 
paymg  date  approaches,  a  prominept 
automobile  dealer  has  carried  this 
copy,  offermg  to  deliver  a  new  Dodr 


giinAnnnno  *1...  -j*..  ucpcuunciit  aiuica  win  iiuube 

prising  Ae  larger  stores  have  m-  $^000,0(W  m  Ae  city,  is  concerted  advertising  campAgn 

fni-mailv  omvxwi  tKnf  iKog  «rill  nnf  .lea  bound  to  producc  mcrcased  Image.  u„„„j _ n _ u: _ .  u*— 


formally  agreed  Aat  Aey  will  not  use 
any  added  copy  nor  refer  to  Ae  bonus 
payments  m  any  way,  believmg  Aat 
it  is  not  ethicA  to  do  so.  Hie  re¬ 


fund  to  produce  increased  linage.” 

DETROIT  LOOKS  TO  AUTOS 
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mirror  wins  verdict 

IN  FAITHFULL  CASE 

Lib*l  Action  for  $350,000  One  of 

Many  Broncht  Against  N.  Y. 

Dailiea  and  Sorrices  by  Dead 
Girl's  Stepfather 

The  suit  of  Stanley  E.  Faithful! 
against  New  York  Daily  Mirror  for 
$350,000  resulted  in  a  verdict  for  the 
newspaper  May  22.  The  case  was  tried 
before  Justice  James  A.  Dunne  and  a 
jury,  in  Richmond  County  Supreme 
Court,  New  York,  and  covert  six 
weeks. 

Mr.  Faithfull  claimed  that  he  had 
been  accused  of  blackmail,  implication 
in  the  disappearance  of  his  stepdaugh¬ 
ter,  suppression  of  evidence  and  vari¬ 
ous  other  charges,  such  as  mortgaging 
his  wife’s  property  without  her 
knowledge. 

Among  the  newspaper  men  to  tes¬ 
tify  were  Arthur  Meflord,  rewrite 
man  on  the  Daily  Mirror,  Erskine 


In  his  summation  Mr.  Rosenzweig 
said  that  the  Daily  Mirror  had  truth¬ 
fully  reported  incidents  revealed  by 
the  investigation  into  the  death  of 
Miss  Faithful.  He  argued  to  the  jury 
that  the  Daily  Mirror  had  never  ac¬ 
cused  Mr.  Faithfull  of  being  a  black¬ 
mailer,  but  that  if  he  desired  to  as¬ 
sume  that  role  the  evidence  before  the 
court  provided  abundant  proof  that 
he  had  in  fact  occupied  himself  in 
that  maimer. 

Plaintiff’s  counsel  stated  that  he  had 
always  been  an  advocate  of  the  free¬ 
dom  of  the  press,  that  he  thought  the 
Daily  Mirror  had  made  excessive 
charges  against  his  client,  and  that  he 
thought  they  should  receive  redress 
for  the  protection  of  other  citizens  and 
in  order  that  the  freedom  of  the  press 
might  not  be  suppressed  by  some  gov¬ 
ernmental  power. 

HUNT  CRUISES  GOP  TIMBER 

Frazier  Himt,  globe-trotting  re¬ 
porter  now  writing  for  NEA  Service, 
Inc.,  has  personally  interviewed  the 


D.  F.  STACKLEBECK  DEAD 

Unearthed  Teapot  Dome  Scandal  A* 
Reporter  For  Denver  Pott 

Denver,  Colo.,  May  25.  —  Diedrich 
Franz  Stacklebeck,  tenacious  Denver 
Post  reporter  who  was  authoritatively 
credited  with  unearthing  the  Teapot 
Dome  scandal,  died  May  21  at  the  age 
of  57,  after  thirty  years  of  newspaper 
work  in  Denver. 

That  work  included  millions  of 
words  on  Colorado  politics,  intimate 
associations  with  high  state  officials 
and  hazardous  experiences  on  the 
front  of  general  news,  but  Mr.  Stack¬ 
lebeck  attained  his  greatest  fame 
from  his  part  in  the  oil  scandal  in¬ 
vestigation. 

Three  months  before  that  story 
broke,  he  was  working  on  it  in  New 
Mexico,  amassing  with  painstaking 
care  a  folio  of  evidence  that  the  late 
Senator  Tliomas  J.  Walsh  of  Montana, 
leader  of  the  probe,  described  as  the 
“most  important  in  the  case.” 

Mr.  Stacklebeck  was  bom  in  Ger- 


where,  until  1906,  he  served  as  a  dra¬ 
matic  critic  and  assistant  city  editor. 

He  joined  the  Post  staff  as  a  police 
reporter  in  1906.  A  year  later  he  be¬ 
came  a  member  of  the  Denver  Times 
staff,  returning  to  the  Post  in  1913. 

From  that  time  until  his  death,  with 
tlie  exception  of  a  brief  tenure  as  city 
editor  of  the  Denver  Morning  Post, 
his  talents  were  devoted  mainly  to 
political  writing. 

His  extensive  knowledge  of  the  laws 
of  the  state  enabled  him  to  be  an  un¬ 
official  adviser  to  several  governors. 

In  one  instance  he  prevented  a 
state-wide  coal  strike  by  calling  the 
attention  of  the  governor  to  a  clause 
in  the  state  industrial  law  that  in¬ 
validated  the  miners’  legal  right  to 
strike. 

His  fimeral.  May  24,  was  attended 
by  scores  of  high  state  officials,  in¬ 
cluding  members  of  the  Supreme 
Court. 

He  is  survived  by  his  wife,  Mrs. 
Edna  Stacklebeck,  and  a  son,  Emil,  17. 


Gosling  and  Hettie  Cattell.  George  Republican  Presidential  possibilities  many,  the  son  of  a  prominent  Osna- 
Littlewort,  a  local  reporter  in  Nassau  on  ten  important  questions.  Under  brueck  banker.  He  came  to  this  coun- 


F.  R.  GAMBLE  ON  COAST 

Frederic  R.  Gamble,  national  sec- 


County,  where  the  girl’s  body  was  the  title,  “Smoking  out  the  Candi-  try  when  he  was  19,  worked  for  a  retary,  American  Association  of  Ad- 


discovered,  also  gave  testimony.  dates.  Hunt’s  articles  were  giv 
The  Daily  Mirror  contended  that  big  play  by  NEA  client  papers. 

Mr.  FaithfiiU  had  given  many  false 
and  inconsistent  accounts  of  the  life, 

diaracteristics  and  demeanor  of  his  ■■■■■■■■■■■■■■■■■■■■I 
deceased  stepdaughter.  It  was  claimed  ■ 
by  the  Daily  Mirror  that  Mr.  Faith-  J 
f^’s  various  statements  to  the  police  ■ 
and  the  press  hampered  the  investi-  ■ 

gation  into  his  stepdaughter’s  death.  S  ^HIIH  H 

Another  interesting  feature  was  tes-  ■ 
tnnony  that  the  story  had  become  en-  n 

tirely  dead  after  about  two  weeks,  ■  ■■^■1 

until  Mr.  Faithfull  sununoned  re-  J 
porters  from  all  New  York  dailies  to  ■ 
receive  an  important  press  release.  * 

Upon  their  arrival,  the  reporters  were  ■ 
informed  that  the  suicide  notes  writ-  ■ 
ten  by  Starr  Faithfull,  or  one  of  them  g 
at  least,  had  been  pronoimced  a  for-  ■ 
gery  by  an  expert  retained  by  the  J 
plaintiff.  TTie  reporters  stated,  ac-  ■ 
cording  to  the  testimony,  that  they  5 

were  not  interested  in  a  difference  of  ■  present-day  co 

opinion  among  handwriting  experts,  ^  ^ . 

because  this  l^dwriting  controversy  ■  few  industries 

had  been  thoroughly  discussed  in  all  ■  narativ«lv  f**w 

metropolitan  dailies,  and  that  the  g  parativeiy  lew 

statement  offered  would  probably  not  ■  a  revolution  in 

be  acceptable  to  their  editors.  5 

The  Daily  Mirror  likewise  contended  ■ 

that  the  plaintiff  had  permitted  his  * 

stepdaughter  to  associate  with  An-  ■ 

drew  J.  Peters,  former  Mayor  of  Bos-  ■  Those  executives 

ttm,  when  he  knew  that  the  associa-  n  of  their  respons: 

tion  was  harmful  to  the  girl,  in  order  ■  economize  they 

to  enjoy  the  go^-wiU  of  Mr.  Peters,  ■  . 

pohbcally  powerful  at  that  tune.  ■  <  v  ji-  ■ 

Manheim  Rosenzweig,  attorney  for  J  tor  handling  then 

the  Daily  Mirror,  commented  on  the  ■  Manufacturing  Cc 

efforts  of  the  plaintiff  to  have  certain  ■  facturer  of  printer 

officers  and  writers  of  the  New  York  S  and  the  Enginee 

Doily  News  held  for  indictment.  Ac-  ■  a  ■  >r  i 

cording  to  Mr.  Rosenzweig,  the  tes-  g  Amencan  Type  I 

timony  given  by  the  plaintiff  on  that  ■  striving  to  design 

occasion  was  so  false  and  malicious  5  ment  which  will 

that  he  did  not  dare  submit  himself  ■  trend  of  modem 

to  cross-exa^ation  on  this  trial  ■  ing  conditions, 

with  respect  to  iL  ■ 

Justice  Dunne,  in  his  charge,  stated  ■  Th  t 

that  a  newspaper  had  not  only  a  right  p  * 

but  a  duty  to  report  the  activities  of  ■  ®*  *“®  Engineem 

the  public  authorities,  in  the  efforts  J  Type  Found* 

to  solve  what  was  apparently  a  mys-  ■ 

terious  homicide.  He  stated  that  the  9 

Daily  Mirror  had  a  right  to  report  the  ■  Whatever  you: 

progress  which  was  being  made  so  ■  m-  u  ki  t 

long  as  it  did  not  publish  anything  h  tlizapetn,  W.  j 

that  was  a  result  of  malice  or  gross  ■ 

negligence.  S 

It  is  said  that  Mr.  and  Mrs.  Faithfull  ■ 
had  brought  28  suits  against  all  the  9 
leading  metropolitan  newspapers  and  ■ 
press  services  of  New  York,  and  had  ■ 
taken  up  residence  in  Staten  Island.  ^ 

An  action  by  Faithfull  against  the  ■ 

Daily  News  resulted  in  a  verdict  for  J 

the  defendant,  and  criticized  the  plain-  ■  Type  usad:  Stymie  FamUy 

tiffs  for  their  persistence  in  groimd-  ■■■■■■■■■■■■■■■■■■■■ 
less  actions  against  newspapers. 


dates,”  Hunt’s  articles  were  given  a  while  as  a  newspaper  man  in  New  vertising  Agencies,  is  visiting  Pacific 
big  play  by  NEA  client  papers.  York  and  moved  to  Louisville,  Ky.,  Coast  AAAA  chapters  this  week. 


Fight  TINE 

wiih  EQUIPMENT 


To  those  who  have  kept  in  direct  contact  with  conditions, 
present-day  composing  room  operations  present  a  revelation.  There  are 
few  industries  in  which  such  radical  changes  have  taken  place  within  com¬ 
paratively  few  years.  These  changes  amount  to  what  can  well  be  considered 
a  revolution  in  methods  of  production.  There  has  been,  and  is  now,  a  constant 
increase  in  demands  upon  men  and  machines  to  meet  present-day  conditions. 


Those  executives  who  are  most  conscious 
of  their  responsibilities  realize  that  to 
economize  they  must  modernize.  This 
applies  to  machines  as  well  as  equipment 
for  handling  their  products.  The  Hamilton 
Manufacturing  Company,  the  oldest  manu- 
factiuer  of  printers'  equipment  in  America, 
and  the  Engineering  Department  of  the 
American  Type  Founders  are  constantly 
striving  to  design  composing  room  equip¬ 
ment  which  will  economically  meet  the 
trend  of  modem  composing  room  work¬ 
ing  conditions. 

The  test  of  time  has  proven  the  value 
of  the  Engineering  Service  of  the  Ameri¬ 
can  Type  Founders.  The  results  achieved 


have  been  appreciated  by  those  who 
sought  it.  A  few  are  such  newspapers  as: 

•  PUBUC  LEDGER.  PhiUdalphia 

•  TIMES-HERALD,  Washington.  D.  C. 

•  SUN-TELEGRAPH,  Pittsburgh 

•  HERALD-EXAMINER.  Chicago 

•  GLOBE-DEMOCRAT.  St.  Louis 

•  DAILY  NEWS.  Chicago 

•  EVENING  BULLETIN,  Philadelphia 

•  COURIER-EXPRESS,  Buffalo 

•  PITTSBURGH  PRESS.  Pittsburgh 

•  TRIBUNE.  Chicago 

•  TRIBUNE.  Salt  Lake  City 
0  POST.  Danvar 

•  TIMES,  SaaHla 

•  SPOKESMAN-REVIEW.  Spokana 

and  hundreds  of  other  newspaper  and 
commercial  job  printing  plants  through¬ 
out  the  United  States. 


Whatever  your  plant  problems  are,  consult  the  Engineering  Department  at 
Elizabeth,  N.  J.,  direct,  or  make  known  your  desires  to  our  nearest  Branch. 

American  Type  Founders 

Elizabeth,  New  Jersey 
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A.  J.  GALLIEN,  71,  DIES; 
WAS  HOE  OFFICER 


VicM'PrMtdmt  Since  1921,  He  Had 
Spent  49  Year*  in  Pre**-Buildinc 
Firm  —  Known  to  Newspaper 
Men  in  U.  S.  and  Europe 


Addison  J.  Gallien,  vice-president  of 
R.  Hoe  &  Co.,  Inc.,  New  York,  died 
May  28  at  his  home  in  Upper  Mont¬ 
clair,  N.  J.,  aged 
71.  He  had  been 
ill  since  last  Sat¬ 
urday.  The  cause 
of  death  was 
pneumonia.  Fu- 
n  e  r  a  1  services 
were  held  at  St. 
James  P.  E. 
Church,  Upper 
Montclair,  o  .n 
May  29. 

M  r .  Gallien 
joined  R.  Hoe  & 
Co.  in  1887,  a 
year  after  his 


A.  J.  Gallien 
Copyright  Blank 
a  StoUor 


graduation  from  Union  College,  Sche¬ 
nectady,  N.  Y.,  and  had  spent  his  en¬ 
tire  business  Ufe  with  that  organiza¬ 
tion.  He  became  vice-president  in 
1921  and  had  served  the  company  in 
that  capacity  ever  since.  He  had  trav¬ 
eled  all  over  the  United  States,  and 
extensively  in  Europe,  and  enjoyed  the 
friendship  of  hundreds  of  newspaper 
owners  and  executives. 

Mr.  Gallien  started  with  Hoe  &  Co. 
as  an  order  clerk.  He  was  a 
member  of  Psi  Upsilon  fraternity. 
Green  Brook  Coimtry  Club  of  NorA 
Caldwell  and  was  a  vestryman  of  St 
James  Elpiscopal  Church,  Montclair. 

His  widow,  Mrs.  Helen  K.  Stone 
Gallien,  and  three  sons,  Kenneth  Gal¬ 
lien  of  Albany,  Paul  Henry  Gallien  of 
Chicago,  and  Gurnee  Gallien  of  Gro¬ 
ton.  Mass.,  survive. 


OTHEMAN  STEVENS 

Otheman  Stevens,  78,  veteran  Pa¬ 
cific  Coast  newspaperman,  died  May 
23  at  the  home  of  his  daughter  in  Los 
Angeles.  He  had  been  a  staff  mem¬ 
ber  of  the  Los  Angeles  Examiner 
since  the  first  issue  of  that  paper,  33 
years  ago,  and  was  recognized  as  the 
dean  of  Southern  California  report¬ 
ers,  an  expert  on  Mexican  affairs, 
drama  critic,  and  author.  He  was 
bom  in  New  York,  the  son  of  the 
Rev.  and  Mrs.  Abel  Stevens,  and  was 
educated  at  the  Pensionnat  Hexius, 
near  Geneva,  Switzerland.  About 
1880  he  went  to  California  to  remain 
the  rest  of  his  life.  In  Los  Angeles 
he  worked  on  the  Times,  the  old 
Express,  was  city  editor  of  the 
Tribune,  held  a  similar  position  on 
the  Herald,  and  was  on  the  Record 
staff.  He  then  became  Southern  Cali¬ 
fornia  representative  of  the  San  Fran¬ 
cisco  Chronicle,  and  following  a  series 
of  notable  articles  on  the  Colorado 
River,  joined  the  Hearst  organization 
in  San  Francisco,  later  returning  to 
Los  Angeles.  He  spent  more  than  40 
years  in  the  Hearst  service.  He  wrote 
many  magazine  articles  for  Saturday 
Evening  Post,  Harpers,  and  others. 
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(^bttuarp 

Edward  E.  bean,  75,  editor  and 
publisher.  Rich  Hill  (Mo.)  Daily 
Review  for  more  than  20  years,  died 
recently  in  a  hospital  at  Fort  Scott, 
Kan. 

Eo  Martindale,  69,  publisher  of  the 
Versailles  (Mo.)  Statesman  in  partner¬ 
ship  with  F.  L.  Fleming,  died  recently 
at  his  home  at  Warsaw,  Mo.  He 
was  a  former  president  of  the  Missouri 
Republican  E^torial  Association. 

Eugene  A.  Martin,  82,  Missouri’s 
oldest  editor  in  point  of  service  when 
he  retired  in  September,  1934,  died  at 
his  home  in  Pattonsburg,  Mo.,  May  19. 
He  founded  the  Pattonsburg  Call  in 
1881  and  when  he  sold  it  after  53 
years  of  publication  only  six  issues  had 
been  put  out  without  his  personal 
supervision. 

John  A.  Matte,  58,  state  editor,  Wil- 
minyton  (Del.)  Momirtg  News,  died 
suddenly  at  his  home  in  Wilmington 
May  18.  He  worked  on  the  Phila¬ 
delphia  Ledger  before  going  to  Wil¬ 
mington. 

Orrin  W.  Holus,  editor,  Braintree 
(Mass.)  Observer,  died  suddenly  at 
his  home  there  May  26. 

W.  Wilson  Wingate,  38,  sports 
writer,  Baltimore  (Md.)  News-Post, 
died  May  24  during  an  emergency 
operation  resulting  from  a  wotmd  ac¬ 
cidentally  suffered  at  a  shooting  gal¬ 
lery  owned  by  his  father-in-law. 
W^ter  Ford,  a  customer,  handled  a 
rifle  and  when  it  failed  to  discharge 
had  laid  it  upon  the  table.  As  he 
walked  off,  the  rifle  exploded,  the 
bullet  striking  Wingate  in  the  abdo¬ 
men.  He  was  with  the  Baltimore  Sun 
before  joining  the  staff  of  the  News- 
Post. 

John  C.  Schiodtmann,  59,  former 
Milwaukee  police  reporter,  vice- 
chairman  of  the  Wisconsin  Hi^way 
Commission,  and  a  member  of  the  state 
personnel  board,  shot  and  killed  him¬ 
self  May  20,  at  his  home  in  Madison, 
Wis.  He  was  a  graduate  of  the  Uni¬ 
versity  of  Wisconsin  where,  in  under¬ 
graduate  days,  he  had  been  editor  of 
the  Badger,  and  managing  editor  of 
the  Daily  Cardinal. 

J.  E.  Dowell,  Sr.,  77,  for  45  years 
editor  of  the  Adrian  (Mo.)  Journal, 
died  recently  at  his  home. 

Fred  E.  Milholland,  80,  foreman  of 
the  New  York  Tribune’s  composing 
room  from  1892  imtil  his  retirement  in 
1907,  died  May  25  at  the  home  of  his 
dau^ter,  Mrs.  William  B.  Creveling, 
in  Washington,  N.  J. 

Frederick  I.  Blackwood,  61,  for¬ 
merly  on  the  staff  of  the  Concord 
(N.  H.)  Monitor,  and  Concord  cor¬ 
respondent  of  the  Manchester  (N.  H.) 
Union,  died  May  26  in  Concord.  He 
was  associated  with  the  Christian 


''Home  Economics” 
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ITe  guarantee  and  deliver  a 
definite  amount  of  additional 
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Daily  Nawtpapor*  Than  Any  Other 
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There  Must  Be  a  Reason 
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He  was  NORTH  AND  EAST  TEXANS  MEET 


Science  Monitor  at  his  death, 
for  10  years  editor  of  the  New  Hamp¬ 
shire  Masonic  Bulletin,  and  had 
served  in  both  branches  of  the  state 
legislature. 

ADOLPHUS  R.  ROSS 

Adolphus  R.  Ross,  82,  a  member  of 
the  business  office  staff  of  the  New 
York  Times  for  29  years,  died  suddenly 
of  a  heart  attack  at  his  home  in  New 
York,  May  27.  Before  coming  to  this 
coimtry  30  years  ago  he  was  a  promi¬ 
nent  figure  in  London  journalism  and 
wrote  for  the  Pall  Moll  Gazette  and 
for  financial  publications. 

DAILY  LOSES  LIBEL  SUIT 

After  four  hours’  deliberation  fol¬ 
lowing  a  five-day  trial,  a  jury  recent¬ 
ly  awarded  Samuel  T.  Haas,  an  attor¬ 
ney,  $500  damages  in  his  $100,000  libel 
suit  against  the  Cleveland  Press.  The 
suit  was  based  on  an  article  which 
appeared  in  one  edition  of  the  daily 
Aug.  5,  1932,  relating  to  the  legal  and 
professional  career  of  the  attorney, 
who  had  just  filed  a  voluntary  peti¬ 
tion  in  bankruptcy.  The  plaintiff 
claimed  that  the  story  was  “untrue, 
malicious  and  damaging  to  his  pro¬ 
fessional  and  personal  career.”  The 
story  also  contained  a  reference  to 
Haas’  father,  Adolph,  one-time  Re¬ 
publican  leader,  stating  that  the  elder 
Haas  had  served  a  penitentiary 
sentence  for  mail  theft.  'The  fact  was 
that  Mr.  Haas  had  served  a  short 
term  in  the  workhouse  for  detaining 
a  letter  while  he  was  a  mail  carrier. 
The  defense  in  its  testimony  stated 
that  Louis  Seltzer,  editor,  had  ordered 
the  story  withdrawn  after  one  edi¬ 
tion  “because  the  reference  to  Haas’ 
father  was  manifestly  unfair”  and 
several  days  later  had  published  a 
retraction  concerning  the  statement 
made  about  Adolph  Haas. 

SEEKS  RADIO  PERMIT 

(.Special  to  Edito*  &  PoiusBu) 
Tampa,  Fla.,  May  27 — A  hearing  will 
be  held  before  the  Federal  Communi¬ 
cations  Commission  at  Washington, 
Jime  23,  on  the  application  of  the 
Tampa  Tribune  for  a  permit  to  op¬ 
erate  a  1,000  watts  night  station,  5,000 
by  day. 


Employers- 
Here’s  Your  Man! 

Thoroughly  trainod  and  EXPERI¬ 
ENCED  man — in  46  tfatoo— hava 
thair  portonal,  oducation  and  ocpori- 
anca  rocordt  filod  wHh  tha  Portonnai 
Bureau  to  ba  used  at  a  MOMENT'S 
NOTICE  from  you.  Direct  contecti 
can  be  made  quickly. 

When  you  want  a  GOOD  man  in 
these  fields — 

Editorial— daily  and  weekly  news¬ 
papers,  magazines  end  business 
papers: 

Advertising  —  layout  and  design, 
copyrighting— agency  end  publi¬ 
cation; 

Radio— continuity  writing,  program 
directing  and  announcing: 

Publicity — institutional  and  commer- 
cial- 

— ^You'll  find  him  through  the  Per¬ 
sonnel  Bureau.  No  charges  to  em¬ 
ployers. 

SELECT  the  RIGHT  man  for  your 
staff  through— 

TIm  Pvrsonnel  Bureau 
of  sigma  Dolta  Chi 
836  Exchange  Ave.  Chicago,  IHinois 


The  North  and  East  Texas  Press  As¬ 
sociation  meeting  in  Kilgore  recently 
heard  Gov.  James  V.  Allred  di-wm 
the  benefits  of  the  Texas  Securitiet 
Act.  Other  speakers  discussed  various 
phases  of  the  newspaper  business. 
Among  these  were:  “Human  Interest 
Columns,”  Jack  McDermott,  general 
manager,  Lufkin  News;  “Traditions  of 
the  Newspaper  Fraternity,”  D.  R.  Har¬ 
ris,  publisher,  Henderson  News;  ‘‘Old 
Time  Editing,”  J.  S.  Robinson,  Jewett 
Enterprise;  “Feature  Articles,”  Dean 
Tevis,  Beaumont  Enterprise,  and 
“Texas  Centennial”  of  the  Houston 
Post.  John  Hart,  Commerce  Journal  is 
president. 

MARLATT  HEADS  AP  GROUP 

Ernest  F.  Marlatt,  editor,  Kenosha 
(Wis.)  Evening  News,  was  elected  state 
chairman  of  the  Wisconsin  Associated 
Press  in  Wausau,  May  23. 
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many  firms  exhibit 

IN  CHICAGO 

ThirtySeTen  CompMii**  H*Te  Elk* 
boratk  Oitplkjr*  for  TeaUi  Amraal 
ANPA  Mochanickl  Confereaco 
ia  Pklaier  Hoato 


Of  special  note  at  the  tenth  annual 
Mechanical  Conference  of  the  ANPA 
this  week  in  Chicago  was  the  great  in¬ 
crease  in  the  number,  variety  and  pre- 
ttntimisneas  of  the  exhibits  set-up  for 
the  edification  of  the  450  ANPA  news¬ 
paper  production  men  who  were  on 
hand  There  were  at  least  another  150 
trade  representatives  in  attendance. 

A  huge  room  near  the  convention 
hall  had  been  set  aside  for  exhibitors 
and  the  full  38  booths  were  occupied. 
All  new  types  of  machinery  were  on 
exhibition  in  running  order. 

Those  who  had  exhibits  were: 


Tucb  Mfc.  Co.,  Milwaultee. 

Milwaukbe  Saw  Tbimiah  CuBroBATioN. 
Milwaukee. 

Ajax  Electbic  CoMrANV.  Ihc,  Philadelphia. 
EaiToa  &  PuBLisHBB,  New  York. 

Nblson  Rollbb  Company,  Chicago. 
Vamdbbcook  &  Sons,  Inc.,  Chicago. 
Standabd  Encbavinc  Equipment  Co.,  Chi¬ 


cago. 

Intbbtypb  Co.,  Brookirn. 

New  England  Newipapee  Supply  Co.. 
Worcester,  Mass. 

Linotype  Paets  Coepobation,  New  York. 
Rapid  Ei.ectbotypb  Ca,  Cincinnati 
R.  R.  Robebtson,  Chicago. 

Inpeeial  Type  Metal  Co.,  Chicago. 

Rapid  Rolleb  Co.,  Chicago. 

New  Yoee  Post  (Arthur  H.  Gaehel),  New 
York. 

Tingue,  Beown  &  Co.,  New  York. 

Chemco  Pbotopboducts  Co.,  New  York. 

I.  A.  Ricbaeds  Company,  Kalamaxoo,  Mich. 
H.  B.  Rouse  &  Co.,  Chicago. 

Rolled  Plate  Metal  Co.,  Brooklyn,  N.  Y. 
Fedeeated  Metals  Coepobation,  Chicago. 
Economy  Chucks,  Inc.,  Chicago. 

Lotlow  Typogeaph  Company,  Chicago. 
Teletype  Coepobation,  Chicago. 

Feinting  Kquipment  Encineeb,  Cleveland. 
Hammond  Macbineby  Buildees,  Inc.,  Kala- 


manju. 

Wallin  Manupactveing  Co.,  Omaha,  Neb. 
Vogt  Rolleb  Co.,  Louisville,  Ky. 
lONNSTONE  Electeic  COMPANY,  INC.,  Chicago. 
National  Peinting  Appliance  Coepobation, 
New  York. 

Sta-Hi  Newspapee  Supply  Co.,  Los  Angeles. 
Peice  Beoe  Sales  Coep.,  Quebec. 

The  Rockaway  Company,  Milwaukee. 
National  Steel  &  Coppee  Plate  Co.,  Chi- 


Challenge  Machine  Coep.,  Grand  Haven, 
Mich. 

CoPiFiT,  Los  Angeles. 

E.  A.  Booth  Rubbee  Co.,  Cleveland. 


Samuel  Bingham’s  Son  Manufactur¬ 
ing  Company  was  host  at  buffet  Mon¬ 
day  and  Tuesday. 


GUILD  MAN  REINSTATED 


Tacomk  Times  Accedes  to  Request 
— Strike  Vote  Tsdcen 

(Special  to  Eoitoe  &  Pubushxb) 

Tacoma,  Wash.,  May  25. — ^Rex  Kel¬ 
ley,  member  of  the  Tacoma  chapter, 
African  Newspaper  Guild,  was  rein¬ 
stated  as  a  member  of  the  editorial 
department  of  the  Tacoma  Times, 
S^pps  League  member,  on  May  20 
following  slightly  more  than  two  weeks 
of  negotiations  between  the  executive 
board  of  the  Tacoma  Newspaper  Guild 
and  the  Tacoma  Times  managemeni. 

Kelley,  who  had  been  a  member  of 
the  editorial  department  of  the  Times 
for  seven  years,  was  discharged  on  May 
2  Hie  explanation  given  him  at  the 
time  was  dissatisfaction  with  his  work. 
However,  officers  of  the  guild  attrib¬ 
uted  the  dismissal  to  Kelley’s  guild 
activities.  He  joined  the  guild  last 
October  and  was  chairman  of  the 
Times  guild  unit. 

James  A.  Fry  of  the  Tacoma  News 
Tribune  guild  unit,  and  chairman  of 
the  executive  board  of  the  Tacoma 
chapter,  said: 

“The  same  day  Kelley  was  dis¬ 
charged  other  Times  guild  members 
were  given  pay  raises  and  the  Times 
management  was  reported  to  have 
made  statements  interpreted  by  the 
guild  to  be  a  challenge  to  guild  organ- 
aation  and  activity. 

“The  Times  unit  requested  the  ex¬ 
ecutive  board  of  the  Tacoma  guild  to 


request  Kelley’s  immediate  reinstate-  Mr.  Langlow  annoimced  he  was  rein-  rights  of  employes  on  newspapers  or 
ment,  which  the  board  did.  Corres-  stating  Kelley  unconditionally  the  elsewhere  to  organize.” 
pondence  between  the  guild  board,  next  day,  without  loss  of  pay  or  other  The  Times  guild  unit  voted  to  strike 
acting  as  spokesman  for  the  Times  discrimination.  only  if  a  satisfactory  settlement  could 

unit,  covert  two  weeks.  A  confer-  “We  prefer  to  remember  only  the  not  be  accomplished  by  the  board  with 

ence  between  a  committee  from  the  happy  ending  of  the  controversy.  By  peaceful  negotiations,  Mr.  Fry  said, 

guild  board  and  Leonard  Langlow,  ‘happy  ending’  I  mean  not  only  that  When  requested  by  Editor  &  Ptrs- 

editor  of  the  Times,  had  been  agreed  Kelley  was  reinstated  to  his  job,  but  usher’s  correspondent  for  a  statement 

upon  for  the  afternoon  of  May  19,  but  that  the  issue,  which  for  a  time  held  regarding  the  Kelley  incident,  Mr. 
was  cancelled  by  mutual  agreement  a  a  sinister  threat,  was  settled  without  Langlow,  editor  of  the  Times,  said  he 
few  hours  before  the  hour  set,  when  drastic  action  and  may  serve  to  clarify  had  nothing  to  say. 


The  ELROD  produces  efficiently 

an  ample  supply  of  strip  material 

The  ELROD  completely  meets  all 
requirements  lor  strip  and  base  ma¬ 
terial.  It  also  meets  all  specifications 
for  quality,  in  full  range  of  sizes  from 
2-pt.  to  36 -pt.,  withstanding  the  most 
severe  stereotyping  pressures. 

Specimen  strips  will  be  gladly  sent  upon  request. 

LUDLOW  TYPOGRAPH  COMPANY 

2032  Clyboum  Avenue  +  Chicago,  Illinois 
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WHAT  OUR  READERS  SAY 


GUILD  A.F.L.  CATSPAW 

To  Editor  &  Publisher;  Can  a  non- 


standing  is  that  a  Guild  local  cus-  A.  F.  of  L.  One  of  the  best  things  the  out  a  one  hundred  and  twenty-thiee 

tomarily  elects  one  of  just  two  types  labor  boys  do,  and  they  are  sensible  pound  Governor, 

of  chairman.  It  picks  the  editorial  when  they  do  it,  is  to  take  all  the  help  i  hold  no  grievance  against  Mr 
side’s  outstanding  idealist,  who  over-  any  idealist  who  loves  them  can  give  Wedemar.  I  do  feel  that  your  pub^ 

flows  with  love  for  all  humanity  but  them,  and  then  drop  the  idealist  cold.  Hcation,  which  is  the  champion  of 

,  —  „i - Reuben  Maury,  - - - ’• —  ••  • 


is  short  on  shrewdness  and  bargain- 


Guild-member  employe  (scab,  I  sup-  ing  ability;  or  it  picks  the  ^^r’s 
nose  is  the  term)  of  the  New  York  loudest- mouthed  and  sourest-belhed 


conservative  journalism,  should  have 


Elditorial  Writer,  New  York  the  truth  so  that  you  may  make  it 


Daily  News  horn  into  the  debate  be-  radical,  who  thinks  the  boss  can  do 
tween  Messers.  Jack  Alexander  and  no  right,  but  whose  courage  some- 


Daily  News.  known  if  you  wish. 

THE  GOVERNOR’S  VEMION  when^11y'S:^  S^^'SSdorofS 
To  Editor  &  Publish:  I  have  read  press”  does  not  extend  to  the  unli- 


THE  GOVERNOR’S  VERSION 


Hal  Burton,  GuUd-member  employes  how  oozes  out  of  him  when  it  jramw  To  Editor  &  Publisher:  I  have  read  press”  does  not  extend  to  the  unS- 
of  the  same  paper,  now  going  on  in  to  negotiating  with  the  boss.  (Inis  w  your  news  story  and  editorial  com-  censed  freedom  of  its  agents. 

EkiiTOR  ft  Publisher?  It  occurred  to  not  meant  as  a  dirty  dig  at  the  N.  Y.  ment  on  the  Wedemar  incident  with  Harold  G.  Hoitman 

me  that  a  scab  mi^t  have  some  ideas  Daily  News  Gi^d  local,  which  hu  great  interest  and  considerable  sur-  Governor,  State  of  New  Jemev 

v^ch  GuUd  members  could  afford  to  fortunate  from  the  beginmng  m  prise.  _ 

ponder — ideas  on  die  advisability  of  its  dioice  of  officers.)  Rather  than  enter  upon  an  attempt  «CRIPPS-HOWARD  SEEKS  RAnm 

Guild  affiliation  with  the  A.  F.  of  L.,  Once  more,  Gi^d  members  are  here  to  discuss  your  story  in  detail,  I  would  _  RADIO 


on  what  Mr.  Heywo^  Broun  is  doing  manifesting  their  idealism  and  un-  like  to  state  the  facts  as  they  occurred, 
fnr  or  to  the  Guild,  on  whv  the  Guild  selfishness;  but  once  more,  too,  they  i  was  seated  at  the  dais  and  en- 


for  or  to  the  Guild,  on  why  the  Guild  selfishness;  but  once  more,  too,  they 
doesn’t  seem  to  get  very  far,  and  so  on.  are  showing  their  predUection  for  gaged  in  conversation  with  a  lady  l-requeiiey 

What  newspapermen  most  need  and  slitting  their  own  throats.  As  leaders,  when  Mr.  Wedemar  approached  me  telegraph  m  ^ito«  &  ^ilishm) 

get,  I  believe,  is  a  good,  long,  both  nationally  and  in  the  locals,  they  and,  without  any  introductory  remarks  Washington,  D.  C.,  May  28 — Scripps. 

straight  look  at  themselves  and  the  need  the  tou^est  minded,  most  re-  said — “Hello,  you  yellow - .”  The  ®  Continental  Radio  Company 

kind  of  neonle  they  are.  alistic  persons  they  can  find  among  dashes  substitute  for  an  imprintable  application  with  the  Fed- 

V*  ^  ...  .a _  _ _._1 _ _ _  •  •>  v  .  .  .  Aval 


Apply  to  FCC  for  Washington,  D.  C, 
Station  on  WOL  Froqnoney 

IBy  telegraph  to  Editos  &  Publishis) 
Washington,  D.  C.,  May  28— Scripps. 


Their  outetanding  characteristic  is  them— persons  whose  warm  newspa-  seven-letter  word  used  in  certain  Communi^tions  Commission  for 


wannheartedness.  On  request,  you  can  per  hearts  are  to  some  extent,  at  leut,  circles  to  express  extreme  disapproval, 
have  the  typical  newspaper  person’s  controlled  by  hard,  straight-thinking  Not  wishing  to  get  into  any  discus- 
shirt,  watch,  gold  tooth,  available  heads.  I  take  the  liberty  of  suggest-  sion  upon  that  basis,  I  ignored  the 
and  endorsement  on  your  note,  ing,  and  dive  into  my  bombproof  epithet  and  said — “Hello,  Lou.” 

They  are  forever  looking  for  under-  shelter  as  I  do  so,  that  the  women  Mr.  Wedemar  repeated  his  previous 


permission  to  build  and  operate  a  n- 


Not  wishing  to  get  into  any  discus-  *1*°  station  in  Washington, 
on  upon  that  basis,  I  ignored  the  Scripps-Howard  have  filed  for  fre- 


dogs  for  whom  to  fi(^t,  bleed  and  die.  on  the  newspapers  number  a  much  remark. 


tithet  and  said — “Hello,  Lou.”  quency  now  being  used  by  WOL  of 

Mr.  Wedemar  repeated  his  previous  Washington,  and  also  for  new  fre¬ 


quency  with  more  powerful  range  on 


The  hei^t  of  the  typical  newspaper-  hi^er  percentage  of  such  persons  i  said — “Lou,  do  you  mean  that  or  1230  kc,  also  applied  for  by  WOL. 


man’s  ambition  is  to  drag  the  paper  among  them  than  do  the  men;  and  are  you  just  kidding? 


into  some  crusade  which,  while  un¬ 
doubtedly  worthy,  will  carry  the  pa- 


Applications  of  Scripps-Howard  and 


that  the  Guild  could  do  much  worse  Wedemar  said,  with  emphasis,  WOL  for  same  frequency  of  1230  kc 


for  itself  than  to  cast  around  for  that  he  meant  it. 


put  the  FCC  on  the  griddle,  for  both 


per  gloriously  into  bankruptcj%  the  women  of  the  type  of  Miss  Julia  i  excused  myself,  took  Mr.  Wede-  enjoy  political  influence  with  New 


world  being  what  it  is  instead  of  what  McCarthy  of  the  News  or  Miss  Irene  mar’s  arm  and  led  him  out  into  the  Deal  administration;  Scripps-Howard 
it  ouidit  to  be.  Because  the  business  Kuhn  of  the  World-Telegram  to  do  corridor,  where  I  asked  him  to  apolo-  for  its  promised  support  of  President 

^  _ _ !-12 _ _ CMWVBM  MAaI  ^ _ £ _ l-^A.  1.^  1 _ J  _ 


office  with  gross  materialism  wants  some  real,  resultful  Guild  leading,  gize  for  what  he  had  said.  He  declined  Roosevelt  and  WOL,  which  employi 

•  -  =_  1 _ : _  _ 1  noilnnotU,  _ I  .1 _ iU; _ 1 _ 1  'NT-  _il _  Will:.—.  rt.l— U  ...li. 


the  paper  to  stay  in  business,  and  locally  or  nationally. 


and  the  thing  happened.  No  other  William  Dolph,  radio  adviser  fw 


consequently  puts  a  frequent  damper  It  is,  of  course,  none  of  a  srab’s  subject  was  mentioned  by  either  of  Democratic  National  Committee.  For- 


on  the  editorial  side’s  idealism,  the  business  whether  the  Guild  affiliates  iis. 


mer  Senator  Clarence  Dill  of  Wash- 


typical  newspaperman  hates  the  busi—  itself  with  the  A.  F.  of  L>.  or  noti  But  Only  two  members  of  my  staff  were  iugton  has  also  applied  for  a  channel 


ness  office.  speaking  as  an  acknowledged  kibitzer  meeting  with  me-Col.  Fred  ^  capital,  competing  with  WOL 

All  this,  I  beUeve  emphatically,  is  and  butter-mner,  here  is  what  this  Margerum  and  Maj.  William  Borden,  and  Scripps-Howard  for  a  frequency. 


as  it  should  be.  It  takes  warmhearted,  scab  thii^  about  ffiat  Neither  of  them  knew  anything  about 

sympathetic,  sensitive,  courageous  If  ffie  Giuld  g^s  mto  the  A.  F.  of  L.,  incident  until  after  I  had  corn- 
people  to  dig  up  and  write  the  kind  it  will  ne^ssarily  t^e  aU  the  vu^s  pjeted  my  little  speech  at  the  dinner. 


of  copy  that  sells  papers. 


and  weaknei^s  of  its  members  in  ^one  of  my  friends  were  present  at 


But  when  people  of  this  character  wiffi  iti  In  what  kind  of  company  will  scene  of  the  encoimter,  either  to 


determine  to  organize  and  do  some¬ 
thing  for  themselves  for  a  change, 
vriiat  is  likely  to  happen?  The  his- 


it  find  itself? 

Many  a  working  stiff  is  more  natural, 
more  human,  better  company  and  de- 


EDITOR  &  PUBLISHER 
Classified  Advertising 
RATES 


hold  anybody  down  or  to  pick  any¬ 
body  up.  Mr.  Wedemar  did  not  strike 


tory  of  the  Guild  up  to  date  furnishes  center  all  around  than  many  a  plute. 
the  answer  to  that  question,  as  this  But  idealism  and  yearning  for  self- 


The  only  persons  present  were  at¬ 
tendants  of  the  Rainbow  Restaurant 
in  Rockefeller  Center.  Whatever  was 


^b^it  sacrifice  are  not  his  strong  points.  wn^«  oi  me  n^oow  nesmurani 

The  original  objective— to  obtain  The  labor  unions  won  their  present  “  RoAefeller  ^nto.  Whatever  wm 
better  pay  and  working  conditions  in  power  precisely  because  they  went  *  Wedemar  fh* 

W  n?S.“«.S^hen,th.bu»-  Ser  beLr  p.y  «,d  better  coidifion,  modem  wes  protobly  done  by  them. 
nocs  office  has  thinga  too  much  for  their  own  members,  and  the  devil  I  can  understand  that  Mr.  Wedemar  s 
its  own  way  too  long — is  promptly  take  world-saving.  They  are  still  story  of  his  blow  and  of  being  “held 

_  _ _  re.  _ X _ X1.-X  1: _  -Ktf _ 1.-  el..,—.**  Kee  **ev.ekevtWnem.  emer  etolS*’  eereko 


SITUATIONS  (Caak  with  OrSw) 

1  Tim*  —  M  par  lia* 

3  Timas  —  .40  par  lia* 

ALL  OTHER  CLASSIFICATIONS 

(Cask  with  Ordar) 

1  Tiam  »»  .78  par  liaa 

4  TioMS  —  .00  par  lia* 

Coaat  six  wards  ta  tka  lia*  wbaa  saadfaiB 
cask  with  ordar.  Ads  ckaread  ta  estak- 
liskad  accouats  will  b*  biUad  far  tk* 
couatad  aumbar  of  Haas. 

FORMS  CLOSE  THURS.  NOON 


vevee  —e  ^  -  --  - - — -  - — -  --  —  .  e  .  i*,,  rwaaso  inviibo.  nwn 

forgotten.  EnU^tened  self-interest  fitting  it  out  on  that  line.  Maybe  down  by  members  of  my  staff  Mlakaum  spac*,  tkr**  liaas.  Th*  Editar 

takes  it  ou  the  lam,  and  idealism  c(Hnes  that  is  wrong;  maybe  they  ought  to  *  version  of  the  accident —  You  ought  4  Pabliskar  rasarva*  tka  right  to  classify, 

in  through  the  windows,  the  doors,  give  a  thought  to  uplifting  the  human  to  see  the  other  fellow.”  y^it  ar  rajact  aay  copy.  UaaccaptaUa 


the  floors. 


race  while  getting  theirs;  but  they 


There  is  a  huge  boiling-up  of  love  don’t,  and  probably  never  will. 


With  reference  to  the  disparity  in 
wei^ts,  may  I  suggest  that  the  next 


adit  ar  rajact  aay  copy.  Uaaccapt 
ara  ads  rsoassting  syadicats  faatiita, 


ara  ads  rsenasting  syadicats  (( 
otkar  samplas,  ualass  adyartissr's 
addrass  appsar. 


for  the  workers,  Tom  Mooney,  the  What  will  happen  to  the  generous,  time  that  Mr,  Wedonar  feels  the  urge 


unemployed,  the  reliefers,  the  share  warmhearted  Guild  if  it  ties  up  with  to  call  a  CSovemor  by  the  name  with  _ Business  Opportunity _ 

croppers,  the  colo^  people,  Nazism’s  the  ^boiled,  realistic,  c^pletely  which  he  addressed  me,  he  should  pick  Sf,^*‘weakl^“on“«sU^^  sn*d  pmS*- 

and  Fascism’s  victims  in  Germany  and  non-idealistic  A.  F.  of  L..  My  guess  sharing  basis.  Prefer  man  already  is 


Italy,  Haile  Solnaaie,  die  Wafd  party  is  that  it  will  be  heartily  welcomed, 
in  Egypt,  the  farmers  in  the  Imperil  patted  on  the  back,  smeared  with 


in  Egypt,  the  farmers  m  the  imperial  pauea  on  me  oacx,  smearea  wim  Ursitlramom#- 

VaU^,  the  anti-Japanese  Chinese  stu-  goose-grease,  and  then  pushed  up  OUppllCS  and  biqUlpment 


dents,  the  child  laborers,  die  Sak-  front— on  every  labor  front  I  think 
rinliatna,  and  any  and  every  other  it  will  have  to  go  to  bat  in  numerous 


East.  Investment  of  $2,000  required  for 
one-third  interest.  Tonr  ability  is  flrst 
consideration;  give  full  details.  A-liM, 
Editor  k  Publisher. 


oppressed  group  whose  wrongs  hap-  sympathetic  strikes;  line  up  politicaUy 


pen  to  be  itching  any  newspaper  per-  with  the  Farmer-Labor  Party  when 


son  in  the  gathering. 


the  A.  F.  of  L.  insurgents  haul  the 


Rebuilt  Presses 


Again,  this  is  all  very  worthy  and  A.  F.  of  L.  into  that  party;  bleed  its 
admirable.  But  what  does  it  do  to  members  for  endless  strike  fund  con- 


BLACK  AND  COLOR 


Partner  Wanted — I  have  most  of  the  eqaip- 
ment  and  location  for  daily  newspaper. 
Partner  must  be  capable  taking  entire 
charge  and  must  be  able  to  invest  at 
least  $5,000.  Give  fnll  details,  news¬ 
paper  experience  and  references.  James 
T.  Jackson,  Producer,  Seminole,  Oklahoma. 


the  effectiveness  of  the  Guild  as  an  tributions;  and  so  on. 


SCOTT  Modem  High  Speed  Steel 


organization  supposed  to  fight  die  If  the  Guild  ever  asks  for  similar  Cylinder  Roller  Bearing  Unit  Presses 


wrongs  of  die  newspaper  people  first?  help  from  other  labor  unions  after 
It  merely  mnlr«»g  the  Guild  a  shotgun  its  translation  into  the  A.  F.  of  L.,  my  ttires  and  reels  or  floor  fed. 
instead  of  a  rifle.  guess  is  that  it  will  not  get  mudi.  If  SCOTT  24  and  32  page  presses. 

Well,  and  so  the  Guild  elects  and  it  ever  declines  to  destroy  one  of  its 
re-elects  and  will  probably  re-re-  locals  that  the  ironworkers  or  the  ^  1  ****iL.£[f****‘ 

elect  Mr.  Broun  its  national  president  stevedores  may  get  15c  more  per  hour,  HOB  40  page  Simplex  Press. 

Mr.  Broun,  as  we  aU  know,  is  a  very  it  will  be  curs^  by  all  the  other  HOB  "Super  Speed”  Unit  Octuple 
fine  fellow.  But  he  is  a  fine  fellow  unionists  as  a  traitor  to  organized  with  subetnictnre  and  reels, 
because  he  is  the  apotheosis  of  ffie  labor.  Those  newspaper  rats  joined  DUPLEX  “Super  Duty”  Unit  Oc- 
typical  newspaperman’s  virtues  and  us  to  help  fight  all  our  batUes;  why  tuple  Press. 

weaknesses  as  herein  outlined.  The  are  the - s  letting  us  down  now?  HOB  Universal  Unit  (Pancoast) 

heifdit  of  his  ambition  evidently  is  to  Under  a  hardheaded  national  leader-  p-Im-  ' 


in  various  capacities,  widi  substruc¬ 
tures  and  reels  or  floor  fed. 


instead  of  a  rifle. 


guess  is  that  it  will  not  get  mudi.  If 


Well,  and  so  the  Guild  elects  and  it  ever  declines  to  destroy  one  of  its 
re-elects  and  will  probably  re-re-  locals  that  the  ironworkers  or  the 


_ Appraising _ _ 

OarttfUe  AppnlsaU  of  newspspar  propar- 
lias  ms4a  on  a  par  diem  fee  bssit. 

NEW8PAPER  APPRAISAL  OORP. 
1707  Timea  Bldg.  New  Terk 


elect  Mr.  Broun  its  national  president  stevedores  may  get  15c  more  per  hour, 
Mr.  Broun,  as  we  aU  know,  is  a  very  it  will  be  cursed  by  all  the  other 


hei^t  of  his  ambition  evidently  is  to 


main,  the  Gtiild  an  organization  vdiich  ship,  the  Guild  might  conceivably 
will  ri^t  all  the  wrongs  in  the  vrarld  escape  being  pushed  around  and  used 
— and  get  a  lot  of  its  members  glori-  as  a  catspaw  by  the  other  unions, 
ously  fir^  out  of  paying  press  jobs  Under  its  present  leadership,  it  is 
in  the  process.  asking  for  just  such  pushing  around 

As  for  the  Guild  locals,  my  under-  from  the  moment  it  goes  into  the 


SLUrr  24  and  3Z  page  presses.  _ Newspaper  Brokers _ 

FIOE  and  GOSS  32  page  presses.  •"‘"ft,  ■ergat^  dBilie*  *Bd„w**k- 

..  H«b.  No  lUting  ehorg*.  Inulligaet, 

HOB  40  page  Simplex  Presa.  eaargetie.  eoDfldantUl.  FaighBcr  *  Mb- 

HOE  -Super  Sp«rf-.  Ui*  Octuple  Eft  SratSoS;  ““a."  ““ 

witti  substructure  and  reels.  - - 

DUPLEX  “Suner  Dutv”  Unit  Oc-  DbU1*s  bbS  WaakliaB 

^le  I?^  ^  ^  t.  DREXLER,  Mill  Vallay.  OoliforBlB 

____  Oonula*  BergBlii.  Weakly  and  Job  piBBk 

HOE  Umversal  Umt  (Pancoast)  Exclusive,  fertile,  eaatem  field.  Good 

Ifi-Couole  Color  Ptms  circulation.  Doing  nice  buaineaa.  Eam- 

**  ’  ing  profit.  Price  low,  terma  eaay.  J.  B. 

Available  for  early  delivery  Shale,  Time*  Building,  New  York. 

WALTER  SCOTT  &  COMPANY  Ooaat  newapapar-^ilj*** wookl^ 

„  _ _ _  _  write  M.  0.  Moore.  Beverly  Hllla,  Oalif. 

■•vipopara  aoM.  hoiwkt.  appraUod.  merggl. 


New  York  OSaa . SSO  Warn  41m  Stroo* 

CUcaB*  ORaa . ISSS  Waaadeaak  Black 


awBpnpaiB  aoM.  honglit.  appraiaad.  morggs. 
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'ditor  &  Publisher  for  May  30,  1936 


Circalatioa  ProiotioB 


Situations  Wanted 


Situations  Wanted 


Situations  Wanted 


— oimpsigns  Snecesd — Hndsoa  De  Adv.-solicltor-eopy  writer.  15  years'  big 
*Priest  A  Associates  World’s  Record  Oir-  city  selling  experience,  now  in  show  busi- 

Bnilders  24#  Fifth  Ajs-  N  T  O.  nes»  and  most  anxious  to  resume  news- 

^****-; — .—.MMra  this  27.T^-old 'insri-  psper  work.  Married,  healthy,  45  yesrs 
for  good  "snhstan.  “K®  *"<*  ’'•'I  K®  K®®**  '®®‘*‘ 

ration  continues  to  or  west.  A-642,  E  &  P  Personnel  Service. 

1  tiAl  on  n  »6li*linnncing  pinn.  - 

1  the  CHARLES  PART^WE  (X).,  Oeei-  — Now  employed  by  large  daily. 


Copy  reader  now  assistant  telegraph  editor  pressmsii  and  stsreotyper,  assistant  fore- 
and  copyreader  on  exacting  inetropolitM  o,  combination.  Young  man,  married, 

doily,  wants  job  in  East ;  competent,  hard-  25,  high  school  gradnate.  Six  years’ 


dental  Bldg..  Indianapolis. _  capable  of  operating  pony  engraving 

"  IferrtseB  Plan  plant,  would  like  to  make  himself  an 

Hswtpaperdom’sLeadingOIrenlationBaUdars  asset  to  small  going  daily  where  industry 

“That  Plan  That  Pays  and  Proves  It”  will  have  personal  reward.  West  Coast 

Write  the  John  P.  Morrison  Company,  preferred.  Can  make  small  investment, 

stk  flr..  Shops  Bldg..  Des  Moines.  Iowa.  References,  young,  single.  Box  A-651, 

Editor  A  Publisher. 

Syndicate  Features  - — - 

aSrad-^irpapers  who  brieve  that  a  small  Bnalneaa  ManMM— Unemployed  because  of 
iv^cste  can  create  new  reader  Interest  merger.  Middle-aged,  married.  Fifteen 

fsstures  Write  for  specimens.  Five  I®*",  experience.  Capable.  References. 

"Knock  outs”  ready  to  go.  0-^  Syndi-  Box  A  632,  Editor  A  Publisher. 

I  i-ste.  731  Chronicle  Building,  Houston,  - — — — - — - ;  , 

1**^  Cameraman  and  featore  writer — six  years 

.  .  ■  -  experience  on  big  papers.  Can  furnish 

^  MssIsSsvankiww  *>est  of  references.  Will  go  anyplace. 

Addraasing  *  IWnltigraphing  ,j.  p„„on.  Box  64,  French  Lick, 

Dnplabel  Addressing  Indiana. _ 

nguTTRY  12#  w’Wtb"*^.!”*  **'**N.  T.  O.  Carrier  manager.  Age  27.  Desires  oppor- 
CBnl  I  n  1 .  - - —  ■  tnnitv  as  district  manager  or  independent 


working  college  graduate,  26.  A-643, 

Editor  A  Publisher. _ 

Editor-Reporter  with  high-grade  record  of 
service  seeks  position  as  editor  smaller 
daily  or  reporter  big  city  paper.  Fifteen 
years  under  one  metropolitan  chief. 
Qraduate  of  school  of  experience,  start¬ 
ing  with  country  weekly.  A-644,  E  A  P 
Personnel  Service.  _ 


capable  of  operating  pony  engraving  daily  or  reporter  big  city  paper.  *nteen 

plant,  would  like  to  make  himself  an  years  under  one  metropolitan  chief, 

asset  to  small  going  daily  where  industry  Graduate  of  school  of  experience,  sUr^ 

will  have  personal  reward.  West  Coast  mg  with  cwntry  weekly.  A-644,  E  A  P 

preferred.  Can  make  small  investment.  Personnel  Service. _ 

References,  young,  single.  Box  A-651,  Editorial  writer  on  newspaper  and  trade 


Pressman  and  stsreotyper,  assistant  fore¬ 
man  or  combination.  Young  man,  married, 
age  25,  high  school  gradnate.  Six  years’ 
experience  on  both  semi-circle  and  Tnba- 
lar  Equipment.  Been  in  charge  of  press¬ 
room.  Excellent  references.  60#,  E  A  P 
Personnel  Service. 

Radio  news  editor.  Thoroughly  familiar 
with  processing  news  for  radio.  Also 
radio  advertising  copy.  Formerly  morn¬ 
ing  editor,  Press  Radio  Bureau,  N.  Y.  O. 
Newspaper,  msgssine  experience.  Age 
25.  Miseouri  Journalism  graduate.  Go 
anywhere.  Salary  secondary.  A-C35, 
E  A  P  Personnel  Service. 


Cameraman  and  feature  writer — six  years’  —  ■  - - 

experience  on  big  papers.  Can  furnish  Editor-Writer.  36.  Years  of  experience  on 


best  of  references.  Will  go  anyplace. 
Ernest  T.  Pearson,  Box  54,  French  Lick, 
Indiana. 


magazines  seeks  position  with  organize-  anywhere.  Salary  secondary.  A-C35, 

tion  providing  future.  Experienced  re-  E  A  P  Personnel  Service. 

porter,  editor  and  make-up  man.  Aged  - 

22.  Now  in  New  York  but  ‘™Tel.  Beporter.  one  year  experience  smail  city 

Starting  salary  secondary  to  OPP®  T-  daily,  also  experienced  radio  announcing 
Excel  ent  references.  A-646,  E  A  P  Per-  .nd  newscaetilig.  Eight  months  on  hu- 

sonnel  Service. -  morous  column,  can  also  do  sports.  Col- 

Utor-Wrlter.  36.  Years  of  experience  on  lege  graduate,  24,  single,  good  refer- 

American  and  European  publications.  ences,  etc.  Prefer  South  but  go  anywhere. 

Work  appears  in  leading  magazines.  Em-  A-655,  E  A  P  Personnel  Service. 


Photo-Lithocrnphing 

is  Outs  Needed.  Illustrate  Advertising  lit-  .  ™ 

•rsture  reproduce  letters,  bulletins,  etc.  daily.  Three  years’  experience.  Two 

Lowest  prices,  $1.50  per  100;  20e  addi-  years  with  larger  state-wide  paper.  Uni- 

tioBsl  lOO’s.  Passantino,  260  W.  4*th,  vereity  gradnate.  Mamed.  Has  car. 

K  vazz  Prefers  position  in  middle  west.  May 

-  -  •  —  — ^  go  elsewhere.  Salary  expected  $35.00. 

Help  Wanted  A-638.  E  A  P  Personnel  Service. _ 

]  Copy  desk:  Rewrite.  Reporters.  Change  of  oirenlation  manager,  young  and  able,  wants 


American  and  European  publications.  ences,  etc.  Prefer  South  but  go  anywhere. 

Work  appears  in  leading  magazine^  Em-  A-655,  E  A  P  Personnel  Service. 

ployed  but  wishes  better  position.  Excep- - 

tional  references.  Work  praired  by  top-  Sales  Copy,  contact,  business  getter.  Twelve 
flight  editors.  Two-time  university  gradn-  year  background.  Knowledge  mer- 


-  _  _  .  j  -j  flight  editors.  Two-time  university  gradn- 

tnnity  as  district  manager  or  independent  gt*.  Syndicate  contributor.  A-636,  E  A  P 

carrier  manager  with  fast  growing,  ag-  Personnel  Service. 

gressive  daily  newspaper.  I»  now  cm-  - 

ployed  as  circulation  manager  of  small  Editorial  man,  38,  married,  with  university 
dailv.  Three  rears’  experience.  Two  education  and  long  experience  in  city 


ownership  and  new  editorial  policy  ere-  complete  charge  of  10.000  to  15.000  cir- 

stei  opening  lor  a  few  good  men  to  eolation  on  progressive  paper  giving  full 

whom  excellent  salaries  are  available.  cooperation  to  circulation  department. 

Send  qoaliflcations  and  references  to  Box  ijgg^  ig^  gnd  can  produce  at  low  cost. 

A-657  Editor  A  Publisher. _  $50.00  plus  bonus.  Want  reasonable 

yarf  Midwest  newspaper  has  immediate  notice.  615,  E  A  P  Personnel  Service. 

onening  on  display  staff  for  salesman  - ; — ; - -  ~  ;  Z  Zt 

with  proven  record  of  production.  Must  Circulation  Manager,  30,  employed,  seeking 

.  *  .  .  .  _ : _ J  _ _ : _  nnnni-Snnitv  that  will  lustlfv  natural  and 


education  and  long  experience  in  city 
room,  wire  service,  publicity  and  college- 
university  teaching  wants  position  with 
magazine,  newspaper  or  in  publicity. 
A-B84.  E  A  P  Personnel  Service. _ 

Experienced  business  psper  man  now  avail¬ 
able  for  any  type  of  periodical.  Back- 


chandising,  marketing,  sales  promotion, 
research,  conduction,  campaigns,  media. 
Age  36,  Christian,  educated,  two  lan¬ 
guages.  an  fuCnction  in  any  adver¬ 
tising  or  editorial  capacity,  trade  journal, 
other.  Seeks  opportunity  any  territory, 
salary  reasonable.  Employed.  613,  E  A 
P,  Personnel  Service. 


able  for  any  type  of  periodical.  Back-  _ Newspaper  Machinist _ 

ground  includes  editorial  work  and  lay-  zi.— .-•.m— 

outs  of  both  text  and  advertising  pages.  and  s’tereotvnefoniDment  “caB  BE TsaS? 


Practical  experience  as  printer.  Could 
act  as  publisher's  assistant.  A-649,  E  A 
P  Personnel  Service. 


and  stereotype  equipment.  Call  BE  3-5967. 
H.  Ammon  A  Co.,  95  Cliff  St.,  N.  Y.  C. 


be  highly  experienced,  have  pleasing  per¬ 
sonality,  age  27  to  35.  Now  holding  re¬ 
sponsible  position  on  daily  in  city  of 
100,000  to  300,000  population.  Good 
sslsry.  Send  recent  photo  with  applica¬ 
tion.  All  co'-respondence  confidential. 
Write  Box  A-653,  Editor  A  Publisher. 


opportunity  that  will  justify  natural  and 
acquired  ability.  15  years  experience  in¬ 
cluding  Carrier,  Supervisor,  Mail  Sub¬ 
scription  Solicitor,  Road  Man,  City  Cir¬ 
culation  Manager,  and  Circulation  Man¬ 
ager,  Have  never  been  discharged  from 
any  job  or  position.  Never  cut  over  1% 
on  A.  B  C.  Audit.  A  review  of  record 
will  convince  as  to  ability.  Write  A-623, 
E  A  P  Personnel  Service. 


Fast,  accurate,  competent  make-up  man  and  Mechanical  Equipment  for  Sale 
ad  compositor.  Fair  on  Linotype,  good  Addressing  Equipment  for  sale,  suitable  for 


WutM:  Full  or  part  time  editorial  writer  „  to  ability.  Write  A-623. 

by  Southern  Democratic  doil^y;  Send  refer-  g  ^  p  personnel  Service. 

fDceHs  clippings.  A*660,  Editor  ft  Pub*  _ 

I'**®’’- _  Classified  Telephone  Supenrtaor  —  Woman, 

Wanted  Sales  Engineers  thoroughly  acquaint-  28.  single,  college.  7  years  successful 
fd  with  printers  and  newepapers  in  re-  record  (8  years  soliciting,  4  years  super- 

gsrd  to  equipment.  To  represent  a  maun-  vising),  on  large  metropolitan  daily.  Thor- 

fsetnrer  of  printing  equipment  for  Chi-  oughly  trained  by  outstanding  classified 

csgo.  Pittsburgh.  San  Francisco,  Cleve-  executives;  understands  rate-scaling,  ope- 

Isnd.  Detroit  and  nes-hy  territory.  Box  rating  cost-basis  bonus  systems,  key-clas- 

A-654.  Editor  A  Publisher.  sification  linage  building  Now  employed; 

Waatod:  Mechanical  foreman  for  weekly  *Jest  references.  A-652.  Editor  A  Publisher, 
newspaper  and  job  shop  to  take  complete  ~~  ~  ;  .  T  Z  T";  ]  , 

charge.  Must  he  competent  at  all  opera-  CoUege-Tratned  Cub.  Fresh  from  4  years  of 

tions,  including  estimating,  and  only  ap-  State  University  training  calculated  to 

plicants  with  finest  references  ns  to  make  me  a  newspaperman.  I  II  start  at 

I  kabitii.  achievement  and  induatrr  will  be  *07  "•Jary  that  will  keep  body  and  ponl 

i  considered.  A-640.  Editor  A  Publisher.  together,  at  any  time — anywhere.  Age  22. 

Wsatsd,  young  man  for  .;.istant  promotion  Protestant.  619,  E  A  P  Personnel 

manager  of  leading  affiliated  newspapers  aervice. _ 

of  Intermountain  West.  Must  be  able  .11 

to  write  and  layout  promotion  copy.  ®®S*^*-**“‘ 


stereotyper,  wishes  Job  on  daily.  2# 
years  old.  single,  sober.  7  years’  experi¬ 
ence.  Go  anywhere.  L.  W.  Starr,  102# 
W.  20th,  Lorain,  Ohio. 

Fifteen  years  with  leading  newspaper  in 
Penna.  city  of  100,000.  Producer  on 
unusual  and  special  accounts.  Also  gen¬ 
eral  list.  Seeks  position  advertising 
salesman,  promotion  work,  advertising  nr 
general  office.  Available  now.  Refer¬ 
ences.  Asks  $40.  A-627,  E  A  P  Per- 

Classlfied  Telephone  Supervisor  —  Woman,  sonnel  Service. 

28.  single,  college.  7  years  successful  .■  -  Z~ - T — 

record  (8  ye®ri  fioliciting,  4  years  super*  *ir8t  class,  all  aronnd  photo*en^raver,  best 
vising),  on  large  metropolitan  daily.  Thor-  references,  is  available  to  operate  a  one- 
oughly  trained  by  outstanding  classified  newspaper  plant  at  a  coat  that  will 

executives:  understands  rate-scaling,  ope-  nothing  to  paper  a  present  running 

rating  coat-baaia  bonus  systema,  key-claa-  expenses.  Prefer  pjje^  wt  of  Ohio, 

sification  linage  building  Now  employed;  Interview,  610,  E  ft  P  Personnel  Service. 

beat  reference^.  A-652,  Editor  ft  Publi'-her.  Foreman;  Composing  room  or  mechanical 

“TTI  "Zi  ~A  Z~Zr~Z.  Z""]  ZIZZ  superintendent,  formerly  publisher  him- 

CoUege-Trxtned  Cnh.  Frc.h  from  4  years  of  '30' 

State  Univeraity  training  calculated  to  ence.  Knows  printing  game.  Referencca. 

make  me  •  newepaperman.  I  11  start  at  Address  Box  618.  Editor  A  Pnbtlaher. 

any  salary  that  will  keep  body  and  soul  - - - : — 

together,  at  any  time — anywhere.  Age  22.  Foreign  corTeapondant,  36,  paat  5  yeara 


a  publisher,  large  advertising  department, 
or  printer  handling  magazines  or  house 
organs.  Late-model  Elliott  wrapper¬ 
printing  and  addressing  machine  using 
economical  record  fibre  stencils.  Com¬ 
plete  with  accessories  and  steel  stencil 
cabinets.  Coat  $1500.  Price  for  quick 
sale  $500.  Retail  Ledger  Publishing 
Company,  1346  Chestnut  Street,  Phila¬ 
delphia,  Pa. 

For  Sale — Goss  Comet  flat  bed  press;  two 
Duplex  Angle-bar  flat  bed  presses.  All 
replaced  by  stereotype  presses.  All  in 
splendid  condition  and  printing  *  paper 
every  day.  Priced  to  move  qnickly. 
NEWS-JOURNAL,  Wilmington,  Ohio. 

Linotype — Intertype  Machines — Models  1,  S, 
5,  8,  9,  20,  K — Intertype  A.  Meehinee 
thoroughly  rebnilt  by  expert!.  Terme. 
Hoffmann  Machinery,  413  Lafayette  St., 
New  York. 


to  write  and  layout  promotion  copy. 
Bend  recent  photograph  and  samples  of 
work.  Real  opportunity  for  the  right 
man.  A-630,  E  A  P  Personnel  Service. 

_ Sitwtiona  Wanted _ 

"1  A  P  Fersonnei  Servlea”  at  tht  end  of 
M  ad  in  this  classification  signifies  that  full 
infermation,  incindinf  photo  and  rsfertnees, 

is  on  fUe  in  our  office. _ 

1  vtrsstUe  writer,  feature,  straight  news, 
•ditorisle,  sveilable  Nov.  1.  Experienced 
newsman  and  executive.  Make-up, 
reader  interest  surveys.  Own  candid 
camera.  B.A.,  M.A.  degrees.  Married, 
26.  Now  employed  in  responsible  posi- 

tion.  A-641,  E  A  P  Personnel  Service. _ 

itmUsinf  manager — A  man  with  15  yeara’ 
experience  coopled  with  one  of  finest 
records  for  linage  building  in  entire 
mid-weit.  Now  advertising  manager  of 
maall  daily.  Belancet  experience  and 
record  with  youth.  Sensible,  enthusiasm, 
ability  to  think  clearly  as  well  as  relia¬ 
bility.  Supply  sterling  references  se  to 
ability  and  manager.  Go  anywhere  for 
reel  opportunity.  A-631,  E  A  P  Per- 

lennel  Service. _ 

Mvertlalng  manager  with  nnnanal  anceeas 
raeord  building,  holding  local,  general 
Usage  for  aecond  metropolitan  and  smaller 
dailiea,  now  employed  by  large  Ohio  daily 
prefers  medium,  email  city  deil^.  Able 
la  economy,  organization,  promotion.  Col- 
jve.  Healthy.  Married.  Vet.  officer. 
Mft.  The  exec,  yoa  seek.  614,  SAP 

reraonnel  Servi ee^ _ 

****tlalng  jaleiMM  and  exeentive;  17 
Ttan’  experience  magazine  and  news- 
Mper  work.  With  present  employer 
Y.  Olty  newspaper  10  yeart,  ’Thor- 
Mgk  knowledge  all  departments,  capable 
ulasman,  organizer,  aarainiatrator.  Mar- 
41  years  old,  excellent  record,  refer- 
•acee.  607.  E  A  P  Personnel  Service. 


g  eoUcitor  or  manager — 12  years 
M  Eeatern  papers.  Now  employed  on 
Metropolitan  daily  as  Junior  advertizing 
oecutivo.  Age  38.  Dynamic  personality, 
wlege  ednestion.  Excellent  production 
••tord  for  servicing  active  accounts  and 
‘'oitng  new  bnaineae.  Familiar  with  ad- 
*Mising  promotion  and  merehandii-iDg. 
“•aeut  position  no  jeopardy,  but  deaire 
Ueld  for  my  aggressiva  abilities.  620, 
•  A  P  Pertonnal  Service. 


Five  yesrs  on  good  dailies.  Last  two 
years  owner-editor  of  strong  weekly.  Col¬ 
lege  graduate,  married,  age  29.  Anxious 
to  return  to  daily  field.  A-622,  E  A  P 
Personnel  Service. _ 

Composing  room  foreman  or  mechanical  en- 
perintendent,  now  employed  on  well 
known  paper,  desires  to  make  change. 
College  education,  handlea  men  well  but 
with  publisher’s  interests  paramount.  17 
years  experience  on  daily  newspapers  in¬ 
cluding  every  department  of  composing 
room.  ‘‘Under  forty.”  Conference  may 
be  arranged.  Box  A-648,  E  A  P  Ferson- 
nel  Sorvice. _ 

Copjrrsader-telegraph  editor.  45,  married — 
thorooghly  experienced  reporter,  rewrite 
man,  telegraph  editor,  including  ten  yesrs 
on  New  York  City  desks,  seeka  position 
smaller  city.  Salary  secondary.  617,  F,  A 
P  Perionnel  Service. 


ENLIST  OUR  AID 

Whaa  isaklng  a  pasitlea,  whstbsi 
ZOITORIAL  ADYERTIinrO 

CXRCVlATIOa  KAVAOEMEHT 

KAOAZm  RADIO  er  FDBUCITT 

Dtillaa  These  Services 

1.  Three  SS-werd  "sitnattoa"  ade  fat  EDI¬ 
TOR  A  PDBUSKXR. 

$.  A  $-raenth  sabserintlen.  er  extaasieii,  te 
EDITOR  A  FDVUtRER. 

S.  RsglatratieB  with  RAP  Penenaal  ler- 
vice  far  sis  moaths. 

4.  Prenaratien  by  ns  at  1M  nhete-llthe  bnl* 
letine  abent  your  qnalifioationa  with 
year  snapsbst  inclndsd  thereon.  These 
we  sand  to  these  needing  a  maa  ef  your 
abUitlea. 

DRAFT  aa  ad  new  if  yen  seek  a  eanusctloa. 
sad  laad  It  to  ns  with  $4.00  ebaek  or 
money  order  to  caver  all  ths  above  serv¬ 
ices.  A  reftstretien  blank  will  then  be 
sent  yen.  A  belew-everege  plaeament 
fee  will  be  charged  when  and  if  a  posi¬ 
tion  it  seenred  through  enr  earvicee. 

E&PPERSONNEL  SERVICE 

another  EDITOR  A  PDRUtRER  tarvioe. 

170$  Timas  Bldg-.  Times  Bqaare.  R.  T  O. 

ROTE:  After  yon  reciiter.  notify  ns  piemy^ 
ly  ef  say  ehaaga  at  addraaa. 


Berlin,  Vienna.  Personal  contact  to 
practically  every  important  statesman. 
,'^peak  German,  French,  some  Italian. 
Seeks  position  where  can  utilize  Euro¬ 
pean  background  experience  either  as 
Washington  correspondent,  foreign  cable 
desk  editor  or  foreign  correspondent 
London,  Berlin,  Paris,  Rome.  Available 
immediately.  A-645,  E  A  P  Personnel 
Service. _ 

Former  managing  editor  of  two  leading 
sonthern  dailies,  41,  seeks  new  connection 
either  as  managing,  city  nr  telegraph 
editor.  Has  hackgronnd  of  20  years  train¬ 
ing.  Available  on  short  notice.  Beet  refer¬ 
ences.  Moderate  salary.  618,  E  A  P  Per- 
snnnel  Service. _ 

Have  you  a  place  on  yonr  newspaper  or 
magazine  editorial  staff  for  a  yonng  man, 
a  college  gradnate,  who  is  now  and  has 
been  for  the  last  two  years,  employed 
as  a  reporter  on  a  small  city  daily! 
Am  seeking  chance  for  promotion  as 
reportorial  or  feature  writer.  Excellent 
references.  A-625,  E  A  P  Personnel 
Service. _ 

Mechanical  Superintendent.  Now  employed 
In  large  plant,  wants  change.  A  proven 
producer.  Tonng,  with  modem  training. 
Practical  man.  Can  prodnee  minimum 
costs  for  you.  Well-trained  in  color  work. 


_ Wanted  to  Buy  _ 

Wanted — Oraflex  camera.  Must  be  in  first- 
class  condition.  Quote  lowest  cash  price. 
Box  A-647,  Editor  &  Publisher. 

Mechanicnl  Eqnipnaent  Wanted 

liintojpea.  Interested  in  Models  14,  26  and 
9.  Also  need  additional  chases  for  20 
page  Goss  press.  Address  Passaic  Sunday 
Eagle,  Passaic,  N.  J. 

Hoe  plate  finishing  machine  wanted,  good 
condition,  for  14  ^  inch  cylinder  diam¬ 
eter.  State  location  serial  number  full 
details.  593,  Editor  A  Publisher. 


Pheto-Engrawing  Equipment  for  Sal* 

Engraving  Department  Eqnipment,  all  atond- 
ard  branda,  new  end  trade-in.  Eati- 
raates  furnished.  E.  T.  Sullebargar  Oo.. 
116  John  St.,  New  York  City. 

Photo-engraving  eqalpmant  for  lalo,  comploto 
plant  or  any  part.  Milea  Maehino  Oo., 
18  E.  16th  St..  N.  Y. 


Nawapapar  SRppiiaa 


plants.  A-628,  Stereotype  and  Proasroom  Suppliea — Elaetrio 


E  A  P  Personnel  Service. _ 

Mechanical  Superintendent,  or  Press  room 
exeentive — Background  of  Metroportan 
and  smaller  city  experiences  on  lesding 
papers,  and  Farm  Magaiine.  Know  all 
phasea  of  production  including  color, 
stereotype  and  composing  room.  Oan 
prodnee  fine  rssnite.  Location  imma¬ 
terial.  Write  A-624,  E  A  P  Personnel 
Service. 


Mechanical  Superintendent,  prodnetion  man- 
•8®*’ — Age  86,  desirei  newspaper  connec¬ 
tion.  Graduate  industrial  engineering, 
15  yeari’  practical  experience  as  printer 
and  linotype  operator.  Install  produelioo 
control,  standard  maintenance  control, 
budgetary  and  cost  control,  plant  layout. 
812,  E  A  P  Personnel  Service. 


Nawa  papal  man,  13  Yeara,  Seeka  copydesk, 
rewrite,  reportorial  position  on  Pennsyl¬ 
vania  daily,  $85  to  $40  a  week.  Now 
with.  North  New  Jersey  daily  copydesk 
writing  top  heeds ;  desiring  change  over 
low  wage.  Report  within  week.  Beet 
education,  references;  married,  32,  Pro¬ 
testant.  A-611,  E  A  P  Personnel  Service. 


Matrix  Scorching  Maehinaa.  AmorieM 
Publishers  Supply,  Box  181,  West  Lyna, 

Mass. 


PROPERTIES 

Bought,  Sold  and  Appraised 

All  negotiations  confidential 

Palmer,  Suter  &  Palmer 

Butinou  Ettablitkod  In  1899 

350  Madison  Avg,  Now  York 


48 


Editor  &  Publisher  for  May  30,  1936 


SHQPmKm^THIREf 


By  MARLEN  PEW 


religion"  that  the  culture,  beauty  and  part  of  policemen,  helping  in  the  in.. 
morals  of  his  sturdy  forebears  are  lost  terest  of  the  wealthy  to  preserve  thgl 
to  him.  framework  of  present  society  or, 

“Moral  sense  is  almost  completely  politicians,  they  flatter  the  appetHip 
ignored  by  modem  society,”  says  Dr.  'J'®  crowd.  Man  is  pot^rless  agihMl‘ 
Carrel.  “We  have  in  fact  suppressed  its  sum  psychological  attat^.  He  necen* 
manifestations.  All  are  imbued  with  ir-  sarily  yields  to  the  umuence  of  hk 
responsibility.  Those  who  discern  good  group.  If  one  lives  m  the  company  gf 
and  evil,  who  are  industrious  and  criminals  or  fool^  becoomn  ■ 

provident,  remain  poor  and  are  looked  CTiminal  or  fool,  ^lation  is  the  cidy 
upon  as  morons.  The  woman  who  has  oope  of  salvation, 
several  children,  who  devotes  herself  •  *  * 


SOME  folks  think  that  headlines  “Editor  &  Publisher  supplies  me  with  to  their  education,  instead  of  to  her  "TAR.  CARREIL  says  that  the  “in||^ 
are  no  longer  of  much  importance  some  excellent  promotion  ideas  and  I  own  career,  is  considered  weak-  J_j  lectual  classes  have  been  deb^rf 
in  the  newspaper,  but  not  so  Arthur  get  a  great  kick  out  of  borrowing  ideas  minded.  If  a  man  saves  a  little  money  by  the  immense  spread  of  newspuM 
Aull,  editor  of  the  Lamar  (Mo.)  from  the  New  York  Times,  Philly  Bui-  for  his  wife  and  the  education  of  his  cheap  literature,  radios  and  cin^^^ 
Democrat.  On  unimpeachable  au-  letin,  Chicago  News  and  other  papers,  children,  this  money  is  stolen  from  And  that,  “unintelligence  is  becon^ 
thority  I  have  it  that  the  following  One  of  my  promotion  advertisements  him  by  enterprising  financiers,  or  more  and  more  general  in  spite  of  S 
3-step  headline,  and  245-word  bank,  read:  “Die  Weekly  Tribune  carries  the  taken  by  the  Gkivemment  and  dis-  excellence  of  the  courses  given  k 
were  written  by  Mr.  Aull  and  printed  largest  linage,  has  the  biggest  circula-  tributed  to  those  who  have  been  re-  schools,  colleges  and  nnivcrriuj 
in  his  newspaper  two  weeks  ago.  Hie  tion,  publishes  more  local  news,  prints  duced  to  want  by  their  own  improvi-  However,  a  person  who  wishee  to  4i 
item  thus  decorated  was  approximately  more  classified  and  is  the  favorite  dence  and  the  short-sightedness  of  so  may  cultivate  his  esthetic  wigg  ^ 
two  columns  in  length.  Read  and  newspaper,  indeed,  is  the  only  news-  manufacturers,  bankers  and  econo-  a  certain  measure,  but  the  natka  k 
marvel:  paper,  in  Ste.  Agathe’.”  mists.  Artists  and  men  of  science  sup-  suffering  demoralization.  Insani^  nf 

REV.  WARD  TAKES  •  •  •  ply  the  commimity  with  beauty,  feeble-mindedness  are  rampant  aad  a 

YOURS  TRULY  TO  *  wrrHirnmr  wealto.  Hiey  Uve  and  ^e  million  chUdren  now  in  schook  vfl 

THE  WOODSHED  A  Wm^ING  mchctinent  of  mod-  jn  poverty.  Robbers  enjoy  prosperity  later  be  confined  in  state  asyW 
em  life  m  America  is  foimd  m  a  - 


marvel:  paper,  in  Ste.  Agathe’.”  mists.  Artists  and  men  of  science  sup-  suffering  demoralization.  Insani^  Hi 

REV.  WARD  TAKES  •  •  •  ply  the  commimity  with  beauty,  feeble-mindedness  are  rampant  aad  a 

YOURS  TRULY  TO  *  wrrHirnmr  wealto.  Hiey  Uve  and  ^e  miUion  chUdren  now  in  schook  afl 

THE  WOODSHED  A  Wm^ING  mchctinent  of  mod-  jn  poverty.  Robbers  enjoy  prosperity  later  be  confined  in  state  asyW 

Methodist  Minister  Gives  Man  Who  ^  j  A  l  C  A®  ^  Gangsters  are  protected  by  there  are  a  haU-milUon  feeble-mZy 

^  ^"tandimpularlyread  bci^by  lhe  poUticians  and  respected  by  judges,  duldren,  340,000  insane  persoSTS 

to  Hear  What  He  Had  to  Say-  Ste  Nobd  IW  wim^  in  191^d  the  cmema  and  ^tate  m  they  cannot  profitably  follow  paMe 

Vmy  Gentlemanly  Very  Kind—  «  t  winner  m  191A  and  then-  games.  A  nch  man  has  every  school  courses.  “Hie  diseases  of  ht 

SSrAcS^^^Gm  or^  “Sin^nSnSe^  He  may  ^  his  aging  wife,  mind  are  a  serious  menace,  more  dl 

He  Had  to  Say  With  Kind  and  rll*  „  C  s»^^“ntly  uued,  abandon  his  old  mother  to  penury,  gerous  than  tuberculosis,  csmm 

SM^^ARt^OBS^^Tio^^  e^gei2je?Si;°Sehe 

No  Reader  is  Much  Interested  in  reader  how  utue  he  knows  about  money  to  him,  without  losmg  the  con-  typhus,  pUgue  and  cholera.  ,  .  .  Ik 

Said  About  the  Man  who  Runs  interest.  aUty  flourishes.  Sexual  morals  have  doubUess  the  expression  of  a  v«y 

THE  Paper— What  He  T.nrEs  is  to  ^  ®  ^®'^  paragraphs  been  cast  aside.  Psychoanalysts  su-  grave  defect  of  modem  civilialtai 

Read  Where  He  Gets  a  Good  Skin-  ^®  Seneral  tenor  of  the  pervise  men  and  women  in  their  con-  Hie  new  habits  of  existence  have  ev- 

NiNG  —  Read  Short  Passage  From  surgeon’s  criticism  is  that  this  jugal  relations.  Hiere  is  no  difference  tainly  not  improved  our  maM 

Pore  Weak  Human  Nature— In  it  generation  is  sadly  deficient  in  intel-  between  wrong  and  right,  just  and  un-  health,”  says  Dr.  Carrel. 

Were  the  Exclamations  God'  lectual  and  spiritual  values  and  is  just.  Ministers  have  rationalized  re-  in  another  chapter  he  discusaa  ad 

Jesus'  and  Hell'— Said  a  Paper  rapidly  deteriorating.  UninteUigence,  Ugion.  They  have  destroyed  its  mys-  recognizes  clairvoyance  and  telepsl| 

That  Went  into  tot  Homes  of  the  *'®  “y®’  “  becoming  more  and  more  tical  basis.  In  their  half-empty  as  real  phenomena,  worthy  of  studrby 

People  Should  Not  Use  These  general,  and  the  common  man  is  so  churches  they  vainly  preach  a  weak  the  best  experts,  but  not  to  be  tillk 

Words  in  this  Way- Those  Who  <ire»^ched  by  the  dogmas  of  “industrial  moraUty.  They  are  content  with  the  with  by  amateurs.  He  notes:  “liik> 

Patronized  a  Paper  by  Their  Sub-  -  physics  may  brmg  to  us  more  kp 

scRipnoNS  AND  ADVERTISEMENTS  Had  WITH  THE"  TI?I  FPRAPH  irniTPR  portent  information  on  the  nature  «f 

AS  Much  Right  to  Criticise  it,  and  W1 1  M  1  Mt  I  LLllUKArH  CXIl  TOK  ^  tl^  normal  psychology  dosa . , . 

ITS  Publisher  as  the  Members  of  a  By  JOE  CORBETT  Tne  time  has  come  to  study  tlMi 

Congregation,  Who  Paid  Him  Had  -  phenomeM  as  one  studies  psydio. 

TO  Criticise  a  Minister— Said  the  q  EMEMBER  the  Thelma  Todd  Any  Morse  operator  who,  receiving  phenomena. 

Man  Who  Ran  This  Paper  Damned  •  IX  mvsterv  and  the  thousands  of  a  Thelma  Todd  storv.  nermitted  him-  ,  o*  «»e  reDurW 


EMEMBER 


Any  Morse  operator  who,  receiving 


- - - -  -  ....  mystery  and  the  thousands  of  a  Thelma  Todd  story,  permitted  him-  •  iu  *  ij  u 

the  Finer  Norler  Things  in  Life,  words  that  poured  in  daUy  and  nightly  seU  to  type  a  sentence  such  as  “IF  u-  if  j  worio  nas  tm 


with  by  amateurs.  He  notes:  “liik> 
physics  may  bring  to  us  more  kp 
portent  information  on  the  nature  «f 
man  than  normal  psychology  doea . , . 
The  time  has  come  to  study  tkii 
phenomena  as  one  studies  pey^ 
logical  phenomena.” 

The  conclusion  of  the  remariaUi 


With  FADIT  Praise  He  Used  The  v,vcr  uic  cvutuijc  ucajwa  ua  luc  ttaaux  vyvy  axu:^  ajaavavta  v  rf—  #  *  _A  1* 

Language  of  the  Street  — Won-  country?  WVERE  MORE  THAN  “$  HOURS  Tlwrefore,  he  must  revolt  agamk  k 

DERED  What  Kind  or  a  Background  Not  that  the  Thelma  Todd  case  was  LATER  HER  BMFYN  WAU  FOUCD,  *  j  ““^ce  gives 
Such  a  Mind  Had,  and  What  Kind  any  bigger  than  the  usual  cause  ce-  lAND  UTARTEF— weU,  he’d  at  least  ^ 

OF  Pictures  Dwelt  in  it— When  He  igbre  that  breaks  every  month  or  two,  be  fired  for  drunkenness.  „  .•  ", 

Was  a  Boy  on  a  Farm,  He  Often  jjut  simply  because  I’ve  just  nm  across  But  we  tolerate  it  from  a  machine.  ®  * 

Had  to  Walk  in  the  Muck  and  Mire  a  piece  of  old  Thelma  Todd  copy  in  a  Why?  •  *  • 

AND  Filth — Bur  When  He  Went  to  uttered  drawer  Td  like  to  quote  the  Morse  operators,  incidentally,  did  ¥N  SOME  respects.  Dr.  Carrel’s  in- 
Step  into  the  House  Where  His  jgad  which  illustrates  what  I  have  in  not  spend  precious  minutes  of  their  1  dictment  seems  an  exaggmkR 
Mother  Dwelt,  He  Always  Cleaned  mind.  It  reads:  employer’s  time  typing  such  sentences  and  yet  we  must  realize  that  the  wiki 


country? 


s  uittt  uuuxvu  111  Luixiy  cuiu  luiutuy  tu  t.y^  a  auui  ms  xs  e  v  • _  ir  j  a.  *a  t.* 

the  telSraph  editing  desks  of  the  SHE  WENT  OO  THE  GARAVE  JiP  j“f 


N  SOME  respects.  Dr.  Carrel’s  in¬ 
dictment  seems  an  ex&ggenXm 


OFF  His  Shoes— Offered  the  Editor  lqS  ANGELES,  DEC.  1..MWAS  as: 


employer’s  time  typing  such  sentences  and  yet  we  must  realize  that  the 


is  a  scientist  who  has  probed  desp^ 


OF  the  Paper  the  Use  of  His  Pulpit,  t  HELM  A  TMDD,  %BEAUOIFUL  THE  QUICK  BROWN  FOX  JUMPS  into  life.  Certainly  there  are  aoik 
TO  Answer  What  He  Had  Said.  BLONDE  SCCEEN  ACTRESS,  “MUR-  OVER  THE  LAZY  DOG’S  BACK  evidences  of  widespread  ignorancB  ds- 
•  *  •  DECED  B  MONOIDE?”  1234567890  CHICAGO  TESTING—  spite  the  educational  system,  danuMli 

At  Ste.  Agathe,  in  the  Laurentian  THERE  ARE  MAN  PUZBLING  THE  QUICK  BROWN  FOX  JUMPS  exploitation  of  the  worthiest  peopk 

country.  Province  of  Quebec,  UESTTONS  IN  THE  TMDD  DEATM  OVER  THE  LAZY  DOG’S  BACK  an  amazing  lack  of  spirituality> « 

Leslie  C.  Powell  runs  the  Weekly  Tri-  MYSOERY;  AND  IN  THE  ANSWEC  1234567890  CHICAGO  TESTING,..  every  side,  overcrowded  lunatic  ssf 

bune.  He  keeps  us  informed  as  to  how  TO  ANY  OK  THEMN  MXSTEIR-  Teletype  news  transmission  is  very  lums  while  more  than  an  equal  na»- 
things  are  moving.  Usually  the  paper  MARRIED  INVESTIGAATORS  AD-  fond  of  this  statement  about  the  agile  ber  of  obviously  insane  people  waad* 
is  ei^t  pages,  W  recentiy  a  special  MITTED  OODAN  MIGHT  BE  THE  fox  and  the  lazy  pooch.  Sometimes  it  about,  and  weak-minde^ess  is  evmf- 
edition  c^ed  for  24.  Some  of  the  dif-  KEQ  TO  TME  BIWEST  UESTION  comes  in  40  or  50  times  in  succession,  where  evident  among  children  sk 
Acuities  encountered  by  the  editor  are  OF  ALLM.  until  the  sending  office  tires  of  the  di-  adults.  Life  is  not  worth  the  liviRgk 


told  in  a  letter  just  received: 


iF  ALLM.  until  the  sending  office  tires  of  the  di-  adults.  Life  is  not  worth  the  livia 

Familiar?  Of  couTse  it  is  to  any  of  version  and  decides  that  the  receiving  millions  of  persons,  more  because  I 


“My  printers  are  over  300  miles  the  thousands  of  men  who  handle  tele-  newspaper  offices  might  like  some  have  no  real  interests  than 


avray  from  this  town,  necessitating  graph  copy  on  our  daily  newspapers,  news. 


poverty  or  illness.  Ihere  is 


two  changes  of  trains.  I  write  or  trans-  Garbling  of  this  sort  is  the  bane  of  True,  the  Morse  operator  used  to  brazen  viciousness,  and  gaDgiH 
late  all  Ihe  stuff,  except  a  couple  of  any  telegraph  editor’s  existence.  It  “take  ten”  occasionally  for  a  visit  to  methods  so  prevalent  in  busine«  kk, 
syndicate  features.  I  tiudte  the  layout  also  harasses  news  editors  and  copy  the  washroom,  but  this  scant  ten  min-  men  imblushingly  refer  to  their  cal*] 

and  printer’s  dummy.  I  get  90  per  cent  desk  men.  Even  office  boys  and  man-  utes  spent  away  from  duty  compares  ings  as  “rackets.”  Vice  has  retoBii 

of  the  advertisements.  Distribution  is  aging  editors  have  to  wrestle  on  oc-  favorably  with  the  hours  which  tele-  to  industrial  towms  and  intemperMi 
usually  made  by  mail,  but  for  the  spe-  casion  with  the  problems  raised  by  type  machines  devote  to  sending  re-  is  scandalous  in  many  cities.  Owingk 
mal  edition  we  used  carriers  and  the  garbled,  overlined  and  otherwise  peat  matter  and  otherwise  strai^ten-  birth-control  and  restrictions  oo  Ite 
bags  the  boys  used  were  run  up  on  a  twisted  stories  that  come  clattering  ing  out  previous  monstrosities.  migration,  for  the  first  time  in  hkkV 

sewing  machine  (a  first  attempt  from  ten  thousand  teletype  madiines  Well,  ffien,  should  we  scrap  the  tele-  the  population  of  the  United  Staki 
by  the  managing  editor,  and  that’s  to  editorial  desks,  particularly  if  the  types  and  return  to  the  Morse  system?  declining.  'Die  political  situation  ikg 

me).  I  am  fortunate  in  having  garbling  is  in  an  important  story  just  This  writer  thinks  not  'The  65  gers  imagination,  national 

an  artist  whose  work  has  done  before  press  time.  words  or  so  a  minute  that  the  teletype  and  wobbly  economics 
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at  the  fact  that  newspapers  have  sub-  legible.  newsjMperman  vdio  would  n 
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